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FROM  BIG  BASEBALL 
TO  BIG  BUSINESS! 


Readers  of  the  Chicago  Daily 
News  were  first  to  learn  about 
the  transfer  of  the  Philadelphia 
Athletics  to  Kansas  City.  The 
press  associations  and  the  net¬ 
works  had  to  turn  to  the  Daily  News  and 
Sports  Editor  John  P.  Carmichael’s  story  before 
they  could  relay  the  news  to  the 
nation. 

Carmichael  broke  the  beat  on 
August  3rd,  opening  his  story 
with  these  words:  "The  baseball 
Athletics,  an  American  institu¬ 
tion  in  Philadelphia  since  1901, 
will  operate  in  Kansas  City  next  season.  Arnold 
Johnson,  Chicago  realtor  who  handled  the 
transaaion  in  which  Yankee  stadium  changed 
hands  recently,  is  heading  the  syndicate  to 
establish  major-league  ball  in  Kansas  City  .  . 

The  following  day  Johnson  gave  out  a  state¬ 
ment  to  the  Associated  Press  confirming  Car¬ 
michael’s  story.  Final  confirmation,  with  the 
American  League’s  approval  of  the  move,  came 
in  November. 


In  like  manner,  on  November 
10th,  Chicago  Daily  News 
readers  were  first  to  sit  in  on 
a  widely  sought  interview  with 
Sewell  L.  Avery. 

Not  for  ten  years  had  Avery  given  anybody 
a  full-scale  interview.  A  new  name,  Wolfson, 
was  challenging  the  Avery 
legend.  For  months  many  news¬ 
papers  and  national  magazines 
had  tried  to  get  the  91 -year-old 
dynamo  of  Montgomery  Ward 
&  Company  to  talk.  All  in  vain. 
Then,  Daily  News  Writer  Win 
Green — his  grasp  of  high  finance  honed  to 
razor-sharp  perceptiveness  through  study  at 
four  universities — crashed  the  barrier  and  got 
a  two-day,  seven-hour  interview  with  the  hold¬ 
out  .  .  .  covering  "the  past,  present  and  future 
of  Montgomery  Ward  and  Company.” 

So,  once  again  the  press  associations  and  the 
networks  came  to  the  Chicago  Daily  News  to 
get  the  story. 


CARMICHAEL 


GREEN 


CHICAGO  DAILY  NEWS 

JOHN  S.  KNIGHT,  E4i/or  and  Publisher 
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A  Typical  SCOTT  Installation 

If'hy  SCOTT  newspaper  equipment  sets  the 

Standards  of  Performance 

^I^HE  world-famous  performance  of  Scott  News-  Examine  any  unit  of  Scott  equipment  for  its  many 
paper  Equipment  originates  at  the  design  features  of  advance  design  and  construction.  The 
boards,  and  continues  through  every  stage  of  manu-  fully  counter-balanced  cylinders,  over-sized  journals, 
facture.  The  resulting,  over-all  superiority  of  Scott  mounted  in  large  roller  bearings  close  to  the  body 
units  comes  from  constant,  painstaking  attention  to  of  these  cylinders,  provide  maximum  rigidity — plus 
every  detail  involved  in  these  four,  broad  con-  a  specially  designed  lubricating  system,  insuring 
siderations  of  design  and  manufacture:  smooth,  trouble-free  extra-high  speed  press  opera- 

1.  Capability  of  operation  at  high  speed  tion;  the  over-all  symmetry  of  design  and  dynamic 

2.  Maximum  flexibility  of  use  balancing  of  rapidly  rotating  parts.  Watch  its 

3.  Simplicity  of  equipment  design,  for  economi-  smooth,  effortless  operation,  at  highest  speeds— and 

cal  operation  and  maintenance  you  will  have  just  a  few  of  the  reasons  why 

4.  Components  far  sturdier  than  required,  for  “SCOTT”  stands  for  Leadership  in  newspaper 

continuous,  unfailing  service.  equipment. 

Write  today  for  the  booklet  describing  the  outstanding  advantages 
of  SCOTT  printing  units. 

Buy  with  CONFIDENCE  -  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


5-54-2A 


...  in  West  Baltimore. 

Every  home  in  this  block  of  Edmondson  Avenue 
is  served  by  a  Baltimore  Sunpaper  Carrier. 


This  block  is  located  in  census  tract  20-7.  According  to  the  1950  U.S.  Census, 
74.2%  of  the  homes  in  this  tract  are  owner-occupied.  The  median  value  of  one-dwelling- 
unit  structures  is  $8,256.  The  median  monthly  rent  is  $47.95. 


This  block  is  one  of  4,200  blocks  in  the  Baltimore  City  Zone  in  which  every 
home  is  served  by  a  Baltimore  Sunpaper  Carrier.  In  addition,  there  are  many  more 
blocks  where  all  but  one  or  two  homes  are  served  by  Sunpaper  Carrier. 


It  is  this  "afFection"  for  The  Sunpapers  by  the  families  of  the  Baltimore  area 
that  has  made  possible  The  Sunpapers'  advertising  leadership. 


THE  SUNPAPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 

Cembinsd  daily  circulation  306,973  ...  Sunday  315,247 


Notional  Roprosontotivot:  Crttmer  &  Woodward,  Inc.,  Now  York,  Son  Frondseo  O  lot  Angolot;  Scoloro,  Mookor  &  Scott,  Chicago  &  Detroit 
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pTOP  SCORE 

I  FOR  U.S.A.  in  '54 


44  Leading  Manufacturers 
Selected  Syracuse  and 
Central  New  York  for 
Their  Test  Campaigns 

These  44  Top  Brand  Producers,  Like  Hundreds  of 
Others,  Used  the  Syracuse-Central  New  York 
Area  .  .  . 

NO.  1  TEST  MARKET,  U.S.A.* 

Here  is  dynamic  proof  of  leadership  in  this  key 
market  of  industrial  diversity  and  rich  agriculture. 

*No.  1  Test  Market  in  the  Middle  Atlantic  States  for 
cities  of  all  sizes. 

Whether  you’re  planning  a  test  campaign  or  general 
sales  expansion,  pick  Central  New  York  for  out¬ 
standing  performance  .  .  .  and  for  Complete  Market 
Coverage  at  one  low  cost,  choose  the  Syracuse 
Newspapers. 


NET  PAID  DAILY 

CIRCULATION  NOW .  21 7,81 7 

NET  PAID  SUNDAY 

CIRCULATION  NOW .  325,623 


AU  MISMESS 

BLOCALi 


NEWHOUSE  NEWSPAPERS 
Serve  and  Sell 


SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

ffvenmg)  (Morning) 

HERALD-AMERICAN  POST-STANDARD 

(Sunday)  (Sunday) 


General  Advertising  Representatives:  Moloney,  Regan  &  Schmitt 
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McLain’s  Fans 

To  THE  EDITOR:  I  read  with 
keen  interest  the  article,  “Po¬ 
lice  Beat  Veteran  Shun’s  Edi¬ 
tor’s  Chair.” 

1  also  have  a  keen  interest 
in  murder  mysteries,  and  for 
that  reason  I  am  a  regular 
reader  of  Ruth  Reynolds’ 
“Weekly  Mystery,”  a  feature 
of  the  Sunday  Cavalcade  sec¬ 
tion  of  the  Knoxville  Journal. 

While  reading  the  Nov.  28 
edition  of  the  Cavalcade,  I 
came  across  this  story,  “Faith 
And  A  Hunch  Free  Murder 
Suspect.”  The  article  is  the  full 
story  behind  Gene  McLain’s 
work  in  freeing  Paul  Joseph 
Altheide  as  the  principal  sus¬ 
pect  in  the  murder  of  Nathan 
Hutoron. 

Those  of  the  Journal  staff 
who  read  it  and  who  are  also 
readers  of  E&P  were  very  much 
impressed  with  the  honors  Gene 
McLain  has  brought  to  the 
Fourth  Estate. 

Anyway,  the  ex-city  editor 
of  the  Arizona  Republic  has  a 
number  of  admirers  in  the 
somewhat  distant  city  of  Knox¬ 
ville. 

Alvin  Webb 

Knoxville,  Tenn. 

# 


Recently  I  hired  a  good  man 
to  cover  sports,  take  pictures, 
operate  the  darkroom  and  the 
Fairchild.  He  can  do  all  but  the 
last.  He  is  a  pilot  and  thought 
a  Fairchild  was  the  company 
plane. 

Lincoln  O’Brien 
New  Mexico  Newspapers,  Inc. 
Santa  Fe,  N.  M. 


Propaganda 

To  THE  Editor:  I  don’t  think 
any  book  review  by  Prof.  Ros- 
coe  Ellard  has  been  quite  so  of¬ 
fensive  as  his  review  of  “Joe 
Must  Go,”  by  Leroy  Gore. 

The  “Joe  Must  Go”  book  is 
a  straight  piece  of  left  wing 
propaganda  with  an  organized 
“get-McCarthy”  movement. 

William  Loeb 

President, 

Union  Leader  Corp., 
Manchester,  N.  H. 


Headlines: 


To  THE  EDITOR:  Your  Gene  Mc¬ 
Lain  story  (Nov.  20,  Page  74) 
was  very  interesting,  but  I  just 
want  to  correct  you  on  one 
thing.  His  paper  isn’t  the  Phoe¬ 
nix  Republic,  it’s  the  Arizona 
Republic. 

You  may  have  made  that 
little  change  very  knowingly  in 
order  to  give  Phoenix  added 
publicity. 

I’m  sure  the  ARIZONA  Re¬ 
public  will  forgive  you  and 
McLain,  too,  because  you  gave 
them  such  a  nice  story  and  I 
really  don’t  give  a  damn.  I 
know  where  to  find  the  pap?r 
. . .  it’s  on  my  front  porch  every 
morning. 

G.  C.  Konkler 

Phoenix,  Ariz. 

Man  iciih  a  Hoe? 

To  THE  Editor  :  Some  years  ago 
I  wrote  you  of  my  advertising 
for  a  reporter  indigenous  to  the 
area  and  one  applicant  wrote 
that  “we  are  all  more  or  less  in- 
.  digenous  these  days.” 


Doctor  Sam  Gets  Into  Pil¬ 
low  Case. — Waferioo  (Iowa) 
Daily  Courier. 

• 

Exchange  Building  To  Be 
Razed;  Top  Floors  First.  — 
Nashville  (Tenn.)  Banner. 

• 

Elderly  Woman  Mower  Is 
Stolen.  —  Providence  (R.  I.) 
Journal. 

• 

Paint  Rock  Man  Hurt  As 
Car  Hits  Another’s  Rear.— 
Harriman  (Tenn.)  Record. 

• 

Arson  School  Graduates  51 
Students. — Winston-Salem  (N. 
C.)  Journal. 

• 

Cutline  under  photo  of  club 
dinner  in  the  Aurora  (Colo.) 
Advocate:  “The  empty  chair, 
as  you  might  have  guessed,  was 
graced  by  the  form  of  our  be¬ 
loved  Publisher  Mr.  Olen  Bell, 
before  he  got  up  to  take  this 
Advocate  Photo.” 
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No.  32  in  a  series  of  friendly  talks . . . 


78  words  that  ought 
to  be  framed . . . 


MERCHANTS  WANT  PIC 
HOUSE  RELIGHTED 

Minneapolis,  Nov.  2. 

In  nearby  Ellsworth,  Wis.,  mer* 
chants,  discovering  that  the  town’s 
lack  of  a  film  theatre  not  only 
hurt  their  business,  but  also  that 
the  community  as  a  whole  has  been 
less  happy  and  citizenry  morale 
and  spirit  lower  since  the  shut¬ 
tering  of  the  only  showhouse,  have 
taken  the  bit  in  their  teeth. 

They’ve  decided  to  subsidize  the 
operation  of  the  theatre  while  try¬ 
ing  to  put  It  on  a  pay-as-you-go 
basis  and  have  arranged  for  its 
reopening. 


I 


Reprinted  from  Variety^  issue  of  Sov.  3,  1954. 


The  Council  of  Motion  PiV/«re  Organizations,  Inc. 

i5oi  Broadway,  New  York  36,  N.  Y. 
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“My  wife  sure  knows  how  to  pick 

out  the  right  Christmas  gifts. 
Gave  me  an  extension  telephone 
for  my  hobby  mom  downstairs.” 


HERE’S  SOMETHING  NEW 

AND  DIFFERENT  FOR  CHRISTMAS 


Give  an  extension  telephone 
to  someone  you  love 


I  lave  you  been  searching  for  something  new  and 
different  in  a  Christmas  gift?  Something  that  is 
distinctive,  yet  practical,  and  will  last  the  whole 
year  through? 

You  couldn’t  do  better  than  an  extension  tele¬ 
phone  for  Mother  or  Dad,  son  or  daughter,  or 
Grandma  and  Grandpa.  For  >65  days  and  nights 
it  will  save  steps,  time  and  effort.  And  it’s  mighty 
handy,  too,  in  an  emergency. 

If  you’ll  order  in  time  we’ll  do  our  best  to 
install  the  extension  telephone  before  Christmas. 

If  that  isn’t  possible,  we’ll  deliver  the  telephone, 
attractively  wrapped,  so  you  can  put  it  under  the 
tree  with  the  other  gifts.  Then  we’ll  come  around 
after  Christmas  and  install  it  in  bedroom,  living 
room,  or  kitchen,  or  wherever  you  w'ish. 


Ray  Eru,tn: 


★  ★  ★ 
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Life  In  Death 

T  HIS  SUCCESSION  of  lively  obits  appeared  on  the  buUetio 
board  of  the  Louisville  (Ky.)  Times  after  Managing  Editor 
Norman  E.  Isaacs  (N.E.I.)  commented  in  the  city  room  tint 
the  staff  should  “get  some  more  life  in  those  deaths:” 

To  all  staff  members:  GET  SOME  LIFE  IN  THOSE  DEATHS'. 
N.E.I.  IS  THIS  WHAT  VOV  HAD  IN  MIND,  SIRE? 

As  befits  a  man  of  his  occupation,  Todhunter  J.  Misfit  10, 
85,  retired  cement  finisher,  will  be  buried  today  in  a  concrck 
coffin. 

While  listening  to  the  All-Star  baseball  game  yesterday,  Qc» 
ent  K.  Morton,  96,  suffered  a  heart  attack  and  struck  out. 

Henry  H.  Humus,  a  life-long  lover  of  the  soil,  is  going  back 
to  it.  He  died  today. 

Ipswitch  I.  McGonigle,  70,  for  42  years  a  motorman  for  the 
Louisville  Railway  Company,  reached  the  end  of  the  line  todar, 

Richard  Harwood,  noted  shoemaker,  breathed  his  last  yea 
terday. 

The  Rev.  H.  A.  Rrimstone,  67,  noted  Louisville  theologiai, 
today  took  a  one-way  ride  to  meet  his  Sponsor. 

Jimdash  T.  Emspace,  44,  a  printer  who  got  slugged  himidt, 
has  been  laid  to  rest  in  his  own  private  hellbox. 

‘ 

Trite  Travel  Talk 

i  T HE  AMOUNT  of  mail  from  over  the  world  “For  ImmediA 
I  Release”  that  passes  over  a  travel  editor’s  desk  and  into  hk 
columns,  his  files  or  his  wastebasket  is  fantastic. 

“We  wouldn’t  have  the  flow  slowed  down  one  bit,  for  it’s  da 
lifeblood  of  the  travel  pages,”  wrote  Barnett  D.  Laschever,  trawl 
editor,  Hartford  Times,  in  his  column.  “But,  oh,  how  we  is 
weary  of  the  same  old  cliches,  the  same  phrases,  the  same  tinf 
descriptions.” 

He  points  out  that  foreigners  are  always  “friendly,  hospitable, 
charming  and  eager  to  wait  on  Americans  hand  and  foot" 
Food  is  “varied  and  continental  and  there  are  dishes  to  sail 
every  taste.”  Hotel  accommodations  are  “excellent.”  Railroatb 
employ  “the  most  modern  equipment.”  Beaches  have  “poR 
white  sand.”  Nightlife  is  “gay  and  exciting  with  glamor  aaii 
romance  in  the  air.”  Scenery  is  “spectacular.”  Streets  an 
“quaint  and  narrow” — not  just  narrow.  A  foreign  country  b 
“a  land  of  contrasts  where  old  world  charm  persists.” 

And  so,  reluctantly,  while  day  is  dying  in  the  west  and  the 
Travel  Ed  is  dying  all  over,  we  take  our  leave  of  beautiful 
and  bountiful,  romantic  and  enchanting  (and  perpetual) 
Cliche-land. 

Datelines  -  -  - 

W  rm  SUBTLETY,  the  Brooklyn  Eagle  banner-lined  it:  viSBmsry  dbom 
DEAD.  .  .  .  Don  Campbell,  business  editor.  Indianapolis  Star,  won  top 
prize  in  the  first  contest  he  ever  entered  by  writing  a  caption  for  a 
cartoon  advertising  shirts.  .  .  .  Thomas  Millstead,  Racine  (Wis.)  Ddlf 
Journal-Times,  is  author  oi  a  prize-winning  short  story  in  the  Decembti 
Ellery  Queen  Magazine.  .  .  .  Wives  oi  three  Beaumont  Journal  repoitsn 
made  news  themselves  by  giving  birth  to  four  babies  in  five  dogi. 
The  proud  papas:  Paul  Martin  (twin  sons),  A1  Smith  (son),  Boptt 
Napier  (daughter).  .  .  .  The  Little  Orchestra  Society  will  present  tht 
world  premiere  of  a  "back-alley"  opera  "Archy  and  Mehitabel,"  based 
on  stories  by  Don  Marquis,  which  made  their  bow  in  the  Sun  Did 
column  of  the  New  York  Sun  in  1916,  at  Town  Hall,  New  York,  os 
Dec.  6. 
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The  cost  is  small— just  pennies  a  day  for  eaeh 
extension  telephone.  Just  eall  the  business  offiee 
of  your  loeal  Bell  telephone  eompany. 


BELL  TELEPHONE  SYSTEM 


— Louis  Starr,  once  with  the  Chicago  Sun,  author  of  the  new 
“Bohemian  Brigade  (Alfred  Knopf),  a  thrilling  account  of  eat 
first  real  war  correspondents  from  Fort  Sumter  to  Appomatto*, 
told  us  at  the  Civil  War  Round  Table  that  some  of  the  di^ 
patches  (30,000  words)  were  longer  than  the  battles  tbt} 
described.  He  said  Gen.  Sherman,  who  hated  reporters,  when 
told  of  the  death  of  one,  remarked:  “Good,  now  we  can  haw 
the  news  from  hell  before  breakfast!” 
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60,000,000  People  in  U.  S.  Play  Bridge! 

(Estimated  by  American  Contract  Bridge  League) 


etio  I  Bridge  playing  continues  to  expand  with  a  higher  percentage  of  people  participating  in  rubber  and  party 


The  If  orld's  Leading  Imlependent  Syndicate 


GENERAL  FEATURES  CORP 


Tel  niaie  1-3470 


bridge  each  year.  And  newspaper  surveys  show  a  constantly  growing  reader  interest. 


As  a  Life  Master,  Easley  Blackwood  has  the  highest  rank  ever  given  by  the  American  Contract  Bridge 

League.  To  the  60  million  people  who 
party  bridge,  Blackwood  is  the  greatest 

Even  the  tournament  players 

4  to  use  his  famous  slam  bid  convention. 


name 


Based  on  the  record,  Blackwood  is  unexcelled 
in  rubber  bridge.  His  Daily  bridge  column  has 
great  appeal  for  the  millions  of  occasional 
bridge  players.  He  carefully  avoids  the  tech¬ 
nical  material  of  duplicate  bridge  which  is  of 
interest  only  to  a  few  tournament  players.  His 


(Photograph  courtesy  the  Jackson  City  Michigan  Patriot) 

Easley  Blackwood  is  shown  giving  suggestions  for  winning  a1 
bridge  to  a  group  of  participants  in  a  rubber  bridge  tourna¬ 
ment  at  a  Jackson  Michigan  country  club. 

column  is  not  written  for  that  small  group,  but 
instead  it  is  for  the  millions  of  party  and  rubber 
bridge  players  who  read  newspapers. 


He  writes  about  the  types  of  plays  encoun- 
tered  every  day  by  the  average  bridge  player 

and  he  uses  typical  characters  to  play  the  ^  ^ 

hands  .  .  .  the  same  type  of  people  we  all  play  111^111111111^^^; 

(Photograph  courtesy  Louisville  Courier  Journal) 

bridge  with.  His  is  the  only  bridge  column  that  c  i  m  l  j  j  l-  e.  i  r-  l  • 

^  /  o  c«sl«y  Diackwood  and  his  parfnar  Stanlay  MeComas  ara  shown  partici* 

stresses  the  human  factor  in  this  ever  popular  LouitvilU.  Ky. 

game.  It  is  readable,  entertaining  and  instructive.  You  can  double  and  redouble  your  bridge  reader  following 
with  Blackwood’s  sparkling  galaxy  of  fascinating  characters. 
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May  we  send  you  sample  releases  for  comparison  and  consideration? 
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How  to  insure 


E 


yoursolf  of  a 
Happy  Christmas 

in  1955 

Nothing’s  easier  to  do.  Nor,  in  these  days  of  long- 
range  planning,  is  it  a  moment  too  soon.  You  can 
insure  yourself  of  a  Happy  Christmas  next  year,  or 
any  year,  by  insuring  your  magazine  advertising 
schedules  of  the  one  factor  that  spells  success— sales. 

And  you  do  that  most  handily  by  including  The  New 
York  Times  Magazine  on  your  schedules.  That’s  the 
magazine,  you  know,  that  is  delivered  every  week 
exclusively  with  The  New  York  Times,  America’s 
Biggest  Sunday  Advertising  Medium,  into  more  than 
1,200,000  homes,  stores  and  offices  all  over  the  country. 

The  New  York  Times  Magazine  concentrates  where 
buyers  concentrate  — in  New  York  and  other  metro- 


She  Ncto  jjork  Sitnes 
JllaQiaHinc 


Exclusively  every  week  with  The  New  York  Times,  America's  Biggest  Sunday  Advertising  Medium 

Advertising  offices  also  in  Boston,  Detroit,  Miami,  Los  Angeles,  San  Francisco 


politan  centers  of  highest  sales  potential.  It  sells  both 
sides  of  the  counter.  It  pulls  consumers  into  stores. 
It  pushes  merchandise  out  of  stores.  And  it  sells  any¬ 
thing  and  everything  —  cheese  and  chairs,  furs  and 
furniture,  diapers  and  dresses. 

Of  course,  we  hope  you  have  a  Happy  Christmas  this 
year,  too,  as  happy  as  those  advertisers  already  using 
our  Magazine  are  having,  which  is  real  happy.  But 
if  you’re  looking  ahead  to  next  year’s  sales,  and  next 
year’s  Christmas  bonus— we’d  like  to  look  ahead  with 
you  and  be  just  as  helpful  as  we  can.  Call  us.  In  New 
York,  we’re  at  LAckawanna  4-1000;  in  Chicago  at 
RAndolph  6-3300. 
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Good  Community  Relations 
Is  Good  Business  —  6  Cases 


Varied  Techniques  Were  Applied 
Effectively  to  Specific  Objectives 

By  Milton  Fairman 

Director  of  Public  Relations,  The  Borden  Company 

What  community  relations  activity  is  good  for  a  busi¬ 
ness?  Generalizations  are  of  little  help  in  answering 
this  question.  What  is  good  in  one  case  may  be  value¬ 
less  in  another.  But  the  question  may  be  answered  by 
relating  it  to  the  primary  objective  of  a  business — pro¬ 
fitable  operation.  If  the  corporate  actions  necessary  to 
attain  this  objective  are  sound,  then  the  community 
relations  required  to  facilitate  these  moves  should  be 
sound  business. 

Community  relations  is  as  old  as  the  community  it¬ 
self,  and  business  activities  carried  out  with  the  aid  of 
sound  community  relations  philosophy  and  techniques 
are  innumerable.  To  illustrate  our  thesis  that  good 
community  relations  is  good  business  we  have  selected 
she  case  histories.  Each  demonstrates  how  a  hard- 
boiled  specific  business  objective  was  met  through  pub¬ 
lic  relations  activity  involving  the  community. 

These  six  case  histories  do  not  constitute  a  text  book 
on  community  relations.  None  of  them  is  typical,  most 
of  them  stress  techniques  rather  than  a  basic  philoso¬ 
phy  of  action.  They  were  selected  to  show  how  public 
relations  work  can  be  effective  in  meeting  specific  busi¬ 
ness  objectives.  As  such,  they  may  awaken  business 
men  to  profitable  opportunities  to  serve  their  business 
interests  and  the  community  as  well. 


which  embraced  many  commer¬ 
cial  fishing  communities.  It  had 
been  scheduled  for  the  height 
of  the  sports  fishing  season. 
Recalling  past  criticism.  Stan¬ 
dard  feared  that  renew'ed  pub¬ 
lic  pressures  might  force  the 
revocation  of  its  survey  permit. 

The  Public  Relations  Depart¬ 
ment  was  called  in.  It  reprint¬ 
ed  the  official  report  demon¬ 
strating  the  harmlcssness  of 
the  black  pow'der  to  be  used  in 
the  surveys.  It  developed  a 
basic  press  release  highlighting 
the  facts.  With  this  informa¬ 
tion,  Standard  got  in  touch 
with  the  leaders  of  the  com¬ 
mercial  fishing  industry.  Fish 
and  game  editors  throughout  a 
broad  area  were  similarly  in¬ 
formed.  Two  public  relations 
men  moved  through  coastal 
communities  in  advance  of  the 
exploration  crews.  All  editors 
were  given  the  facts  and  in¬ 
vited  to  spend  a  day  with  the 
survey  ships  to  satisfy  them¬ 
selves  that  the  method  was 
harmless. 

Note  these  points: 

1.  The  basic  cause  of  the 
community  relations  pro¬ 
blem  had  been  solved  by 
research  which  developed 
the  improved  method; 


Milton  Fairman 

2.  The  secondary  causes 
could  be  removed  only 
through  communication. 

What  was  the  result  of  the 
campaign?  Criticism  of  the 
new  survey  was  forestalled. 
Editorials  hailed  the  improved 
method,  complimented  the  Com¬ 
pany  for  adopting  it,  and  prais¬ 
ed  it  for  developing  new  oil 
reserves.  The  search  for  oil 
continued.  Good  community  re¬ 
lations  proved  to  be  good  busi¬ 
ness. 


The  Case  of  the  Perishing  Fish  The  Case  of  the  Fuming  Factories 


What  can  a  company  do 
when  public  opinion  threatens 
to  halt  an  important  business 
operation? 

The  oil  industry  had  under¬ 
taken  a  series  of  seismic  sur¬ 
veys  to  search  out  oil-bearing 
areas  off  the  coast  of  Cali¬ 
fornia.  Shock  waves,  neces¬ 
sary  to  measure  the  sub-sur¬ 
face  geologic  formations,  were 
created  by  submarine  dynamite 
explosions. 

These  explosions  were  felt 
in  some  homes  along  the  coast. 
They  also  killed  many  fish. 

{Part  of  a  presentation  to 
tke  seventh  annual  conference 
of  the  Public  Relations  Society 
of  America  this  week  in  New 
York  City.) 
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Coastal  communities  were 
aroused,  and  joined  sportsmen 
and  commercial  fishing  in¬ 
terests  in  bringing  pressures 
to  halt  the  seismic  surveys. 

Both  the  oil  industry  and  the 
State  Fish  &  Game  commission 
bore  the  brunt  of  the  criticism. 
They  combined  to  work  out  a 
solution.  Experiments  at  the 
Scripps  Institute  of  Oceano¬ 
graphy  eventually  developed  a 
method  of  using  a  slower-burn¬ 
ing  black  powder  instead  of 
dynamite.  Thus,  homes  could 
be  spared  for  the  next  earth¬ 
quake,  and  fishermen  could  de¬ 
plete  the  marine  population 
without  aid  from  the  oil  indus¬ 
try. 

Standard  of  California  had 
mapped  an  extensive  offshore 
seismic  survey  in  an  area 


What  does  a  company  do 
when  faced  with  a  threat  to 
close  its  plant?  One  industrial 
community  was  accustomed  to 
unpleasant  conditions  that  fre¬ 
quently  accompany  heavy  man¬ 
ufacturing  the  chemical  op¬ 
erations.  But  its  troubles 
were  graver  than  those  of  most 
factory  cities.  Fumes  spread 
through  the  town,  etching  its 
windows,  ruining  the  shiny 
finishes  of  workers’  cars,  and 
forcing  non-fuming  businesses 
to  shut  down  occasionally  in 
self-defense. 

Opinion  ran  high.  The  news¬ 
papers  campaigned  against  air 
pollution.  The  politicians  smel¬ 
led  an  issue.  The  City  Council 
was  menacing.  A  politically- 
inspired  law  suit  was  filed. 
Finally,  the  Board  of  Health 


threatened  to  close  down 
several  plants,  including  one 
operated  by  the  duPont  Com¬ 
pany. 

DuPont  had  long  been  aware 
of  the  problem.  Stopping  the 
fumes  was  the  logical  first  step. 
Unfortunately  this  was  not  pos¬ 
sible.  No  available  equipment 
could  halt  them.  The  problem 
was  researched,  and  one 
method  of  fume  control  after 
another  was  developed.  Each 
alleviated  the  fumes;  none 
stopped  them  until  just  recent¬ 
ly.  A  million  and  a  quarter 
dollars  were  spent  on  fume 
control  measures. 

While  research  was  under¬ 
way,  the  plant  management 
carried  on  its  community  rela- 

(Continued  on  page  8) 
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Good  Community  Relations  Is  Good  Business 


6  Case  Histories 


{Continued  from  page  7) 
tions  work.  DuPont  tried  to 
enlist  neigfhboring  manufactu¬ 
rers  in  fume  abatement  work. 
Plant  management  called  on 
neighbors  that  were  worst  af¬ 
fected,  then  appeared  before 
the  civic  organizations  to  ex¬ 
plain  the  problem  and  the  steps 
being  taken  to  solve  it.  A  table- 
size  model  of  the  fume-creating 
process  was  made  and  used  to 
demonstrate  the  problem  to 
groups  visiting  the  plant. 

The  politicians  were  invited 
to  come  and  see;  some  came 
and  were  convinced.  The  City 
Council  came  and  saw,  and  the 
official  agitation  against  the 
plant  died  down.  The  crusading 
pressmen  were  invited.  Noth¬ 
ing  came  of  the  law  suit. 
When  the  Board  of  Health 
threatened  to  close  the  plant, 
duPont  took  no  legal  action  to 
prevent  it;  instead,  the  mem¬ 
bers  of  the  Board  were  invited 
to  inspect  the  plant  and  the 
measures  that  had  been  taken 


to  abate  the  fumes.  Instead  of 
a  shutdown,  there  came  under¬ 
standing  and  help  in  solving 
the  problem. 

Note  three  points: 

1.  Community  relations  work 
was  a  holding  operation 
while  engineers  worked 
out  a  solution; 

2.  The  community,  when  ful¬ 
ly  informed,  could  grasp 
the  situation — and  live 
with  it ;  and 

3.  Effective  community  rela¬ 
tions  must  be  a  continuing 
activity  —  this  combined 
public  relations-engineer- 
ing  program  continued  for 
six  years  until  now,  when 
the  situation  is  well  in 
hand. 

The  town  still  has  fumes, 
but  they  are  fewer  than  before. 
The  plant  remained  open  all 
the  while,  proof  again  that 
good  community  relations  pays 
off. 


The  Case  of  the  Happy  Partings 


What  can  a  company  do  when 
faced  with  the  problem  of  clos¬ 
ing  a  plant  and  moving  to  an¬ 
other  community? 

Socony- Vacuum  Oil  Company 
operated  a  refinery  in  Olean, 
New  York  for  64  years.  Since 
World  War  II  the  refinery 
was  run  in  the  red,  year  after 
year.  Despite  these  deficits 
Socony’s  enlightened  manage¬ 
ment  continued  operations  be¬ 
cause,  among  other  consider¬ 
ations,  it  recognized  that  (a) 
loss  of  a  payroll  of  350  employ¬ 
es  would  be  a  serious  blow 
to  Olean  and  (b)  a  plant 
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closing  might  disturb  the  se¬ 
curity  of  the  Company’s  43,000 
other  employes. 

When  a  decision  to  close  was 
reached,  a  plan  to  handle  the 
plant’s  responsibilities  was  de¬ 
veloped.  Among  its  provisions 
were  the  following  points: 

1.  Socony  would  continue  to 
honor  its  contracts  with 
crude  oil  producers  in  the 
area; 

2.  The  closing  would  coincide 
with  the  opening  of  a  new 
refinery  at  Ferndale, 
Wash.; 

3.  All  physically-qualified  em¬ 
ployes  might  move  to 
Ferndale  or  be  transfer¬ 
red  to  other  Socony- Va¬ 
cuum  plants,  with  the 
company  paying  all  trans¬ 
portation  and  moving 
costs ; 

4.  All  employes  within  six 
years  of  retirement  would 
be  pensioned  with  accel¬ 
erated  benefits; 

5.  All  other  employes  who 
wished  to  remain  in  Olean 
would  be  given  spe¬ 
cial  severance  considera¬ 
tion  and  help  in  finding 
new  jobs. 

Once  the  decision  was  made, 
it  was  announced  promptly  to 
keep  down  rumors  and  to  give 
all  concerned  the  maximum 
time  to  plan  their  futures. 
Socony’s  Director  in  Charge  of 
Manufacturing  undertook  to 


break  the  news  personally.  An 
exact  timetable  was  followed; 

1.  At  8:00  a.m.,  a  meeting 
with  supervisors ; 

2.  At  8:15,  a  meeting  with 
the  executive  committee  of 
the  independent  union; 

3.  At  8:30,  a  meeting  with 
all  employes  in  the  plant 
cafeteria. 

The  night  before,  letters  ex¬ 
plaining  the  plan  had  been 
mailed  to  each  employe’s 
home.  Releases  and  advertis¬ 
ing  mats  were  distributed  to 
local  media  while  the  news 
was  being  announced  at  the 
plant.  After  the  news  be¬ 
came  known  in  Olean,  it  was 
released  in  New  York  to  trade 
and  general  media. 

What  was  the  reaction? 

A  stunned  silence  followed 
the  announcement  in  the  em¬ 
ploye  meeting;  then  a  burst 
of  applause.  'The  union  issued 
a  statement  that  “the  company 
had  been  more  than  fair  in  its 
consideration  for  the  welfare  of 
employes.’’  Favorable  editori¬ 
al  comments  were  summed  up 
by  the  Cleveland  Plain  Dealer 
which  said:  “It  would  appear 
that  here  indeed  is  a  corpora¬ 
tion  with  a  soul.”  A  “civic 
farewell  letter” — not  inspired 
by  the  company — was  signed  by 
1,300  residents,  then  brought 
by  a  committee  to  New  York 
for  presentation  to  Socony’s 
Board  of  Directors. 

Note  these  points: 

1.  The  entire  program  re¬ 
flected  the  corporate  phil¬ 
osophy  of  Socony,  as  ex¬ 


pressed  by  Board  Chai^ 
man  George  V.  Holton  in 
his  address  to  stockholders 
at  their  latest  annul 
meeting — a  very  sound 
statement  of  a  corpora¬ 
tion’s  public  relations; 

2.  Every  employe  was  help¬ 
ed  to  work  out  his  future 
satisfactorily;  and 

3.  The  unenviable  job  of 
breaking  the  news  to  the 
community  was  under¬ 
taken  by  the  top  operating 
executive,  not  deputized  to 
a  junior. 

And  what  has  happened 
since? 

A  committee  of  four  em¬ 
ployes  and  their  wives  wm 
sent  by  plane  to  Ferndale,  at 
company  expense,  to  examine 
the  new  plant  community  and 
report  back  on  its  conditions. 
They  investigated  housing, 
churches,  schools,  climate  and 
prices.  They  prepared  a  re¬ 
port  to  employes,  held  dis¬ 
cussion  sessions.  Of  172  em¬ 
ployes  offered  specific  jobs  at 
the  new  plant,  131  decided  to 
go.  Seventy-nine  employes  re¬ 
ceived  the  accelerated  pen¬ 
sions.  From  40  to  45  are  being 
absorbed  at  other  Socony 
plants.  No  one  left  the  re¬ 
finery  without  a  job  to  go  to. 

In  accepting  the  testimonial 
from  the  people  of  Olean,  Mr. 
Holton  said,  in  referring  to  the 
Company’s  handling  of  the 
plant  closing:  “This  is  the  way 
human  beings  ought  to  act 
And,  in  our  judgment,  it  is 
just  good  business.” 


The  Case  of  the  Covetous  Council 


What  does  a  company  do 
when  threatened  with  an  un¬ 
conscionable  tax  grab? 

The  Aluminum  Company  of 
America  built  one  of  its  finest 
plants  near  Davenport,  Iowa. 
For  sound  economic  and  op¬ 
erating  reasons  the  plant  was 
located  outside  the  corporate 
limits  of  any  municipality.  The 
plant  initially  provided  employ¬ 
ment  for  some  1,500  residents 
of  nearby  communities,  in¬ 
cluding  the  town  of  Bettendorf, 
(population  5,132). 

After  the  plant  was  com¬ 
pleted,  the  city  council  of  Bet¬ 
tendorf  became  inspired. 
Wouldn’t  this  new  industrial 
property  make  a  fine  addition 
to  the  town’s  tax  rolls?  It 
was  located  about  three  miles 
from  the  city  hall,  and  in  be¬ 
tween  was  a  large  area  that 
the  town  was  unwilling  to  an¬ 
nex  because  municipal  services 


would  have  to  be  provided  iti 
residents.  But  a  long  tentacle 
might  thread  its  way  along 
the  highway,  ignoring  adjacent 
property,  grasp  the  plant  and 
squeeze  it  for  the  benefit  of 
the  town  treasury.  And,  in 
return,  the  plant  would,  of 
course,  have  the  services  of  the 
municipality  of  Bettendorf. 

Alcoa  saw  the  plan  for  what 
it  was,  and  recognized  how  pre¬ 
posterous  it  was.  The  City 
Council  went  ahead  with  plane 
to  annex  the  plant.  Court  pro¬ 
ceedings  were  begun.  While 
Alcoa  lawyers  resisted  the  legal 
action,  Alcoa  public  relations 
men  brought  the  story  to  the 
people.  During  the  long  cam¬ 
paign,  the  city  administration 
came  up  for  re-election,  and 
the  issue  became  a  factor  in 
the  election. 

{Continued  on  page  59) 
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PRSA  WORKSHOP  ON  PRESS  RELATIONS  shown  !n  action  during  the  Society's  seventh  annual  conference  held  in  New  York  City  this  week.  Left 
to  right:  John  E.  Settler,  Eastern  public  relations  manager,  the  Ford  Motor  Company;  Kerryn  King,  public  relations  director,  the  Texas  Company; 
William  W.  Cook,  partner,  Pendray  &  Company,  and  chairman  of  the  workshop;  Richard  L  Waddell,  management  editor,  Business  Week  magazine; 

and  John  G.  Forrest,  financial  and  business  editor,  the  New  York  Times. 
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PR  Workshops  Deal 
With  News  and  Ads 


By  Robert  B.  McIntyre 

The  full  range  of  communi¬ 
cation  methods  used  in  the  pub¬ 
lic  relations  field  was  reviewed 
this  week  at  nine  workshop  ses¬ 
sions  held  as  part  of  the  seventh 
annual  conference  of  the  Pub¬ 
lic  Relations  Society  of  America 
in  New  York. 

One  of  the  most  popular 
workshops  was  the  one  dealing 
with  press  relations  and  keyed 
to  the  theme:  “How  Can  Pub¬ 
lic  Relations  and  the  Press 
Serve  Each  Other  Better?” 

Speaking  for  the  press  were 
John  G.  Forrest,  business  and 
financial  editor  of  the  New 
York  Times,  and  Richard  Wad¬ 
dell,  management  editor  of 
Business  Week.  Presenting  the 
public  relations  side  were  Ker¬ 
ryn  King,  public  relations  di¬ 
rector  of  the  Texas  Company, 
and  John  E.  Sattler,  eastern 
public  relations  manager  for 
the  Ford  Motor  Company. 

Urges  Study  by  PR  Men 

Mr.  Forrest  urged  public  re¬ 
lations  people  to  make  a  study 
of  publications  they  deal  with, 
consider  timing  and  routing  of 
stories,  and  preserve  integfrity 
in  their  press  relationships.  He 
emphasized  three  points:  Some 
material  doesn’t  get  into  print 
because  it  arrives  after  dead¬ 
lines;  confusion  is  created  by 
sending  the  same  story  to  more 
than  one  man  on  a  newspaper; 
and  editors,  told  a  story  is  ex¬ 
clusive,  naturally  resent  finding 
it  printed  elsewhere. 

Mr.  Waddell  said  he  wel¬ 
comed  the  services  of  PR  people 
because  “we  have  the  problem 
of  filling  a  certain  amount  of 
space  in  our  magazine  with  in¬ 


teresting  material  and  PR  men 
can  give  us  a  lot  of  help.” 

He  warned,  however,  that 
the  magazine  reserves  the  right 
“to  make  the  final  decision  on 
the  story  and  what  goes  into 
that  story.”  Mr.  Waddell  also 
stressed  that  PR  men  should 
familiarize  themselves  with 
media  and  media  deadlines. 

Mr.  King,  in  discussing  the 
PR  side  of  the  relationship,  out¬ 
lined  some  of  the  difficulties  en¬ 
countered  in  public  relations. 
He  said  management  was  not 
always  aware  of  the  mechanics 
of  the  job,  but  he  assured  news¬ 
men  “we  are  doing  our  best  to 
educate  them.”  Many  PR  peo¬ 
ple,  Mr.  King  added,  “work 
mighty  hard,  taking  pride  in 
their  job”  in  getting  facts  to 
the  press  in  a  straight-forward 
manner. 

Mr.  Sattler  called  for  fair¬ 
ness  on  the  part  of  the  press  in 
their  dealings  with  public  re¬ 
lations  men.  “I  have  found 
newspapermen  to  be  fair  for 
the  most  part,  but  there  have 
been  some  unhappy  exceptions,” 
he  said. 

PR  Advertising 

Public  relations  advertising 
not  only  performs  a  vital  public 
service  but  stimulates  much 
good  will,  Allan  M.  Wilson, 
vicepresident,  the  Advertising 
Council,  and  William  D.  Pat¬ 
terson,  associate  publisher,  the 
Saturday  Review,  told  a  PR  ad¬ 
vertising  workshop.  Marvin 
Murphy,  vicepresident  and  di¬ 
rector,  public  relations  depart¬ 
ment,  N.W.  Ayer  &  Son,  Inc., 
was  chairman  of  the  workshop. 


Three  types  of  public  rela¬ 
tions  ads  were  cited  by  Mr. 
Murphy.  They  are:  1)  Institu¬ 
tional,  which  explain  some  as¬ 
pect  of  a  company’s  activities; 
2)  Public  interest,  which  help 
to  illuminate  the  American  free 
enterprise  system  or  the  Amer¬ 
ican  way  of  life;  and  3)  Public 
service,  which  promote  action 
in  solving  problems  of  the  com¬ 
munity,  state,  or  nation. 

Salutes  Media 

Mr.  Wilson  paid  tribute  to 
the  nation’s  newspapers  and 
other  media  for  contributing 
space  and  time  of  great  value 
for  the  Council’s  campaigns. 

There  have  been  substantial 
tangible  results  from  the  Coun¬ 
cil’s  campaigns,  Mr.  Wilson 
added.  The  nation’s  accident 
rate  has  been  substantially  re¬ 
duced,  man-made  forest  fires 
have  dropped  some  60%,  the 
Ground  Observer  Corps  has 
been  built  from  a  small  group 
to  some  3,000,000  volunteers, 
while  the  campaign  to  sell  U.S. 
Savings  Bonds  has  helped  to 
stem  inflation. 

Dividing  Line  Discussed 

Among  the  many  questions 
asked  of  the  panelists  was  one 
relating  to  the  dividing  line  be¬ 
tween  public  relations  adver¬ 
tising  and  “selling”  advertising. 
The  answer:  PR  advertising 
must  clearly  serve  the  public 
interest  but,  it  was  added,  such 
advertising  also  may  serve  en- 
ligh  ened  self-interest. 

An  example  was  given  of 
the  Crown  Petroleum  Company 
which,  in  an  experiment,  substi¬ 
tuted  public  service  advertising 
for  its  direct  selling  campaigns. 
Business  was  found  to  have  in¬ 
creased  70%  in  eight  months. 

More  than  1,200  registrants 
for  the  PRSA  meeting  heard 
Benjamin  F.  Fairless,  board 
chairman.  United  States  Steel 
Corporation,  call  for  an  all-out 


attack  on  the  “disastrous  and 
fatal  delusion”  that  economic 
freedom  may  be  surrendered 
without  sacrifice  of  individual 
liberty. 

Existence  of  that  spurious 
notion  stands  as  a  major  threat 
to  the  Constitutional  liberties 
of  the  American  people  and  is 
also  “a  shocking  commentary, 
I  think,  upon  the  inadequacies 
of  our  entire  public  relations 
effort  to  date,”  he  said. 

Cites  Survey  Findings 

Mr.  Fairless  cited  the  find¬ 
ing  of  a  public  opinion  survey 
among  white-collar  and  manual 
workers  in  eight  major  indus¬ 
trial  groups  which  showed  that 
those  employes  placed  consider¬ 
ably  more  confidence  in  the  in¬ 
tegrity,  intelligence  and  pro¬ 
gressiveness  of  business  leader¬ 
ship  than  in  the  leadership  of 
government  and  labor  union 
officials. 

However,  the  workers  can¬ 
vassed  in  that  same  survey 
rated  business  leaders  far  be¬ 
low  officials  of  government  and 
of  trade  unions  as  protectors 
of  individual  liberty. 

The  latter  finding,  the  U.S. 
Steel  chairman  said,  reveals 
“the  biggest  and  most  danger¬ 
ous  gap  in  our  fences  today” — 
a  widespread  lack  of  under¬ 
standing  that  economic  freedom 
and  personal  liberty  are  in¬ 
separable. 

Red  Propaganda  Budgets 

International  Communism  is 
determined  to  defeat,  at  any 
cost,  the  objectives  of  the  U.S. 
and  propaganda  is  being  used 
by  it  as  one  of  its  most  potent 
weapons,  Theodore  C.  Streibert, 
director,  U.S.  Information 
Agency,  declared. 

Calling  propaganda  “a  tool 
of  conquest,”  he  said  that  Com¬ 
munism  is  using  it  viciously 
(Continued  on  page  63) 
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Judge  Medina  Observes 

A  ‘Significant  Point’ 
In  Bar-Press  Debate 


By  Jerry  Walker 

Judge  Harold  R.  Medina  of 
Communist  trial  repute  deems 
it  “very  significant,”  in  the  dis¬ 
cussion  of  Fair  Trial  versus 
Free  Press,  that  lawyers  never 
appear  to  be  able  to  put  their 
finger  on  any  case  where  pub¬ 
licity  has  resulted  in  an  unjust 
verdict. 

His  comment  capped  a  three- 
hour  panel  exploration  of  the 
problem  before  an  audience  of 
more  than  200  persons  Dec.  1 
at  a  Columbia  Law  School 
Forum.  There  was  a  fair-sized 
sprinkling  of  the  public-at-large 
among  the  scores  of  law  and 
journalism  students  who  packed 
the  hall  in  the  Horace  Mann 
Building  donated  by  Valentine 
Everit  Macy  (of  the  West¬ 
chester  newspaper  family. 

Search  Their  Memories 

Cast  in  the  role  of  neutral 
moderator.  Judge  Medina  (now 
of  the  United  States  Circuit 
Court  of  Appeals)  searched  his 
own  memory  of  many  trials 
and  said  he  could  not  definitely 
pin  down  any  belief  that  news¬ 
paper  or  broadcast  activity — 
either  pre-trial  or  otherwise — 
had  caused  a  miscarriage  of 
justice. 

He  challenged  Louis  Nizer, 
who  is  recognized  as  one  of  the 
nation’s  busiest  trial  attorneys, 
to  cite  any  such  examples  and 
Mr.  Nizer,  who  recently  was 
victorious  in  the  Reynolds-Peg- 
ler  libel  case,  failed  to  offer  any 
evidence  which  Judge  Medina 
deemed  definite  proof  of  ob¬ 
struction  of  justice  by  the  press. 

In  one  instance,  Mr.  Nizer 
recalled,  a  juror  told  him  after 
the  trial  that  he  had  reached 
a  judgment  on  the  basis  of 
some  statements  in  a  newspa¬ 
per  story  that  had  not  come 
out  in  the  presentation  of  the 
case. 

‘Put  Harpoon  Into  Us’ 

The  press  was  eminently  fair 
and  restrained  in  its  handling 
of  the  Kramer  treason  case. 
Judge  Medina  commented.  He 
was  the  defense  attorney,  as- 
sigrned  without  fee.  But  in  the 
Bank  of  the  United  States  case, 
“they  gave  us  a  terrible  beat¬ 
ing  before  the  trial  and  during 
the  trial,”  he  said.  “They 


really  put  the  harpoon  into  us,” 
he  added,  but  he  would  not  say 
that  this  affected  the  verdict. 

It’s  always  difficult  in  these 
days  to  keep  a  jury  from  read¬ 
ing  newspapers,  talking  about 
a  case  among  themselves  and 
with  their  families,  or  listening 
to  radio  and  TV,  Judge  Medina 
remarked.  In  the  trial  of  the 
top  Communists,  he  said  he 
laid  down  the  rule  against  read¬ 
ing  newspapers  in  a  very  stern 
manner,  not  once  but  several 
times,  and  he  believes  his  ad¬ 
monition  was  obeyed. 

Speaking  for  newspapers  at 
the  forum  were  Joseph  Cohen, 
veteran  of  20  years  of  court  re¬ 
porting  for  the  New  York 
Jotimal  American,  and  Fen- 
dall  Yerxa.  city  editor  of  the 
Herald  Tribune. 

“No  jury,”  said  Mr.  Cohen, 
“is  ever  influenced  by  the 
fragmentary  nonsense  that  they 
read  in  a  newspaper.” 

‘Fair  Trial  Must  Yield’ 

It  was  the  reporter’s  conten¬ 
tion  that  fair  trial  must  yield 
to  free  press  and  he  developed 
a  theme  that  scoundrels  and 
political  hacks  occupy  places  on 
the  bench  in  New  York  City 
and  in  recent  years  the  courts 
have  become  “afraid  of  the 
press,”  hence  the  tendency  to 
deny  information  to  reporters. 

Mr.  Cohen  said  he  was  happy 
to  report  that  relations  be¬ 
tween  the  press  and  bar  in 
New  York  City  were  worsen¬ 
ing.  This  helps  to  focus  public 
attention  on  the  situation,  he 
believed.  He  gave  several  in¬ 
stances  where  judges  them¬ 
selves  were  inconsistent  in  seal¬ 
ing  or  unsealing  papers. 

Judge  Medina,  himself,  ac¬ 
cording  to  Mr.  Cohen,  had  once 
called  attention  to  an  “inter¬ 
esting”  decision  on  a  Virgin 
Islands  divorce  case,  but  when 
reporters  went  to  work  on  the 
story  they  found  that  the  origi¬ 
nal  papers  were  sealed. 

“There  wasn’t  enough  infor¬ 
mation  in  the  decision  to  make 
the  story  understandable  to  the 
average  readers,”  Mr.  Cohen 
related.  “We  needed  to  know 
what  went  on  down  in  the  Vir¬ 
gin  Islands  in  this  case,  but  the 
papers  were  sealed  because  it 
was  a  matrimonial  matter.” 


In  another  case,  Mr.  Cohen 

said,  a  judge  gave  a  reporter  PfeSS  ActivUv 
access  to  sealed  papers  and  the  J 

publication  resulted  in  a  con-  CoUVl  Cwhed 

siderable  judgment  against  the 

newspaper.  Cleveland 

Judge  Medina  reminded  the  Judge  Edward  Blythin, 

audience  that  it  has  long  been  presiding  at  the  Sheppard 

public  policy  in  this  state  to  murder  trial,  imposed  new 

seal  documents  in  certain  cases  restrictions  on  the  press  Dec, 

of  delicate  nature,  such  as  2,  at  the  start  of  defense 

divorce  and  adoption.  He  asked  testimony.  He  had  attend- 

Mr,  Cohen  if  he  would  insist  nnts  post  an  order  at  the 

upon  full  access  to  papers  press  table  which  read:  “No 

where  the  illegitimacy  of  a  person  will  be  permitted  to 

child  is  at  issue.  enter  or  leave  the  court- 

The  reporter  replied  that  he  room  except  at  a  recess 
would  concede  there  are  cer-  period, 

tain  areas  where  the  press  has  . 

responsibilities  to  exercise  re-  Nizer  Sees  ‘Two  Heroes’ 
straint.  While  Judge  Medina  charac- 

‘A  Foot  in  the  Door’  terized  the  conflict  between  fair 
“Ab,  now,”  said  Judge  Me-  trial  and  free  press  as  the  clash 
dina,'  “you  admit  that  the  press  two  irresistible  forces,  he 
should  abide  by  a  sense  of  declared  they  are  not  irre- 
restraint  at  times.  You  know  concilable.  Mr.  Nizer  depicted  it 
that  that  amounts  to  letting  a  conflict  in  which  there 

the  lawyers  get  one  foot  in  the  two  heroes — both  enjoying 

door.”  constitutional  status  —  rather 

Mr.  Yerxa  aroused  .Judge  than  a  fight  between  a  hero  and 
Medina’s  personal  curiosity  as  ® 

to  the  practice,  which  the  edi-  ^gislation,  Mr  Nizer  con- 
tor  said  prevailed  in  a  mid-  e^ded,  does  not  hold  the  answer 
western  city  of  .‘500,000  size,  of  problem,  because  any 

having  reporters  attend  the  definmg  a  restraint  on  the 
sessions  where  police  officials  press  would  impinge  upon  the 
question  suspects  shortlv  after  constitutional  guaranty.  The 
their  arrest  *  ^  shifting  of  con- 

-K.  ^  ,  .  .  ...  stitutional  weights  in  the  in- 

In  Mr.  Yerxa  s  opinion  this 

system  not  only  provides  the  newspapers  “mer- 

full  information  on  the  crime,  ,  j-  i.-  » 

i  j  chandise  sensationalism, 

to  which  the  public  is  entitled, 

but  also  insures  that  “confes-  Abuse  of  Privileges 

.sions”  are  obtained  without  The  privilege  of  fair  report- 
duress  or  under  other  circum-  ing,  he  said,  is  abused  by  pa- 
stances  which  invalidate  them  pers  when  they  hire  socalled 
as  evidence.  crime  investigators  to  analyze 

At  another  juncture  in  the  evidence  and  compare  it  with 
discussion  Judge  Medina  asked  out-of-court  statements,  and 
a  spokesman  for  District  At-  interview  witnesses  before  they 
tomey  Frank  S.  Hogan  whether  testify. 

the  policy  of  his  office  in  re-  “We  even  have  Dorothy  Kil- 
fusing  to  disclose  the  content  gallon  as  a  crime  expert,”  Mr. 
of  confessions  or  criminal  rec-  Nizer  declared  slyly, 
ord  of  a  suspect  is  “unique  or  Judge  Medina  turned  to  Mr. 
merely  unusual.”  Cohen  and  asked  if  there  is 

Mr.  Hogan’s  aide  said  it  was  code  for  the  press  that 

“not  common”  and  that  more  would  preclude  the  use  of  in- 
and  more  DA’s  are  following  formation  provided  by  a  shys- 
the  same  principle,  which,  ter  lawyer,  who,  for  example, 
basically,  is  that  it  is  the  duty  might  set  up  an  interview  with 
of  the  prosecutor’s  office  “to  a  woman  “who  has  killed  the 
protect  the  innocent.”  A  Hew  man  she  has  been  sleeping 
York  Times  editorial  was  with.”  He  elaborated:  There 
quoted  in  support  of  his  posi-  would  be  the  business  of  stag- 
tion.  ing  a  picture,  -with  dress  pulled 

The  DA’S  spokesman  attack-  "P  just  the  right  place  to 
ed  the  theory  advanced  by  Mr.  make  a  pretty  view;  and  a 
Yerxa  that  it  is  just  as  im-  statement  in  which  the  defend- 
portant  that  the  judicial  sys-  berated  the  victim  of  her 

tern  protect  society  against  violence  as  a  jailbird  and  no¬ 
crime  as  to  insure  a  fair  trial  kind  of  man.  ^ 

for  any  one  person.  This  doc-  Cohen  replied,  “if  there  s 

trine  goes  counter  to  the  whole  *  pretty  girl  in  the  case  it’s  our 
democratic  philosophy  of  pro-  <inty  to  get  the  story.” 
tecting  the  individual,  the  pros-  short,”  commented  Judge 

ecutor  asserted.  (Continued  on  page  63) 
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‘35’  Ends  Competition 
On  Sheppard  Pictures 

More  than  50  photographers  covered  the  opening- 
day  events  of  the  Dr.  Samuel  H.  Sheppard  murder  trial 
in  Cleveland.  That  was  Oct.  18,  and  there  was  much 
confusion  and  keen  competition  among  the  cameramen. 

Now  only  15  photographers  are  on  hand.  At  first 
they  had  pretty  much  of  a  free  hand;  today  they  are 
restricted,  organized,  regulated  in  their  activities.  The 
competitive  element  has  gone,  one  editor  says,  blam¬ 
ing  it  on  Canon  35,  American  Bar  Association  Code 
of  Ethics,  which  bans  courtroom  photography. 

The  three  Cleveland  papers — News,  Plain  Dealer, 
Press — have,  of  course,  given  the  trial  the  fullest 
treatment  in  pictures.  Herewith  are  reports  to  EDI¬ 
TOR  &  PUBLISHER  this  week  .  .  . 

Now  It^s  ^Impossible'  to  Get  a  Scoop 


By  John  W.  Reese 
City  Editor,  Cleveland  News 


As  far  as  I  can  see.  Canon 
35  has  killed  competition  among 
photographers  in  the  Sheppard 
murder  trial.  It  just  isn’t  there. 
What  every  photographer  sees 
is  in  front  of  him. 

In  the  early  days  of  the  trial 
the  News’  chief  photographer. 
Perry  Cragg,  and  Jerry  Horton, 
a  staff  photographer  were  able 
to  get  good  candid  shots  of  Dr. 
Sam  sitting,  staring  into  space, 
talking  to  lawyers  or  his  rela¬ 
tives. 

In  fact,  every  photographer 
was  out  to  outdo  the  other  guy 
among  the  52  photographers 
covering  it. 

Defense  Lawyers’  Taboo 

Now  there  are  only  15  cover¬ 
ing  it.  All  they  can  get  are 
photographs  outside  the  court¬ 
room.  Defense  Lawyers  Wil¬ 
liam  J.  Corrigan  and  Fred 
Garmone  have  asked  and  been 
granted  a  taboo  on  all  photo¬ 
graphs  inside  the  courtroom 
unless  it  was  evidence.  If  it 
was  evidence,  with  the  defense 
permission.  Common  Pleas 
Judge  Edward  Blythin  said, 
photographers  could  photograph 
it.  So  far  the  two  lawyers  have 
said  “no.”  So,  no  pictures. 

Anyway  evidence  is  not  pho¬ 
togenic.  It’s  a  dead  subject. 

Photographer  Horton’s  job  is 
to  cover  the  trial  from  9:15 
a.m.  start  to  the  4:30  p.m. 
close.  He  stands  guard  outside 
Judge  Blythin’s  courtroom, 
waiting  for  witnesses  to  show 
up  for  the  trial  or  wait  for 
the  recesses  to  start  so  he  can 
photograph  a  witness  which  he 
probably  already  has.  He  pho¬ 
tographed  the  witness  when  he 
or  she  arrived  at  the  court¬ 
house  to  appear  as  a  witness. 

For  the  first  five  weeks  of 


the  trial,  Judge  Blythin  al¬ 
lowed  photographs  of  the  de¬ 
fendant  or  his  lawyers  or  rela¬ 
tives.  Mr.  Corrigan  came  to 
court  one  day  and  saw  TV 
cameras  running  wild  outside 
the  courthouse.  He  objected.  So 
Judge  Blythin  banned  all  pic¬ 
tures  inside  the  courtroom,  es¬ 
pecially  since  photographers 
were  taking  pictures  of  Mr. 
Corrigan  and  Dr.  Sam  inside 
the  courtroom. 

Witnesses  Pose  Willingly 

It  is  easy  to  get  witnesses 
outside  the  courtroom.  None 
are  reluctant.  All  have  posed 
willingly. 

To  try  to  scoop  each  other  on 
a  picture  is  almost  impossible. 

Photographers  hang  around 
each  other  like  leeches.  Where 
one  goes,  the  other  goes.  One 
day  the  News  sent  three  pho¬ 
tographers  to  get  a  picture  or 
pictures  from  several  angles  in 
the  courtroom,  all  shooting  at 
Dr.  Sam.  Result:  extra  good 
pictures. 

Now,  however,  that  is  im¬ 
possible.  The  defendant  can’t 
be  photographed  except  outside 
the  courtroom.  He  leaves  the 
courtroom  and  walks  to  a  stair¬ 
way  outside  the  room.  Only 
one  or  two  pictures  are  possible 
during  the  period  and  after 

two  or  three  days,  all  a  photog¬ 
rapher  can  get  is  the  same 

each  day. 

The  only  scoop  so  far  ob¬ 
tained  during  the  taboo  was  by 
Mr.  Horton  who  was  coming 
back  from  lunch  and  saw  Dr. 
Sam’s  jaguar  in  the  yard 

across  the  street  from  the 

court  building.  He  got  the  pic¬ 
ture  and  by  the  time  the  other 
photographers  got  back  the  car 
was  gone.  Relatives  had 
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SECONDS  TO  DEATH  .  .  .  This  dramatic  picture  of  two  men  plunging 
to  their  deaths  as  a  radio  relay  tower  falls  near  Saratoga,  Tex.,  was  taken 
by  P.  S.  Phillips,  a  communications  engineer  for  the  Sun  Oil  Co.  Mr. 
Phillips,  whose  hobby  is  photography,  just  happened  to  be  making  a 
progress  picture  of  the  tower  at  the  moment  it  toppled  over.  The 
picture  was  serviced  by  AP. 


brought  the  automobile  to  the 
jail  so  Dr.  Sam  could  look  at 
something  that  resembled  home. 

All  photographers  have  com¬ 
plied  with  Canon  35.  Judge 
Blythin,  before  the  trial,  had 
called  newspapermen  into  his 
office  to  instruct  them  on  it. 
On  two  occasions  two  photog¬ 
raphers  lingered  behind  after 
the  judge  arrived  on  the  bench 
and  were  warned  by  the  judge. 

Photographers  wait  in  an 
ante  room.  A  witness  is  pointed 
out  by  a  News  reporter.  He 
tips  off  Horton,  or  Cragg,  or 
sometimes  Dick  Misch  or 
George  Hixon,  who  have  filled 
in  or  helped.  He  is  taken  to 
another  courtroom  to  be  photo¬ 


graphed  or  sat  in  a  chair  which 
resembles  a  witness  chair. 

One  poor  unfortunate  who 
just  “wanted  to  see  what  Dr. 
Sam  looks  like”  has  his  picture 
taken  by  15  or  16  photogra¬ 
phers.  The  16th  photographer 
jokingly  tipped  off  a  friend 
that  the  unfortunate  was  a 
witness.  Everybody  but  him 
fell  for  it. 

The  photographers  (like  most 
newspapermen  who  when 
there’s  nothing  doing)  inter¬ 
view  each  other.  On  one  occa¬ 
sion  recently  they  walked  en 
masse  into  the  courtroom  after 
adjournment  and  with  Mr.  Cor¬ 
rigan  studying  the  day’s  evi¬ 
dence,  “shot  each  other”  with 
blank  films. 


Out  of  Confusion,  A  Satisfactory  Formula 
By  Louis  Clifford 
City  Editor,  Cleveland  Press 


Out  of  the  welter  of  confu¬ 
sion  and  flashing  cameras  at¬ 
tending  the  opening  days  of  the 
Sheppard  trial  there  has  grown 
a  restricted  but  generally  satis¬ 
factory  formula  for  camera 
coverage  of  the  sensational 
murder  case,  now  in  its  seventh 
week. 

Whereas  many  scores  of  pic¬ 
tures  of  Dr.  Sam  and  other 
trial  figures  were  taken  daily 
as  jurors  were  being  selected, 
now  only  a  few  photos  are 
taken  each  day  of  the  defend¬ 
ant — never  in  court  and  never 
with  his  lawyers. 

Restrictive  rules  on  photog¬ 
raphers  have  been  applied 
gradually  by  Judge  Edward 
Blythin,  whose  sole  aim  has 
been  to  avoid  all  risk  of  a  mis¬ 
trial  possibility. 

As  the  trial  began.  Judge 
Blythin’s  camera  regulations 


were  fairly  liberal.  He  per¬ 
mitted  photographers  in  the 
courtroom  before  court  began 
in  the  morning  and  again  af¬ 
ter  court  had  adjourned  for  the 
day. 

During  the  two  and  a  half 
weeks  required  for  jury  selec¬ 
tion,  cameramen  took  hundreds 
of  photos  of  Dr.  Sam — alone, 
with  his  brothers,  with  his 
father,  with  an  osteopath,  with 
his  brothers’  wives,  with  his 
four  lawyers. 

‘No  More’ 

In  fact,  Clayton  Knipper  of 
the  Press,  took  such  a  fine  pho¬ 
to  of  the  three  brothers  to¬ 
gether  that  Dr.  Steve  asked  for 
enlarged  copies  of  it  and  pre¬ 
sented  one  to  Dr.  Sam  to  keep 
in  his  cell  beside  a  picture  of 
his  murdered  wife,  Marilyn. 

(Continued  on  page  54) 
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N.  Y.  Contract 
TalksContinue 
In  Tense  Air 


Guild  Builds  1 
Up  Grievance 
On  ‘Stringers’ 

An  official  of  the  American 
Newspaper  Guild  charged  this 
week  that  “press  agents”  were 
being  employed  to  replace  reg¬ 
ular  newsmen  on  some  sports 
assignments  and  he  asked  for 
a  full  report  of  “all  similar 
incidents”  to  document  an  at¬ 
tack  upon  the  practice. 

The  immediate  incident  which 
Steve  Ripley,  ANG  Wire  Serv¬ 
ice  Administrator,  blasted  in  a 
bulletin  to  unit  chairmen  was 
the  employment  of  two  non¬ 
staffers  by  the  United  Press  to 
cover  the  Northwestern  foot¬ 
ball  game  Sept.  25  at  Evanston, 
Ill.  He  identified  the  pair  mere¬ 
ly  as  “press  agents”  and  said 
the  UP  management  had  as¬ 
serted  its  right,  under  the  con¬ 
tract  with  the  Guild,  to  use 
“stringers”  at  any  time,  under 
any  conditions. 

Earl  J.  Johnson,  UP’s  gen¬ 
eral  news  manager,  said  both 
men  used  to  cover  the  game 
had  formerly  worked  for  the 
press  association  and  their 
services  had  been  retained  on 
a  “stringer”  basis.  This  prac¬ 
tice  has  been  followed  for 
many  years  by  all  news  agen¬ 
cies,  he  added. 

According  to  Mr.  Ripley’s  let¬ 
ter,  the  Guild  demanded  that 
the  Chicago  bureau  action  be 
repudiated  and  that  guarantees 
be  given  against  any  repeti¬ 
tion.  He  declared  it  is  a  “di¬ 
rect  attack  on  our  jurisdiction." 

He  told  guild  members:  “We 
want  full  reports  of  any  and 
all  similar  incidents — any  cases 
where  outsiders  have  been  used 
to  actually  ‘cover’  news  events 
and  phone  in  or  write  stories." 
The  data  will  be  used  in  press¬ 
ing  a  grievance. 


An  air  of  crisis  hung  over 
the  newspaper  business  in  New 
York  City  this  week  but  there 
were  some  signs  of  progress  in 
negotiations  with  the  Guild  and 
craft  unions  on  the  basis  of  a 
$5.80  package,  spread  over  two 
years. 

Tension  in  the  guild  talks 
with  New  York  Times  manage¬ 
ment  eased  after  the  Interna¬ 
tional  Executive  Board  of  the 
•American  Newspaper  Guild 
voted,  by  9  to  4,  to  allow  the 
New  York  City  local  to  sign 
a  contract  spelling  out  a  partial 
Guild  Shop. 

Almost  simultaneously,  the 
guild  leaders  applied  “the  heat” 
to  the  New  York  News  in  a 
gesture  of  retaliation  for  un¬ 
complimentary  remarks  by  its 
publisher,  F.  M.  Flynn,  about 
the  Guild  last  August  at  a 
journalism  teachers’  convention. 

A  strike  was  set  for  Dec.  8  un¬ 
less  the  News  management 
came  to  terms. 

Mirror  Settlement 

On  Dec.  1  the  guild  negotia¬ 
tors  arrived  at  a  settlement 
with  the  Mirror  management 
on  a  $3.40  and  $2.40  wage 
boost. 

Still  in  negotiation  were 
wage  agreements  with  most  of 
the  craft  unions  which  had  won 
a  $3.75  increase  a  year  ago,  Lee  Ellmaker  Jr.,  publisher 
and  the  independent  deliverers’  of  the  Philadelphia  Daily  News, 
union,  for  internal  political  has  announced  the  appointment 
leasons,  stalled  a  membership  of  Louis  Ruppel  us  editor  of 
vote  on  a  negotiated  package,  the  tabloid  newspaper. 

The  next  meeting  was  set  for  Dean  McCullough,  who  has 
Dec.  12.  been  with  the  News  27  years, 

The  Guild  Shop  proposal  at  was  named  to  the  newly  created 
the  Times  would  apply  to  all  post  of  managing  editor, 
newcomers  in  the  commercial  Mr.  Ruppel,  51,  former  New 
departments  and  lower  editorial  York  and  Chicago  newspaper- 
classifications.  ANG  President  man  and  former  editor  of  Col- 
Joseph  F.  Collis  of  Wilkes-  lier’s  magazine,  is  disposing  of 
Barre  joined  with  New  York  his  Mill  Valley  (Calif.)  Record, 
guildsmen  in  urging  acceptance  a  weekly,  to  assume  his  new 
of  this  offer  as  a  step  toward  post  immediately, 
a  plantwide  Guild  Shop  at  the  The  News  has  been  under- 
Times.  going  a  series  of  editorial  and 

Executive  Vicepresident  business  changes  since  Matthew 
Ralph  B.  Novak  took  an  op-  H.  McCloskey,  prominent  build- 
posite  view  that  it  was  danger-  er  and  Democratic  political 


HONEYMOONERS  on  their  way  to  Hawaii,  Mr.  and  Mrs.  E.  W.  Scripps 
II  pose  tor  a  United  Press  photographer  on  board  ship  at  San  Fran¬ 
cisco.  The  young  director  of  the  Scripps  Trust  met  his  bride,  the 
former  Jean  Wilton,  while  they  were  attending  the  University  of 
Nevada.  She  is  the  daughter  of  a  Reno  realtor  and  she  has  been 
teaching  school  there.  Mr.  Scripps  plans  to  resume  his  journalistic 
career  on  the  San  Francisco  News. 
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HAT  DANCE 

Yoes,  San  Diego  (Calif.)  Union 


MY  OLD  FRIEND 

mmel,  Peoria  (III.)  Journal 


lAPA  Strives 
To  Stop  Press 
Coupin  Bolivia 

Inter  American  Press  Asso¬ 
ciation  moved  this  week  to  pre¬ 
vent  the  Peron-style  seizure  of 
opposition  newspapers  in  Boli¬ 
via. 

Jules  DuBois,  chairman  of 
lAPA’s  committee  on  freedom 
of  the  press,  cabled  President 
Victor  Paz  Estenssoro,  urging 
him  to  veto  a  proposal  for 
handing  at  least  two  leading 
newspapers  over  to  the  workers. 

Paulo  Bittencourt,  president 
of  lAPA,  had  authorized  Mr. 
DuBois  to  take  whatever  steps 
he  considered  necessary  to  pre¬ 
vent  the  spread  to  Bolivia  of 
the  measures  used  to  expro¬ 
priate  La  Prensa,  of  Buenos 
Aires. 

The  proposal,  adopted  by  Bo¬ 
livia’s  powerful  central  Obrera 
Boliviana,  is  aimed  primarily 
at  La  Razon,  which  was  forced 
to  cease  publication  in  1952,  but 
also  provides  for  seizure  of 
other  inactive  newspapers,  such 
as  Los  Tiempos,  of  Cochambam- 
ba,  which  was  partly  destroyed 
by  a  pro-government  mob  last 
year. 

It  requests  “expropriation”  of 
La  Razon  and  other  printing 
plants  “that  do  not  fulfill  a 
social  function.” 

The  proposal  provides  that 
indemnity  will  be  paid  by  the 
Central  Obrera,  but  adds: 

“From  the  value  of  the  prop¬ 
erty  will  be  deducted  charges 
by  the  state  and  the  workers 
for  non-payment  of  taxes,  in- 
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correct  use  of  exchange,  price 
speculation,  non-payment  of  so¬ 
cial  benefits,  indemnity  to  the 
families  of  massacred  workers, 
etc.” 

At  least  one  cabinet  member. 
Minister  of  Peasant  Affairs, 
Nuflo  Chavez,  advocated  expro¬ 
priation  at  the  workers’  meet¬ 
ing.  The  vote  was  256  for  ex¬ 
propriation  and  106  for  confis¬ 
cation. 

Sr.  Chavez  urged  “expropria¬ 
tion”  as  the  course  less  likely 
to  cause  the  government  diffi¬ 
culties. 

Draws  Sharp  Reply 

Mr.  DuBois,  in  his  cable  to 
President  Paz  Estenssoro,  said: 

“This  measure  would  accen¬ 
tuate  the  proven  outrages  a- 
gainst  freedom  of  the  press 
committed  in  Bolivia  since  April 
1952  when  Your  Excellency  as¬ 
sumed  power  and  rejected  my 
personal  request  that  police 
protection  be  given  to  La  Razon. 
'This  refusal,  coupled  with  the 
threats  delivered  by  armed 
agents  sent  by  your  government’ 
caused  the  immediate  closure  of 
that  newspaper,  depriving  an 
important  number  of  workers 
of  jobs. 

“Moreover,  the  proposal  would 
be  tantamount  to  confiscation 
in  precisely  the  same  manner 
used  to  seize  La  Prensa  of 
Buenos  Aires.” 

A  caustic  reply  came  from 
Jose  Fellman  Velarde,  under¬ 
secretary  for  press  and  infor¬ 
mation,  rejecting  the  protest 
because  it  “anticipated  events” 
and  assailing  Mr.  DuBois  as  an 
agent  of  the  “Cicero  Tribune 
and  other  gangster  periodicals.” 

Mr.  DuBois,  who  is  Latin 
America  correspondent  for  the 
Chicago  Tribune,  replied  in 
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kind,  and  charged  that  resort 
to  personal  insults  indicated  a 
guilty  conscience. 

Days  before  lAPA  sent  its 
message  to  the  president,  the 
pro-government  newspaper.  La 
Nacion,  inveighed  against  the 
association  for  being  concerned 
only  with  commercial  interests. 
La  Razon,  it  said,  was  the  de¬ 
fender  of  mining  companies  and 
of  enemies  of  the  country  and 
“was  closed  down  by  its  owner.” 
• 

John  D.  Southam 
Dies  at  Age  45 

Calgary,  Alta. 

John  David  Southam,  45, 
publisher  of  the  Calgary  Her¬ 
ald,  died  suddenly  here  Nov. 
28. 

Well-known  in  publishing, 
military  and  sports  circles,  he 
had  been  publisher  of  the 
Calgary  daily  since  1946. 

Bom  in  Ottawa,  April  12, 
1999,  he  attended  school  in 
eastern  Canada  at  Upper  Can¬ 
ada  College,  Ashbury  College, 
and  Trinity  College  school. 

Mr.  Southam  was  a  director 
of  the  Canadian  Daily  News¬ 
paper  Publishers  Association 
and  of  Southam  Company,  Ltd. 

He  was  with  the  Royal  Bank 
of  Canada  in  1928-29  and  in 
1929  was  a  delegate  to  the 
Kyoto  Conference  on  Pacific 
Relations  in  Japan.  From  1930 
to  1932  he  was  with  the  Ottawa 
Citizen. 

Mr.  Southam  served  with  the 
Royal  Canadian  Artillery  in 
the  last  war  and  rose  to  the 
rank  of  Lieutenant-Colonel  and 
commanded  the  2nd  Anti-Tank 
Regiment  in  Northwest  Europe. 


4  Chilean  Papers 
Defeat  Closure 

Santiago 

One  daily  and  three  weekly 
newspapers  went  back  into 
print  this  week  after  under¬ 
going  forced  suspension  by  the 
Chilean  government.  A  fifth,  El 
Siglo,  Communist  Party  daily, 
is  under  sentence  of  silence  for 
30  days. 

The  closure  was  made  after 
El  Siglo  headlined  the  prob¬ 
ability  of  a  “wave  of  increas¬ 
ing  costs”  following  on  the 
government’s  action  in  devalu¬ 
ating  the  official  peso  rate. 

Plant  Entered 

Under  orders  from  the  Minis¬ 
try  of  Interior,  police  entered 
the  Imprenta  Horizonte  in 
downtown  Santiago  and  ordered 
all  publications  suspended.  The 
Imprenta  Horizonte  prints  all 
five  newspapers. 

The  Association  of  Journal¬ 
ists  protested  the  action  before 
government  officials  and  two  of 
the  affected  newspapers  carried 
the  case  to  the  District  Court  of 
Appeals  where  the  closure  of 
all  the  newspapers  with  the 
exception  of  El  Siglo  was  set 
aside. 

The  five  newspapers  repre¬ 
sented  a  wide  front  of  political 
opinion.  El  Mercurio,  Chile’s 
largest  daily,  offered  to  print 
one  of  the  weeklies  without 
cost  in  one  of  the  strongest 
moves  of  press  solidarity  yet 
made  against  the  Ibanez  Ad¬ 
ministration  which  has  already 
banished  to  distant  and  isolated 
provinces  several  newspaper¬ 
men  from  the  opposition  press. 
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BLACK-BALLED 

Goldberg,  New  York  Journal-American 


Death  Takes 
F.  A.  Miller 
In  86th  Year 

South  Bend,  Ind. 

Frederick  A.  Miller,  86-year- 
old  president  and  editor  of  the 
South  Bend  Tribune,  died  here 
Nov.  29  in  Memorial  Hospital. 
Death  was  caused  by  a  cerebral 
hemorrhage. 

His  death  marked  the  end  of 
an  era  during  which  Mr.  Miller 
built  the  Tribune  until  today 
it  ranks  as  the  third  largest 
newspaper  in  Indiana  with  a 
circulation  of  more  than  110,- 
000.  He  had  been  actively  asso¬ 
ciated  with  the  paper  for  67 
years. 

He  became  ill  on  Thanksgiv¬ 
ing  Day  and  entered  the  hospi¬ 
tal  on  Saturday. 

A  Directing  Force 

Mr.  Miller  was  always  at  his 
desk  before  8  a.m.  and  the 
five-day  week  was  not  for  him. 
An  hour  for  lunch  and  he  was 
back  at  the  office  until  late  in 
the  day. 

No  detail  was  too  small  for 
his  personal  attention  and  no 
item  in  the  newspaper  went  un¬ 
noticed  by  him.  Final  decisions 
on  policy  were  his  alone.  Ac¬ 
curacy  was  the  theme  of  his 
daily  instructions  to  the  staff 
and  for  years  was  painted  on 
the  wall  of  the  newsroom  the 
motto:  “Be  Accurate.” 

Mr.  Miller,  a  non-smoker,  had 
always  banned  cigarette  smok¬ 
ing  in  the  Tribune  plant  al¬ 
though  he  did  not  object  to  the 
use  of  other  forms  of  tobacco. 
He  also  deplored  the  use  of 
alcohol  and  some  years  ago 
banned  all  forms  of  liquor  ad¬ 
vertising  from  the  Tribune  and 
WSBT  and  WSBT-TV,  radio 
and  television  stations  owned 
by  the  Tribune. 

Survived  by  Widow 

Mr.  Miller  is  survived  by  his 
widow,  the  former  Flora  Dunn 
to  whom  he  was  married  on 
June  8,  1892,  and  Franklin  D. 
Schurz,  a  nephew,  who  is  sec¬ 
retary-treasurer  of  the  Tribune 
and  has  served  as  general  man¬ 
ager  of  the  paper. 

It  was  on  July  3,  1887,  that 
young  Fred  Miller,  then  a  lad 
of  19,  joined  the  staff  of  the 
Tribune.  He  became  the  ma¬ 
jority  stockholder  in  the  Trib¬ 
une  upon  the  death  of  his 
father,  Alfred  B.  Miller,  one 
of  its  two  founders,  on  Dec.  10, 
1892.  In  June,  1924,  when 
Elmer  Crockett,  the  other 
founder,  died  Mr.  Miller  be¬ 
came  president  and  editor.  As- 


Frederick  A.  Miller 


sociated  with  him  as  secretary- 
treasurer  was  Elmer  Crockett’s 
son,  Charles  E.,  who  died  in 
1946. 

During  the  years  of  partner¬ 
ship,  Mr.  Crockett  directed  the 
business  policies  while  Mr.  Mil¬ 
ler  had  sole  authority  of  the 
Tribune’s  editorial  policy. 

Started  as  a  Boy 

Mr.  Miller  was  a  native  of 
South  Bend,  where  he  was  bom 
Jan.  31,  1868.  He  attended 
public  schools.  He  learned  to 
set  type  as  a  boy  and  when  he 
was  12  years  old  he  carried  a 
route  for  the  Tribune.  He  did 
not  attend  college. 

As  publisher  of  the  Tribune, 
he  became  one  of  the  charter 
members  of  the  Associated 
Press  when  it  was  organized 
in  1900.  Unlike  many  pub¬ 
lishers,  Mr.  Miller  did  not  fear 
radio  competition.  The  Tribune 
became  one  of  the  first  news¬ 
papers  to  own  and  operate  a 
radio  station  in  1921. 

Mr.  Miller,  over  the  years, 
worked  for  the  advancement  of 
South  Bend  and  its  sister  city, 
Mishawaka.  He  was  also  an 
influential  force  in  the  political 
life  of  the  state.  Mr.  Miller 
never  sought  public  office  him¬ 
self  and  would  not  permit  a 
member  of  the  editorial  de¬ 
partment  to  hold  even  an  ap¬ 
pointive  office.  In  1945  he  was 
offered  the  Republican  nomi¬ 
nation  for  the  U.  S.  Senator, 
but  he  declined. 

During  his  years  with  the 
Tribune,  Mr.  Miller  received 
numerous  honors.  One  of  the 
most  cherished  was  an  honor¬ 
ary  doctorate  of  laws  conferred 
by  the  University  of  Notre 
Dame  in  1950. 

Annually  on  his  birthday,  he 
held  open  house  and  greeted 
all  of  the  more  than  300  em¬ 
ployes  who  stopped  by  to  offer 
congratulations  and  to  partake 
of  his  birthday  cake. 

Mr.  Miller  was  a  member  of 
the  American  Society  of  News¬ 
paper  Editors,  the  National 
Press  Club  in  Washington. 


forgotten  ’ 

Vets  Cheered 
By  Gifts,  Visits 

Detroit 

Christmas  came  early  this 
year  for  “Patient  X”  and  1,900 
other  shell-shocked  veterans 
who,  until  The  Detroit  News 
publicized  their  loneliness,  had 
not  had  a  visitor  in  years. 

“Patient  X”  himself,  who  had 
lived  in  hospital  wards  since 
1919,  had  not  seen  a  relative 
or  friend  for  30  years.  He  still 
has  not  heard  from  his  family, 
but  he  has  received  hundreds 
of  letters  from  sympathetic 
strangers  and  visits  and  gifts 
from  Detroiters  inspired  by  the 
story. 

The  story  of  “Patient  X” 
and  the  others  like  him  in  the 
Veterans  Administration  neuro¬ 
psychiatric  hospital  at  Fort 
Custer,  Mich.,  came  to  light 
when  the  Allied  Veterans  Coun¬ 
cil  of  Wayne  County  (Detroit) 
asked  the  News  for  “a  little 
publicity”  on  the  council’s  en¬ 
deavor  to  collect  Christmas 
gifts  for  the  men. 

More  than  publicizing  this 
single  effort,  the  News  sent 
Reporter  Earl  F.  Wegmann  to 
Fort  Custer,  where  he  obtained 
a  dramatic  story  and  a  com¬ 
pelling  photograph  which 
brought  the  avalanche  of  re¬ 
sponses. 

Many  World  War  I  veterans, 
especially,  have  been  almost 
literally  forgotten. 

Within  three  days  after  the 
News  published  its  first  story, 
the  hospital  received  more  than 
200  letters,  all  offering  help. 

Most  were  written  to  “Patient 
X,”  but  some  also  were  ad¬ 
dressed  to  other  unnamed  pa¬ 
tients.  Some  sent  gifts  of 
money  .so  the  hospital  could 
buy  gifts  for  the  patients. 

Scores  of  telephone  calls  and 
letters  reached  the  News  and 
the  veterans  council,  boosting 
its  Christmas  gift  collection. 

Independently,  a  four-car 
caravan  containing  $5,000  worth 
of  gifts  went  to  the  hospital 
and  eight  Detroit  women  spent 
five  hours  at  Thanksgiving  time 
passing  out  gifts. 

• 

iVcM?  F ol  Chairman 

Indianapolis,  Ind. 

Wendell  Phillippi,  assistant 
managing  editor  of  the  Indian¬ 
apolis  News,  has  been  named 
chairman  of  the  Indiana  As¬ 
sociated  Press  Freedom  of  In¬ 
formation  Committee. 


4-H  Honors 
Farm  Editor 
M.  B.  Peters 

Chicago 

Mouzon  B.  Peters,  farm  edi¬ 
tor  of  the  Chattanooga  (Tenn.) 
Times,  this  week  received  the 

^  ^  ™  I*  * 

Peters  culture  and  ru¬ 
ral  activities. 
The  4-H  organization,  in  its 
presentation,  said  “He  reports 
such  events  with  understanding 
and  enthusiasm  in  the  hope  of 
helping  to  create  better  homes, 
better  farms  and  above  all  bet¬ 
ter  citizens.” 

Former  Farm  Boy 

In  addition  to  an  all-expense 
trip  to  the  National  4-H  Club 
Congress,  Mr.  Peters  was  pre¬ 
sented  a  gold  key  by  S.  L.  Nev- 
ins,  vicepresident  of  Olin  Ma- 
thieson  Chemical  Corporation 
which  donates  the  award. 

Mr.  Peters  is  the  son  of  a 
Methodist  minister  of  Sildell, 
La.,  although  Tennessee  has 
been  his  adopted  state  since  he 
was  five. 

When  he  was  a  farm  boy 
near  Burrville,  Mr.  Peters  had 
four  years  of  4-H  activity. 

He  joined  the  Chattanooga 
Times  in  1936  as  a  copyreader 
and  the  following  year  became 
Tri-State  Editor  and  farm  edi¬ 
tor.  He  had  three  years  of 
Army  service  during  World 
War  II. 

In  addition  to  daily  farm 
news  coverage,  Mr.  Peters  edits 
a  Monday  farm  page  and  writes 
a  farm  news  column  and  a  pop¬ 
ular  Sunday  feature  column 
called  “The  Circuit  Writer.” 


New  Hoe  Official 
Works  on  Cost  Control 

Gunnar  M.  Oleson  Jr.  has 
been  appointed  an  assistant 
treasurer  of  R.  Hoe  &  Co.,  Inc. 
Joseph  L.  Auer,  president,  said. 
Mr.  Oleson,  who  has  been  with 
Hoe  for  five  years,  will  work  in 
the  field  of  systems  and  cost 
control.  He  served  as  head  of 
engineering  planning  and  as¬ 
sistant  to  the  president  before 
the  appointment. 
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•  The  Advertiser  and  The  Newspaper  • 


ANPA  Cautions  on  Carrier  Tieup; 
‘Completely  Voluntary,’  Says  Lever 


The  “completely  voluntary” 
aspects  of  participation  by 
newspapers  and  newspaper- 
boys  in  the  Good  Luck  Mar¬ 
garine  promotion  were  under¬ 
scored  by  a  Lever  Bros,  repre¬ 
sentative  Dec.  2  after  pub¬ 
lishers  and  circulation  mana¬ 
gers  had  been  alerted  to  possi¬ 
ble  dangers  of  undermining  the 
independent  status  of  Little 
Merchants. 

“We’ll  hold  no  grudges 
against  any  newspaper  which 
has  a  policy  precluding  a  tie- 
in  with  the  prize  plan,”  Hugh 
Tibbetts,  product  manager  of 
Lever’s  Good  Luck  Margarine 
Division,  told  EDITOR  &  PUB¬ 
LISHER. 

500  Ready  to  Participate 

More  than  500  newspapers 
had  expressed  a  willingness  to 
participate,  Mr.  Tibbetts  added. 
However,  he  said  the  question 
of  newspaperboy  status  had 
never  been  brought  up  in  any 
meetings  with  executives  of  the 
Bureau  of  Advertising  or  with 
representatives  of  newspapers 
who  attended  a  breakfast  con- 


To  win  prizes,  newspaperboys 
are  asked  to  collect  “clovers” 
from  the  fronts  of  Good  Luck 
Margarine  packages  during  a 
specified  eight-week  period.  To 
support  the  activity,  a  news¬ 
paper  will  receive  a  schedule, 
ranging  from  2,500  to  10,000 
lines  of  advertising. 

“Each  newspaper  has  the  op¬ 
portunity  to  receive  additional 
linage  up  to  double  the  original 
schedule  based  on  performance 
during  the  regular  contest 
period,”  states  the  agency. 

Meeting  Is  Required 

“Good  Luck  asks  only  one 
thing  of  every  newspaper  and 
that  is  that  Good  Luck  repre¬ 
sentatives  hold  one  meeting 
with  the  newsboys  and  super¬ 
visors,”  explains  the  agency. 
“The  newspaper  will  not  be  in¬ 
volved  in  any  manner  with  the 
mechanics  of  handling  of 
prizes.” 

In  a  warning  to  circulation 
managers,  ICMA  special  Bul¬ 
letin  No.  6  (issued  Nov.  30) 


urges  caution  in  considering 
advertising  and  promotion  ac¬ 
tivities,  “even  within  the  scope 
of  circulation  building  by  our 
own  carriers.” 

“Our  association  has  no  de¬ 
sire  to  discourage  or  oppose 
any  tie-up  with  any  advertising 
campaign,”  says  ICMA,  “but  we 
feel  that  it  is  within  our  pro¬ 
vince  to  urge  circulation  mana¬ 
gers  to  consider  well  the  pos¬ 
sible  danger  of  actual  or  im¬ 
plied  control  of  carriers  by 
newspapers  or  their  employes  in 
connection  with  the  collection 
of  coupons  or  wrappers. 

“We  are  merely  calling  at¬ 
tention  to  the  possibility,  in  so 
doing,  of  endangering  the  sta¬ 
tus  of  independent  carrier  op¬ 
erations,  such  as  control  or  di¬ 
rection  or  sympathy  on  the  part 
of  circulation  departments,  with 
outside  contests.” 

Pennsylvania  Newspaper 
Publishers  Association  also 
gave  an  expression  of  warning 
and  urging  care  to  prevent  en- 
dangerment  of  the  principles 


of  independent  contractural  re¬ 
lations  with  Little  Merchants. 

Questions  Service 

Theodore  A.  Serrill,  general 
manager  of  PNPA,  said  a  Penn¬ 
sylvania  publisher  offers  the 
following  comment: 

“It  is  obvious  that  this  is  a 
very  unusual  request;  first, 
most  newspapers  operate  on 
the  Little  Merchant  Plan  and, 
therefore,  the  Little  Merchants 
cannot  be  asked  to  do  anything; 
secondly  if  newspapers  do  it 
for  Lever  Bros.,  what  justifica¬ 
tion  would  we  have  for  refusing 
a  department  store,  furniture 
store,  or  any  other  local  re¬ 
tailer;  thirdly,  the  ultimate 
would  seem  to  be  that  if  news- 
paperboys  were  going  to  be 
used  in  the  direction  of  sales 
promotion  for  nationally  adver¬ 
tised  products  and  logically  also 
for  local  retailers,  the  boys 
would  be  jumping  from  a  lun¬ 
cheon  to  a  tea  to  an  evening 
meeting,  with  no  time  to  do 
their  newspaper  job,  including 
canvassing  for  additional  sub¬ 
scribers  to  build  their  own 
area  business  volume.” 

The  agency’s  prospectus  on 
the  contest  points  out  the  cur- 

{Continued  on  page  63) 


ference  Nov.  17  at  Lever  House 
when  the  whole  program  was 
outlined. 

The  newspaperboy  angle  first 
came  up  this  week  when  mem¬ 
bers  of  the  International  Cir¬ 
culation  Managers  Association 
were  apprised,  in  a  special 
bulletin,  of  the  advertising 
scheme.  On  top  of  this  came  an 
official  statement  by  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation  that  “the  status  of 
newspaperboys  as  independent 
contractors  can  be  affected 
should  publishers  require  their 
boys  to  attend  any  meeting  or 
do  anything  in  connection  with 
this  proposed  plan.” 

Good  Luck  Margarine  is  con¬ 
ducting  a  newspaper  advertis¬ 
ing  program  and  contest  to  help 
new’spaperboys  obtain  college 
tuition  scholarships,  as  well  as 
merchandise  prizes.  Lever 
Bros.,  through  its  agency — Og- 
livy,  Benson  &  Mather,  Inc., 
New  York, — is  now  contacting 
newspapers  to  set  up  a  pro¬ 
gram  for  the  boys. 

Opening  ad  in  the  proposed 
campaign  is  headed:  “Good 
Luck  Clover  annual  newsboy 
contest — save  the  Good  Luck 
Margarine  clover  and  help  your 
paper  boy  win  a  prize.” 


.LINAGE  LEADER ; 

Papers  Most  Effective  in  Moving  Meirose  off  Sheives 


“Every  media  budget  we’ve 
ever  framed  has  allocated 
about  60%  of  available 
funds  to  newspaper  space,” 
says  K.  H.  “Kap”  Seidel, 
vicepresident  in  charge  of 
advertising  and  merchandis¬ 
ing  for  Melrose  Distillers, 
Inc.,  a  sales  affiliate  of 
Schenley  Industries,  Inc. 

“While  national  periodicals 
build  wide  public  accept¬ 
ance  for  our  16  whiskey 
brands,  advertising  in  local 
newspapers  does  the  most 
effective  job  of  moving  mer¬ 
chandise  off  the  retailers’ 
shelves.” 

Chief  reason  for  this  loyalty 
to  newspapers  is  found  in 
the  problem  common  to  the 
liquor  industry.  Kap  ex¬ 
plains  it  this  way:  “Our 
product  must  depend  for  ac¬ 
ceptance  on  the  tastes  of 
millions  of  Americans ; 
tastes  which  for  reasons  of 
good  business  judgment  as 


well  as  legal  considerations 
we  cannot  cultivate  with  the 
wiles  of  a  vendor  of  cereals, 
cookies  or  soaps.” 


K.  H.  “Kap”  Seidel 
Melrose  Distillers,  Ine. 

Kap  has  been  an  advertis¬ 
ing  man  all  his  adult  life. 


Born  in  London,  England,  he 
came  to  America  when  he 
was  four.  He  graduated 
from  Columbia  University  in 
1919,  and  armed  with  a  B.A. 
degree  in  English  imme¬ 
diately  began  marshalling 
adjectives  into  ad  copy  for 
Harper  &  Brothers,  publish¬ 
ers.  Eventually  he  became 
ad  manager  for  Harper; 
later  for  Henry  Holt  &  Com¬ 
pany,  publishers,  and  for  the 
Terminal  Cab  Division  of 
General  Motors. 

With  the  advent  of  Re¬ 
peal,  Kap  joined  the  Old 
Tyme  Distilling  Company 
and  when  Schenley  bought 
it  up  in  1940  he  went  along 
as  part  of  the  purchase 
price. 

Married  in  1933,  Kap  to¬ 
day  lives  in  Teaneck,  N.  J., 
and  boasts  a  daughter,  Ann, 
and  a  son,  Bruce,  17  and  13 
respectively. — R.  B.  McI. 
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Turkey,  Santa  Repeat 
As  Pegs  for  Linage 


Thanksgiving  Day  and  the 
pending  arrival  of  Santa  Claus 
again  formed  pegs  on  which 
newspapers  across  the  nation 
were  quick  to  hang  special  ad¬ 
vertising  sections. 

A  one-shot  new-comer  to  the 
list  of  linage  builders  was  the 
nationwide  celebration  of  Gen¬ 
eral  Motors’  production  of  its 
50  Millionth  car,  a  gold-plated 
1955  Chevrolet.  Following  are 
highlights  of  what  some  news¬ 
papers  did  in  terms  of  reaping 
additional  linage: 

Dailies*  ^Turkey  Day* 
Issues  Gobble  Records 

To  launch  the  holiday  shop¬ 
ping  season  Albany,  N.  Y., 
merchants  on  Thanksgiving 
Day  placed  more  than  165,000 
lines  of  retail  advertising  in 
the  Albany  Times-Union  to 
present  a  mammoth  “parade” 
of  Christmas  values. 

The  “Turkey  Day”  record- 
breaking  issue  contained  102 
pages  in  eight  sections,  includ¬ 
ing  two  sections  with  color. 

*  «  « 

The  Baltimore  (Md.)  News- 
Post  published  the  largest  pa¬ 
per  in  its  history  on  Thanks¬ 
giving  Day,  and  carried  a  total 
of  182,966  lines  of  retail  ad¬ 
vertising.  Heavy  retail  linage 
on  Thanksgiving  Day  report¬ 
edly  has  made  the  following 
Friday  and  Saturday,  two  of 
Baltimore’s  best  Christmas 
shopping  days. 

Buffalo  Merchants  Go 
For  Special  Sections 

Merchants  in  Buffalo,  N.Y., 
really  go  for  special  sections. 
The  William  Hengerer  Com¬ 
pany  went  all-out  after  notions 
business  with  a  12-page  tabloid 
supplement  to  the  Nov.  22 
edition  of  the  Buffalo  Courier- 
Express;  followed  up  with  a 
24-page  tabloid  supplement  in 
the  Thanksgriving  Day  issue  of 
the  newspaper. 

In  the  same  city  and  daily 
Otto  Ulbrich  Company  used  a 
20-page  tabloid  insert  in  the 
Nov.  21  edition  to  provide 
readers  with  a  “Christmas 
Shopping  Guide.” 

On  Nov.  10  the  Buffalo  Eve¬ 
ning  News  chalked  up  linage 
with  a  special  six-section,  114- 
page  edition. 


376-Page  Issue  Carries 
426,000  Lines  of  Ads 

The  Sunday  Milwaukee 
(Wis.)  Journal  on  Nov.  28  pub¬ 
lished  its  first  regular  Christ¬ 
mas  shopping  issue  containing 
376  pages  carrying  426,000 
lines  of  advertising.  This  fol¬ 
lowed  the  Journal’s  Thanksgiv¬ 
ing  Day  issue  of  136  pages  and 
269,000  lines  of  advertising. 

The  first  two  Wednesdays  of 
November  averaged  116  pages 
with  446,000  lines  for  the  two 
issues,  representing  a  45,000- 
line,  or  10  per  cent  gain  over 
the  same  two  Wednesdays  last 
year. 

Yule  Gift  Section 
Nets  125,104  Lines 

Cold  turkey  gave  way  to 
Christmas  cheer  last  week  when 
the  St.  Petersburg  (Fla.)  Times 
published  a  68-page  seventh 
annual  Christmas  gift  section 
packed  with  125,104  lines  of 
advertising  and  more  than  130 
news  columns. 

Delivered  to  readers  on 
Thanksgiving  Day,  the  section 
was  part  of  a  108-page  news 
package  containing  a  30-page 
daily  paper  and  a  10-page  spe¬ 
cial  section  for  a  local  depart¬ 
ment  store.  It  exceeded  by  12 
pages  the  1953  section  which 
was  judged  largest  in  the  U.  S. 
by  Media  Records. 

In  addition,  the  Times  played 
host  to  Santa  Claus  in  a  mile- 
long  holiday  parade. 

Color  Ad  Series 

Two  and  three-color  page  ads 
are  being  used  in  the  Washing¬ 
ton  (D.  C.)  Post  and  Times 
Herald  as  a  series  of  five  ads 
promoting  special  Monday 
night  store  openings  for  Christ¬ 
mas  shoppers.  The  Washing¬ 
ton  Retail  Association  is  re¬ 
portedly  pleased  with  the  series. 

Other  Sections  .  .  . 

•  Sears  Roebuck  &  Co.  used 
a  28-page  tabloid  supplement 
in  the  Jamestovm  (N.Y.)  Post- 
Journal  to  promote  Christmas 
business. 

•  “Make  It  A  White  Christ¬ 
mas”  was  the  theme  of  a  20- 
page  tabloid  supplement  to  the 
Nov.  25  issue  of  the  Erie  (Pa.) 
Dispatch  which  featured  major 
appliances.  Sponsored  by  local 
dealers,  the  supplement  was 


part  of  United  States  Steel’s 
“Operation  Snowflake.”  Also  in 
the  same  newspaper.  Reliable 
Home  Furnishing  Company 
launched  its  Yule  drive  with  a 
16-page  insert. 

•  Out  in  Dayton,  Ohio,  the 
Dayton  Daily  News  picked  up 
linage  with  a  20-page  insert 
for  The  Home  Store  on  Nov. 
18  and  again  on  Nov.  20  with 
a  12-page  supplement  for  El¬ 
der  &  Johnston  Company. 

•  The  Orlando  (Fla.)  Sen¬ 
tinel  published  a  128-page 
“Parade  of  Progress”  edition 
Thanksgiving  morning  with 
100  pag^es  devoted  to  ads, 
photos  and  features  on  the 
Central  Florida  building  boom, 
tourist  attractions,  the  citrus 
industry  and  recreation. 

•  The  Bridgeport  (Conn.) 
Sunday  Herald  published  a  16- 
page  tabloid  “Salute  To  Amer¬ 
ican  Jewish  Tercentenary” 
section  on  Nov.  21. 

•  A  special  eight-page  sec¬ 
tion  was  published  by  the 
Naugatuck  (Conn.)  Daily  News 
in  connection  with  the  dedica¬ 
tion  of  the  remodeled  Nauga¬ 
tuck  Saving  Bank. 

•  Stores  in  Watertown, 
N.  Y.,  cooperated  in  sponsoring 
a  24-page  tabloid  supplement 
to  the  Nov.  24  issue  of  the 
Watertown  Times.  Called  a 
“Christmas  Shopping  Edition,” 
the  supplement  carried  names 
of  sponsoring  stores  on  page 
one  with  individual  ads  inside. 

•  The  Cincinnati  (Ohio) 
Enquirer  ran  a  12-page  sec¬ 
tion  commemorating  the  rolling 
out  of  General  Motors’  50  mil¬ 
lionth  car.  Local  dealers  tied- 
in. 

•  The  Buffalo  (N.  Y.) 

Courier-Express  on  Nov.  28 
printed  a  72-page  tabloid  sup¬ 
plement  of  “Gift  Inspirations” 
with  colored  covers  for  Adam, 
Meldrum  &  Anderson  Co.,  local 
department  store. 

•  A  24-page  tabloid  insert 
in  the  Nov.  24  issue  of  the 
Utica  (N.  Y.)  Observer-Dis¬ 
patch  was  the  springboard  for 
a  Yule  promotion  by  the  Wells 
Store. 

•  The  Los  Angeles  Times' 
traditional  pre-Christmas  shop¬ 
ping  edition  was  the  largest 
regular  week-day  edition  ever 
published  by  that  newspaper,  it 
was  announced.  The  140-page 
edition  appeared  Nov.  25. 

•  A  “Food  and  Fun”  section 
of  the  Los  Angeles  Daily  News 
featuring  restaurants  and  en¬ 
tertainments  ran  16  pages.  The 
section  stressing  Thanksg^iving 
holiday  features  appeared  Nov. 
23. 


Lincoln  -Mercury 
Rea  lignsAgencies 

Lincoln-Mercury  Division, 
Ford  Motor  Company  an¬ 
nounced  this  week  that  it  is 
realigrning  its  advertising 
agencies  effective  July  1, 
1955.  It  is  part  of  current 
sales  expansion  program, 
Joseph  E.  Bayne,  general 
sales  manager,  said. 

Kenyon  &  Eckhardt  Inc, 
which  has  been  handling  L- 
M  advertising,  will  continne 
to  handle  accounts  for  the 
expanded  line  of  Mercury 
cars,  including  the  new 
Montclair  series.  K  &  E  will 
still  handle  “Toast  of  Town”, 
national  TV  show  and  the 
advertising  of  all  21  L-M 
dealer  advertising  associa¬ 
tions. 

Young  &  Rubicam  Inc, 
will  take  over  advertising  of 
the  Lincoln  car.  Y&R  re¬ 
cently  was  appointed  to 
handle  the  Continental  lines, 
to  be  introduced  in  1955. 


•  The  Hartford  (Conn.) 
Courant  published  a  40-page 
tabloid  section,  “Sage  Allen  of 
Hartford:  Your  Christmas  Tree 
Store,”  with  its  Nov.  28  edi¬ 
tions. 

•  Elder’s  department  store, 
Dayton,  Ohio,  bought  a  32-page 
tabloid  supplement  to  the  Nov. 
25  issue  of  the  Dayton  Daily 
News  to  launch  its  Christmas 
gift  merchandising  program. 
Store  suggested  readers  keep 
supplement  handy  for  shopping 
ideas. 


Cleveland  Press  Parade 
Cleveland 
More  than  250,000  Greater 
Clevelanders  brought  their  boys 
and  girls  downtown  Nov.  28  to 
see  one  of  the  most  successful 
Cleveland  Press  Christmas  pa¬ 
rades  in  history.  A  mild  No¬ 
vember  Sunday  helped  to  add 
to  the  crowds  of  spectators  on 
Cleveland’s  Euclid  Avenue  and 
Public  Square.  Mayor  Anthony 
J.  Celebrezze  of  Cleveland,  as 
Santa  Claus,  climaxed  the 
event. 


Joins  Promotion  Dept. 

St.  Louis 

George  Carson,  who  recently 
resigned  as  advertising-publicity 
manager  of  the  St.  Louis  Arena, 
has  joined  the  Globe-Democrat 
staff  as  radio  promotion  direc¬ 
tor. 
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This  is  Philadelphia 


It’s  the  city  of  beautiful  Fairmount  Park,  of  the  Art 
Museum  and  the  Benjamin  Franklin  Parkway  .  .  .  and  it’s 
the  center  of  a  growing  new  steel  empire  in  the  East. 

Greater  Philadelphia  today  has  a  steel-making  capacity  of 
some  5,000,000  net  tons  a  year— an  increase  of  92%  in  the 
past  5  years.  This  great  expansion  program  is  moving 
forward  with  a  current  capital  expenditure  of  more  than 
half  a  billion  dollars.  And  it’s  attracting  many  new  fabrica¬ 
tors  of  a  vast  variety  of  steel  products. 

Steel  is  one  of  the  many  expanding  industries  that  have 
helped  swell  the  population  of  the  14-county  Greater  Phila¬ 
delphia  Market  to  more  than  4,500,000  people.  These  are 
home-owning,  home-loving  family  folks.  They  buy  care¬ 
fully  and  wisely.  They’ll  buy  your  product  again  and  again, 
once  convinced  of  its  merit. 

These  are  the  people  who  read  The  Evening  and  Sunday 
Bulletin— the  newspaper  that  reflects  the  character,  needs 
and  interests  of  the  entire  area. 

The  Bulletin  is  Philadelphia’s  favorite  newspaper— Philadel¬ 
phians  buy  it,  read  it,  trust  it  and  respond  to  its  advertising. 

The  Bulletin  is  Philadelphia. 
editor  ac  PUBLISHER  for  December  4,  1954 


In  Philadelphia  nearly  everybody 
reads  The  Bulletin 


Advertising  OfHent:  Philadelphia,  Filbert  and  Juniper  Sts.;  New  York,  285 
Madison  Ava.;  Chicago,  520  N.  Michigan  Ava.  Representatives:  Sawyer 
Ferguson  Walker  Company  in  Detroit  •  Atlanta  •  Los  Angelas  •  San  Francisco 
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Total  Advertiiing  of  First  Fifty  Newspap^Nine  Months  1954 

1.  MilwaukM  Journal  (E  &  S).... . 

2.  U.  AngoU.  Tim..  (M  &  S) . 3WM,^ 

3.  Chicogo  Tribun.  (M  &  S) . . ‘la'.oojaa 

7.  Cl.v.land  Plain-DmiUr  (M  &  S) . m'Ss'So 

♦.  HOUSTON  CHRONICIE  (E  4  S) . 

10.  Battimor.  Son  (E  4  S)  .  .  .  . . . 24  802.421 

11.  Philad.lphia  lnquir.r  (M  4  S)  ---- . 23!409  842 

12.  Minn.apoli.  Star  4  Tribun.  (E  4  S) . . ... .  - . . . M^.M2 

13.  N.W  OrlMn.  Tim..-Pieayun.  4  StatM  (M  4  S) . 

ll  St.  loui.  Post  Dispotch  (E  4  S) . 

15.  Akron  Boaeon-Joumal  (E  4  S)... . . 24070  708 

16.  N.W  York  N.W.  (M  4  S)  (S..  Not.) . "^-"8 

17.  Dalla.  Tim..-H.rald  (E  4  S) . . . 2WM2 

18.  Atlanta  journal  4  Constitution  {E  4  S) . 23^1888 

m‘  (M  i  's) . MiSa'IS 

'oM  w . » . 

22.  Dayton  N.w.  (E  4  . .  22050  948 

23.  Columbus  Dispatch  (E  4  S). ...  . 2l!^4’j06 

24.  Momphis  Comm.rciol  AppMl  (M  4  S) . 21^073 

26.  ToWo  Blad.  (E  4  . . 

27.  Kansas  City  Star  (E  ‘  s) . :  ;  :  :  ;  ;  :  :  ;  2S1M; 

28.  Danvar  Post  (E  4  5) .  21  192  282 

29.  Philodalphia  BulUtin  (E  4  S) . ■.■.■.■.■.■2l!o02',928 

30.  Nawork  N^s  «  4  S) .  .  . 20,946;>79 

31.  Indiunapo  is  Star  (M  »  S) .  . 20M2.1A2 

32.  Montf«ol  to  PrMi#  (*)  . .  90^12^12 

33.  Los  AngaUs  Exominor  (M  4  . . 20.414  938 

34.  Norfolk  Virginia-Pilot  (M  4  S) .  . 20.296  035 

33.  Clovoland  Pross  (E)* . . . 19  947!441 

36.  San  Francisco  Exominor  (M  4  S) . 19*830M3 

38.  Buffalo  Evoning  Nows  . . 19^'j57 

39.  Fort  Worth  Stor-Tologram  (E  4  S)  . . 

40.  Montroal  Star  (E)* . *  .V  •*  *e\  *  *  *  10.419736 

41.  St.  Paul  Pionoor  ProSs  4  Dis(Mtch  (E  4  S)^. . . . 19J22M1 

42.  Syracuso  Horold  Journal  4  Amorican  (E  4  S) . 

xa  Portland  Orogonion  (M  4  . .  .. 


43.  Portlond  Orogonion  (M  4  . . 19.418.298 

45.  HOUSTON  POST  (M  4  . . .  • 

46o  Oaklond  Tribon#  (E  at  . .  19.145.680 

47.  Soattio  Timos  (E  4  S)-...-- . .‘.V.'.’.  IpWmB 

48.  St.  Potorsburg  Timos  (M  •  a) . . .  10  052  748 

49.  Rochostor  ^  ’ . !  18!833i4 

50.  8o»ton  Harold  (M  «  . . 

(•)  PubKshod  six  days  only.  _  ^ 

(I)  Woshingtoo  Post  purchotod  *0  «moo-Ho^^  niii 

NOTE:  Now  York  Nows  Gnoogo  bidudos  3,9B5,957  Boos  of  spBt-run 
odvortising. 


Source:  Media  Records,  First  Nino  Months  1954 

PROOF  that  The  Chronicle  is  Houston's  Most 
RESULTFUL  Advertising  Medium! 


THE  HOUSTON  CHRONICLE 

JESSE  H.  JONES,  Publisher  R.  W.  MCCARTHY,  Advertising  DirKtor 

JOHN  T.  JONES,  JR.,  President  M.  J.  GIBBONS,  National  Advertising  Mgr. 

THE  BRANHAM  COMPANY — National  Representatives 


CONSECUTIVE  YEARS  OF  LEADERSHIP 
IN  ADVERTISING  AND  CIRCULATION 


4dvertiser  •  Newspaper 

Selby  Moves 
From  B&B  To 
Post  at  BoA 

Herbert  G.  Selby,  former 
vicepresident  and  director  of 
print  media  planning,  Benton 
&  Bowles  Inc.,  has  joined  the 
Bureau  of  Advertising,  ANPA, 
to  undertake  a  series  of  new 
assignments  as  special  projects 
manager,  it  was  announced  this 
week  by  Harold  S.  Barnes,  dir¬ 
ector  of  the  Bureau. 

Mr.  Selby  comes  to  the  Bu¬ 
reau  from  a  long  career  in  the 
planning  and  media  phases  of 
the  advertising  agency  field 
which  culminated  in  his  join¬ 
ing  Benton  &  Bowles  in  1949  as 
an  account  media  director. 
Later  he  became  associate 
media  director  and  still  later  a 
vicepresident  and  media  direc¬ 
tor  prior  to  rising  to  his  most 
recent  post  there.  While  at 
Benton  &  Bowles,  his  major 
responsibilities  concerned  ac¬ 
counts  of  General  Foods  Corp. 
and  the  Crosley  division  of  Av- 
co  Manufacturing  Co. 

From  1945  through  1948,  Mr. 
Selby  was  assistant  to  the 
president  of  Morse  Interna¬ 
tional  Inc.  with  primary  re¬ 
sponsibility  on  the  Vick  and 
I^nce  Matchabelli  accounts, 
following  his  discharge  from 
the  U.  S.  Army  Air  Force  as 
a  major  at  the  end  of  WW  II. 

Prior  to  World  War  II,  Mr. 
Selby  served  for  12  years  as 
media  director  of  Maxon  Inc., 
where  his  work  was  concen¬ 
trated  largely  on  the  accounts 
of  H.  J.  Heinz  Co.,  General 
Electric  Co.’s  and  Hotpoint’s 
appliances,  Gillette  and  Pitts¬ 
burgh  Plate  Glass  Co.’s  paints. 

“We  feel  the  Bureau  of  Ad¬ 
vertising  is  most  fortunate,” 
Director  Barnes  said  in  his  an¬ 
nouncement,  “to  be  able  to  gain 
the  services  of  an  agency  exec¬ 
utive  who  has  been  known 
throughout  his  career  as  one  of 
the  country’s  closest  students 
and  most  astute  appraisers  of 
newspaper  advertising  values. 
The  entire  newspaper  business 
should  be  the  beneficiary  of  his 
joining  the  Bureau’s  sales  or¬ 
ganization.” 


Herbert  G.  Selby 

Zitz  Heads  Chicago 
Ad  Agency  at  38 

Chicago 

The  board  of  directors  of 
Henri,  Hurst  &  McDonald,  Inc., 
Chicago  advertising  agencyl 
has  announced  the  election  of 
38-year-old  Martin  Zitz  to  the 
office  of  president. 

With  HH&McD  only  five 
years,  Mr.  Zitz  served  for  six 
years  with  Wieboldt’s  depart¬ 
ment  stores,  Chicago,  and  rs 
advertising  manager  of  Elgin 
American  Co. 

W.  B.  Henri,  president  of  the 
agency  since  its  inception,  as¬ 
sumes  the  title  of  chairman  of 
the  executive  committee.  W.  D. 
McDonald  continues  as  chai^ 
man  of  the  board. 


Minute  Maid  Buys 
Snow  Crop  Division 

Minute  Maid  Corporation, 
pioneer  frozen  juice  concentrate 
firm,  has  purchased  the  Snow 
Crop  Division  of  Clinton  Foods, 
Inc.g  producers  of  frozen  fruits, 
vegetables  and  juices,  John  M. 
Fox,  president  of  Minute  Maid 
announced  this  week. 

The  agreement  was  reached 
by  the  signing  of  a  contract  be¬ 
tween  Mr.  Fox  and  Richard  M. 
Moss,  chairman  of  the  board 
and  president  of  Clinton  Foods, 
Inc.  No  details  of  the  trans¬ 
action  were  disclosed. 

Addition  of  the  Snow  Crop 
products  provides  Minute  Maid 
Corporation  with  a  complete 
line  of  frozen  fruit,  vegetable, 
fish  and  poultry  items. 


Climalene  Appoints  * 

Chicago  232  Pages  on  Sunday 
The  Climalene  Company,  Can- 

ton,  Ohio,  has  appointed  Ruth-  Richmond,  V4 

rauff  &  Ryan,  Inc.  to  handle  The  Times-Dispatch  of  Sun¬ 
advertising  for  all  consumer  day,  Nov.  28,  contained  282 
products.  pages  in  12  sections. 
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THAT’S  WHY 
"WIDE  AWAKE 
ADVERTISERS 


USE 


THE  MORNING 
GLOBE" 


^^WIDE-AWAKE  ST.  LOUIS 
READS 

THE  MORNING  GLOBE^^ 


This  year  your  advertising 
in  the  St.  Louis  Globe-Democrat 
is  reaching  a  GREATER  NUMBER 
OF  PEOPLE  in  Metropolitan  St. 
Louis  than  at  ANY  time  in  the 
Globe-Democrat’s  102  years 
of  publication! 


lemocrat 


Cains 


mok 


Advertiser  •  Newspaper  —  CAMPAIGNS 

Quaker  Oats  Schedules 
Oatmeal  Drive  for  Jan. 


An  extensive  oatmeal  adver¬ 
tising  program  (via  Wherry, 
Baker  &  Tilden,  Inc.)»  utiliz¬ 
ing  local  newspapers,  Sunday 
supplements,  national  maga¬ 
zines  and  radio-TV  is  planned 
for  January  by  the  Quaker  Oats 
Company,  Chicago. 

Sunday  supplement  support 
will  be  3/5  page  four-color  ads 
in  the  Jan.  16  issue  of  Parade, 
the  Jan.  23  issue  of  This  Week 
and  Family  Weekly,  and  the 
Jan.  16  issue  of  the  First  Three 
Markets  group. 

Some  293  local  newspapers 
vrill  carry  black-and-white  ads 


during  the  week  of  Jan.  23. 

Four-color  pages  will  run  in 
national  magazines. 

Adam  Tips  Hat 
On  Netp  *55  Plans 

“The  Smart  Eve  Gives  An 
Adam”  will  be  the  theme  of 
full  page  ads  in  New  York 
metropolitan  papers  beginning 
Dec.  1,  as  the  new  manage¬ 
ment  of  Adam  Hats,  Inc. 
launches  its  first  advertising 
budget  via  Friend  Reiss,  Ad¬ 
vertising. 

The  ads  will  feature  the 


well-known  Adam  Gift  Certi¬ 
ficate  Plan,  and  this  year  will 
include  the  gift  coupon  to  en¬ 
able  readers  to  do  this  part  of 
their  Christmas  shopping  by 
mail. 

Adam  Hats’  revitalized  ad¬ 
vertising  program,  with  its 
new  theme,  was  launched  first 
in  New  York  under  the  direc¬ 
tion  of  its  new  President  and 
Board  Chairman,  Harold  N. 
Leitman,  ad  and  promotion¬ 
conscious  founder  of  the  Tire 
Mart  Industries.  The  campaign 
is  the  prelude  to  an  extensive 
national  brand  campaign  that 
is  scheduled  for  1955.  It  will 
contain  a  fast-breaking  series 
of  ads  on  national  brand  mer¬ 
chandise. 

Commercial  Finance 
Firm  Breaks  Drive 

A.  J.  Armstrong  Co.,  Inc., 
one  of  the  nation’s  largest 
■  privately  owned  commercial 
financing  companies,  is  start¬ 
ing  the  most  extensive  adver¬ 
tising  campaign  in  its  history 
I  in  national  business  publica- 
!  tions  and  financial  pages  of 
,  newspapers,  with  large  space 
;  advertisements  via  Caj^n. 

!  Inc.  featuring  its  newly  creat- 
j  ed  “Doctor  of  Finance”  char¬ 
acter. 

Because  surveys  indicated 
that  even  seasoned  business¬ 
men  did  not  know  the  functions 
of  commercial  financing  and 
had  misconceptions  concerning 
the  work  of  these  companies, 
ads  give  detailed  information 
about  all  phases  of  commercial 
financing,  but  in  light,  inter¬ 
esting,  highly  readable  manner. 

Old  Charter  Launches 
1,000-Line  Ad  Drive 

“A  gift  in  good  taste”  is  the 
theme  of  the  largest  holiday  ad¬ 
vertising  campaign  ever 
launched  in  the  nation’s  leading 
newspapers  on  behalf  of  Mel¬ 
rose  Distillers’  Old  Charter 
straight  Kentucky  bourbon. 

Thousand-line  ads  will  include 
a  life-size  reproduction  of  the 
new  half-gallon  decanter,  re¬ 
ports  Stanley  B.  Monasch,  Old 
Charter’s  advertising  manager. 

Other  Campaigns  .  .  . 

•  Powered  by  a  million-dol- 
lar  advertising  and  sales  pro¬ 
motion  budget,  the  Fedders- 
Quigan  Corporation  in  1955  will 
launch  the  most  concerted  deal¬ 
er-penetration  campaign  (via 
BBDO)  ever  attempted  in  the 
air  conditioner  field.  It  will  con¬ 
centrate  on  bulwarking  deal¬ 
er  activity  with  service  through 
market  research  studies  and  in¬ 
sertions  in  daily  newspapers. 


C  loroxNewspaper 
Ad  Wins  Award 

Representatives  of  Amer¬ 
ica’s  grocery  trade  have 
voted  Clorox  bleach  and 
household  disinfectant  a  top 
promotion  award  for  its  con¬ 
sistent  local  newspaper  ad¬ 
vertising  in  more  than  700 
dailies  from  coast  to  coast, 
according  to  Harrison  S. 
Fraker,  president.  Food  Top¬ 
ics  and  Food  Field  Reporter, 
grocery  trade  publications 
which  conducted  the  ballot¬ 
ing  to  determine  the  coun¬ 
try’s  most  effective  grocery 
sales  promotions. 

Ih  accepting  the  award, 
W.  J.  Roth,  president  of  Clor¬ 
ox  Chemical  Company,  ex¬ 
pressed  appreciation  for 
“this  tribute  to  our  con¬ 
sumer  advertising,  particu¬ 
larly  since  it  comes  from 
food  operators  who  evaluate 
its  effectiveness  in  terms  of 
Clorox  sales.” 

Real  Estate  Section 
Sells  18  New  Houses 

Tulsa,  Okla. 
A  12-page  real  estate  section 
— largest  ever  devoted  to  one 
housing  development  in  the  his¬ 
tory  of  the  Tulsa  World  and 
Tulsa  Tribune  —  drew  more 
than  26,000  visitors  Sunday  to 
view  Southern  Village. 

One  advertiser,  Style-Built 
homes,  bought  all  but  the  back 
page  of  the  section,  according 
to  Frank  Mattoon,  local  classi¬ 
fied  manager  of  the  Newspa¬ 
per  Printing  Corp. 

Linage  totaled  17,157 ;  14,- 
480  lines  appeared  in  the  eve¬ 
ning  Tribune  and  the  morning 
World,  followed  by  a  full-page 
2,709-line  ad  in  the  Sunday 
World. 

Jim  Alexander,  assistant  to 
Jimmie  K.  Jones,  president  of 
Style  Built  Homes,  Inc.,  said 
18  houses  were  sold  during  the 
weekend.  Prices  of  houses  in 
the  first  master-planned  model 
community  of  luxury  homes  in 
the  Southwest,  range  from  $18,- 
000  to  $35,000. 

Long  lines  waited  to  view 
each  of  the  homes.  After  a 
tally  of  26,000,  police  stopped 
counting. 

• 

Natl.  Ad  Rate  Up 

Effective  Jan.  1,  the  ChiOy 
eothe  (Mo.)  Constitution-Tri¬ 
bune  will  increase  its  national 
advertising  rate  from  five  to 
six  cents  per  line.  Local  rates 
will  be  adjusted  upward  accord¬ 
ingly. 


WHEN  BUFFALONIANS  ADVERTISE 
THEY  USE 

THE  BUFFALO  EVENING  NEWS 


NEWS  Want  Ads  are  the  overwhelming  choice  of  the 
people  of  Western  New  York.  Every  day  the  News  pub¬ 
lishes  7  or  more  pages  of  want  ads ...  all  set  solid ...  no 
white  space,  cuts  or  display. 

The  NEWS  is  by  far  the  largest  upstate  classified  me¬ 
dium,  and  this  preference  by  newspaper  readers  is  proof 
of  its  all-around  advertising  power. 

If  you  wish  to  promote  your  product  in  the  big  profit¬ 
able  Buffalo  Market,  you  can  safely  follow  the  example 
of  the  people  who  know  it  best  .  .  .  the  users  of  News 
Want  Ads. 


Buffalo  Evening  News 


EDWARD  H.  BUTLER 

Editor  and  Publiskor 


KELLY-SMITH  CO. 

Notional  Roprosontotivos 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 
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Ca*r.  MM  by  TW  Chicaco  Wkaat. 


Unscramble  the  4  sets  of  letters,  making  a  word  of  each 
jumble.  Print  each  word,  a  letter  to  a  square,  beneath  each 
jumble.  The  letters  you  have  printed  on  the  circled  squares 
may  then  be  arranged  to  spell  the  surprise  answer  suggested 
by  the  cartoon  clue.  What  is  it? 


E-m-y-n-o  spells  m-o-n-e-y 
to  smart  publishers ! 


All  it  takes  is  a  pencil  and  a  perplexed  look 
—  but  it’s  sweeping  cross-country  faster  than 
crossword  puzzles  did ! 

Jumble,  that  scrambled  word  game... was 
pre-tested  in  the  New  York  News  and  Chicago 
Tribune  for  six  months...  has  made  millions  of 
fans  in  forty-eight  newspapers  from  Miami 
to  Vancouver,  jumped  two  oceans  to  dailies 
in  Frankfurt,  Germany  and  Honolulu ...  is 
currently  more  popular  than  alphabet  soup 
at  an  orphans’  picnic!  Readers  everywhere 
get  pop-eyed  pleasure  from  popping  the 
pencils,  and  stirring  up  brain  cells  . . .  and 
enthusiastic  editors  even  take  time  out  from 
deadlines  and  headlines  to  send  CT-NYN 
pretty  verbal  posies— 


“From  where  /  sit,  it  appears  you  have  a 
real  winner.” 

“It  is  one  of  the  most  successful  features 
we  have  had  in  the  paper  in  years.” 

“The  response  to  it  has  been  tremendous. 
/  fear  to  tell  you  about  it— for  fear  you'll  raise 
the  price!” 

Jumble,  seven  days  a  week,  is  a  combined 
brain  teaser  and  funny  bone  tickler ...  gives 
the  readers  a  laugh  and  circulation  a  lift,  adds 
whole  families  in  every  age  group,  social  and 
income  bracket.  Try  the  free  sample  above 
yourself— before  you  peek  at  the  answer  on  the 
bottom  of  this  page!  And  for  our  easy-on- 
the-budget  terms,  phone,  wire,  or  write 
Mollie  Slott,  Manager  . . . 


Chicago  Tribune-New  York  News  Syndicate,  Inc. 

220  East  42nd  St.,  New  York  . . .  Tribune  Tower,  Chicago 


A3Now-mmm}  iraw  c!igi[jii®ii  amii 
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0«t  •  bonus  impost 


INTRIGUE 


About  nine  weeks  ago, 
in  this  space,  we  told 
newspaper  sellers  why 
they  don’t  have  to  woo 
or  wham  our  subscribers 
into  a  buying  mood.  Ad 
Agency’s  specific  edi¬ 
torial  material  does  it 
for  them — and  thereby 
attracts  a  wide  audience 
of  media-buying  agency 
men. 

Well  —  only  yesterday 
we  got  a  letter  from  the 
general  manager  of  a 
newspaper  who  is  pre¬ 
sumably  intrigued  by 
such  influence  and  wants 
a  line  on  —  of  all  things 
—  our  subscription  rates. 

Now  we’re  intrigued  .  .  . 

Because  what  could  be 
more  ironical  than  to 
set  out  to  win  advertisers 
and  wind  up,  instead, 
with  subscribers? 

Of  course,  we’re  not  sure 
he  will  subscribe.  But  if 
he  does,  we  feel  obliged 
to  tell  you  that  your 
media  message  will  reach 
precisely  the  people  it’s 
intended  for  —  the 
agency  executives  who 
need  and  want  it  —  plus 
another  newspaper  col¬ 
league. 


NRDGA  Survey  Shows 
Yule  Sales  Will  Soar 


dvurtUinp  dollar 


Christmas  business  in  the  stores  with  more  stress  on 
nation’s  department  and  speci-  lower  price  items  than  those  in 
alty  stores  is  expected  to  top  the  luxury  class.  In  specialty 
1953’s  volume  and  even  the  re-  stores,  however,  luxury  type 
cord  performance  of  1952,  ac-  gifts  will  receive  the  greatest 
cording  to  Wade  G.  McCargo,  attention. 

president,  National  Retail  Dry  Questioned  on  the  amount  of 
Goods  Association.  emphasis  that  they  will  place 

Commenting  on  an  NRDGA  on  practical  gifts,  three  out  of 
survey  of  member  stores,  the  five  of  the  reporting  depart- 
Richmond,  Virginia  merchant  ment  stores  revealed  that  they 
stated  that  the  typical  antici-  would  stress  practical  items  to 
pated  increase  in  holiday  sales  a  greater  extent  than  in  1953. 
amounted  to  five  percent  over  Only  one  out  of  three  of  the 
volume  for  the  same  period  a  speciality  stores  in  the 
year  ago.  NRDGA  survey  intend  to  fol- 

The  NRDGA  study  indicates  low  this  department  store 
that  10%  of  the  reporting  trend.  Similarly,  34%  of  de¬ 
retailers  expect  sales  increases  partment  stores  will  emphasize 


'HOOKER'  technique  as  em¬ 
ployed  in  Canadian  newspaper 
advertising  is  the  basis  of  a  series 
of  ads  prepared  by  various  Ca¬ 
nadian  ad  agencies  and  published 
by  the  Canadian  Daily  News¬ 
paper  Publishers  Association. 


of  more  than  seven  percent;  lower  price  gifts,  in  contrast  Byoir  Sxec.y 

24%  anticipate  gains  between  to  15%  of  specialty  stores  in-  Dies  in  Chicago 
four  and  six  percent  over  1953;  dicating  that  policy.  Funeral  services  were  held 

12%  expect  Christmas  sales  to  Catalogues  in  Trenton,  N.  J.,  for  George 

three^pScent-  rnTsix^perce^t^  Christmas  catalogues  will  be  R-  Dye,  55,  vicepresident  and 

do  not  specif V  a  particular  stores  and  24%  of  the  Public  relations  coun^ 

amoil^t  particular  ^  ^-ho  died  unexpectedly  m  Chi- 

;  .  .  .  vprcnpnop  nf  nnininn  nn  tKo  CagO  after  a  brief  lllneSS. 

Of  the  stores  participating  ^ei-gence  of  opinion  on  the  former  New  Jer- 

in  the  survev  52%  reported  catalogues  was  evi-  ®  lormer  new  jer 

in  tne  survey,  reported  between  department  and  newspaperman,  was  also 

that  increases  in  Christmas  u®ni  wiween  department  and  known  in  incnraniw,  circles 

business  are  expected-  36%  specialty  stores,  with  the  de-  insurance  circle 

business  are  expected,  6b /o  payment  store  more  in  favor  account  executive  for  Byoir 
anticipate  volume  equal  to  J"ore  in  favor  Lumbermens  Mutual 

and  only  12%  foresee  Casualty  Company  account.  He 

Christmas  business  this  year  0*  oP«r»«on-  was  also  in  charge  of  the  Mut- 

less  th.„  that  .  year  ago.  iS^tuder^SS  V*' 

Promotion  Budgets  on  the  outlook  for  retail  busi- 

With  reference  to  promotion-  ness  in  1956.  That  major  por-  ^  ^  a- 

al  outlay,  tor  holiday  boaiuea,.  tion  of  the  survey  la  uot  yet  “S' 

three  out  of  four  of  the  stores  complete.  It  will  be  released  -au  au  -r  ^ 

taking  part  in  the  NRDGA  immediately  preceding  the  As-  aa 

study  do  not  intend  to  spend  sociation’s  44th  Annual  Con-  .  ’A’  ^-a**  t  *^a*o 

more  than  they  did  last  year,  veutiou  which  wdl  take  place  r“cJtton  Ka2."fu  ItO. 

wSl'Cd  thTSStl  a^uf ■v"„rk.'’'da„”ut^y  After  handling  various  editor^ 

promotion;  27%  will  increase  , 

their  promotional  expense.  „„  urkii  /'■  1 

Nine  percent  will  spend  less  Uses  KOr  Uolor 

than  last  year.  In  Havana  El  Mundo 

Practical  gifts  and  those  in¬ 


tended  for  the  home  will  be 
emphasized  i 
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assignments  for  five  years  with 
the  Washington  (D.C.)  Pott, 

he  became  secretary  to  various 
legislators. 

Mr.  Dye  joined  the  Byoir 

Havana  company  in  1937. 

Believed  to  be  the  first  time  • 

P  in  Cuba,  ROP  spot  color  has  t»  t  C'lM 

been  used  in  a  full-pag^e  ad  in  104  Pages  for  GM 

El  Mundo.  The  one-color  (red)  Saginaw,  Mich, 

ad  was  on  the  first  page  of  a  The  Saginaw  News  on  Nov. 
12-page  section  announcing  the  22  published  a  104-page  edi- 
arrival  of  the  1955  models  of  tion  marking  the  production  of 
General  Motors  cars.  General  Motors  Corporation’* 

The  section  contained  articles,  50  millionth  vehicle.  It  was  the 
pictures  and  ads.  (The  GM  second  largest  edition  ever  pub- 
distributor  in  Cuba,  Amadeo  lished  by  the  96-year-old  news- 
Barletta,  is  also  the  owner  of  paper.  The  largest,  a  “progreM 
Mundo.)  edition,”  appeared  Nov.  10, 

Mundo,  it  was  announced  by  1929,  marking  completion  of 
assistant  business  manager  the  city’s  water  plant.  Th» 
Tony  Bernabei,  is  planning  an  eight-section  GM  edition  con- 
extensive  campaign  to  acquaint  tained  10,893  inches  of  adve^ 
advertisers  with  ROP  color,  tising. 
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l^ow  ■  ■  ^  ■  orings  you 

A  Pneumatic  Tube  System 
that’s  Fully  Automatic 


Simply  “Dial”  the  destination— 
electro«mechanical  switching  does  the  rest! 


Here  is  the  answer  to  economical,  unattended,  24-hour 
pneumatic  tube  service.  Within  seconds,  dial-controlled 
“carriert”  are  sped  from  station  to  station— automatically 
routed  by  a  mechanism  employing  the  principles  of 
modern  dial  telephone  switching.  The  number  of 
stations  is  virtually  unlimited— and  each  has  direct  access 
to  every  other.  Developed  by  International  Telephone 
and  Telegraph  Corporation,  this  system  is  now 
available— for  the  first  time— in  the  U.S.A. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  NEW  YORK 

For  information  on  Automatic  Sdective  Pneumatic  Tube  Systems, 
addreu  International  Standard  Trading  Corporation,  67  Broad  St.,  New  York  4,  N.  Y* 


breaks  the  ice  for  sales 


Wh 


en  your  advertising  appears  regularly  in 


THE  CHRISTIAN  SCIENCE  MONITOR,  it  has  a  Depth  of 
Penetration  that  is  exceptional.  It  reaches  below  the  surface 
down  to  where  the  buying  impulse  of  MONITOR  readers 
starts.  For  MONITOR  readers  rely  wholeheartedly  upon 
both  the  news  and  advertising  columns  of  this  great  inter¬ 
national  daily  newspaper. 

These  men  and  women  feel  confident  in  buying  products 
and  services  that  they  see  advertised  in  their  favorite 
newspaper.  In  addition,  they  have  much  better  than  average 
"spendable  income”  —  spendable  for  the  worthwhile  things 
of  life. 


Important,  too,  is  the  potent  fact  that  MONITOR  readers 
ask  for  MONITOR-advertised  branded  merchandise  by 
name.  Leading  retailers  are  actively  aware  of  this. 

May  we  submit  a  program  of  planned  advertising  in  the 
MONITOR  for  your  product?  There  is  of  course  no  obli¬ 
gation  of  any  kind. -THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  St.,  Boston  15,  Massachusetts. 


SPEAKING  OF  DEPTH  OF  PENETRATION.  HERE  IS  WHAT  ONE 
ADVERTISER  SAYS:  "Our  company  is  very  much  pleased  with  the 
results  from  the  advertising  that  is  now  appearing  in  The  Christian 
Science  Monitor.  This  demonstration  of  faith  and  loyalty  on  the 
part  of  the  Monitor’s  readers  is  certainly  a  revelation  to  us.  Rest 
assured  that  The  Christian  Science  Monitor  will  certainly  be 
included  in  future  newspaper  advertising. " 


Christian 

Science 

Monitor 

Art  Infmrnaiionol  OoHy  Nmytftpop^r 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  533  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,  W.C.  2:  Connaught  House. 
163  /  4  Strand 


Listen  every  Tuesday  night  to 

"THE  CHRISTIAN  SCIENCE  MONITOR  VIEWS  THE  NEWS" 
with  Erwin  D.  Canham,  Editor,  over  the  ABC  network 
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I  MM&N  Comes 
To  New  York; 
Cohan  Closing 

I  Establishment  on  Jan.  1  of  a 
I  New  York  office  of  Mumm, 

I  Mullay  &  Nichols,  Inc.,  Colum- 
1  bus,  Ohio,  agency  which  last 
month  celebrated  its  50th  an¬ 
niversary,  has  been  announced 
by  Michael  H.  Slocum,  presi¬ 
dent. 

The  new  office  will  be  head¬ 
ed  by  Arnold  Cohan,  president 
of  the  Arnold  Cohan  Corpora¬ 
tion,  New  York  agency  which 
will  cease  functioning  as  an 
agency,  effective  Dec.  31.  Mr. 
Cohan  has  been  elected  vice- 
president  and  a  member  of  the 
board  of  MM&N. 

The  Cohan  Corporation  will 
continue  to  operate  only  in 
packaged  TV  and  radio  and  al¬ 
lied  broadcasting  activities. 

Grant  Appoints  Munce 
To  Dodge  Car  Account 

'■  Hugh  V.  Munce,  at  one  time 
on  the  editorial  staff  of  the 
Detroit  (Mich.)  Times,  has 
I  been  appointed  coordinator  of 
j  regional  account  executives  on 
'  the  Dodge  passenger  car  ac¬ 
count,  at  (5rant  Advertising, 
Inc. 

Assigned  to  the  agency’s  De¬ 
troit  office,  he  will  direct  field 
operations  in  advertising,  sales 
promotion,  merchandising  and 
dealer  relations. 

Mr.  Munce  formerly  was 
with  MacManus,  John  &  Adams, 
on  the  Pontiac  Motor  Divi¬ 
sion  account. 

I  Sam  Ballard  Elected 

1  Exec.  Veep  at  Geyer 

One  time  city  editor  of  the 
Miami  (Fla.)  Daily  News  Sam 
M.  Ballard,  most  recently  vice- 
president  and  chairman  of 
Geyor  Advertising’s  account 
policy  committee,  has  been 
elected  executive  vicepresident 
and  general  manager  of  the 
agency.  He  joined  Geyer  in 
1953. 

Prior  to  that  he  was  execu¬ 
tive  vicepresident,  director  and 
chairman  of  the  management 
committee  of  Gardner  Adver¬ 
tising  Company. 

Annual  4- A  Exam 
Set  for  Dec.  4,  11 

Student  editors  of  college 
newspapers  of  New  York  met- 
I  ropolitan  area  colleges  last 
I  week  converged  on  the  Adver¬ 


tising  Club  of  New  York  to 
hear  plans  for  the  ninth  annual 
examination  for  advertising, 
sponsored  by  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies.  Exams  for  the  New  York 
area  will  be  given  in  the  Bow¬ 
man  Room  of  the  Biltmore  Ho¬ 
tel  on  Dec.  4  and  11. 

The  all-college  press  confer¬ 
ence,  first  of  its  kind  ever  called 
by  the  4-A,  was  addressed  by 
executives  and  directors  of  4-A 
agencies  who  outlined  the  his¬ 
tory  and  purpose  for  which  the 
annual  exam  was  established  at 
the  close  of  World  War  II. 

Gristcold-Eshleman 
Names  Stadthagen 
Griswold-Eshleman  Company, 
Cleveland,  has  appointed  Heinz 
A.  Stadthagen  associate  media 
director. 

He  comes  to  G-E  from 
Brooke,  Smith,  French  and  Dor- 
rance  in  Detroit,  where  he  was 
associate  media  director.  Pre¬ 
viously  Mr.  Stadthagen  was  a 
media  and  market  specialist  for 
Ruthrauff  and  Ryan  of  Chi¬ 
cago,  and  director  of  analysis 
and  research  operations  at  Dan¬ 
cer,  Fitzgerald  and  Sample  of 
Chicago  and  New  York. 

Accounts  ,  ,  . 

•  All  advertising  of  Chock 
Full  O’  Nuts  Coffee  will  be 
handled  by  Grey  Advertising 
Agency,  effective  Dec.  13.  News¬ 
papers,  radio-TV  and  car  cards 
will  be  used. 

•  Bayuk  Cigars  Inc.,  makers 
of  Phillies  and  Webster  cigars, 
have  appointed  D’Arcy  Adver¬ 
tising  Company,  Inc.,  New 
York,  to  handle  the  advertis¬ 
ing  and  public  relations  of  all 
lines,  effective  Jan.  15. 

•  Kenyon  Eckhardt  Inc.,  Chi¬ 
cago,  has  been  named  national 
consumer  ad  vertising  agency 
for  Whirlpool  Corporation,  ef¬ 
fective  Jan.  1. 

•  Edmond  I.  Eger,  vice¬ 
president-advertising  of  Ad¬ 
miral  Corporation,  has  an¬ 
nounced  appointment  of  Rus¬ 
sel  M.  Seeds  Company,  Inc., 
Chicago,  to  handle  newspaper 
and  magazine  advertising  of  all 
Admiral  appliances,  effective 
immediately. 

•  Eagle  Pencil  Company, 
New  York,  has  appointed 
French  &  Preston,  Inc.,  as  its 
ad  agency  for  all  products. 

Appointments  ,  ,  , 

•  Robert  H.  Schmelzer  has 
been  made  a  vicepresident  of 
BBDO,  New  York  where  he 
is  in  charge  of  the  Trans  World 
Airlines  account. 
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son  DRINKS  AND  NUTRITION 


LIQUID  BALANCE  . . 

The  average  human  body  “loses” 
about  two  and  one-half  quarts  of  water 
a  day.  Without  proper  addition  of  water  —  some  from  foods 
but  most  from  beverages  and  other  liquids  —  the  body  soon 
becomes  fatigued.  Soft  drinks  are  a  pleasant,  tasteful  means 
to  replace  a  part  of  the  body’s  water  requirements.  Also, 
because  they  are  carbonated,  soft  drinks  pass  through  the 
stomach  faster  than  plain  water,  making  them  available 
faster  for  use  by  the  body. 


AN  AID  TO  DIGESTION  .  . 

Carbonated  soft  drinks  increase 
the  flow  of  important  gastric  juices, 
thereby  aiding  digestion.  In  this  way  the  fluid  and  energy 
values  of  soft  drinks  are  quickly  available. 


SOFT  DRINKS 


THE  LIQUID  SNACK 


The  average  bottle  of  sparkling 
soft  drinks  contains  about  100  calories 
...  in  the  form  of  easily  assimilated  sugar.  These  calories 
are  what  your  body  uses  as  a  fuel.  A  carbonated  soft  drink 
between  meals  is  a  sure  way  to  get  a  quick  “pick-up”  without 
adding  extra  pounds,  or  interfering  with  normal  appetite. 


American  Bottlers  of  Carbonated  Beverages 

WASHINGTON  6,  D.  C. 
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FAST  ENERGY  FOR  CHILDREN 


''te 


A  healthy  child  is  an  active  one. 

And  it’s  children  who  need  the  fast  _ 

“pick-up”  of  a  soft  drink.  The  average  child’s  body  can  store 
up  enough  energy  to  last  only  three  or  four  hours . . .  that’s 
why  they  just  seem  to  “run  down”  in  a  hurry.  Besides  giving 
youngsters  an  energy-boost  in  a  pleasant  tasting  form,  spar¬ 
kling  soft  drinks  also  supply  important  fluids  to  replace 
water  lost  during  play. 


SOFT  DRINKS . . 

A  MODERN  AMERICAN  INDUSTRY 

Soft  drinks  are  bottled  under  the 
most  rigid  standards  of  purity  and  sanitation. 

The  soft  drink  bottling  plants  throughout  the  country 
are  a  great  example  of  the  combination  of  modem  chem¬ 
istry,  bacteriology  and  engineering.  The  carbonated  drink 
industry  leads  the  nation  in  up-to-date  equipment,  fast  service. 


The  American  Bottlers  of  Carbonated  Beverages  is  a 
non-profit  association  of  manufacturers  of  bottled  soft 
drinks,  with  members  in  every  State.  Its  purposes 
...to  improve  production  and  distribution  methods 
through  education  and  research,  and  to  promote  bet¬ 
ter  understanding  of  the  industry  and  its  products. 


The  National  Association  V  Soft  Drink  Industry 
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PR  ROUNDUP 


Crowson  Elected 
PRSA  President 

George  M.  Crowson,  assist¬ 
ant  to  the  president  of  the 
Illinois  Central  Railroad, 
Chicago,  Ill.,  was  elected 
president  of  the  Public  Rela¬ 
tions  Society  of  America, 
Inc.,  succeeding  Frederick 
Bowes,  Jr.,  director  of  public 
relations  and  advertising  of 
Pitney-Bowes,  Inc. 

Other  newly-elected  PRSA 
officers  are:  W.  Howard 
Chase,  partner  in  the  PR 
firm  of  Selvage,  Lee  & 
Chase,  New  York,  vicepresi¬ 
dent;  William  A.  Durbin,  di¬ 
rector  of  public  relations  for 
Burroughs  Corporation,  De¬ 
troit,  Mich.,  secretary;  and 
Ward  B.  Stevenson,  director 
of  public  relations,  Pillsbury 
Mills,  Inc.,  Minneapolis, 
Minn.,  treasurer. 


PR  Execs^  Successes 
Create  PR  Problems 


ses”  of  the  literally  anyone — can  put  out  a 
tions  execu-  shingle  reading,  “public  rela- 
I  were  cred-  tions,”  and  call  himself  a  “pub¬ 
having  ere-  lie  relations  man.” 

iby^rede™  Cause 

ident  of  the  “The  second  cause  of  this 
Society  of  disaffection  has  not  long  been 
--  with  us,  but  is  deeper  rooted 
and  more  dangerous,”  Mr. 
Bowes  asserted,  “because,  iron¬ 
ically  enough,  it  stems  back 
not  to  the  misdeeds  of  the  camp 
followers  who  misuse  our  name, 
but  to  the  very  good  deeds  and 
‘success  stories’  of  our  own 
people — all  under  the  banner 
of  ‘public  relations’.” 

He  then  said  there  were  sev¬ 
eral  recent  instances  in  which 
companies  and  organizations 
tended  “to  intentionally  ob¬ 
scure  a  well-planned  and  de¬ 
tailed  public  relations  program” 
under  other  names. 

Calling  for  “a  concerted, 
skilled  program  of  public  rela¬ 
tions  for  public  relations,”  Mr. 
Bowes  urged  his  audience  mean¬ 
time  to  “speak  up  for  public  re- 
First  aspect  of  the  problem  lations,”  at  the  same  time  point- 
manifests  itself,  Mr.  Bowes  jng  to  “seven  assets — some  of 
said,  in  some  companies  and  them  part  of  our  background 
organizations  recently  drop-  foj.  more  than  10  years,”  but, 
ping  the  “public  relations”  he  added,  “You  would  be  sur- 
identification  of  their  execu-  prised  how  few  of  our  own 


Public  Relations 
America,  and  di 
and  advertising 
Bowes,  Inc. 

Speaking  before  the  seventh 
annual  conference  of  the  PRSA 
at  the  Hotel  Roosevelt  in  New 
York,  Mr.  Bowes  said  the  prob¬ 
lem  has  two  aspects  and  two 
causes. 

The  problem,  which  he  called 
an  “incipient  trend,”  is  not  only 
one  of  public  relations’  own 
functional  or  working  name 
identity,  but  even  one  of  being 
actually  restricted  in  doing  its 
job  of  interpreting  the  good 
actions  and  policies  of  the  na¬ 
tion’s  industries  and  institutions 
who  are  its  clients  and  employ¬ 
ers. 

Dropping  ‘PR’  Identity 


PRSA  Adopts 
Code  of  Ethics 


^mplete 
coverage 
with  just 


A  new  and  simplified  code  of 
ethics  was  adopted  by  the  Pub¬ 
lic  Relations  Society  of  Ameri¬ 
ca  during  its  seventh  annual 
conference  held  this  week  in 
New  York. 

The  text  follows: 

“As  members  of  the  Public 
Relations  Society  of  America, 
we  share  a  responsibility  for 
the  good  character  and  reputa¬ 
tion  of  the  public  relations 
profession.  Therefore  we  pledge 
ourselves  to  make  a  sincere  ef- 
Nicholas  Popa,  director  of  fort  to  adhere  to  the  following 
public  relations  of  the  Byer  &  principles  and  standards  of 
Bowman  Advertising  Agency,  practice: 

Columbus,  Ohio,  has  b^een  elected  “1)  We  will  keep  our  objec- 
president  of  the  Public  Rela-  tives  in  full  accord  with  the 
tions  Society  of  Columbus.  public  welfare  as  well  as  the 

Mr.  Popa  succeeds  George  interests  of  our  clients  or  em- 
Saville,  public  relations  director  ployes;  2)  We  will  be  guided  in 
of  the  Ohio  State  Medical  As-  all  our  activities  by  the  stand- 
sociation.  ards  of  accuracy,  truth,  and 

The  new  president  is  a  former  good  taste;  3)  We  will  safe- 


nevfspaper 


There  are  other  markets 
comparable  to  Akron  in  size 
— but  how  many  such  markets 
can  you  completely  cover 
with  just  on*  single  news¬ 
paper?  Well,  that  is  what 
the  Akron  Beacon  Journal 
offers  you  —  complete  cover¬ 
age  of  its  530,943  trading 
area  population. 


COAL  FACTS 


by  the 

Bituminous  Coal  Institute 


A  DEPARTMENT  OP  THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5,  D.C. 


December,  1954 

According  to  the  report,  "Hydroelectric  Power  Resources  of 
the  U.S.,"  published  by  the  Federal  Power  Commission, 
approximately  1/5  of  the  nation's  hydroelectric  power 
sources  have  been  developed. 

Hydroelectric  power  accounts  for  only  about  5%  of  today's 
energy.  Because  of  high  cost  of  facilities  and  difficulties 
involved  in  site  location,  future  development  of  hydro 
potential  will  be  hampered  greatly.  Actually,  the  Presi¬ 
dent's  Materials  Policy  Commission  has  stated  that  with 
maximum  development  of  all  hydro  potential  by  1975,  the 
electricity  supplied  by  this  source  of  energy  would  probably 
still  not  be  more  than  5%  of  the  total  amount . 

This  is  significant .  Between  the  dwindling  reserves  of  oil 
and  natural  gas  on  one  side  and  the  limited  future  of  hydro¬ 
electric  power  on  the  other,  coal  will  continue  to  become  an 
increasingly  important  power  source  for  electric  generation. 
Even  now,  when  95%  of  all  electric  power  is  generated  by 
fuel,  coal  supplies  65%. 

0-0-0 

In  1939  the  average  coal  miner  produced  5.25  tons  of  coal 
per  day.  Today,  the  figure  is  8.00  tons,  or  an  increase  of 
52%.  In  comparison  with  the  31%  increase  in  the  national 
average  production  per  man-hour  in  industry  since  1939,  the 
52%  rise  for  bituminous  coal  is  even  more  impressive .  This 
increase  in  productivity  per  man  has  been  brought  about 
through  large-scale  mechanization  of  deep  mines  and  the 
extension  of  surface  mining  methods . 


0-0-0 

Strong  support  for  the  favorable  outlook  in  coal  consumption 
in  U.S.  is  contained  in  the  President's  Materials  Policy 
Commission  Report.  This  commission,  in  its  study  of  the 
country's  raw  materials  and  production  requirements  in 
the  years  ahead,  comes  to  the  conclusion  that  coal  consump¬ 
tion  in  the  course  of  the  next  25  years  will  reach  a  level 
of  more  than  800  million  tons  annually.  Today,  coal 
consumption  is  at  the  500-million-ton  level. 

Fortunately,  coal  is  plentiful.  Our  known  and  recoverable 
bituminous  coal  reserves,  found  in  31  states  and  Alaska, 
account  for  more  than  90%  of  our  mineral  fuel  reserve,  and 
can  last  several  centuries.  In  contrast,  the  longevity  of 
the  known  reserves  of  other  mineral  fuel  resources  is 
limited  to  generations. 


Malarial  In  Caal  Facl«  may  b«  quelad  or  rapreducad  for  any  purpota.  If  furthar  informalion  It  datirad,  conlocl  Biluminout  Coal  Intlifwia. 

( A  dvertisement) 
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Happiest  Letter 
You’ll  Ever  Write 

By  THURMAN  PRICE 

SOME  TIME  IN  YOUR  LIFE  I  sup¬ 
pose  you’ve  written  a  love 
letter.  What  would  you  have  given 
if,  instead  of  having  to  vjait  for  an 
answer,  you  could  have  actually 
seen  the  expression  on  a  very  par¬ 
ticular,  very  special  face  while 
that  letter  was  being  read? 

You  CAN  do  something  almost 
as  magical  as  that  this  Christ¬ 
mas  !  In  Ithe  last  six  years,  over 
half  a  million  parents  have  written 
letters  signed  "Santa  Claus,”  and 
have  been  there  to  watch  their 
children’s  eyes  when  the  letters 
were  opened  and  read! 

And  tliere  are  so  many  wonder¬ 
ful  uses  for  such  a  Christmas  letter ! 
'7  always  wondered.  Mummy,*' 
said  one  little  girl,  "why  Santa 
didn’t  write  me  when  you  said  he 
didn't  have  wfuit  I  asked  for!" 
Would  that  fit  your  problem  this 
Cliristmas?  Would  you  play¬ 
ing  Santa  Claus  before  the  age  of 
cynicism  sets  in  .  .  .  say  before  8 
years  of  age? 

HOW  IS  this  possible?  Well, 
it’s  unusual  for  a  corpora¬ 
tion  or  an  airline  to  play  Santa 
Claus.  But,  since  Santa  officially 
designated  Fairbanks,  Alaska  as 
the  Post  Office  nearest  his  North 
Pole  headquarters,  it  was  natural 
tiiat  he  siiould  ask  Pan  American 
World  Airways  to  be  his  mailman. 
All  letters  entrusted  to  Pan  Amer¬ 
ican  and  mailed  from  there  be¬ 
fore  Cliristmas,  bear  a  North  Pole 
cachet. 

AWyou  do  is  enclose  your  letter 
from  Santa  in  an  airmail -stamped 
envelope  addressed  to  the  child. 
(You  can  get  special  Santa  Claus 
stationery  at  your  nearest  Pan 
American  office.)  Enclose  that  in 
anotlier  envelope  addressed  to 
your  nearest  Pan  American  World 
Airways  office,  c/o  Santa  Claus 
Department.  Be  sure  it  reaches  the 
airline  office  before  December  13. 

PAN  AMERICAN  AND  SANTA  will 
take  care  of  the  rest ...  all  you 
do  is  wait  and  enjoy  the  sparkle  in 
your  children’s  eyes ! 

Pan  American  has  been  helping  old  St. 
Nick  with  Christmas  letters  since  1948. 
Clippers*  have  carried  mail  from  Santa 
Claus  all  over  the  world — even  to  Africa 
. .  .Just  one  of  the  many  friendly,  human 
missions  which  this  American-flag  air¬ 
line  so  often  flies. 

•Trade-Mark.  Baa.  U.  S.  Pat.  OB. 

(  AdvertisemeHt ) 


Advertiser  •  Newspaper 

14-Year-Old 
Pantry  Survey 

Is  Redesigned 

The  New  York  World-Tele¬ 
gram  &  Sun’s  14-year  old 
grocery  store  inventory — first 
continuing  study  of  its  kind 
in  the  nation — has  been  com¬ 
pletely  redesigned  on  the  basis 
of  U.  S.  Government  data 
never  before  available. 

Grocery  manufacturers  are 
now  obtaining  monthly  sales 
figures  taken  in  an  actual  panel 
of  stores  which  parallels  the 
distribution  of  “food  stores 
with  and  without  meat”  in  the 
New  York  market,  both  geogra¬ 
phically  and  according  to  sales 
volume. 

600  Brands  Checked 

Over  600  individual  brands 
are  checked  in  53  classifica¬ 
tions  of  products  sold  in  gro¬ 
cery  stores,  including  cereals, 
canned  goods,  baking  products, 
condiments,  canned  meats, 
frozen  foods,  cleaning  prod¬ 
ucts  and  beverages.  Premium 
and  non-premium  beer  was  re¬ 
cently  added  to  the  list  of 
classifications  checked  regu¬ 
larly. 

The  new  panel  was  over  a 
year  in  preparation.  Its  de¬ 
sign  has  made  possible  a  degree 
of  accuracy  never  before  at¬ 
tainable  in  checking  the  sale 
and  distribution  of  specific  food 
products  in  the  New  York  mar¬ 
ket. 

Data  from  the  U.  S.  Census 
of  Business  on  grocery  stores 
and  their  dollar  volume  in  the 
New  York  market  were  spe¬ 
cially  tabulated  before  publi¬ 
cation,  at  the  expense  of  the 
World-Telegram  and  Sun,  for 
use  in  building  the  new  panel. 

Data  on  1951  sales  volume  of 
individual  stores  were  obtained 
for  the  World-Telegram  and 
Sun  by  Dun  &  Bradstreet. 

Continuing  Service 

Unlike  most  merchandising 
aids  provided  by  media,  accord¬ 
ing  to  the  W-T  &  S,  it  is  a 
continuing  service,  available  re¬ 
gardless  of  the  size  of  an  ad¬ 
vertiser’s  schedule. 

Grocery  advertisers  and  their 
agencies  who  would  like  to  re¬ 
ceive  inventory  reports  and  who 
wish  additional  information  on 
this  study  are  advised  to  con¬ 
tact,  J.  A.  Caldwell,  manager, 
general  advertising.  New  York 
World-Telegram  and  Sun,  125 
Barclay  Street,  New  York  15, 
N.  Y. 


%IL’  the  Pixy 
Wins  New  Laurels 

Long  Island  Lighting  Com¬ 
pany’s  “LIL,”  the  pert  little 
pixy  who  has  been  bright¬ 
ening  a  corner  in  the  com¬ 
pany’s  advertising  for  the 
last  eight  months,  keeps  win¬ 
ning  new  laurels. 

She  co-stars  with  an  au¬ 
tomatic  gas  range  in  L.  1. 
L.’s  advertisement  which 
Utility  Spotlight  desig¬ 
nated  on  Nov.  18  as  “Ad-of- 
the-Week.”  The  publication 
cited  the  three  column  by 
168  line  advertisement  (via 
Kelly,  Nason,  Inc.,)  used  in 
Long  Island  newspapers,  for 
its  outstanding  copy,  which 
was  headlined  “Dial  your 
dinner  this  Thanksgiving 
with  a  wonder-full  new 
Automatic  Gas  Range.” 


Ryan  Appointed 
By  Radio  Group 

Chicago 

William  B.  Ryan,  veteran 
radio  broadcaster,  has  been 
named  executive  vicepresident 
of  the  Quality  Radio  Group,  it 
was  announced  by  Ward  L. 
Quaal,  president  of  QRG. 

Quality  Radio  Group  includes 
in  its  membership  25  major 
radio  stations.  In  process  of 
development  during  the  last  two 
years,  the  association  of  sta¬ 
tions  plans  cooperative  effort 
in  sale  of  programs  to  national 
spot  advertisers. 

Members  of  the  board  of  di¬ 
rectors  of  QRG  include  Mr. 
Quaal ;  W.  Howard  Summer¬ 
ville,  WWL,  New  Orleans, 
(vicepresident) ;  Donald  Thorn¬ 
burgh,  WCAU,  Philadelphia; 
Ralph  Evans,  WHO,  Des 
Moines;  John  H.  DeWitt,  Jr., 
WSM,  Nashville;  Chris  J.  Wit¬ 
ting,  Westinghouse  Broadcast¬ 
ing;  Frank  P.  Schreiber,  WGN, 
Chicago;  J.  Leonard  Reinsch, 
WSB,  Atlanta;  G.  T.  Lucey, 
W  R  V  A  Richmond ;  Charles 
Crutchfield,  WBT,  Charlotte ; 
James  Gaines,  WOAI,  San  An¬ 
tonio;  Frank  Fogarty,  WOW, 
Omaha. 

• 

Harder  Resits  BBDO 

Porter  Harder  announced  this 
week  his  resig;nation  as  media 
director  of  the  Los  Angeles  of¬ 
fice  of  Batten,  Barton,  Durstine 
and  Osborn.  Prior  to  joining 
BBDO-LA,  Mr.  Harder  was  an 
account  executive  in  the  San 
Francisco  office  of  Foote,  Cone 
&  Belding. 


Big  Boost 
Planned  for 
‘Downtown’ 

St.  Paul,  Minn. 

A  hard-hitting  “downtown” 
promotional  program  aimed  at 
capitalizing  on  the  city’s  rapid 
population  growth,  has  been 
launched  here. 

The  program  was  set  in  mo¬ 
tion  by  more  than  100  leading 
St.  Paul  businessmen  at  a 
kickoff  meeting  arranged  by 
the  St.  Paul  Dispatch-Pioneer 
Press  in  the  newspapers’  audi¬ 
torium. 

PR  Men  Used 

To  give  an  example  of 
what  is  envisioned,  the  paper 
brought  in  three  public  rela¬ 
tions  leaders  from  Chicago  to 
outline  their  aggressive  State 
Street  promotion  organization 
and  activities.  On  the  panel 
were  Lawrence  Sizer,  vicepres¬ 
ident  of  public  relations  for 
Marshall  Field;  Randall  Coop¬ 
er,  president  of  the  State  Street 
council;  and  George  B.  Bogart, 
account  executive  for  the  coun¬ 
cil  at  Calkins-Holden  advertis¬ 
ing  agency. 

Figures  were  cited  to  show 
that  St.  Paul  has  exceptional 
opportunities  for  downtown  ex¬ 
pansion.  According  to  a  Dis¬ 
patch-Pioneer  Press  annual 
survey,  an  unusually  high  per¬ 
centage  of  St.  Paul-area  resi¬ 
dents  shop  downtown  and  main¬ 
tain  charge  accounts.  The  same 
survey  shows  that  contrary  to 
the  general  trend,  St.  Paul 
downtown  shopping  is  on  the 
increase. 

• 

4th  Consumer  Analysis 
Now  in  Preparation 

Fourth  annual  Consumer 
Analysis  sponsored  by  the 
Portland  (Me.)  Press  Herald, 
Evening  Express  and  Sunday 
Telegram  started  Nov.  27  when 
the  first  batch  of  question¬ 
naires  were  mailed.  Three  per¬ 
cent  of  Greater  Portland’s  fam¬ 
ily  groups  are  covered  by  the 
questionnaires. 

Analysis  charts  shifts  in 
purchasing  attitudes  for  a  var¬ 
iety  of  retail  items. 

New  questions  included  for 
the  first  time  this  year  trace 
the  impact  of  television,  the 
shift  to  filter  type  cigarettes 
and  the  effect  of  the  do-it-your¬ 
self  trend  in  the  Greater  Port¬ 
land  area.  Frozen  foods  growth 
in  popularity  was  also  evalu¬ 
ated. 
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through  25  years  has  given  more 
people  more  benefits  than 
all  other  plans  combined ! 


In  communities  from  coast  to  coast,  people 
banded  together  in  Blue  Cross  form  America’s 
greatest  nonprofit,  nationwide  organization 
for  prepayment  of  hospital  care  .  .  .  the  only 
one  officially  approved  by  the  American  Hos¬ 
pital  Association. 

No  bands  played ...  no  orators  heralded  the  event  ^ 
...  in  fact,  fcw  people  even  knew  that  Blue  Cross 
was  being  born  that  day  back  in  1929.  A  group  of 
Dallas  schoolteachers  and  Baylor  University  Hospital 
created  the  idea  without  fanfare. 

The  idea  was  an  unbelievable  success.  Blue  Cross 
Plans  sprang  up  across  the  nation  in  communities  every¬ 
where.  Today,  the  movement  continues  to  grow  even 
though  it  already  claims  46  million  people  as  members. 

This  extraordinary  success  could  be  credited  to  many 
things.  But  most  important  of  all  is  the  unique  “partner¬ 
ship”  Blue  Cross  has  had  with  the  hospitals  from  the 
very  first.  It  is  a  relationship  which  is  made  possible  by 
the  Blue  Cross  affiliation  with  the  American  Hospital 
Association,  and  one  that  distinguishes  Blue  Cross  Plans 
from  all  other  forms  of  hospital  care  protection. 

This  unique  relationship  enables  Blue  Cross  Plans  to 
carry  out  their  primary  purpose,  that  of  helping  people 
to  get  not  just  dollars  to  pay  claimSy  but  the  actual  hospital 
care  they  need.  Those  who  belong  to  Blue  Cross  are 
admitted  to  the  hospital  simply  on  presenting  their 
membership  cards.  Blue  Cross  then  pays  the  hospital 
directly  for  all  the  basic  services  required  and  many 
extras  as  well.  The  need  for  claims  filing  and  reimburse¬ 
ments  is  eliminated.  Blue  Cross  alone  can  offer  this 
practical  approach  to  the  problem  of  hospital  care  pro¬ 
tection  for  all,  through  realistic  help  for  the  individual. 

Understanding  help  for  the  individual,  help  based  on 
his  needs,  will  always  be  a  characteristic  of  Blue  Cross. 
For  Blue  Cross  Plans,  though  nationwide  in  scope,  are 
many  local  organizations.  Each  community’s  hospitals 
and  citizens  sponsor  their  own  Blue  Cross  Plan.  They 
adjust  the  dues  and  benefits  to  local  conditions.  They 
operate  it  on  a  strictly  nonprofit  basis.  Every  cent  paid  in, 
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except  for  a  small  amount  for  administrative  expense,  is 
set  aside  to  pay  for  hospital  care.  The  result  is  maximum 
protection  at  a  minimum  of  cost. 

From  a  small  but  soundly  conceived  beginning.  Blue 
Cross  has  come  to  serve  more  than  a  quarter  of  the 
nation’s  people  because  it  has  proved  above  all  else  to 
be  a  real  answer  to  the  real  needs  people  have.  Last 
year  alone,  the  hospital  care  benefits  received  by  Blue 
Cross  members  totalled  more  than  665  million  dollars. 
The  importance  of  Blue  Cross  to  the  American  way  of 
life  can  scarcely  be  overemphasized. 

Because  Blue  Cross  activity  is  important  news  to 
everyone,  a  special  25th  Anniversary  Press  Kit  has 
been  prepared.  It  contains  the  latest  facts  and  figures, 
and  suggestions  for  articles  and  editorial  items  com¬ 
memorating  the  quarter-century  mark  of  Blue  Cross 
progress,  if  you  would  like  to  have  one  of  these  kits, 
simply  address  your  request  to  Blue  Cross  Commission, 
Dept.  EP-4,  425  N.  Michigan  Avenue,  Chicago  11,  Ill. 
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World  Journalists 
Adopt  Program 

Sao  Paulo,  Brazil 

Press  organizations  of  26 
nations  of  the  Americas,  Eu¬ 
rope  and  Asia  were  represent¬ 
ed  by  delegates  and  observers 
at  the  First  World  Congress 
of  Press  Associations  here 
Nov.  6  to  13,  as  part  of  the 
program  of  special  events  com¬ 
memorating  the  400th  An¬ 
niversary  of  the  city’s  found¬ 
ing. 

The  countries  represented 
were  Bolivia,  Brazil,  Chile, 
Denmark,  Ecuador,  El  Salva¬ 
dor,  Esthonia,  Germany,  Great 
Britain,  Holland,  India,  Israel, 
Italy,  Japan,  Latvia,  Leban¬ 
on,  Lithuania,  Luxembourg, 
Mexico,  Norway,  Pakistan, 
Peru,  Portugal,  Spain,  Sweden 
and  Uruguay. 

Freedom  of  the  press  and 
free  access  to  and  protection 
of  sources  of  information  were 
two  of  the  most  important  mat¬ 
ters  discussed  and  acted  upon 
by  the  journalists  during  their 
week-long  meetings.  Other  re¬ 
solutions  passed  called  for 
steps  to  define  what  constitu¬ 
tes  a  criminal  act  committed 
by  the  press,  encouragement 


WORLD  CONGRESS  of  journalists  in  Brazil  brought  representatives  of 
Pakistan  and  India  to  the  same  conference  table.  M.  A.  Zuberi,  left, 
president  of  Pakistan  Newspaper  Editors  Conference,  listens  while 
Ram  Rao  of  India  addresses  a  plenary  session. 


and  aid  to  small  publications, 
ethics  in  journalism,  and  the 
creation  of  a  World  Organiza¬ 
tion  of  Journalists. 

Delegates  chose  Montevideo, 
Uruguay,  as  the  site  of  the 
next  convention,  in  1956. 

No  representatives  of  the 
press  from  behind  the  iron 
curtain  were  admitted,  and  all 
speeches  had  to  be  submitted 


to  the  Directory  before  being 
read  to  the  Congress. 

In  one  observer’s  view,  the 
World  Congress  aims  to  put 
on  a  global  basis  the  press 
principles  which  activate  the 
Inter-American  Press  Associa¬ 
tion.  The  Congress,  however, 
stresses  the  work  of  journalists 
and  their  rights  to  gather  in¬ 
formation. 


Medical-Press 
Code  Under  Study 

Raleigh,  N.  C. 

Two  practical  suggestions 
from  which  future  action  may 
be  expected  were  the  results  of 
a  recent  medical-press  panel 
discussion  here.  The  meeting 
was  sponsored  by  the  North 
Carolina  Medical  Society  and 
North  Carolina  Press  Assn. 

Dean  Norval  Luxon  of  the 
University  of  North  Carolina 
school  of  journalism  offered  to 
make  a  survey  that  would  pin¬ 
point  the  sources  of  irritation 
between  doctors  and  press. 

Dr.  David  G.  Welton  of 
Charlotte  suggested  that  coun¬ 
ty  medical  societies  designate 
an  individual  doctor  or  a  com¬ 
mittee  of  doctors  to  serve  as 
the  society’s  spokesmen  to  work 
with  the  press,  radio  and  TV 
representatives  in  disseminating 
medical  news. 

Miles  Wolff,  executive  editor 
of  the  Greensboro  Daily  News, 
suggested  the  need  for  a  code 
to  be  observed  by  both  profes¬ 
sions  in  the  gathering  and  dis¬ 
semination  of  medical  news. 
Such  a  code,  he  pointed  out,  is 
now  operating  successfully  in 
South  Dakota. 


This  iiiodt'rn  Hoe,  “M”  type  (unit  style)  com¬ 
prising  six  units,  plus  color  unit,  newspap<‘r 
press  has  capacity  of  36,000  copies  an  hour. 
Color  unit  can  Im-  us<-d  as  black  unit  to  in¬ 
crease  pa"e  capacity  of  press  to  52  pages 
straight  run.  Manufacturt'd  1928.  Installed 
ncM .  Serial  ?? 2455.  Sheet-cut  24-inch,  cylinder 
stagger  60  degrees,  plate  bevel  60  degrees. 
Press  now  set  f<jr  62l/^-inch  web. 

Doidtie  folders  with  double  formers.  Also 
d(»uble  upper  formers  and  bay  window.  Fold¬ 
ers  are  internal  gear  design. 

Two  of  the  black  units  are  also  equipped 
with  extra  auxiliary  ink  fountains  for  color 
printing.  All  units  equipped  with  Hoe  ink 
pumps  and  spray  fountain  mechanism. 


Press  equippt'd  with  complete  set  of  rubber- 
covered  rollers,  also  many  extra  rubber-cov¬ 
ered  rollers  as  spares.  Also,  lots  of  spare 
gears  and  parts  and  about  12  cylinder  roller- 
bearings,  all  new. 

Press  mounted  on  cast  iron  substructure  with 
underneath  paper  feed  from  Kohler  reels 
equipp-d  with  running  bidts.  Retds  p-d(‘stal- 
mounted. 

Press  drive,  Cline-^’estinghouse,  1.50-H.  P. 
Full  automatic  group  drive  for  use  on  208 
volts,  3  phase,  bfleycle  A.  C.  Push-button  sta¬ 
tions  and  paper  break  detectors  included. 

Two  Cutler-Hammer  newspaper  conveyors 
also  available. 


Stereotype  equipment  also  available  —  one 
Junior  Autoplate,  one  Auto  Shaver,  one  metal 
pump,  motors,  etc. 

Equipment  offered  subject  to  prior  sale,  as  is 
and  where  is,  in  press  niom  of  The  Seattle 
Times.  Press  on  stre«‘t  level  hn-ation  with 
reels  in  basement.  Available  about  I)eceml>er 
31, 195.5.  Can  b«*  seen  in  op'ration.  ^  ill  print 
either  eight  or  nine-column  page. 

Addre$$  all  inquirieg  to 
General  Managety  The  Seattle  Time$y 
Seattle  /i,  Washington 

THE  SEATTLE  TIMES 

Seattle  11,  Washington 
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December  is  a  month  of  celebration.  In  reverence,  or  quiet 
delight,  or  in  pure,  noisy  joy,  American  families  celebrate  the 
Christmas  and  New  Year  season. 

December,  ironically,  is  also  a  month  of  mourning.  It  is  a 
month  when  traffic  deaths  and  injuries  reach  an  appalling  peak. 

Ugly  weather,  long  hours  of  darkness,  and  crowded  streets 
shorten  the  odds  against  drivers  who  already  have  gambled  too 
heavily  on  speed — or  a  couple  of  drinks. 

Will  you  extend  the  season’s  greetings  in  your  obituary  column? 

December  is  here.  But  there  is  still  time  for  you  to  help  your 
community  move  through  the  season  safely — and  happily. 


The  Travelers  Insurance  Companies.  Hartford.  Connecticut 
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BOOKS  IN  REVIEW 

Racy,  Readable  Tale 
Of  a  CE’s  Big  News 


By  Prof.  Roscoe  Ellard 


FOR  THE  LIFE  OF  ME.  By  James 
H.  Richardson.  New  York:  G.  P.  Put¬ 
nam’s  Sons.  312  pp.  $4. 


Maybe  I’m  getting  old.  Mem¬ 
ories  of  old  city  rooms  are  be¬ 
ginning  to  tug  at  the  heart. 
And  in  reading  this  rollicking, 
colorful  story  of  Jimmy  Rich¬ 
ardson,  city  editor  of  the  Los 
Angeles  Examiner,  I  took  to 
wondering  whether  as  many 
newsmen  today  care  tremen¬ 
dously  about  the  story  at  all 
costs — the  story  “so  people  may 
know’’  despite  the  price  of 
newsprint  and  a  figure  on 
their  paycheck. 

Probably  they  do.  Maybe 
one’s  young  and  chockful  days 
are  days  of  dreams  when  fine 
moments  make  deeper  impres¬ 
sions  than  later  when  Munichs, 
Indo-Chinas,  and  budgets  leave 
you  skeptical,  with  an  incubus 
of  ennui  squatted  on  your  chest. 
The  past  is  always  edited  copy. 
Remembering  what  counted  is 
largely  forgetting  what  didn’t. 

Some  20  years  ago  there  was 
George  Stone  at  a  sticky  type¬ 
writer  in  the  Chicago  Daily 
News.  His  face  blanched  with 
pain.  Fellow  reporters  begged 
him  to  get  to  the  hospital.  But 
a  story  he’d  worked  long  on 
wasn’t  finished.  He  clutched 
the  right  side  of  his  belly  with 
his  left  hand,  and  with  his 
right  punched  out  verbs  that 
made  the  paper  curl.  Till  the 
end  mark.  Then  he  went  to  the 
hospital,  and  died.  Corny  ?  It 
would  be  in  a  novel,  but  not 
in  the  quiet  way  George  Stone 
did  it. 


But  then  a  lot  of  war  corre¬ 
spondents  died  for  a  story  in 
World  War  II  and  Korea.  And 
more  quietly,  some  reporters 
and  deskmen  today  take  a  hitch 
in  their  belts  and  stay  in  news¬ 
rooms,  writing  “thanks  but  no 
soap”  on  offers  to  double  their 
pay  in  Publicity.  So  maybe  I’m 
getting  old.  I  just  don’t  know. 
A  syndicate  can  make  $1,000  a 
week  on  a  cross  word  puzzle, 
and  lose  that  much  trying  to 
bring  Saigon  and  Malaya  home 
to  Main  street,  reminding 
fathers  how  many  Nazis  will 
be  back  in  uniform  with  the  re¬ 
armament  of  Germany,  telling 
mothers  where  their  sons  next 
will  die. 

*  *  * 

“For  the  life  of  Me”  is  read¬ 
able  as  a  who-dun-it,  as  remin¬ 
iscent  as  an  old  soldier — as 
mellow  and  sentimental  and 
thought-provoking  as  the  terse, 
tear-jerking  recollections  of  a 
veteran  newsman  ought  to  be. 
Jimmy  Richardson  is  one  of  the 
last  of  the  “tough”  city  editors. 
Like  a  lot  of  them — hard  as  it 
sometimes  was  to  believe — his 
bark  covered  the  inner  bite  of 
a  strong  sentimentalism. 

Take  the  time  he  covered  ho¬ 
tels  in  Los  Angeles.  He’d  never 
been  anywhere  else  except  his 
home  town  of  Winnepeg,  and 
when  he’d  watch  celebrities 
swirl  through  the  swinging 
doors  with  grips  covered  with 
foreign  stickers,  he  envied  them. 
His  heart  was  in  Cathay. 

So  he  bought  a  cardboard 
suitcase  and  sent  25  cents  off 
to  an  advertiser  for  a  hatful  of 


Pioneer  in  the  field  of  religious  advertising,  the  Keister 
“Support  the  Church”  feature,  after  ten  years  of  ex¬ 
perience,  brings  you 

VARIETY  •  QUALITY  •  PERMANENCY  •  PROFIT 

in  each  and  every  ad.  Over  900  newspapers  now  use 
this  nationally  popular  series  regularly. 

Write  now  for  proofs  and  prices. 

Se^Cece 

niisT  >•  CMViin'AoviaTisiNG  ^ 
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label  s — Algiers,  Madagascar, 
Budapest,  and  points  east.  He 
pasted  Venice  and  Madagascar 
on  his  empty  bag,  took  an  in- 
terurban  to  Santa  Monica,  and 
flowed  with  the  others  into  a 
hotel  lobby.  At  least  for  the 
night  he  was  on  his  way.  He 
bought  a  pair  of  yellow  leather 
gloves,  tossed  his  overcoat  over 
his  arm,  and  switched  to  a  cigar 
for  the  occasion. 

«  *  « 

In  fact  his  sentiment  for  the 
fake-traveled  suitcase  led  him 
to  one  of  his  biggest  stories — 
the  story  that  may  have  cost 
Senator  Harry  S.  New  from 
Indiana  the  Presidency  in  place 
of  Harding.  Jimmie  was  a  star 
reporter  by  that  time  and  the 
suitcase  was  tenderly  put  away 
in  the  attic.  He  wouldn’t  have 
traded  it  for  a  Cadillac.  In  it 
was  tucked  his  high  school  foot¬ 
ball  sweater  he  hoped  to  give 
to  a  son  he  might  some  day 
have. 

But  a  toughening  newsman 
doesn’t  share  romance  like  that 
even  with  his  wife.  So  Mrs. 
Richardson,  a  neat  housekeeper, 
discovered  the  tacky  suitcase 
one  morning  and  gave  it  to  the 
Salvation  Army.  The  inevitable 
quarrel  resulted,  and  Jimmie 
slammed  out  of  the  house,  even 
as  you  and  I.  The  only  club 
he  had  then  was  the  pressroom 
at  the  police  station.  He  went 
there.  He  was  about  to  go 
home  and  say  he  was  sorry;  had 
actually  opened  the  door  to  the 
street.  There  before  him  stood 
a  pale  young  man  who  asked: 

“Is  this  where  I  report  a 
murder?” 

As  always  in  this  business 
of  ours,  the  remorseful  hus¬ 
band  gave  way  to  the  reporter. 
He  assured  the  young  man  that 
not  only  was  it  the  right  place, 
but  that  he  James  H.  Richard¬ 
son,  was  the  one  man  in  all  the 
world  to  whom  a  murder  should 
first  be  told.  There  was  a  dead 
‘and  pregnant  girl  in  the  boy’s 
parked  car. 

I  killed  her  because  she 
^wouldn’t  marry  me,”  the  boy 
said  simply.  “I  wouldn’t  bring 
another  bastard  into  the  world. 
I’m  a  bastard  myself  and  I 
know  how  it  is.” 

Then  he  uttered  ten  historic 
words,  recalls  the  author. 

“My  father  is  United  States 
Senator  Harry  New  of  Indiana.” 

The  elder  New  had  been  a 
teen  ager  when  this  deleted 
chapter  in  his  life  occurred.  The 
mother  was  the  teen-age  daugh¬ 
ter  of  a  prominent  family.  She 
later  married  someone  else.  New 
went  on  to  become  a  prominent 
publisher  and  United  States 


Senator.  At  the  time  of 
Richardson’s  sentimental  spat 
with  his  wife  over  a  cardboard 
suitcase.  New  was  the  top 
choice  of  Republican  leaders 
for  the  Presidential  nomination. 

“I  won’t  blackmail  my  fa- 
ther,”  the  pale  boy  said.  “Re¬ 
member,  you  promised  yon 
wouldn’t  print  his  name  unless 
he  says  you  can.” 

It  was  a  terrific  story,  po¬ 
litical  and  human.  For  when 
Richardson  wired  to  Senator 
New,  back  came  the  answer 
immediately,  and  it  was  full  of 
courage: 

“Of  course  print  my  son’s 
story  and  my  name.  I’ll  back 
him  to  the  limit.  Hire  the  best 
lawyer  you  can  get.” 

«  4  « 

And  the  mother  left  her  so¬ 
cial  position  and  came  to  her 
son  in  court.  When  the  big 
gates  of  Alcatraz  opened  to 
close  behind  him,  he  was  in  her 
arms. 

The  story  ruined  the  Sena¬ 
tor’s  Presidential  chances.  But 
somehow,  Jimmie  Richardson 
speculates,  Harry  New,  Sr, 
must  have  stuck  by  the  son  of 
his  teens,  for  the  36-year  sen¬ 
tence  was  ultimately  cut  to  11. 

That  really  gives  the  flavor 
of  this  book.  Tight,  colorful 
writing  relives  important  news 
and  tells  how  both  reporters 
and  the  city  editor  worked — 
from  the  time  he  planted  Wil¬ 
liam  Bradford  Huie,  then  young 
and  unknown,  in  Bugsy  Siegel’s 
mansion  as  a  houseboy  to  Jim¬ 
mie’s  own  superb  reporting  of 
a  follow-up  on  the  Bobby 
Franks  murder. 

His  own  city  editor  in  Win¬ 
nipeg  taught  him  a  reporter’s 
line  he  came  to  live  by.  Jimmie 
at  18  had  run  out,  scared,  on  an 
awesome  interview.  And  his 
editor  said: 

“Hereafter  I  want  you  to 
walk  like  a  newspaper  man. 
Walk  as  though  you  knew  you 
had  a  right  to  be  there  —  had 
a  right  to  go  through  any  pub¬ 
lic  person's  door." 


Press  Club  Starts 
Lecture  Series 

Richmond,  Va. 

The  Press  Club  of  Virginia, 
headed  by  Richard  W.  Payne, 
assistant  city  editor  of  the 
Richmond  News  Leader,  has 
started  a  new  series  of  pro¬ 
grams,  offering  prominent  pro¬ 
fessional  personalities  at  lunch¬ 
eon  meetings.  The  first  lunch¬ 
eon  attracted  more  than  80 
members  to  hear  William  L. 
Ryan,  foreign  news  analyst  for 
the  Associated  Press. 
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ink  to  match  this  sweater 


by  Presstime:  Monday  8:00  A.  M. 


SWER:  Huber  ink  to  match — 


en  route  same  day 


One  Thursday  afternoon,  our  Chicago  office  received  a 
call  from  The  Grand  Rapids  Press.  An  advertiser 
featuring  a  brown  sweater  in  Monday’s  paper  wanted  to  show 
the  sweater’s  actual  color.  Ink  to  match  was  needed  by 
presstime,  Monday  morning  at  8:00. 

The  next  morning,  Friday,  the  sweater  arrived  at  Huber  by 
Special  Delivery.  Work  was  started  immediately:  color 
matcherl . . .  ink  mixed.  By  4:00  that  afternoon  Grand  Rapids 
knew  the  Huber  Ink  would  reach  them  that  evening — . 
two  days  ahead  of  schedule. 

ESIJLT:  Publisher  and  advertiser  delighted. 

This  is  the  kind  of  service  you  can  count  on  from  Huber’s 
strat^cally-located  plants  and  service  stations. 


J.  M.  HUBER  corporation  HuBt  Product*  in  Uf  Sinc»  1780 

Hillside  and  Bayonne,  N.  J.  *  Chicago,  McCoolt  and  East  St.  Louis,  III. 
Borger,  Texos  •  Boston,  Mass.  •  St.  Louis,  Mo. 
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Some  editors — otherwise  meticulously  insisting  on  truth 
and  correctness  in  all  statements — still  permit  the  appear¬ 
ance  of  incorrect  and  at  times  grossly  misleading  articles 
regarding  diets  and  nutrition.  Dietary  fads,  ill-organized 
reducing  diets,  and  misinformation  about  nutritionally  im¬ 
portant  foods  all-too-frequently  gain  credence  by  appearing 
in  trusted  public  prints. 

For  example,  enriched  bread — probably  the  greatest 
factor  in  the  improvement  of  national  nutritional  health 
during  the  last  decade — still  remains  widely  unrecognized, 
is  still  confused  with  the  nutritionally  inferior  bread  of 
former  days.  Thus  the  public  prints  unwittingly  have  taken 
a  hand  in  turning  the  public  away  from  adequate  use  of  one 
of  its  most  important  foods. 


Wh 


The  How  and  Why 
of  Enriched  Bread 


Enriched  Bread — fully  90%  of  all 
white  bread  sold  in  America’s  mar¬ 
kets— is  not  a  bread  higher  in  calor¬ 
ies;  it  is  rich  in  added  vitamins  and 
minerals,  the  important  nutrients 
previously  so  widely  deficient  in  the 
average  American  diet. 
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m  remain  unrecognized? 


Protein  of  Good 
Biologic  Value 


Vitamins 
and  Minerals 


Since  virtually  all  enriched  bread  is  made  with  non-fat  milk  solids, 
its  protein  (combining  the  proteins  of  wheat  flour  and  milk)  is 
applicable  for  growth  as  well  as  tissue  repair  and  maintenance. 

Before  the  coming  of  enriched  bread,  vitamin  deficiency  disease  was 
widely  prevalent  in  the  United  States.  Bread,  eaten  universally  three 
times  daily,  was  chosen  for  enrichment  as  the  food  most  suitable 
for  correction  of  such  deficiencies.  In  the  average  daily  consumption 
it  represents  only  14%  of  the  day’s  calories,  yet  provides  a  much 
higher  percentage  of  thiamine,  riboflavin,  niacin,  calcium,  and  iron. 


Quick  Energy 


Since  enriched  bread,  fresh  or  toasted,  is  easily  and  quickly  digested, 
its  caloric  value  becomes  quickly  available  for  energy  purposes. 


And  at  Such 
Low  Cost 


Compared  with  other  foods  which  contribute  equally  broadly  to 
nutritional  requirements,  enriched  bread  is  remarkably  economical. 
Few  if  any  other  foods  can  match  it  for  economy. 


What  Enriched  Bread 
Has  Meant  to 
America’s  Health 


Because  of  its  broad  nutritional  contribution,  enriched  bread  has  an 
important  place  in  every  diet,  during  health,  disease,  convalescence, 
and  particularly  in  reducing  diets.  The  National  Research  Council, 
the  American  Medical  Association,  and  a  host  of  nutritional  and 
medical  authorities  have  acclaimed  it  as  an  outstanding  aid  to 
America’s  improved  nutritional  health. 


Editors  are  invited  to  send  for  copies  of  the  brochures  “What 
Do  You  Know  About  Bread’’and  “The  Enrichment  of  Bread,’’ 
both  of  them  excellent  additions  to  source  material  files. 

AMERICAN  BAKERS  ASSOCIATION 

20  NORTH  WACKER  DRIVE  •  CHICAGO  6,  ILLINOIS 
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Suppose  the  government  forbade  food  chains 
to  abandon  unprofitable  stores 


During  the  past  decade,  the  rise 
of  the  super-market  and  the  shop¬ 
ping  center  has  made  advisable 
the  abandonment  of  many  no- 
longer  profitable  small  store  loca¬ 
tions— moves  which  could  freely 
be  taken  by  chain  store  manage¬ 
ment  in  the  best  interests  of  stock¬ 
holders,  employees  and  customers. 

There  are  few  people  who  fail 
to  see  this  as  a  sound  and  justifi¬ 
able  business  practice— or  who 
would  expect  the  Government  to 
intervene  to  forbid  it.  In  fact,  if 
it  did  so  intervene,  the  large  food 
chains,  for  example,  could  no 
longer  afford  to  sell  such  high  qual¬ 
ity  food  produc  ts  at  such  low  prices. 

While  other  businesses  are  free 


to  make  such  moves  as  this,  the 
railroads— under  similar  circum¬ 
stances— generally  are  not  free  to 
do  so.  In  many  instances,  before 
a  railroad  can  discontinue  a  pas¬ 
senger  train  that  no  longer  pays 
for  itself,  it  must  obtain  permis¬ 
sion  from  the  regulatory  body  of 
the  state  or  states  in  which  the 
operation  is  conducted. 

Such  state  regulatory  bodies 
are  understandably  sensitive  to 
local  pressures.  As  a  result,  justi¬ 
fied  applications  for  discontinu¬ 
ance  of  service  are  frequently 
denied  or  subjected  to  inordi¬ 
nate  delay. 

The  railroads  believe  that  such 
unprofitable  and  unnecessary  local 


operations  place  an  unjust  burden 
on  interstate  commerce,  with 
shippers  having  to  absorb  a  large 
part  of  the  losses  in  the  freight 
rates  they  pay. 

The  railroads  operating  in  the 
crowded  eastern  section  of  the 
United  States  are  especially  hard 
hit  by  such  operations.  It  is  not 
in  the  public  interest  for  the  food 
chains— or  the  railroads— to  main¬ 
tain  unprofitable  operations.  The 
railroads  do  not  ask  for  complete 
relief  from  regulation— they  ask 
only  that  regulation  be  brought 
into  line  with  present-day  con¬ 
ditions  . . .  Eastern  Railroad  Pres¬ 
idents  Conference,  143  Liberty 
Street,  New  York  6,  N.  Y. 
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CLASSinED  CLINIC 


Reader  Poll  Condemns 
Want  Ad  Abbreviations 


By  Daniel  L.  Lionel 


The  conclusion:  Many  of  the  ified  in  ’64  was  the  plunge 
above  abbreviations  are  not  taken  by  used  car  advertising 
standardized  abbreviations;  and,  in  many  cities  along  with  that 
therefore,  should  never  have  of  help  wanted,  which  was  gen- 
been  accepted  for  publication,  erally  felt  across  the  country. 
At  best,  it  is  obvious  even  Calling  for  better  salesmanship 
standard  abbreviations  are  not  by  dealers  and  “working  class- 
understood  by  all  readers—  ified  ads  in  the  paper  every 
which  suggests  that,  except  for  day,”  William  F.  Carr,  CAM, 
unusually  common  abbrevia-  Philadelphia  (Pa.)  Bulletin, 


“This  ad  will  set  in  four  these  many  years,  it  remained  tions,  all  abbreviating  should  be  speaking  before  the  recent  Na- 
lines,”  says  the  ad  taker  to  the  for  the  Minneapolis  Star  and  discouraged.  tional  Used  Car  Dealers  Con 


advertiser, 


Tribune’s  Research  Department, 


“Can’t  you  abbreviate  a  few  in  conjunction  with  the  Uni¬ 
words?  I’d  like  to  hold  it  to  a  versity  of  Minnesota,  to  come  CAMs  will  want  to  keep  and  sales  in  ’55.  “Better  salesman- 

maximum  of  three  lines.  Make  up  with  the  answer  to  “How  use  the  results  of  this  survey  to  ship.”  he  said,  “should  be  ap- 

radio  &  heater  ‘R&H’  and  many  readers  just  don’t  under-  point  out  to  advertisers  the  plied  not  only  on  your  used 

change  white  wall  snow  tires  to  stand  them.”  penny-wise  and  pound-foolish  car  lot  or  display  room  but  also 


Make  It  A  Risky  Business 


tional  Used  Car  Dealers  Con¬ 
vention  in  Miami,  predicted  a 
bigger  harvest  of  used  car 


‘WWS  tires,’  ”  replies  the  ad-  Astonishing  Score  — u..uci- 

vertiser.  .  •  v-  *  stood  and  greatly  misunder- 

‘*Yes,  sir,”  answers  the  ad  answer  is  astonishing.  As  stood  abbreviated  copy, 

taker,  “but  those  are  both  good  93%  of  a  representa-  Warren  Perry,  Minneapolis 

gales  points  and  many  of  our  cross-section  of  211  adult  Tribune  classified  ad- 

readers  will  not  understand  women  failed  to  cor-  vertising  manager,  said  the  sur- 

those  abbreviations.”  rectly  decode  or  understand  ygy  confirmed  previous  conclu- 


penny-wise  and  pound-foolish  car  lot  or  display  room  but  also 
wisdom  of  using  little  under-  in  your  daily  newspaper  class- 


those  abbreviations.” 


stood  and  greatly  misunder-  ified  ads.  To  sell  big — look  Big 
stood  abbreviated  copy.  ....  and  DISPLAY  more.” 


Too  late  to  classify:  New 


How  many  readers  will  not  some  of  the  abbreviations  found  gions  that  excessive  use  of  ab- 
understand  the  non-standard  in  want  ads  appearing  in  ou^  breviations  in  classified  ads 

abbreviations  that  find  their  columns.  This  startling  and  their  selling  power.  Roberts,  CAM, 

.  . - advertiser  may  cut  his  P^onaJlU.)  Journal,  will  dis- 


way  into  the  want  ads,  militat-  flnmiing  figure  was  turned  up 


ing  against  the  sale  of  goods  i“  »  Minneapolis  Morning  Trib-  advertising  investment  by  over-  structure 

and  services  that  run  into  nne  readership  survey  con-  use  of  abbreviations,”  he  said,  ^  v*^!!**^**]?.*? w 

thousands  of  dollars  while  sav-  ducted  Oct.  11,  1954,  when  101  “but  he  does  so  at  the  risk  of  ^  issi^ippi  a  ey 

ing  the  advertiser  a  few  pen-  oien  and  110  women  Tribune  making  his  advertisement  less  •  *  ’ 

nies?  readers  were  asked  to  read  productive.”  ...  Los  Angeles  (C&hf.)  Mirror 


While  reams  of  verbiage  lam-  aloud  four  want  ads  taken  from^ 
basting  Classified  for  accepting  columns. 


unintelligible  abbreviations  have  Following  are  the  texts  of 
been  strewn  over  the  pages  of  the  ads  and  the  percentage  of 
newspapers  and  magazines  and  persons  who  were  unable  to 
while  CAMs  have  railed  against  read  and  understand  the  abbre- 
the  nefarious  practice  for  lo,  viations  used. 

Hoawhold  Farniihing  ad  at  it  wat%  unable  text 

pretented  to  adulta  bcins  interriawcd  to  read  of  ad 


readers  were  asked  to  read  productive.” 

aloud  four  want  ads  taken  from^  .  Display  More 

its  columns.  ,  , 

„  .  *1.  Adding  to  the  woes  of  Class¬ 


using  color  for  subheads  and 
promotion  streamers  in  its  want 
ad  section. 


Bed  spK.,  matt.,  LR  set,  vac  elnr, 
refs.,  radio,  roc.,  and  mite. 


Uted  car  for  tala  ad 

'52  Chev.  Hard-top.  PG.  R&H. 
Twin  spota.  WWS  tires. 


Home  for  tale  ad 

Open  3  to  5.  DIx.  brick  ramb.  3  BR 
or  2  and  den.  2V^  tile  batbs.  KP  am. 
rm.-bar.  Gaa  ht.  Attach,  ear.  Carpet 
a  draiies.  Upper  320,00<>  brae.  2Vi  ex. 
lots.  May  tra^. 


Baployment,  female  ad 

A1  Receptionist,  to  30.  Ip,  5d.  Clk, 
id.  at  Ak-.  Died,  typ.,  to  30.  Typist, 
rapid.  5  d.,  ip,  to  30.  Two  clerical 
beginners,  Ip.  Cl.  typ.,  beginner,  w/ 
train.  Ip.  Bkpr.,  beginner,  w/train,  Ip. 


Bed  spg., 
matt., 

LR  set, 

vac 

elnr, 

refg.,  radio, 
roc.,  and 
miK. 


’62  Chev.  Hard-top. 
PG. 

R&H.  Twin 
spots. 

WWS  tires. 


Open  3  to  6. 

DIx.  brick 
ramb.  3 

BR  or  2  and  den.  2^  tile 
baths. 

KP 

am. 

rm.-bar.  Gas 
ht. 

Attach. 

gar.  Carpet  &  Drapes.  Upper 
$20,000 
brae.  2’/^ 

ex.  lots.  May  trade. 

At  Receptionist,  to  30, 

Ip.  5 
d. 

Clk, 

gd.  at  j 

fig., 

med.  I 

typ.,  to  30.  Typist,  rapid,  6 
d.. 

Ip,  to  30.  Two  clerical  be¬ 
ginners. 

In. 

a. 

typ.,  beginner. 

w/train 

Ip. 

Bkpr.,  beginner, 
w/train. 

Ip. 


WORTH  GETTING  EXCITED  ABOUT 

mu 

I  WHEN  YOU  BUY  THE  BIG  3 

COPLEY  NEWSPAPERS  — 

No  need  to  do  handsprings  . . .  but  it  is  a  very 
w  1  good  idea  to  investigate  the  worthwhile  'sav- 
■■■M  I  ings  package’  offered  by  the  Copley  Group  in 
1  the  Big  3-in-l  market.  It’s  a  wise  move  .  .  . 

I  and  a  wise  buy  ...  to  buy  All  3  Copley  News- 

-  papers— ELGIN  COURIER-NEWS— AURORA 

BEACON-NEWS  —  JOLIET  HERALD-NEWS 
— as  ONE  PACKAGE!  Here’s  the  logical  and 
Seed  lor  this  FfKE  told«f  with  economical  way  to  reach  this  big 

Utest  marhot  aid  media  li|ures.  money  market  .  _.  .  and  realize  a 

considerable  savings  at  the  same 

_ h  time.  You  can  buy  All  3  for  40<  a 

f  r _ 11  line  .  .  .  which  means  you  SAVE 

1  7aLt-»._L-=J  11  individ- 

\  *"*\,*«  11  tial  line  rate  of  47(.  This  adds  up 

1  1  ir-»  ►•‘“I  '  ’*’)  11  BIGGER  SAVINGS  for  you  .  .  . 

\  1  W  greater  value  for  your  advertising 

1  — I  11  dollars. 


Tfc  1  — 

r*  I  d 
yJmA  “  .Ife 
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HONOR  THEM 

WE  WERE  glad  to  sae  the  Associated 
Press  Managing  Editors  adopt  a  for¬ 
mal  resolution  at  their  meeting  in  Tampa 
citing  an  Alabama  judge  for  his  “distin¬ 
guished  service  in  behalf  of  a  free  press 
in  America.” 

Such  public  recognition  of  public  of¬ 
ficials  who  uphold  freedom  of  the  press 
and  the  people’s  right  to  know  should  be 
done  more  often.  This  is  the  first  instance 
to  our  knowledge  in  which  a  newspaper 
group  has  taken  such  action,  and  we  are 
pleased  to  recall  that  Editor  &  Pub¬ 
lisher  first  suggested  the  technique  on 
May  8  of  this  year.  What  E  &  P  said 
editorially  then,  is  still  pertinent: 

“But  the  news  on  this  front  is  not  all 
bad  because  there  are  frequent  occasions 
where  a  judge  or  a  public  official  upholds 
the  people’s  right  to  know. 

“Why  not  recognize  these  champions — 
publicize  them  for  advocating  the  people’s 
right,  as  we  publicize  those  who  try  to 
take  it  away?  Why  couldn’t  editors’  or 
managing  editors’  associations,  or  their 
freedom  of  information  committees,  es¬ 
tablish  a  ‘People’s  Right  to  Know  Award’ 
which  could  be  presented  to  these  indivi¬ 
duals  whenever  they  take  such  action  in 
the  people’s  behalf?” 

APME  cited  the  judge  in  Phenix  City, 
Ala.,  not  because  he  opened  any  doors  to 
news  sources  but  because  he  declined  to 
grant  a  motion  which  in  effect  would  have 
censured  news  coverage  of  the  vice  trials 
there.  He  defended  the  publicity  as  “legi¬ 
timate  items  of  news.” 

There  are  others  like  him  who  deserve 
commendation  by  the  press.  The  hope  of 
winning  such  honors  from  a  group  of 
editors  may  not  directly  influence  the  ac¬ 
tions  of  other  judges  or  attorneys.  But  it 
certainly  will  put  national  emphasis  on 
what  is  the  right  attitude  regarding  free¬ 
dom  of  information,  rather  than  continu¬ 
ally  emphasizing  what  is  the  wrong  atti¬ 
tude. 

THANK  YOU,  JIM! 

JIM  HAGERTY,  White  House  press 
secretary,  told  a  New  York  audience 
that  he  is  opposed  to  a  centralized  gov¬ 
ernment  news  agency.  Thank  you,  Jim,  for 
that  considered  judgment  which  reflects 
the  thinking  of  all  good  newspapermen. 

We  had  one  experience  not  so  long  ago 
with  a  centralized  government  handout 
department.  The  late  President  Roosevelt 
installed  Lowell  Mellett  as  head  of  the 
new  Office  of  Government  Reports  early 
in  World  War  II.  It  didn’t  last  long  after 
newsmen  gave  it  the  descriptive  and  ap¬ 
propriate  nickname  “Mellett’s  Madhouse.” 
The  Office  of  War  Information  followed 
and  its  memory  is  not  cherished  either. 

Let’s  work  toward  opening  more  doors 
in  Washington  rather  than  building 
another  monument  to  handouts  and  prop¬ 
aganda. 


And  He  said  unto  them.  Come  ye  your- 
selves  apart  into  a  desert  place,  and  rest 
a  while  ...  — Mark,  VI;  31. 


S-D  DAY 

THE  President’s  Action  Committee  for 

Traffic  Safety  is  sponsoring  “S-D  Day” 
— Safe  Driving  Day — on  Wednesday  Dec. 
15  and  is  calling  on  all  media  to  support 
the  campaign.  President  Eisenhower  has 
given  the  project  his  enthusiastic  en¬ 
dorsement. 

«  *  * 

Newspapers  and  newspapermen  have 
been  more  concerned  with  highway  safe¬ 
ty  than  have  other  media  because  of  the 
local  impact  of  traffic  accidents.  They 
have  given  freely  of  their  time  and  talent 
to  promoting  traffic  safety  in  an  effort 
to  reduce  the  slaughter  on  the  highways 
which  wipes  out  38,000  people  every  year 
and  injures  thousands  of  other.  Many 
newspapers  have  conducted  continuing 
safety  campaigns  which  have  effectively 
reduced  the  carnage  in  their  areas,  but 
the  cost  in  lives  and  property  nationally 
is  still  staggering. 

*  «  * 

The  appeal  for  support  of  “S-D  Day” 
is  worthy  of  the  complete  cooperation 
and  participation  of  every  newspaper  and 
every  editor. 

We  certainly  would  like  to  see  it  as 
the  start  of  a  “Safe  Driving  Month” — a 
month  stretching  over  the  Christmas  and 
New  Year  holidays  in  which  every  news¬ 
paper  would  campaign  emphatically  and 
relentlessly  for  highway  safety. 

If  each  newspaper  editor  could  so 
impress  his  local  audience  with  the  need 
for  safety  so  that  two  fatal  accidents 
could  be  avoided  in  each  newspaper  com¬ 
munity,  it  would  be  a  major  triumph. 

♦ 


SEMANTICS 

IN  A  letter  to  the  editor  (E&P,  Nov.  20, 

page  2)  the  general  manager  of  a  radio 
station  asserted  “you  can’t  compare  cir¬ 
culation  with  listenership.  You  can  only 
compare  circulation  with  coverage  and 
listenership  with  reader-ship.”  “Coverage” 
in  his  glossary  means  the  number  of 
radio  homes. 

In  discussing  a  survey  by  the  Bangor 
(Me.)  Daily  News  he  noted  that  99.1% 
of  the  sample  subscribed  to  the  local 
paper  whereas  99.4%  were  homes  that 
had  radio  sets — this  he  called  “coverage.” 
He  would  compare  radio  listening,  which 
was  found  to  be  24.7%,  with  advertising 
readership  as  revealed  in  the  Continuing 
Study  of  Newspaper  Reading. 

The  gentlemen  made  such  confusing 
use  of  the  figures  that  they  should  be 
analyzed  a  little  more  properly. 

In  the  first  case,  the  survey  found 
that  the  newspaper  actually  went  into 
99.1%  of  the  homes.  It  is  true  that 
99.4%  of  the  homes  had  radio  sets,  but 
it  was  found  that  only  24.7%  were 
turned  on.  In  other  words,  there  was 
no  radio  message  of  any  kind  going  into 
75.3%  of  the  homes.  Radio  had  a  poten¬ 
tial  audience  of  99.4%  of  the  homes  but 
its  “coverage”  was  only  24.7%. 

Furthermore,  there  are  three  local  ra¬ 
dio  stations  in  addition  to  other  stations 
that  can  be  received  locally.  That  24.7% 
coverage  is  thus  “fractionated.” 

Secondly,  if  the  gentleman  wants  to 
compare  listenership  with  readership  he 
should  use  the  percentage  of  radio  homes 
actually  tuned  into  a  specific  program 
with  the  reader  traffic  actually  registered 
for  a  specific  page.  Just  because  a  radio 
set  is  tuned  to  a  certain  program  is  no 
guarantee  that  the  advertising  message 
is  heard.  Similarly,  although  98%  of 
newspaper  readers  (according  to  the 
Continuing  Study)  may  read  something 
on  a  certain  page  it  is  no  guarantee  that 
they  will  read  the  ad  on  that  page. 

Broadcast  media  attempt  to  make 
large  capital  out  of  the  number  of  radio 
or  television  homes,  completely  ig^ioring 
the  important  figures  on  the  percentage 
of  sets  turned  on  and  the  even  smaller 
percentage  tuned  into  a  specific  pro¬ 
gram.  When  an  advertiser  buys  space  in 
a  newspaper,  he  knows  as  soon  as  he 
looks  at  the  ABC  statement  how  many 
homes  his  message  is  going  into. 


It  may  be  tx)o  much  to  expect  a  nation 
on  wheels  to  have  an  accident-free  day 
on  Safe  Driving  Day.  But  it  is  not  too 
much  to  expect  a  reduction  in  the  traffic 
toll  in  the  month  aheed  if  every  news¬ 
paper  does  its  part.  If  accidents  can  be 
reduced  in  one  month  it  will  demonstrate 
that  they  can  be  reduced  in  any  month 
and  during  the  whole  year  by  the  proper 
kind  of  continuing  mass  safety  campaigpi, 
particularly  in  newspapers. 


Another  important  fact  to  a  newspa¬ 
per  advertiser  is  that  his  message  on  the 
page  is  permanent — it  is  there  when  the 
reader  gets  to  it — it  is  there  to  catch 
the  reader  even  if  he  may  be  momentarily 
distracted  by  someone  else’s  message.  An 
advertiser  on  the  air  has  to  catch  that 
small  segment  of  the  sets  in  use  which 
may  be  tuned  to  his  station  at  a  specific 
moment — those  sets  not  turned  on  and 
those  not  tuned  in  can  never  be  reached. 
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Norman  Anderson  has  been 
named  city  editor  of  the  Ash- 
land  (Ore.)  Dailjf  Tidings.  He 
succeeds  Don  Dewey  who  re¬ 
ceived  a  fellowship  at  Brigham 
Young  university  at  Provo, 
Utah.  Mr.  Anderson  served  on 
the  news  staff  of  the  Salem 
(Ore.)  Statesman  and  the 
WAVE  news  publication  in  Los 
Angeles  before  joining  the 
Daily  Tidings. 


PERSONAL 

MENTION 


Eugene  S.  Duffielo,  assist¬ 
ant  publisher  of  Cincinnati 
(Ohio)  Enquirer,  has  been 
elected  president  of  the  local 
council,  Navy  League  of  the 
United  States. 


Hugo  E.  Heyns  II,  New 
Orleans  (La.)  Item  advertising 
director,  has  been  elected  to  the 
board  of  direc- 

ager  and  classi¬ 
fied  advertising 
manager.  A 
member  of  the  National  News¬ 
paper  Promotion  Association 
and  National  Newspaper  Ad¬ 
vertising  Executives  Associa¬ 
tion,  Mr.  Heyns  was  associated 
with  several  national  advertis¬ 
ing  agencies  before  joining  the 


Nancy  Joan  McKinney  and 
Robert  G.  Peters,  Saginaw 
(Mich.)  News  reporter,  were 
wed  Nov.  20  at  St.  Mary 
Church,  Wayne.  She  was  editor 
of  Garden  City  (Mich.)  News, 
a  weekly. 


WHO  IS  BETTY  COET7 — These  three  newspapermen  made  the  choice. 
They  flew  down  to  Bermuda  to  be  jud9es  in  a  beauty  pageant  spon¬ 
sored  by  Johnson  and  Johnson,  makers  of  a  cosmetic  aid  called 
"Coets."  Left  to  right,  they  are;  John  Randolph  Hearst,  a  vicepresident 
of  Hearst  Newspapers;  Danton  Walker,  Broadway  columnist  for  the 
New  York  News;  and  Igor  Cassini,  the  New  York  Journal-American's 
Cholly  Knickerbocker. 


— — Jack  Hernon,  Pittsburgh 
of  the  newly-formed  Winsted  of  Texas  and  graduate  of  Har-  Post-Gazette,  has  been  elected 
Industrial  Development  Com-  vard,  had  been  the  News  state  chairman  of  the  Pittsburgh 
mission.  editor  since  July.  He  was  for-  Chapter  of  the  Baseball  Writ- 

merly  city  editor  of  Bangor  ers  Association,  succeeding  his 
(Me.)  Commercial.  Jim  Ban-  father,  John  L.  Hernon,  who 
In  the  Editorial  Rooms  bury,  former  telegraph  and  died  recently. 

_ _ sports  editor  has  taken  over  the  a  «  « 

state  desk.  ^  ^  ^  George  Evans  has  joined 

Charles  P.  Schaeffer  has  <Ala.)  Advertiser 

joined  the  city  staff  of  Balti-  ”  assistant  state  editor  su^ 
mors  Evenina  Sun.  He  orevi-  PlowdEN,  resigned. 


Heyns 


Clayton  Knowles,  New  York 
Times,  has  returned  to  the  city 
staff  after  serving  with  the 
Washington  bureau  for  seven 
years. 


Evening  Star,  United  Press  Ray  Meagher,  has  joined  the 
Newspictures  in  New  York,  reportorial  staff  of  Jackson 
and  International  Press  Service  (Mich.)  Citizen  Patriot.  He 
of  the  Voice  of  America.  came  to  Jackson  from  Kokomo 

*  *  *  (Ind.)  Tribune. 

Betty  Murden  has  joined  •  •  • 

the  news  staff  of  Sweet  Home  Arthur  Marshall,  formerly 
(Ore.)  New  Era  as  a  reporter,  of  New  York  World  Telegram 
«  «  4,  &  Sun,  has  joined  the  copydesk 

^  „  of  Madison  (Wis.)  Capital 

Craig  Earl  Taylor,  copy-  Times. 
desk  chief  of  Baltimore  Eve¬ 
ning  Sun,  and  Elizabeth  Ann 
Cook  were  wed  in  Baltimore 
Nov.  20. 


Hervey  McMillan,  head 
Walter  B.  Sanders,  editor-  make-up  man  for  Cleveland 
publisher  of  Nunda  (N.  Y.)  Plain  Dealer,  has  been  named 
News,  and  his  managing  editor  chief  of  the  universal  copy  desk 
Emily  Genevieve  Conrad,  were  and  David  Remmel,  assistant 
wed  Nov.  24.  make-up  editor,  has  become 

*  «  *  make-up  editor.  Joseph  Saun¬ 

ders  has  been  appointed  assist- 
Mr.  and  Mrs.  C.  K.  Mick,  telegraph  editor, 
editors  and  publishers  of  Smith-  i,  ^ 

field  (Tex.)  Times,  were  pre¬ 
sented  awards  for  outstanding  Russell  Baker,  former 
community  service  from  the  White  House  reporter  for  the 
Ladies  Auxiliary  of  the  Dr.  Baltimore  Sun,  has  joined  the 
George  M.  Jones  Post  1309  and  city  staff  of  the  New  York 
the  Boy  Scouts.  Times.  He  will  be  transfered 

*  *  *  to  the  Times’  Washington 

bureau  in  a  few  months. 
Valentine  E.  Macy  Jr.,  *  ♦  • 

president  of  Westchester  Coun¬ 
ty  (N.Y.)  Publishers,  Inc.,  re-  NoRRis  Vancleave  has  joined 
ceived  a  bronze  medal  for  dis-  fbe  staff  of  Cookville  (Tenn.) 
tinguished  service  to  education  Putnam  County  Herald.  He 
from  Teachers  College,  Colum-  formerly  was  with  El  Dorado 
bia  University,  last  week.  (Ark.)  Daily  News  and  Eve- 

ning  Times. 


Gabriel  Gelb,  Waynesboro 
(Va.)  News-Virginian,  has 
been  elected  president  of  the 
_  ,  newly  organized  Shenandoah 

David  Ghent,  police  reporter  Valley  Press  and  Radio  Club, 
of  Ottawa  (Ont.)  Journal,  has 
taken  a  position  with  the  news 

staff  of  the  Vancouver  (B.C.)  Bob  Porteous,  general  re- 
Sun.  (Continued  on  page  40) 


DAILY  1-COL  SPARKLER  FOR  TV  FANS 


On  the  Business  Side 


Ed  Martin,  with  the  New 
York  Times  for  19  years,  has 
been  named  assistant  society 
editor.  He  has  been  a  society 
reporter  since  1940. 

Pendleton,  of  ♦  ♦  * 

d  Wilmington,  „  ,  ,  , 

Waldo  Proffitt  Jr.,  has  been 

41  «  named  city  editor  of  Charlotte 

(N.C.)  News.  He  succeeded 
Vaill,  general  LudEN  Agniel,  who  resigned 
Vinsted  (Conn.)  to  take  an  appointment  with 
ten,  has  been  the  U.S.  Information  Agency 
oard  of  directors  in  Vienna.  Mr.  Proffitt,  a  native 
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porter,  Quebec  Chronicle-Tele¬ 
graph,  has  joined  the  editorial 
staff  of  Windsor  (Ont.)  Star. 

*  a  * 

Glenn  MoCasland  has  joined 
the  sports  staff  of  Montgomery 
(Ala.)  Advertiser.  He  formerly 
worked  on  Greenville  (Tex.) 
Evening  Banner  and  Hot 
Springs  (Ark.)  Sentinel-Rec¬ 
ord. 

«  4  * 

Buddy  O’Connor,  formerly 
with  Quebec  Chronicle-Tele¬ 
graph,  has  rejoined  the  paper 
as  a  general  reporter. 


Where  They  Are  Now 


Martin  M.  Masters,  former¬ 
ly  on  the  state  news  desk, 
Hartford  (Conn.)  Courant,  has 
joined  the  public  relations  staff. 
Electric  Boat  Division,  General 
Dynamics  Corp.,  Groton,  Conn., 
as  managing  editor  of  The 
’Scope,  plant  newspaper.  He 
succeeds  C.  Alphonso  Smith  Jr., 
resigrned. 

*  4  ♦ 

Carl  G.  Conner,  news  editor 
of  Dunn  (N.C.)  Daily  Record 
for  the  past  18  months,  has  re¬ 
signed  to  accept  a  position  with 
the  general  council  of  the  As¬ 
semblies  of  God  in  Springfield, 
Mo.  He  will  work  with  the  pub¬ 
lications  division  of  the  church 
organization’s  large  publishing 
house. 

4*4 

George  L.  Geiger,  former 
managing  editor  of  New  Bed¬ 
ford  (Mass.)  Standard-Times, 
has  accepted  appointment  as 
research  assistant  to  Attorney 
General  Georgia  Fingold  of  Mas¬ 
sachusetts. 

♦  *  ♦ 

Herrwood  E.  Hobbs,  court¬ 
house  reporter  on  Pottsville 
(Pa.)  Republican,  has  been  ap¬ 
pointed  postmaster  at  Potts¬ 
ville. 

4  4  4 

George  S.  Whaley  Jr.,  court 
reporter  for  Lynchburg  (Va.) 
News  for  the  past  two-and-one- 
half  years,  left  to  join  the  tech¬ 
nical  writing  staff  of  the  Glenn 
L.  Martin  Aircraft  Co.  near 
Baltimore,  Md. 

4  4  4 

W.  R.  Hilbrink,  Springfield 
(Ohio)  Sun  reporter,  will  join 
North  American  Aviation  as  a 
staff  assistant  in  the  public  re¬ 
lations  department  at  Colum¬ 
bus,  Ohio,  Dec.  6. 


THE  FOURTH  ESTATE  ...  By  Trent 


Louise  Myers  has  resigned 
as  editor  of  Lovington  (N.M.) 
Press  to  join  the  staff  of  the 
University  of  New  Mexico  li¬ 
brary  at  Albuquerque. 

4  4  4 

John  Parris,  formerly  with 
the  Associated  Press  in  London, 
has  been  named  professor  of 
Journalism  at  Western  Caro¬ 
lina  College  in  Cullowhee,  N.  C. 

4  4  4 

Floyd  T.  Nute,  freelance 
newsman  and  author  of  a  col¬ 
umn  for  a  number  of  Maine 
weeklies,  has  been  named  by 
Gov.-elect  Edmund  S.  Muskie 
as  his  press  secretary.  The 
former  AP  and  UP  staffer  as¬ 
sumes  his  new  duties  Jan.  6 
when  Gov.  Muskie  assumes  of¬ 
fice.  Mr.  Nute  said  his  column, 
“State  House  Report,’’  will  be 
discontinued. 

4  4  4 

Archibald  H.  Matthews, 
former  financial  advertising 
manager  for  Springfield 
(Mass.)  Newspapers,  has  been 
elected  to  the  New  Hampshire 
State  Senate  from  the  South¬ 
ern  Grafton  district. 

4  4  4 

William  W.  Brooks,  after 
two  years  as  night  editor 
of  Frankfort  (Ind.)  Morning 
Times,  has  become  public  rela¬ 
tions  director  for  the  General 
Telephone  Company  of  Indiana, 
Inc.,  with  headquarters  in 
Lafayette,  Ind. 

4  4  4 

Karl  Keyerleber,  telegraph 
editor  and  conductor  of  a  pic¬ 
ture-page  column,  “In  This 
Corner,’’  of  Cleveland  (Ohio) 
Plain  Dealer,  has  left  to  join 
Robert  Heller  &  Associates, 
management  engineers. 


Ex'Mayor  Becomes 
Editor  in  Maine 

Lewiston,  Me. 

Former  Mayor  Louis  P. 
Gagne  has  assumed  duties  as 
editor  of  LeMessager,  French 
language  newspaper  with  which, 
except  for  a  few  years,  he  has 
been  associated  since  1922.  He 
succeeds  Guy  P.  Ladoucer,  who 
has  worked  for  the  paper  al¬ 
most  continuously  since  1934. 

The  publishing  company  di¬ 
rectors  are  preparing  for  the 
observance  of  the  75th  anni¬ 
versary  of  the  publication  in 
March. 

• 

Freak  Accident  Fatal 

St.  LOUIS 

Morris  Tenenbaum,  57,  em¬ 
ploye  of  the  Globe-Democrat 
more  than  20  years,  died  Nov. 
24  from  injuries  suffered  when 
an  automobile  rolled  from  the 
curb  into  the  path  of  a  news¬ 
paper  truck  in  which  he  was 
riding.  He  was  thrown  to  the 
ground.  Mr.  Tenenbaum,  a  dis¬ 
trict  circulation  man,  was  vice- 
president  of  the  St.  Louis  News¬ 
paper  Guild. 

• 

Congressman  in  Guild 

Albany,  N.  Y. 

Repr.  Leo  W.  O’Brien,  for 
many  years  political  reporter 
for  the  Albany  (N.  Y.)  Timet 
Union,  and  now  representing 
Albany  in  the  House  of  Repre¬ 
sentatives,  has  been  reinstated 
as  an  associate  member  of  Al¬ 
bany  Chapter,  American  News¬ 
paper  Guild.  Mr.  O’Brien  was 
a  Guild  member  during  his 
days  as  a  working  newspaper¬ 
man. 
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Here^s  what  Editor  &  Publisher 


says  about  ^^Operation  Snowflake^^ 


**Operation  Snowflake'* 

Holds  Linage  Blizzard 

Part  of  an  Article  by  Robert  B.  McIntyre, 
'November  6, 1954 

UNITED  States  Steel  Corporation’s  “Opera¬ 
tion  Snowflake,”  announced  late  last  summer 
as  a  national  promotion  to  push  Christmas  gifts 
for  milady  (E.  &  P.,  Aug.  28,  page  26),  has  been 
snowballing  during  the  early  fall  preparatory 
months  and  now  holds  a  portent  for  a  blizzard  of 
retail  Christmas  linage. 

. . .  “Operation  Snowflake”  has  been  endorsed  by 
all  the  major  gas,  electric  and  appliance  associa¬ 
tions,  and  at  least  90%  of  the  appliance  manufac¬ 
turers  served  by  U.  S.  S. 

Of  some  1,785  newspapers  already  invited  to 
participate,  more  than  200*  have  indicated  their 
intentions  to  support  the  program  locally  by  tak¬ 
ing  advantage  of  mats  for  a  12-page  major-appli¬ 
ance  Christmas  supplement  prepared  by  Saturday 
Evening  Post  specifically  for  newspaper  use  as  part 
of  “Operation  Snowflake.”  The  standard-size  sup¬ 
plement  contains  news  stories,  features  and  photo¬ 
graphs  to  give  local  ads  more  selling  impact. 

.  .  .  Based  on  past  reactions  of  newspaper  adver¬ 
tising  executives  to  such  tie-ins,  some  dailies  will 
undoubtedly  resent  the  Satevepost’s  supplements. 
Others  will  welcome  with  open  arms  the  chance  to 
pick  up  some  extra  linage.  One  large  metropolitan 
daily  in  Pennsylvania  was  reportedly  dead  against 
“Operation  Snowflake”  until  local  retailer  requests 
for  the  paper  to  participate  opened  its  eyes. 


U.  S.  S.  feels  for  example,  that  newspapers  can 
pick  up  plenty  of  sales-producing  linage  from  co-op 
ad  funds  that  otherwise  would  be  returned  unused 
to  the  manufacturer  at  the  end  of  the  year  by  assist¬ 
ing  local  appliance  distributors  and  retailers  in  the 
use  of  the  “Operation  Snowflake”  theme  in  inde¬ 
pendent  Christmas  advertising  in  separate  inser¬ 
tions  or  in  special  gift  supplements,  in  addition  to 
tying  in  with  their  company’s  national  advertising. 

. . .  Opening  consumer  gun  in  the  campaign  will  be 
fired  by  U.  S.  S.  on  Nov.  16  when  the  first  of  three 
white-goods  TV  messages  is  released  on  the  U.  S. 
Steel  Hour  over  100  stations.  On  Nov.  27  a  two- 
page  four-color  ad  signed  by  U.  S.  S.  will  break  in 
Satevepost  and  will  feature  seven  popular  appli¬ 
ances  made  from  steel  and  most  frequently  stocked 
by  appliance  outlets  throughout  the  U.  S. 
Appliances  illustrated  will  be  unidentified  as  to 
any  brand  name. 

In  addition,  U.  S.  S.  has  prepared  and  is  pub¬ 
lishing  two  ads  for  retailers  in  each  of  three  pub¬ 
lications,  and  has  furnished  100,000  display  kits 
to  U.  S.  S.  customers  manufacturing  major  appli¬ 
ances  for  distribution  to  local  retailers  and  utilities. 

.  .  .  Salesmen  of  various  newspaper  ad  staffs,  in 
contacting  the  above  groups,  won’t  be  walking  in 
on  cold  prospects,  for  all  groups  have  been  well 
briefed. 

Many  of  the  appliance  makers  served  by  U.  S.  S. 
and  who  are  already  signed  up,  have  ads  written, 
'TV  scripts  revised,  promotion  kits  redesigned  and 
sales  programs  re-oriented. 

*As  we  go  to  preu.  The  Saturday  Evening  Post  informs  us 
that  350  newspapers  plan  to  use  this  supplemental  material. 


* 


We’re  happy  Editor  &  Publisher  has  shown  how  local  linage  will  be  built 
through  “Operation  Snowflake.”  For  complete  information  about  this  business 
opportunity  (plus  a  12-page  supplement  ready  to  sell  from,  1-minute  open-end  and 
20-second  spots  for  TV,  etc.)  contact  your  local  distributor  as  well  as  your  local 
dealer  or  — 

UNITED  STATES  STEEL 
Market  Development  Division 
Pittsburgh,  Pennsylvania 

AMERICAN  BRIDGE.  .AMERICAN  STEEL  S  WIRE  and  CYCLONE  FENCE.  .COLUMBIA-GENEVA  STEEL.  .CONSOLIDATED 
WESTERN  STEEL.. GERRARO  STEEL  STRAPPING.. NATIONAL  TUBE  OIL  WELL  SUPPLY. .TENNESSEE  COAL  S  IRON 
..UNITED  STATES  STEEL  PRODUCTS. .UNITED  STATES  STEEL  SUPPLY. .Divitlmit  UNITED  STATES  STEEL 
CDRPDRATION,  PimSORSN.  .UNITED  STATES  STEEL  HOMES.  INC.  .  UNION  SUPPLY  COMPANY  .  UNITED  STATES 
STEEL  EXPORT  COMPANY  .  UNIVERSAL  ATLAS  CEMENT  COMPANY 
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Local  News 
Specialists  at 
CE  Seminar 


Durke* 


Coifello 


Bobbitt 


Bower 


Hornsby 


Jensen 


Johnson 


Greene 


Perker 


McClellend 


Morris 


Wilkinson 


Williams 


T 

M,  o  newspaper  executives 
who  are  planning  1955  promotion 
schedules  ...  If  you  want  to  reach 
buyers  of  newspaper  space  among 


advertisers  and  agencies  that  are 
spending  millions  of  dollars  in  news¬ 
papers  ...  Be  sure  to  buy  a  regu¬ 


lar  schedule  in  .  .  . 


Editor  ^Publisher 

For  1955 


For  further  information  as  to  why  EDITOR  6C  PUBLISHER  should 
be  your  primary  medium  write  to: 

Leach  Laney,  Adv.  Dir.,  Editor  dC  Publisher,  1475  Broadway,  New 
York  36,  New  York 

Harry  Mullinix,  Western  Adv.  Mgr.,  Editor  8C  Publisher,  360  North 
Michigan  Avenue,  Chicago  1,  Ill. 

Duncan  Scott  8C  Company,  Mills  Building,  San  Francisco  4,  California 
Duncan  Scott  dC  Company,  2978  Wilshire  Blvd.,  Los  Angeles  5, 
California 
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PHOTOGRAPHY 

Tennessee  Judges 
Allow  Trial  Pictures 


Nashville 

A  Tennessee  judge  who  said 
it  was  the  custom  of  his  court 
not  to  permit  pictures  to  be 
taken  while  court  was  in  ses¬ 
sion  has  reversed  this  custom 
and  is  permitting  it. 

The  judge,  Joe  M.  Ingram  of 
the  11th  Tennessee  Circuit,  pre¬ 
sides  in  the  same  Giles  County 
courthouse  at  Pulaski,  in  which 
a  20-year-old  vacation-time  re¬ 
porter  for  the  Nashville  Ten¬ 
nessean  was  assaulted  by  de¬ 
fense  attorneys  last  August 
when  he  tried  to  get  pictures 
outside  the  court  during  a  mur¬ 
der  trail.  He  had  sat  through 
the  trail  with  his  camera  closed 
waiting  for  adjourment. 

Bobby  Moore,  reporter-photo¬ 
grapher,  remained  calm,  got  his 
pictures  after  a  chase  on  the 
public  square,  and  won  the  com¬ 
mendation  of  the  paper’s  top 
executives. 

No  Flash  Bulbs 

Tennessean  staffers  found  an 
about-face  attitude  on  the  part 
of  both  Judge  Ingram  and  the 
same  attorneys  when  they  re¬ 
ported  a  recent  murder  trail. 
Ted  Solinski,  a  Tennessean  re¬ 
porter  who  covered  this  trail, 
found  the  judge  willing  to  break 
down  the  no-picture-barrier-in 
the-court  during  the  session. 

Word  came  down  after  the 
second  day  that  Judge  Ingram 
would  permit  pictures  during 
the  trail,  but  no  flash  bulbs. 
The  go-ahead  was  given  to  Bill 
Preston,  photographer,  after  he 
explained  the  pictures  could  be 
taken  without  disturbing  the 
digpiity  of  the  court.  Mr.  Pres¬ 
ton  explained  he  was  using  a 
Leica  camera  that  did  not  re¬ 


quire  flash  bulbs  and  that  he 
could  place  himself  in  an  incon¬ 
spicuous  position. 

The  results  were  good,  and 
everything  was  going  fine  until 
Charles  E.  Hagan  of  Pulaski, 
counsel  for  Fisher  Abernathy, 
who  was  charged  with  murder, 
raised  objections  to  pictures. 
The  judge  followed  with  a 
ruling  of  “no  more  pictures” 
during  the  trail. 

Judge  Ingram  relented  the 
next  day  and  permitted  pictures 
for  the  rest  of  the  trail.  No 
more  objections  developed.  Pho¬ 
tographer  Jack  Coi;n  was  the 
third  staffer  on  this  trail. 

Mr.  Solinski  found  Joe  Henry, 
special  prosecutor  in  the  Aber¬ 
nathy  case  who  had  been  so 
adamant  as  a  member  of  the 
defense  counsel  in  the  G.  L. 
Steadman,  murder  trail  in  Aug¬ 
ust,  cooperative  with  the  press. 

An  increasing  number  of 
Middle  Tennessee  judges  have 
permitted  pictures  in  their 
courtrooms  in  recent  years.  The 
Tennessean  has  made  no  special 
issue  of  it  but  has  followed  a 
policy  of  asking  permission  in 
each  instance  of  an  important 
trail. 

Coleman  Harwell,  editor,  said 
that  as  a  result  the  paper  has 
obtained  some  remarkable  re¬ 
sults. 

Judge  William  P.  Puryear  of 
the  ninth  judicial  circuit,  is 
another  example  of  Tennessee 
jurists  permitting  courtroom 
pictures.  He  told  William  Keel 
Jr.,  a  Tennessean  reporter,  dur¬ 
ing  a  recent  murder  trial,  it 
was  his  policy  to  permit  pic¬ 
tures  anytime  in  the  courtroom 
but  no  flash  bulbs. 

The  Tennessean  came  out  of 


**The  Poor  Man’s 
Philosopher” 


PULITZER  PRIZE  WINNER 

Man-on-the-street  human  interest 
~one  of  the  most  widely  read 
daily  features  of 


Breakfast  Briefs 

President  Eisenhower  ap¬ 
pears  to  have  worked  out  a 
reasonable  program  for  living 
in  the  same  world  with  Russia. 
His  idea  is  to  keep  our  defenses 
up  and  our  voices  down. 

«  *  * 

“Forsooth,”  said  William 
Shakespeare  when  he  first  laid 
eyes  on  Anne  Hathaway, 
“there’s  a  maid  I’ll  make  a  play 
for.” 

From  the  Cleveland  Plain  Dealer 


this  trail  with  some  outstanding 
pictures  of  a  co-defendant 
demonstrating  how  he  was  al¬ 
legedly  tortured  into  making  a 
confession  by  state  investiga¬ 
tors.  This  case  is  still  pending. 
• 

Problems  Solved 

Ed  Pierce,  chief  photographer 
of  the  Miami  (Fla.)  Daily 
News,  has  overcome  a  problem 
in  covering  night  football 
games. 

Since  the  University  of  Mi¬ 
ami  plays  home  games  under 
arc  lights,  Mr.  Pierce  searched 
for  a  sequence  camera  that 
could  take  pictures  of  every 
play  without  special  floodlights. 
He  had  the  rotary  shutter  on 
a  35  millimeter  Bell  and  Howell 
camera — the  kind  newsreels 
are  made  with — narrowed  to  17 
degrees,  enabling  it  to  shoot 
pictures  with  an  exposure  of 
l-257th  of  a  second,  or  a  shoot¬ 
ing  rate  of  12  pictures  a  sec¬ 
ond. 

The  lighting  problems  was 
beat  by  using  a  F-25  10-inch 
telephoto  lens  and  Eastman 
Kodak’s  new  Tri-X  film.  Be¬ 
cause  the  weight  of  the  lens 
was  so  heavy  it  drooped,  a 
special  tripod  mount  was  built 
with  a  counter-balance  to  hold 
up  the  end  of  the  lens. 

Then  there  was  one  last  prob¬ 
lem — drying  the  film  quickly. 
Mechanics  at  the  Daily  News 
rigged  up  a  gadget  with  bi¬ 
cycle  wheels  and  infrared  lights 
which  will  dry  the  film  at  the 
rate  of  100  feet  in  six  minutes. 

Photographing  a  football 
game  in  this  way  takes  about 
500  feet  of  film. 

Mr.  Pierce  uses  the  camera 
in  the  Orange  Bowl  at  a  posi¬ 
tion  about  250  feet  from  the 
playing  field. 

Church  Incident 

John  W.  Tate,  staff  photog¬ 
rapher  for  the  Danville  (Va.) 
Register  and  Bee,  had  a  war¬ 
rant  sworn  out  Nov.  26  against 
a  deacon  on  a  charge  of  as¬ 
sault  growing  out  of  a  bi-racial 
church  service  incident. 

The  trouble  flared  at  the  end 
of  a  non-segregated  Thanks¬ 
giving  Day  service  sponsored 
by  the  Danville  Ministers  As¬ 
sociation. 

Ma.  Tate  started  to  take  pic¬ 
tures  of  the  congregation  leav¬ 
ing  the  church.  Brantley  Barr, 
a  deacon  of  First  Baptist 
Church,  rushed  up  to  the  pho¬ 
tographer  and  slapped  his  hand 
across  the  camera  lens.  (The 
negative  developed  completely 
blank.) 

The  photographer  then  re¬ 
treated  to  the  opposite  side¬ 
walk,  after  a  detective  lieu¬ 
tenant  intervened,  and  pro¬ 
ceeded  to  take  the  pictures. 


Coutney  Made 
Publisher  of 
All-Florida 

Worth  C.  Coutney,  former 

Chicago  American  publisher, 

has  joined  John  H.  Perry  News¬ 
papers  as  pub¬ 
lisher  of  AU 
Florida  maga¬ 
zine,  effective 
Jan.  3,  it  was 
announced  this 
week  by  John 
H.  Perry  Jr., 
president  of  the 
Perry  Newspa¬ 
pers. 

^  ^  All  Florida 

Oiutney  magazine,  pub¬ 
lished  at  Ocala,  is  distributed 
as  a  supplement  in  29  Florida 
week-day  and  Sunday  newspa¬ 
pers. 

Mr.  Coutney,  a  former 
Scripps-Howard  Newspaper  ex¬ 
ecutive,  joined  the  Chicago 
American  as  business  manager 
in  February,  1946.  He  became 
publisher  in  September,  1948, 
and  was  elected  a  vicepresident 
of  Hearst  Publishing  Co.,  Inc., 
and  Hearst  Consolidated  Pub¬ 
lications,  Inc.,  serving  as  a 
member  of  the  board  of  direc¬ 
tors. 

He  resigned  his  position  with 
the  Hearst  organization  in  Aug¬ 
ust,  1953. 

As  chairman  of  the  Mechan¬ 
ical  Committee  of  the  American 
Newspaper  Publishers  Associa¬ 
tion  in  1944-45,  he  helped  to 
initiate  the  ANPA  program  for 
improving  production  tech¬ 
niques. 

The  Perry  organization  has 
been  experimenting  with  var¬ 
ious  new  techniques  in  printing 
All  Florida.  (E  &  P,  Feb.  13, 
page  43.) 

Coosa  Dividend 

Coosa  Pines,  Ala. 

Directors  of  Coosa  River 
Newsprint  Co.,  have  placed  the 
common  stock  on  a  regular  $1 
per  year  dividend  basis,  with 
the  first  50  cents  to  be  paid 
Jan.  3,  fifth  anniversary  of  the 
start  of  production,  to  stock¬ 
holders  of  record  Dec.  15. 


McCarthy  Wins  Poll 

Cincinnati 
The  Enquirer  took  a  poll  on 
Joe  McCarthy.  Score  ran 
around  8%  to  1  against  cen¬ 
suring  the  Wisconsin  Senator. 
For  censure:  1,028;  against, 
9,689. 
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'Perfect  for  the  Tress . . . 

Kodabromide  Paper 


Nothing  bests  Kodabromide  Paper  for 

brilliant  performance  in  the  press  darkroom. 


It's  fast.  When  secon^^ coun^ 

its  high  speed  pays  off  in  fine,  fully 
exposed  prints. 

Fewer  “makeovers.*  Over-  and 

underexposure  are  easily  compensated 
for  in  development, 


f 


It's  tough  *  A  physically  hardened 

emulsion  resists  abrasion.  Gives  neat¬ 
er  prints  under  difficult  conditions. 


It's  brilliant.  Rich,  transparent 

blacks — crisp,  clear  highlights  and  a 
long  range  of  middle  tones — mean 
pictures  that  retain  their  sparkle  on 
the  printed  page.  i 

- - ^  ^ 


Ask  your  Kodak  dealer  for  Kodabromide  Paper. 
EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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CIRCULATION 


Territory  Assignment 
To  Newsdealer  Legal 


A  suit  against  the  Dallas 
(Tex.)  Times  Herald,  based  on 
the  contention  of  a  newsdealer 
that  the  assignment  of  specific 
territory  for  the  distribution 
of  newspapers  violated  the  anti¬ 
trust  laws  of  that  state,  was 
dismissed  by  the  District  Court 
and  that  dismissal  sustained 
recently  by  the  Court  of  Civil 
Appeals.  (271  S.W.2d  329) 

The  provision  of  the  agree¬ 
ment  which  this  newsdealer  con¬ 
tended  was  illegal  was: 

“The  Times  Herald  Printing 
Company  hereby  sells  and  a- 
grees  to  sell  to  the  distributor 


with 


HONOR  BOXESJ 
C  ROUTI  TUBES 
DISPLAY  RAC«^ 


WHITE  FOR  CATALOG  AND  PUCES 

A  DIVISION  OF 

STEEL  CITY  MANUFAaURING  CO. 
YOUNGSTOWN,  OHIO 


such  numbers  of  copies  of  the 
Daily  Times  Herald,  both  Sun¬ 
day  and  other  weekday  editions 
as  the  distributor  shall  require 
for  his  sales  and  deliveries 
thereof  in  the  following  terri¬ 
tory,”  followed  by  a  definite 
area  description  and  the  price 
of  the  papers. 

Cancellation  Clause  Invoked 

Later  under  a  10-day  cancel¬ 
lation  clause  in  this  contract 
the  publishers  gave  the  news¬ 
dealer  notice,  “It  is  our  desire 
and  intent  to  terminate  your 
contract  effective  15  days  from 
this  date.  We  are  prepared  to 
offer  you  another  contract 
covering  from  50  to  60%  of 
your  territory  at  a  rate  yet  to 
be  settled  upon.” 

“Said  agreement  or  combina¬ 
tion,”  asserted  the  newsdealer, 
“prevents  or  lessens  competition 
in  the  sale  or  purchase  of  said 
newspaper  or  in  the  prepara¬ 
tion  of  such  newspaper  for 
market  or  transportation  and 
said  agreement  or  combination 
fixes  or  maintains  the  retail 
price  of  said  newspaper  as  con¬ 
trolled  or  established  by  the 
publisher.” 

Statutes  of  Texas  provide 
that  a  combination  of  two  or 
more  to  create  a  restriction  in 
trade,  maintain  prices,  lessen 


competition  or  regulate  output 
constitutes  a  trust  and  that  a 
combination  to  refuse  to  sell  or 
buy  is  a  conspiracy  in  restraint 
of  trade. 

The  Texas  court  based  its 
dismissal  of  this  action  on  three 
grounds. 

Of  the  first,  the  court  said, 
“Underlying  this  distributor’s 
resort  to  anti-trust  laws  ap¬ 
pears  his  conviction  that  fhe 
publisher  should  be  thereby  re¬ 
quired  to  continue  the  sale  of 
its  papers  to  him  at  discount 
prices;  and  this  though  the 
same  city  area  has  been  farmed 
to  another.  However  a  manu¬ 
facturer  may  sell  or  refuse  to 
sell  at  his  pleasure,  the  statute, 
of  course,  making  illegal  any 
contract  restricting  the  dealer’s 
resale  of  intrastate  goods  to  a 
given  territory  or  an  attempted 
dictation  of  the  retail  price  of 
such  goods.” 

Requirement  of  Service 

Of  the  second  ground  for  dis¬ 
missal,  that  the  transaction  was 
not  a  violation  of  the  anti-mo- 
nopoly  law,  “Can  the  alleged 
contract  be  deemed  vulnerable 
to  attack  as  in  violation  of  our 
laws  against  monopolies,  in 
other  words,  an  exclusive  one 
effectually  fixing  the  price  of 
the  newspaper  to  dealers  within 
the  meaning  of  the  statute?  We 
think  not.  The  designation  of 
a  specific  territory  to  a  named 
dealer,  as  the  contract  provides, 
though  an  obvious  requirement 
for  securing  to  the  Times  Her¬ 
ald  a  complete  coverage  in  a 
given  area,  simply  indicates 
that  such  territory  must  be 


served  by  him — not  necessarily 
connoting  an  exclusive  territory. 
The  contract  therefore  does  not 
necessarily  lend  itself  to  any 
construction  of  ‘price  fixing’.” 

The  court  then  added  a  third 
to  these  grounds  for  dismissal, 
“To  recover  for  damages  caus¬ 
ed  by  the  trust,  combination  or 
conspiracy,  one  must  be  an  ‘in¬ 
nocent’  third  party — not  a  par¬ 
ticipant  in  such  combination- 
claiming  injury  now  that  he 
has  been  excluded  from  its 
membership.” 

In  conclusion,  the  court  ad¬ 
ded,  “This  distributor’s  sole 
grievance  is  that  the  Herald 
discontinued  selling  newspapers 
to  him  and  he  seeks  damages 
because  of  that  discontinuance. 
He  is  not  an  innocent  party 
who  has  been  injured  by  the 
action  of  conspiring  strangers; 
on  the  contrary,  he  was,  until 
his  contract  WEis  cancelled,  a 
party  to  the  distribution  system 
of  which  he  now  complains.  He 
has  sought  by  this  action  either 
to  force  the  Herald  to  resume 
selling  his  papers  or  to  pena¬ 
lize  it  for  failure  to  do  so.  The 
law  does  not  permit  him  to  use 
the  anti-trust  statutes  for  such 
a  purpose,” 

• 

$1,000,000  in  Loans 

Dallas 

Loan  No.  2,620,  for  $940,  shot 
the  Dallas  News’  employes’ 
credit  union  business  over  the 
$1,000,000  mark  recently.  Loan 
No,  1,  in  June  1940,  was  for 
$100.  The  credit  union  has  paid 
a  5%  dividend  every  year. 


B.r.Good^» 
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First  in  a  series  of  messages 
about  'The  Life  Line  of  America*' 


From  time  immemorial  food,  like  the 
weather,  has  been  a  rich  source  of  news 
and  feature  material  — and  continuing 
readership  studies  prove  its  universal  in¬ 
terest  to  readers. 

Today,  with  food  one  of  the  most 
important  products  of  our  vast  industrial 
system  and  with  many  new  and  improved 
foods  on  the  market,  food  and  grocery 
products  have  become  an  even  more  in¬ 
teresting  news  topic,  to  which  more  and 
more  space  is  being  given. 

Food  in  the  field  is  not  food  on  the 
table.  Between  the  two  there  is  a  long  line 
of  essential  processes.  This  line  can  be 
truthfully  called  “The  Life  Line  of  Amer¬ 
ica.”  It  includes  the  essential  services  of 
agriculture,  research,  transportation,  pro¬ 


cessing,  packaging,  wholesaling  and  re¬ 
tailing.  It  is  dynamic  and  alive. 

The  vigorous,  forward-looking  ap¬ 
proach  of  the  food  industry  to  satisfying 
the  nation’s  food  and  grocery  demands, 
coupled  with  the  homemaker’s  response, 
has  created  a  new  “grocery  basket”  which 
is  very  different  and  vastly  better  than  the 
basket  of  even  ten  or  fifteen  years  ago. 

The  Grocery  Manufacturers  of 
America,  Inc.,  is  an  organization  of  about 
300  manufacturers  who  produce  more 
than  a  thousand  of  the  well-known,  adver¬ 
tised  food  and  grocery  products.  In  this 
new  series  of  messages,  we  will  bring  you 
some  of  the  interesting  highlights  about 
today's  new  “grocery  basket”  —  with  facts 
to  foster  a  clear  understanding  of  food 
economics. 


Pretidanl 


GROCERY  MANUFACTURERS  OF  AMERICA,  Inc. 

205  East  42nd  Street,  New  York  17,  N.  Y. 


editor  ac  PUBLISHER  for  December  4,  1954 


RADIO  and  TV 


Sarnoff  Says 
NBC  Rebuilds 


Its  Radio  Net 


Which  radio  network  will  be 
the  first  to  bite  the  dust? 

“It  would  not  be  surprising 
if  NBC,  the  first  network,  led 
the  procession  in  taking  the 
plunge,”  wrote  Ben  Gross, 
radio-TV  editor  of  the  New 
York  Daily  News  in  a  Nov.  22 
column. 

NBC  would  be  the  last,  not 
the  first,  to  abandon  the  field, 
said  Brig.  Gen.  David  Sarnoff 
this  week  in  a  letter  to  Mr. 
Gross. 

The  General,  who  is  chair¬ 
man  of  the  boards  of  Radio 
Corporation  of  America  and 
National  Broadcasting  Co., 
sketched  his  view  of  the  net¬ 
work  radio  problem.  NBC,  he 
emphasized,  is  taking  steps  to 
regain  its  leadership  in  the 
field,  after  having  borne  the 
“first  and  heaviest  brunt  of  the 
decline  that  started  in  the  me¬ 
dium  several  years  ago.” 

Gen.  Samoff’s  letter  con¬ 
tinued  : 

“Our  early  recognition  of  the 
problem  which  network  radio 
is  now  facing  certainly  does 
not  mean  abandonment  of  ef¬ 
fort  and  resolve  to  cope  af¬ 
firmatively  with  it.  Indeed, 
having  understood  the  serious¬ 
ness  of  the  dangers  lying  ahead 
for  the  medium,  NBC  has  been 
leading  the  way  in  developing 
the  patterns  of  audience  and 
advertiser  service  which  may 
build  a  new  base  for  a  success¬ 
ful  and  continuing  network 
radio  operation.  And  although 
no  man  can  precisely  foresee 
the  shape  of  things  to  come,  I 
assure  you  that  even  if  it 
should  prove  impossible  to 


build  such  a  new  base  for  net¬ 
work  radio,  NBC  would  be  the 
LAST,  and  not  the  first,  to 
abandon  the  field. 

“Our  adjustment  to  the 
changing  circumstances  of  net¬ 
work  radio  is  well  on  the  way 
and  as  a  result  of  systematic 
considered  action,  NBC  is  now 
again  leading  in  nighttime 
radio  and  is  actively  seeking 
to  bring  about  similar  im¬ 
provement  in  its  position  in 
daytime  radio. 

“In  the  meantime,  the  shocks 
of  radio’s  changing  circum¬ 
stances  have  been  affecting 
other  networks  which  have  not 
fully  faced  up  to  the  demands 
of  the  times  and  have  not  yet 
made  the  necessary  adjust¬ 
ments  in  their  operations.  It 
seems  to  me  that  they  now 
stand  to  lose  far  more  than  the 
NBC  Radio  Network. 

“Having  weathered  the 
storm  which  others  now  must 
face,  we  have  no  jitters  about 
the  radio  network  situation. 
We  are  confident  that  radio  as 
a  medium  will  continue  to  live 
and  we  expect  NBC  to  main¬ 
tain  leadership  in  its  future.” 


Fast  Local 
News  Show 


parents  this  way,  through  the 
children,  is  sure  to  boomeranf 
eventually  to  the  advertisers’ 
disadvantage.” 


Wins  Award 


The  only  news  show  on  tele¬ 
vision  to  receive  a  coveted  Syl- 
vania  Award  for  1954  was 

“Telepix  News,”  a  presentation  ^  p  p 

show  utter 

station,  WPIX. 


CBS  Alters 
Small-Market 


Ill.  Arthritis  Group 
Sells  12-Page  Section 

Chicago 

The  Women’s  Board  and 
Junior  Auxiliary  of  the  Illinois 
Chapter  of  the  Arthritis  and 
Rheumatism  Foundation  sold  a 
12-page  tabloid  roto  section  in 
the  Chicago  Sunday  Tribune 
for  Nov.  21. 

This  is  the  third  year  the 
women  have  sold  such  a  section 
as  part  of  the  Illinois  Chapter’s 
fund-raising  activities.  Heading 
the  project  is  Mrs.  Merrill  C. 
Meigs,  wife  of  the  Hearst  or¬ 
ganization  executive,  as  chair¬ 
man  of  the  Women’s  Board. 

The  board  buys  the  12  pages 
from  the  Tribune,  which  helps 
the  women  set  up  a  rate  struc¬ 
ture  on  which  they  can  make 

a  profit  for  the  arthritis  fund. 


CHAS.  T.  MAIN,  INC. 

1893-1954 

COMPLETE  SERVICES 


for 


NEWSPAPER  AND  PRINTING  PLANTS 


Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 


Walter  E.  Wines 


Consultant 


80  Federal  Street 
Boston.  Moss. 


317  South  Tryon  Street 
Charlotte.  N.  C. 


John  Tillman,  WPIX  news¬ 
caster,  shared  the  spotlight 
with  a  score  of  other  Sylvania 
Award  winners  Tuesday  night 
at  a  presentation  dinner  in  the 
Hotel  Pierre,  New  York  City. 

The  citation  to  Mr.  Tillman, 
WPIX  and  the  sponsor.  Con¬ 
solidated  Edison  Co.  of  New 
York,  read  as  follows: 

“This  program  is  based  on 
presenting  sight-and-sound  re¬ 
cordings  of  events  as  they  hap¬ 
pen.  When  news  stories  break 
in  the  Metropolitan  New  York 
area,  television  reporter  John 
Tillman  is  on  the  scene  with 
his  camera  and  sound  crew,  as 
often  and  as  quickly  as  is 
humanly  possible.  What  he 
sees  and  hears  there,  home 
viewers  see  and  hear  shortly 
thereafter.  This  is  television 
actively  meeting  one  of  its  com¬ 
munity  obligations.” 

The  Grand  Award  of  1954 
went  to  “Medic,”  NBC’s  dra¬ 
matic  series,  sponsored  by  Dow 
Chemical  Co.  Singled  out  for 
citations  were  James  E.  Moser, 
creator  and  writer;  and  Worth¬ 
ington  Miner,  executive  pro¬ 
ducer. 

The  committee  of  judges, 
headed  by  Deems  Taylor,  ob¬ 
served  that  television  had  made 
its  most  notable  progress  this 
year  in  the  area  of  dramatic 
entertainment. 

A  continuation  of  fine  news 
coverage,  notably  the  Cabinet 
Meeting  in  actual  session,  won 
approving  note  in  their  report. 

Commercials  Censored 

Some  commercials  drew  cen¬ 
sure  by  the  judges.  There  are 
many  aspects  of  TV  plugging 
that  are  disturbing  to  the  com¬ 
mittee. 

“We  are  strongly  opposed  to 
the  ‘pitchman’  technique  em¬ 
ployed  by  some  advertisers,” 
the  committee  said.  “Working 
in  this  manner,  announcers 
manage  to  turn  a  purported 
program  into  one  long,  repeti¬ 
tious  commercial. 

“In  a  similar  vein,  we  feel 
that  the  way  in  which  products 
are  presented  on  a  number  of 
children’s  shows  is  outrageous. 
Youngsters  are  taught  to  chant 
singing  commercials  much  the 
way  they  once  learned  nursery 
rhymes.  Putting  pressure  on 


A  new  television  sales  concept 
— “The  Extended  Market  Plan" 
— was  announced  this  week  by 
J.  L.  Van  Volkenburg,  president 
of  CBS  Television.  The  plan  is 
designed  to  extend  network  tele¬ 
vision  to  small  market  stations. 

Mr.  Van  Volkenburg  ex¬ 
plained,  “Since  the  lifting  of 
the  FCC  freeze  on  television 
station  grants,  network  televi¬ 
sion  has  been  faced  by  a  two¬ 
horned  dilemma.  In  order  to 
break  even  financially  on  affili¬ 
ations  in  the  smaller  markets, 
a  minimum  gross  hourly  rate 
at  night  of  $150  had  to  be  es¬ 
tablished.  But  this  was  no 
guarantee  of  advertiser  accept¬ 
ance,  for  CBS  Television  found 
that  if  the  market  did  not  pro¬ 
duce  enough  television  homes 
circulation  bo  justify  even  a 
$150  rate,  the  station  was  an 
affiliate  in  name  only.” 

New  Bate  Concept 

The  minimum  rate  concept 
for  small  market  stations  is 
being  abandoned.  Instead,  CBS 
Television  will  affiliate  with 
even  the  smallest  market  sta¬ 
tions  as  long  as  the  station 
rate  is  consistent  with  the  ac¬ 
tual  audience  delivered. 

Since,  however,  this  will  in¬ 
volve  many  cases  where  the 
network’s  share  of  the  payment 
from  the  advertiser  will  be  far 
less  than  the  costs  to  the  net¬ 
work  of  servicing  such  a  plan, 
EMP  provides  two  alternatives 
to  those  stations  that  do  not 
create  serious  overlap  with  ex¬ 
isting  CBS  Television  affiliates: 

Special  Discount 

1)  The  station  has  its  choice 
either  of  taking  the  CBS  Tele¬ 
vision  Network  programs  on  a 
recorded  basis  of  $5  per  pro¬ 
gram,  or  ...  . 

2)  To  take  these  programs 
“live”  and  pay  the  cable,  local 
connection  and  transmission 
charges. 

In  order  to  encourage  adver¬ 
tisers’  use  of  small-market  sta¬ 
tions,  CBS  Television  will  es¬ 
tablish  a  special  sales  unit 
whose  sole  purpose  will  be  to 
sell  these  stations  to  advertis¬ 
ers.  In  addition,  CBS  Televi¬ 
sion  will  offer  a  special  10% 
discount  to  advertisers  who  use 
all  the  stations  joining  EMP. 
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Druggists  need  a  shot  in  the  arm! 

The  local  salesmen  of  the  newspapers  signing  this  ad  will  tell  you  their  hometown 
drugstore  owners  are  good  dependable  advertisers.  That's  one  good  reason  their 
sales  average  awfully  close  to  a  million  dollars  for  each  of  these  markets.  No  telling 
what  they  might  bump  that  to  if  you  gave  them  a  shot  in  the  arm  with  a  local 
newspaper  schedule.  What  do  you  say? 


where  local  newspapers  sell  national  products 

beaver  falls  news-tribune  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE  COURIER 
(E)  •  INDIANA  GAZEHE  (E)  •  JEANNEHE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE  NEWS  (E)  •  SUNBURY 
daily  item  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER  REPORTER  (M&E)  •  WILLIAMSPORT 

GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E) 
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JOURNALISM  EDUCATION 


By  Dwight  Bentel 


in  the  U.  S.  and  has  become  vision  and  public  relations 
^  ‘Americanized’  or  tainted  with  work. 

^TTI  rri  I  Y  T  Y  T  Cl  foreign  and  radical  ideas?”  “It’s  high  time  that  newspa- 

/  /  /I H /  /  A  There  is  some  indication  this  pers  do  a  better  public  relations 

CwfVC'  1.  J.XjiMwfu  KJ •  may  be  the  case,  Dr.  Nafziger  job  for  themselves,”  he  believes, 

y  1  yj  f~Yl1  YVT"!  O  •  •  •  though  in  gen-  Despite  widespread  impres- 

t  if  /  rli^n  vi/rl/ltr  results  of  the  question-  sions  to  the  contrary,  today’s 

_£  ff  /#€/#!' •  naire  were  encouraging.  “With  college  graduate  can  find  excel- 

By  Dwight  Bentel  exceptions,”  he  says,  “the  lent  job  opportunities  and  a 

®  students  were  employed  in  some  bright  future  in  newspaper 

Journalism  education,  born  from  38  foreign  countries  dur-  area  of  journalism,  generally  work,  Mr.  Shuford  says,  in  re- 
and  reared  in  the  United  States  ing  the  school  year  1953-54.  they  believed  they  had  profited  porting  on  the  findings  of  a 
(Russia  hasn’t  claimed  the  At  a  guess  there  might  be  much  from  their  American  ex-  survey  by  the  Texas  Associa- 
idea  yet)  is  taking  hold  abroad,  this  many  more  attending  ail  perience  on  newspaper  staffs,  tion  of  Sigma  Delta  Chi. 
Especially  in  western  Europe,  the  other  schools  and  depart-  “Only  one  man  (of  a  score  Questionnaires  were  answered 
But  it’s  a  different  kind  of  ments.  on  whom  data  were  obtained)  by  27  newspaper-members  of 

journalism  education.  Director  Most  of  these  students.  Prof,  reported  that  he  had  been  un-  the  Texas  Daily  Newspaper 
Ralph  Nafziger  of  the  Univer-  Ellard’s  survey  shows,  return  able  to  get  a  job  in  journalism  Association  and  10  leading 
sity  of  Wisconsin  school  of  to  their  home  countries  to  enter  and  is  now  employed  by  a  mer-  schools  and  departments  of 
journalism  points  out.  Train-  journalism.  chant.  One  man  didn’t  get  journalism  in  the  state, 

ing  which  involves  the  mastery  Dr.  Nafziger  reports  that  along  with  his  employer  after  Although  many  young  people 
of  skills  or  the  application  of  foreign  students  come  to  the  he  returned  from  the  U.  S.  This  think  reporters  start  at  salaries 
techniques,  he  says,  is  particu-  u.  S.  for  various  reasons.  “This  student  reported  that  his  em-  of  about  $30  a  week,  the  Texas 
larly  uncommon.  Whereas  west-  is  the  world’s  new  and  free  ployer  seemed  to  hold  his  ex-  college  graduate  will  get  a 
em  Europe,  for  example,  has  a  cultural  center,”  he  points  out.  perience  in  the  U.  S.  against  first  newspaper  paycheck  that 
considerable  number  of  joura-  it  also  is  believed  to  be  the  h™-  averages  $55  a  week,  says  Mr. 

alism  courses  and  university  place  where  the  world  can  best  “By  good  fortune  it  was  pos-  Shuford.  He  may  start  at  any- 
lecturers  in  journalism,  rarely,  learn  the  practical  technical  sible  to  question  the  employer,  where  from  $40  to  $80  a  week, 
he  finds,  do  these  courses  at-  know-how  that  will  raise  stand-  responded  that  the  student  “Well-trained  beginners  have 
tempt  to  train  recruits  for  the  ards  of  living  and  solve  all  Sot  ideas  about  his  im-  a  wide  range  of  opportunities 

mass  media.  kinds  of  personal  and  national  portance  which  far  exceed  his  in  journalistic  fields,  Mr.  Shu- 

“They  generally  teach  the  problems.  “In  addition,”  he  actual  worth  to  the  paper.  By  ford  says.  “All  the  colleges 

students  many  things  about  the  says,  “some _ perhaps  too  many  good  fortune,  also,  the  stu-  surveyed  reported  they  had  too 

newspaper  press  and  other  _ believe  they  might  find  it  dent  shortly  was  appointed  to  few  graduates  to  meet  the  de¬ 

media,”  he  says,  “or  they  stimu-  possible  to  stay  in  the  United  a  good  job  in  the  foreign  in-  mand  by  employers, 
late  research  into  historical  or  States  and  live  happy  ever  formation  service  of  his  coun-  “A  college  degree  is  evidently 
sociological  backgrounds.  But  after.”  try.”  advantageous  in  getting  news- 

they  do  not  train  young  journ-  Is  He  Tainted?  On  the  basis  of  the  limited  paper  work.”  he  points  out, 

alists.  They  do  not  employ  the  question  bothering  a  investigation,  says  Dr.  Naf-  “since  a  majority  of  editors 

laboratory  method  to  teach  Committee  on  Foreign  Students  ^^e  prospects  at  home  for  rated  graduates  as  ‘good’  to 

journalism.  Journalism,  Association  for  the  returnees  are  go^,  with  ‘excellent.  About  60  per  cent 

Why  Some  Come  Here  Education  in  Journalism,  of  s®™®  exceptions.  “Perhaps  the  of  the  persons  employed  in 
Perhans  nartlv  for  this  rea-  which  Roland  E.  Wolsely  of  greatest  bias  in  this  sample  was  newspaper  editorial  and  busi- 
sorfoXn  studeSs  come  to  Syracuse  is  chairman,  is  wheth-  the  predominance  of  western  ness  departments  are  college 
the  U.  S*to1?udTiourii™  er  the  foreip  et»de„fe  iour-  Europeans  whe  epon  to  graduates,  he  reported. 

_ _ _ 1 _  nr  no  nalism  traininsr  in  the  U.  S.  may  nave  less  neea  oi  • 


son  foreign  students  come  to  ‘?g  Europeans  who,  upon  their  re-  graduates,”  he  reported, 

the  U.  S.  to  study  journalism  er  the  foreip  students  jour 


Chapel  Hill,  N.  C. 
Twenty-five  newspapers  have 
committed  themselves  to  the 


in  increasing  nunthors.  Of  28  ^  TLtt  lo'urnaiui  »ould  ha« 

wondingw  atSoTna?^^  Tn  Ms  0^  couSt^S^  '  25  Papers  Pledge 

Prof.  Roscoe  Ellard  of  the  “Does  he  get  ideas  in  the  oth^  parts  of  the  world.  Funds  for  School 

Columbia  University  Graduate  U.  S-  which  he  cannot  carry  "  ^owevTr  ^  who  is”  now*^°in  Chapel  Hill,  N.  C. 

School,  19  repoi^d  a  total  of  ’j,"™  j?!  his  ’govemtncnfs  information  Twenty-five  newspapers  ham 

84  foreign  student,  enroUed  ‘aj:  T.  proiglcfi’e  service,  said  that  he  was  satis-  committed  themselves  to  th. 

career  at  home’  with  his  work  but  couldn’t  five-year  plan  for  support  of 

\  ^  t-Is  a  strike  or  two  called  on  possibly  act  in  accordance  with  the  Journalism  Foimdation  at 

^  him  by  his  employer  at  home  ideas  about  freedom  of  the  the  University  of  North  Car- 

after  the  student  has  studied  vress  which  he  has  learned  in  olina. 

I  k  I  n  1 1  _  America.  He  would  have  to  be  These  papers  have  agreed  to 

1H||||qq|||H  I  discreet,  he  reported,  about  his  support  the  foundation  by  do- 

‘new  ideas.’  But  the  thought  nating  2%  cents  per  subscriber 
didn’t  seem  to  worry  him  per  year.  Funds  from  the 
^  ^  much.”  foundation  will  be  used  to  sup- 

Hm  port  the  school  of  journalism. 

1  lOOW 
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T exits  Jobs  Snubbed 


UNITED  PRESS 


Despite  the  availability  and  sociation,  of  which  Holt  Mc- 
attractiveness  of  newspaper  Pherson,  editor  of  the  High 
jobs,  only  about  a  third  of  1954  Point  Enterprise,  is  president 
Texas  journalism  graduates  “North  Carolina  newspaper 
were  willing  to  take  one,  re-  people  are  prideful  of  the  rapid 
ports  C.  E.  Shuford,  director  of  development  of  the  journalism 
the  journalism  department  at  school  which  is  moving  to  the 
North  Texas  State  University,  fore  so  rapidly  that  formal  ac- 
He  suggests  that  newspapers  creditation  will  be  forthcoming 
are  to  blame  for  failing  to  at-  if  the  kind  of  support  being 
tract  more  bright  young  college  given  by  the  press  and  Legisla- 
graduates,  many  of  whom  are  ture  continues,”  Mr,  McPher- 
going  instead  into  radio,  tele-  son  said  in  his  report. 

EDITOR  8C  PUBLISHER  for  December  4,  1954 


when  it  raised  its  price  from 
one  to  two  cents.  Mr.  Cain  be¬ 
came  publisher  in  1929.  Now  the 
circulation  is  10,000. 

The  publisher’s  son,  diaries 
C.  Cain  III,  is  a  news  editor 
of  the  Detroit  Bureau  of  AP. 


Cain  Begins 
51st  Year  with 
32-Page  Press 


Attleboro,  Mass. 

The  Attleboro  Sun  was 
printed  on  a  new  32-papre  Goss 
Dek-a-Tube  press  Nov.  26  and 
at  the  same 
time  the  news- 

served  the  50th 
anniversary  of 
his  association 
with  the 

Cain  press  is  located 
in  a  street- 
level,  3,000  square  foot  addi¬ 
tion  at  the  rear  of  the  existing' 
plant.  Starting  the  press  for 
the  32-page  edition  was  Paul 
Lewis  Jr.,  of  Sandwich,  a 
grandson  of  the  late  John  H. 

Vallette,  who  was  Sun  Publish-  of  ^d^oe  in  '  single-column 
er  from  1906  to  1929.  panels- 

Featured  in  the  edition  was  your  Christmas  mailing 

an  Associated  Press  printed-  early 

tefore- it -was -taken’’  picture.  Separate  your  mail  into  lo- 
Rctured  were  Army  S^.  Henry  oal  and  out-of-town  categories. 
L.  Bergeron  of  Attleboro  and  Mr.  Riddle  and  the  firms 
Bureau  Chief  Dan  DeLuce  m  ^^ich  are  making  the  ad  mats 
the  Frankfurt  West  Germany,  -py  film  are  doing  the 

office  of  AP.  The  sergeant  was  ^ork  free  because  the  post  of- 
shown  readying  a  copy  of  the  has  no  funds  for  such 

Sun  and  tehind  him  was  a  publicity.  Miss  Fitzgerald  is 
clock  showing  3  p.m.  German  trying  to  have  the  Tweedy  car- 
time.  That  was  9  a.m.  Boston  toons  adopted  nationally, 
time.  Radio  transmission  of  the 
picture  to  New  York  started  * 

at  9:36.  New  York  relayed  it  Semonski  Receives 
to  Boston,  where  it  was  re-  w*  .  •  n 

ceived  at  11  o’clock.  The  nega-  P>*l2e  for  Reporting 
tive  was  developed  and  printed  Philadelphia 

there  by  11 :50.  A  messenger  A  telegram  from  President 
took  it  to  Attleboro  where  a  Eisenhower  congratulating  the 
Fairchild  Scan-a-graver  made  a  Philadelphia  Press  Association 
plastic  engraving  from  which  on  its  10th  anniversary  was 
the  picture  was  printed  in  the  read  Nov.  21  at  the  group’s 
paper  that  went  to  press  at  annual  dinner.  The  President 
2:15  p.m.  That  was  45  minutes  urged  the  PPA  to  help  pre- 
before  the  picture  was  taken  in  serve  and  strengthen  freedom 
Germany,  according  to  the  clock  of  the  press  in  this  country, 
time.  Kos  J.  Semonski,  a  staff  re- 

Another  feature  in  the  edi-  porter  for  the  Philadelphia  In- 
Mon  was  a  congratulatory  let-  quirer,  was  given  a  plaque  and 
ter  from  President  Eisenhower,  $100  defense  bond  for  his  re¬ 
noting  that  House  Speaker  Jo-  porting  in  a  series  of  articles 
seph  W.  Martin  Jr.,  began  his  dealing  with  the  attempts  of 
newspaper  career  as  a  reporter  a  Chicago  finance  company  to 
on  the  Sun.  collect  long  forgotten  debts  in- 

Mr.  Cain  came  to  the  Sun  as  curred  through  automobile 
a  reporter  from  Taunton  in  loans.  Mr.  Semonski  received  a 
1904,  and  became  its  editor  in  similar  award  in  1948. 

1906.  Under  his  direction  the  Other  annual  awards  for  re- 
Sun  waged  successful  cam-  portorial  excellence  were  pre- 
paigns  for  the  construction  of  sented  by  Frank  J.  McDevitt, 
two  railroad  depots,  non-parti-  of  the  Inquirer,  association 
san  city  caucuses,  and  open  president,  to  Raymond  C. 
school  board  meetings.  The  Sun  Brecht,  of  the  Philadelphia 
circulation  climbed  to  6,000  in  Bulletin;  and  Walter  W.  Ruch, 
1914  but  lost  1,000  daily  sales  of  the  Philadelphia  Daily  News. 


Mr,  Tweedy  Will 
Help  Post  Office 


Now  Micro  Photo  gives  you  BiGGER-THAN- 
EVER,  sharper  reading,  plus  all  the  savings  in 
2-page  newspaper  microfilming... thanks  to 
the  development  of  newer,  better  camera  tech¬ 
niques!  You  get  ''pictures''  much  larger  than 
those  possible  with  ordinary  2-page  process¬ 
ing  ...  so  much  larger  that  Micro  Photo’s  new  2- 
page  method  is  fast  replacing  the  older,  more 
expensive  one-page  style . . .  insuring  easier 
scanning,  greater  speed  in  reference  work  I 
Sample  films,  for  comparison  on  your  own 
reader,  will  be  sent  promptly  upon  request. 
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Leodifig  newspopers  f/ire  t/ie  C/eve/ond  Press,  New 
York  Daily  Nawt,  Louts vii/e  Courier-Journal, 
Detroit  News,  Tulsa  World  A  Tribune,  and 
Minneapolis  Star  A  Tribune  are  just  a  few  of  the 
many  that  have  changed  to  our  BIG  IMAGE 
2-page  method. 
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^Round  Their  Beats 


PR  Does  Leg  Work 
For  Business  Column 

By  Harry  Martin 


Cincinnati  some  human  interest  plus  a 
Richard  L.  Gordon’s  business  sprinkling  of  humor.  The  ME 
column  in  the  Cincinnati  Post  said  “go  to  it.”  Before  that, 
is  so  intelligible  to  the  ordinary  business  news  was  handled  hap- 
reader  that  it  hazardly  by  various  reporters, 
peeved  a  local  Gordon’s  column  devel- 

banker  So  far  ^  feature  or  some- 


business  news,  followed  by  a  roundup  of  the 
\Yas  “\Yrit-  local  business  scene, 
ing  a  primer,”  Specializes 

the  banker  “I  specialize  in  business  news, 
hissed.  much  as  a  police  reporter 

“He  didn’t  in-  specializes  in  crime,”  he  ex¬ 
tend  this  as  plains.  “In  police  reporting  the 
a  compliment;  facts  usually  speak  for  them- 
evidently  selves,  but  to  do  a  complete  job 
he  preferred  something  more  of  business  reporting,  you  often 
ponderous,”  Dick  says.  “How-  have  to  go  beyond  the  bare 
ever,  he  did  hit  upon  a  pretty  facts  and  explain,  define,  in¬ 
good  word  to  describe  what  I  terpret.  Of  course  when  you 
was  attempting  to  do.  I  don’t  venture  into  interpretation,  you 
write  just  for  big  business  men.  run  the  risk  of  considering 
Of  course  I  hope  they  are  yourself  a  pundit.  There  is  the 
among  my  readers,  but  I  also  temptation  to  pontificate,  and 
want  to  be  read  by  the  little  to  roll  out  fine-sounding  phrases 
retailers;  by  employes  who  are  that  tend  to  befuddle  rather 
interested  in  the  welfare  of  than  clarify.  So  you  have  to 
their  companies;  by  men  and  remember  that  you  are,  first 
women  who  have  a  few  dollars  of  all,  a  reporter.  And  then 
to  invest  and  wonder  how  to  go  you  are  a  writer,  not  for  a 
about  it.  scientific  publication,  but  for  a 

Many  Readers  newspaper  which  is  read  by 

“I  have  found  there  is  a  vast  stock  brokers,  cab  drivers, 
audience  for  business  news,  if  salesmen  and  stenographers, 
it  is  lifted  out  of  the  realm  of  Tell  the  story  simply,  right 
mumbo-jumbo  and  made  under-  from  the  start,  and  lengthy  ex- 
standable.  Quite  often  I  re-  planations  are  unnecessary.” 
ceive  inquiries  on  business  in-  Being  business  editor  is  a 
formation  from  housewives.”  one-man  operation,  therefore 
In  1950,  when  Mr.  Gordon  Mr.  Gordon  says  he  depends 
became  the  Post’s  first  “real”  largely  upon  public  relations 
business  editor,  he  told  Man-  people,  studies  mail  carefully 


Gordon 


good  PR  man,  nothing  worse  His  “small-town”  approach 
than  an  incompetent  one,”  he’ll  often  results  in  features  about 
tell  you.  “A  good  PR  man  “little  people”  in  business,  and 

knows  what  is  going  on  in  his  recently  he  wrote  a  column 

own  company  and  has  enough  about  a  blank  piece  of  paper, 
rank  to  talk  to  you  about  it,  in  It  came  airmail  from  the  Dole 
man-to-man  fashion.  The  other  pineapple  kingdom  in  Hawaii, 
kind  is  an  office  boy  with  a  The  following  day,  another  air- 
private  office  and  secretary  mail  envelope  arrived  with  a 

and,  I  suspect,  a  guilty  con-  release  on  the  election  of  some- 
science.”  one  to  the  Dole  board  of  direc- 

How  about  humor?  tors. 

“I  find,”  says  Dick,  “that  if  The  reason  the  blank  sheet 
it’s  used  judiciously,  it  can  en-  received  a  play  was  that  it  re¬ 
liven  business  news  consider-  minded  Dick  of  his  father, 

ably.  It  gives  the  boys  some-  “Once  upon  a  time,”  he  said, 
thing  to  talk  about,  and,  from  “Dad  got  a  blank  sheet  of  paper 
my  viewpoint,  it’s  good.  from  the  Government.  Dad 

“It  isn’t  hard  to  find  good  said  it  was  the  nicest  thing  he 
business  stories.  All  you  have  ever  got  from  OPA.” 
to  do  is  scratch  the  sur¬ 
face.  For  example,  take  a  pro-  90  MPH  *Te8t* 
duct  used  by  many  people.  They  Cleveland 

are  so  used  to  it  that  they  sel-  ^  Cleveland  Plain  Dealer  re- 
dom  even  think  about  it.  Then  p^^er  and  photographer  “pre- 
a  reporter  starts  digging  and  viewed”  the  Ohio  Turnpike  last 
finds  that  the  product— what-  ^eek— at  90  miles  an  hour, 
ever  it  is— was  discovered  by  Reporter  Wilson  Hirschfeld 
mistake,  that  the  company  was  photographer  George 

started  with  borrowed  capital  Heinz,  in  a  Page  One  story, 

of  $200,  that  the  president,  now  they  “tested”  the 

75  years  old,  is  an  accom-  turnpike’s  first  section,  which 
pushed  ice  skater,  etc.,  etc.  jg  engineered  for  85-miles-an- 

“They’ll  read  it  all  right!”  hour 

Mr.  Gordon  at  37  is  an  all-  Qn  this  first  ride  over  the 
round  reporter,  a  native  of  Ha-  g^p^j.  toll  road,  they  said  90 
vana.  Ill.,  whose  father  is  a  “as  easy  as  eating  pump- 

druggist.  Dick  graduated  from  ^in  pie.”  Legal  limit  will  be  65. 
University  of  Illinois,  majored 

in  journalism  at  State  Univer-  Tailor-Made  News 

sity  of  Iowa,  and  joined  the 

Peoria  (Ill.)  Star  in  1939.  Baltimore 

Later  he  was  with  United  Press,  The  old  idea  that  reporters 
Des  Moines,  Omaha  and  Buf-  don’t  make  news  took  jolts  two 
falo  papers,  for  three  years  in  days  running  on  the  Evening 
public  relations  and  intelligence  Sun  when: 
for  the  Army  Air  Forces.  In  1.  Spencer  Davidson,  news 
1946  he  came  to  the  Cincinnati  reporter,  took  the  role  of  an 
Post.  (Continued  on  page  53) 
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*Round  Beats 

(Continued  from  page  52) 


Quick  Quiz 

for  BEEFEATERS 


If  you  know  the  answers,  you  are  quali&ed  to 
converse  (or  argue)  with  authority  in  the  com¬ 
pany  of  visiting  cowboys,  eminent  economists 
or  the  waiter  who  serves  you  your  steak. 


;•  Which  steer  will  make  choice  grade  beef? 


A.  The  grade  of  the  meat  can’t  be  established  definitely 
until  after  the  steer  is  dressed.  But  to  be  a  buyer  for  a 
meat  packing  plant  you’d  have  to  be  able  to  judge  not 
only  what  the  grade  will  be,  but  the  meat  yield  within  1%. 


box,  Mr.  Wells  ran  to  the  bowl-  x  c3  l  i  i.* 

ing  alley  and  got  information  J-Scholarship 

for  a  Page  1  story.  The  New  York  Newspaper 

„  r  ij  Women’s  Club  announced  this 

Heart  of  Oold  week  the  establishment  of  an 

Reno,  Nev.  annual  scholarship  in  journal- 
William  A.  Gold,  the  reporter  »  graduate  girl  student 

whose  tip  led  New  York  State 

police  to  the  accused  slayer  of  9  McCoiroick,  former  ed- 
a  Lake  Placid  patrolman,  turned  l^orial  wri^ter  for  the  Neto  York 
down  an  invitation  to  spend  a  ^^epresident  of  the 

week  as  a  guest  of  the  Adiron- 

dack  resort  village.  The  club  is  seeking  a  mini- 

Mr.  Gold,  33-year-old  police  mu™  of  |15,000  and  as  a  nu- 
reporter  for  the  Reno  Gazette,  cleus  for  the  fund  members  of 
said  he  had  declined  the  offer  the  club  have  voted  to  suspend 
of  the  Lake  Placid  Junior  this  year  the  $200  award  given 
(Hiamber  of  Commerce  because  annually  to  a  girl  student  at 
“the  honor  does  not  belong  to  the  Columbia  school  of  jour- 
me.”  nalism  and  to  divert  that 

“Without  the  cooperation  of  amount  toward  the  McCormick 
the  police,”  Mr.  Gold  continued,  Memorial  Fund. 

“the  story  would  never  have  The  amount  of  the  first 
been  broken.  The  honor  belongs  scholarship,  to  be  awarded  next 
to  the  hundreds  of  policemen  year,  will  determined  by  the 
who  worked  on  the  case — not  total  raised. 

Contributions,  which  may  be 
Mr.  Gold  spotted  a  clipping  mailed  to  the  club’s  headquar- 
tbout  the  search  for  the  slayer  ters  at  the  Hotel  Biltmore, 
among  the  effects  of  an  Air  Madison  Ave.  and  43d  St.,  New 
Force  deserter  when  he  was  ar-  York  City,  will  be  held  by  the 
rested  here  on  burglary  charges.  Anne  McCormick  Memorial 
The  reporter  notified  New  Fund,  Inc.,  which  was  incor- 
York  police  who  came  and  made  porated  in  Albany,  N.  Y.  last 
the  arrest.  week. 

Squib  Or  Scoop?  • 

Raleigh,  N.  C. 

A  routine  check  by  a  News  Sweden  Salutes  S.  A. 
and  Observer  reporter.  Wood-  Stockholm 

row  Price,  on  a  gift  to  the  Svenaka  Dagbladet  published 

Governor’s  Mansion  caused  an  80-page  special  edition  Nov. 
Gov.  Luther  Hodges  to  lose  a  9  as  a  salute  to  South  America, 
deer  steak  dinner  and  cost  a  All  of  the  editorial  content  and 
state  game  protector  his  job.  most  of  the  advertising  copy 
Mr.  Price  called  the  director  were  in  Spanish.  The  three 
of  the  Wildlife  Resources  Com-  sections,  printed  on  a  heavy 
mission  about  a  report  that  he,  grade  of  white  newsprint,  were 
the  director,  had  given  the  gov-  stapled  together  on  the  margin. 

I  editor  a:  publisher  for  December  4,  1954 
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How  many  pounds  of 
beef  in  a  1000-lb.  steer? 


If  the  meat  packer  pays 
$250  for  a  steer,  what 
can  he  expect  to  get  for 
the  dressed  beef? 


Dressing  percentage  varies 
from  one  animal  to  another  but 
on  the  average,  a  steer  that 
weighs  in  at  1000  lbs.  "shrinks 
down’’  to  600  lbs.  of  dressed 
beef.  A  steer  that  brings  25^  per 
lb.  on  the  hoof  (for  example) 
actually  costs  the  packer  about 
40^  per  lb.  for  the  beef. 


A.9  $250  or  less.  Meat  packers 
frequently  sell  the  beef  for  less 
than  they  paid  for  the  animal 
on  the  hoof.  Overhead  costs  and 
profit  must  come  from  sale  of 
by-products,  such  as  hides  for 
leather,  glands  for  medicine. 


Sirloin 


Rovnd  st«ak  Port«rhouso 


Chvck  itftok  Hamburgor  Flank  ttook 


Which  is  the  best  steak 
for  broiling. 


I  Where  does  sirloin  steak 
come  from? 


A.  Opinions  differ,  but  if  you 
name  Porterhouse  as  your  first 
choice,  remember  there  are  only 
a  few  cuts  of  Porterhouse  on  a 
300-lb.  side  of  beef.  That’s  why 
it  naturally  costs  more. 


A.  On  the  side  of  beef  pic¬ 
tured,  the  sirloin  section  is  No.  4. 
Only  about  8%  of  a  side  of  beef 
is  sirloin.  There  is  over  5  times 
as  much  pot  roast,  stew  meat 
and  hamburger  in  a  side  of  beef. 


AMERICAN  MEAT  INSTITUTE 

Members  throughout  the  U.  S, 


Headquarters,  Chicago 


Pic  Contempt 
CaseReviewed 


an  order  in  the  privacy  of  his 
chambers  to  newspaper  men, 
as  he  said  was  done  by  Judge 
Silbert. 


By  Ohio  Court 


Columbus,  Ohio 


The  Ohio  Supreme  Court  here 
last  week  w-as  given  for  review 
the  case  of  contempt  convictions 
against  thiee  staff  members 
of  the  Cleveland  Press,  and  the 
Sheppard  muider  trial  was  in¬ 
jected  into  the  initial  argu¬ 
ments. 

Whether  the  three,  Louis 
Clifford,  city  editor,  Sam  Giai- 
mo,  reporter,  and  James  Thom¬ 
as,  photographer,  were  in  con¬ 
tempt  of  court  when  a  photo¬ 
graph  was  taken  in  the  court¬ 
room  of  Common  Pleas  Judge 
Samuel  H.  Silbert  in  1953  will 
be  decided  by  the  high  court. 

The  picture,  which  was  pub¬ 
lished,  was  taken  during  the 
arraignment  of  former  Probate 
Judge  Nelson  J.  Brewer  on  an 
indictment  charging  embezzle¬ 
ment.  Judge  Silbert  cited  the 
three  for  ignoring  his  order 
against  picture-taking. 

Sheppard  Case  Cited 

At  the  high  court  hearing 
this  week.  Attorney  Thomas  J. 
Edwards,  representing  the 
Press,  said  that  Common  Pleas 
Judge  Edward  Blythin  was  con¬ 
ducting  the  Dr.  Samuel  H. 
Sheppard  murder  case  in  Cleve¬ 
land  without  difficulty  from 
newspapers  or  photographers. 

His  comment  was  in  reply  to 
a  question  from  Justice  Charles 
Zimmerman,  who  asked  what 
kind  of  proceedings  there  would 
be  if  photographers  were 
“jumping  up  every  two  minutes 
to  take  pictures.”  Attorney 
Edwards  said  he  visited  that 
trial  and  found  it  “most  dec- 


Faced  Discipline 
Mr.  Edwards  stressed  that 
Judge  Silbert  had  said  that  he 
issued  the  ban  because  other¬ 
wise  he  would  be  disciplined  by 
the  Cleveland  Bar  Association. 


orous.  ’ 

The  attorney  said  Judge  Bly¬ 
thin  had  made  his  wishes  known 
and  had  not  attempted  to  make 


Daily  mailing  or  de¬ 
livery  of  checking 
copies  by  AC  B  enables 
agencies  to  keep  their 
checking  up-to-date 
at  all  times  —  and 
insures  them  an  even 
flow  of  work  during 
each  month. 


Service  Offices  •NEwroM  •cnicuo 
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“If  I  were  the  Cleveland  Bar 
Association,  instead  of  being 
mad  at  the  Cleveland  Press,  1 
would  be  more  concerned  about 
a  common  pleas  judge  making 
an  Older  in  his  chambars  with 
newspaper  men,”  said  Attorney 
Edwards. 

Answering  him.  Assistant 
Prosecutor  Gertrude  M.  Bauer 
said:  “There  has  been  bedlam 
in  the  courthouse  in  Cleveland.” 
She  referred  to  the  Sheppard 
trial  in  the  Criminal  Courts 
Building. 

Miss  Bauer  said  Judge  Bly¬ 
thin  finally  had  banned  picture¬ 
taking,  although  he  earlier  had 
peimitted  them  before  and  af¬ 
ter  trial  sessions.  The  ban  fol¬ 
lowed  a  dispute  over  television 
cameras  on  the  sidewalk  outside 
the  courts  building. 


Order  Not  Delivered 
“The  rights  to  a  fair  trial 
can  be  involved,  even  though 
they  were  not  in  the  case  be¬ 
fore  this  court,”  she  said,  con¬ 
ceding  that  Judge  Silbert  had 
delivered  no  order  from  1he 
bench  but  asserting  that  he  had 
authority  to  make  such  an  or¬ 
der  from  the  bench  or  in  cham¬ 
bers. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


neither  lower  court  had  made 
such  a  finding. 


Sheppard  Pix 

(Continued  from  page  11) 


If 


cuffed  to  a  deputy  sheriff,  to 
an  inner  stairway  taking  him 
directly  to  court. 


The  convictions,  affirmed  last 
April  by  the  Appellate  Court, 
were  brought  to  the  Supreme 
Court  with  14  specific  grounds 
of  error  cited  as  a  basis  for  re¬ 
versal. 


TV  Performance 


Besides  maintaining  that 
there  was  no  legal  order  is.sued 
by  Judge  Silbert,  newspafer 
counsel  also  is  contending  there 
was  no  obstruction  or  interfer¬ 
ence  with  justice  and  that 


you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


No  ‘Pulitzer*  Here 


But  when  the  jurors  were 
selected  and  they  were  brought 
to  their  chairs  one  morning 
while  cameramen  were  still  in 
the  courtroom  and  lenses  were 
aimed  at  them,  Mr.  Corrigan, 
chief  defense  counsel,  heatedly 
protested. 

“No  more  pictures  in  court 
at  any  time,”  Judge  Blythin 
snapped. 

Cameramen  got  together  with 
him  and  he  relented  and  went 
back  to  the  old  before-court- 
and-after-court  rule. 

From  time  to  time  Mr.  Cor¬ 
rigan  would  read  into  the  rec¬ 
ord  how  many  photographers 
had  taken  pictures  before  court 
began,  but  at  first  he  made  no 
request  of  the  bench  to  halt  pic¬ 
ture  taking. 

Mr.  Corrigan  would  hold 
daily  press  conferences  after 
each  day’s  session.  Slapping 
on  his  felt  hat  and  lighting  a 
big  cigar,  the  w’hite-maned  at¬ 
torney  would  permit  camera¬ 
men  to  take  all  the  pictures 
they  wanted  even  while  growl¬ 
ing  at  them  to  stop. 

At  one  time  Mr.  Corrigan 
employed  a  commercial  photog¬ 
rapher  to  come  to  the  court¬ 
house  and  take  photos  of  the 
14  news  photographers  and 
two  television  movie  men  in 
action. 
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By  Edwin  A.  Vorpe 


Last  week  a  television  station* 
WNBK,  on  the  Dave  Garroway 
program,  set  up  its  camera  in 
front  of  the  Criminal  Courts 
building  entrance.  With  Robert 
Fabian,  former  Scotland  Yard 
inspector  here  writing  for 
Scripps  Howard  Newspapers, 
serving  as  a  sort  of  master  of 
ceremonies,  various  trial  figures 
were  interviewed  as  they  en¬ 
tered  the  building. 

One  interviewed  by  “Fabian 
of  the  Yard,”  was  Judge  Bly¬ 
thin  himself,  who  confined  the 
interview  to  “good  morning”  as 
he  walked  past  the  camera. 

From  across  the  street  in  a 
little  diner,  Mr.  Corrigan 
watched  the  TV  performance. 
When  court  opened,  he  demand¬ 
ed  that  the  judge  lay  down  a 
new  rule:  No  more  pictures  of 
Dr.  Sam  and  his  attorneys. 

That’s  the  rule  now. 

The  only  remaining  shot  pos¬ 
sible  of  the  defendant  is  in  a 
third  floor  corridor  above  the 
second  floor  courtroom,  where 
he  gets  off  an  elevator  from 
county  jail  and  is  led,  hand- 


Plain  Dealer  Photo  Director 

Within  minutes  after  the 
Plain  Dealer  city  desk  learned 
that  the  Bay  Village  home  of 
Dr.  Sheppard  was  the  scene  of 
a  crime  of  violence,  two  staff 
photographers,  Norbert  Yas- 
sanye  and  Vernon  Cady,  both 
residents  of  that  normally  quiet 
suburban  city,  were  dispatched 
to  the  scene. 

The  first  photographers  on 
the  scene  were  quickly  rein¬ 
forced  and  throughout  the  early 
investigation,  the  coroner’s  in¬ 
quest  and  other  pre-indictment 
events  in  the  snail’s-pace  search 
for  the  slayer  of  Marilyn  Shep¬ 
pard,  up  to  one-half  of  the 
photo  staff  kept  their  cameras 
trained  on  the  principals  in  the 
case.  Hundreds  of  flashes,  elec¬ 
tronic  and  expendable,  shed 
their  light  on  the  Sheppards’ 
lake  front  home,  the  family  of 
Dr.  Sam,  potential  witnesses 
and  often  uncooperative  defense 
attorneys. 

Effort  Worthy  of  Prize 

While  Dr.  Sam  waited  in  his 
jail  cell  for  the  opening  of  his 
trial,  P.D.  cameramen  haunted 
the  corridors  of  Cuyahoga 
County  Jail  with  lenses  trained 
on  the  osteopath’s  visitors.  Plain 
Dealer  camera  coverage  has 
narrowed  to  one  or  two  men 
each  day.  Since  the  trial  has 
been  in  progress  two  P.D.  pho¬ 
tographers  are  present  —  one 
from  court’s  convening  until 
early  afternoon.  He  is  relieved 
by  the  other  who  remains  ’til 
court  adjourns. 

Every  member  of  the  Plain 
Dealer  photo  staff  has  had  a 
part  in  the  picture  coverage  of 
the  case.  If  no  Pulitzer  Prize 
picture  candidates  have  been 
forthcoming  during  the  murder 
investigation  and  trial  it  has 
not  been  for  lack  of  full-time 
effort. 


No  Tieup  Intended 

St.  Louis 


The  St.  Louis  Globe-Demo- 
erat  of  Nov.  20  bannered  a 
$25,000  robbery  of  the  subur 
ban  Lemay  Bank  and  Trust 
Company  on  page  one.  Farther 
back  was  an  item  about  the 
bank’s  new  advertising  gim¬ 
mick.  It  sends  out  cards  with 
pennies  attached  and  bearing 
this  message:  “Who  says  the 
Lemay  Bank  and  Trust  Com¬ 
pany  doesn’t  give  away  sam¬ 
ples?” 
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Ralph  Millett,  1 
Veteran  Editor 
Dies  at  76 

Memphis 

Ralph  Millett,  a  newspaper¬ 
man  for  nearly  six  decades  and 
associate  editor  of  the  Mem- 

_  phis  Press- 

Seimitar  since 
1932,  died  Nov. 
24  following  a 
stroke  at  his 
home  here.  He 
was  76  years 
old. 

A  native  of 
Maine  who 
spent  a  Fourth 
Millett  Estate  lifetime 
in  the  South,  he 
sent  in  the  last  of  his  regular 
editorial  page  contributions — 
an  article  on  automobiles — to 
the  Press-Scimitar  the  day  be¬ 
fore  he  became  ill.  For  several 
years  he  had  worked  at  home, 
▼isiting  his  office  only  occasion¬ 
ally  because  of  an  arthritic 
condition. 

Starting  his  newspaper  ca¬ 
reer  after  leaving  Bates  Col¬ 
lege  in  1897,  Mr.  Millett  landed 
a  cub  reporter’s  position  with 
the  Lewiston  (Me.)  Daily  Sun. 
From  there  he  went  to  newspa¬ 
pers  in  Augusta  and  Gardiner, 
He. 

Leaves  New  England 
He  left  New  England  in  1908 
moving  to  a  reporter’s  berth  on 
a  Fort  Worth,  Tex.  newspaper. 
The  following  year  he  joined 
the  reportorial  staff  of  the  Dal¬ 
las  (Tex.)  Dispatch,  a  Scripps- 
HcRae  paper  and  a  forerunner 
to  the  present  Scripps-Howard 
Newspapers. 

He  moved  up  rapidly  to  man¬ 
aging  editor  and  then  to  the 
editor’s  chair  before  coming  to 
Memphis  in  1916.  Mr.  Millett 
was  then  transferred  to  the  edi¬ 
torship  of  the  Memphis  Press, 
one  of  the  parent  papers  of 
the  Press-Scimitar. 

He  remained  at  that  post  un¬ 
til  1918  when  he  established 
his  own  newspaper,  the  Penny 
Bee  which  lasted  about  a  year. 
In  1920  Mr.  Millett  became 
managing  editor  of  the  Mem¬ 
phis  News  Scimitar.  Four 
years  later  he  became  political 
editor  of  the  Press  Scimitar 
and  became  associate  editor  of 
the  newspaper  in  1932,  a  post 
he  held  until  his  death. 

Crusading  Editor 
A  crusading  editor,  Mr.  Mil- 

Ilett  kept  continuously  in  the 
thick  of  political  and  civic  bat¬ 


tles  for  the  betterment  of  Mem-  j 
phis.  Early  in  1953  he  received  I . 
the  Christopher  Award  for  the  | 
first  quarter  of  that  year  for 
an  editorial  based  on  the  words 
of  President  Eisenhower’s  in¬ 
augural  address,  “A  soldier’s 
pack  is  not  so  heavy  a  burden 
as  prisoner’s  chains.”  It  was 
widely  reprinted. 

Edward  J.  Meeman,  editor  of  ^ 
the  Press-Scimitar  and  an  as¬ 
sociate  of  Mr.  Millett’s  since 
1931,  said,  “He  influenced 
other  newspapermen  profoundly 
by  what  he  taught  them.  He 
taught  them  to  be  more  sym¬ 
pathetic,  more  accurate,  more 
thorough,  more  persistent,  more 
unselfish,  more  optimistic.  He 
lives  on  in  the  lives  of  others.” 


S.  F.  Papers  Out 
Of  Hearst  Memo 

Ralph  B.  Novak,  executive 
vicepresident  of  the  guild,  an¬ 
nounced  that  the  International 
Executive  Board  had  granted 
a  request  by  Sam  B.  Eubanks, 
executive  secretary  of  the  San 
Frrncisco-Oakland  unit,  to 
withdraw  the  Call-Bulletin  and 
Examiner  from  negotiations  on 
renewal  of  the  Hearst  Memo¬ 
randum. 

Mr.  Novak  said  he  had  noti¬ 
fied  Harvey  J.  Kelly,  Hearst 
labor  counsel,  of  the  ANG’s  in¬ 
tention  to  negotiate  a  renewal 
of  the  pact,  which  has  been  in 
effect  since  1940,  covering  con¬ 
ditions  other  than  wages  and 
hours,  but  he  sought  more  time 
until  the  guild  proposals  could 
be  formalized. 

Taking  San  Francisco  papers 
out  of  the  Memorandum  dup¬ 
licated  the  action  of  the  New 
York  Mirror  and  Joumal-Amer- 
can  units  in  1951.  Mr,  Eu¬ 
banks  told  the  lEB  he  believed 
bargaining  on  a  local  basis 
would  be  more  beneficial  in  San 
Francisco  at  this  time. 


Listing  War  Dead 

Cleveland 
The  Cleveland  Press  is  pre¬ 
paring  a  booklet  of  the  full  list 
of  Greater  Clevelanders  killed 
in  World  War  II  and  in  the 
Korean  War,  names  which  will 
appear  around  a  base  of  a 
Memorial  Fountain  on  Cleve¬ 
land’s  Mall  downtown. 


Bandits  Get  $1,388 

Two  bandits  got  away  with 
$1,388  in  a  holdup  of  a  delivery 
branch  office  of  the  Brooklyn 
(N.  Y.)  Eagle  the  day  after 
Thanksgiving. 


y  From  where  I  sit 
Joe  Marsh 


Going— Going— 
But  Not  Gone! 


Saturday  they  got  set  to  auction  off 
“Sis”  Brown’s  house  for  non-payment 
of  taxes.  Buck  Stone  from  Centerville 
was  the  auctioneer.  Everybody  who 
came  to  the  auction  knew  that  “Sis” 
is  a  war  widow. 

When  Buck  began  the  bidding  he 
said,  Anybody  can  bid.  Just  remem¬ 
ber  that  *Sis*  and  three  nice  kids  hap¬ 
pen  to  live  here.  Now  who’s  going 
to  start  the  bidding?** 

There  was  silence.  “Sis,”  standing 
in  back,  got  the  point.  She  reached 
into  her  purse  for  just  about  all  the 
money  she  had  in  the  world.  “I’ll  bid 
$75,”  she  said.  “Sold,”  bellowed  Buck 
and  “Sis”  had  her  home  back. 

From  where  I  sit.  Buck  Stone  used 
a  helping  hand  instead  of  a  gavel.  It 
was  real  neighborliness.  You  know, 
even  in  something  as  small  as  respect¬ 
ing  another*s  choice  of  beverage,  a 
person  can  be  neighborly.  You  might 
like  buttermilk.  Pm  **sold**  on  a  tem¬ 
perate  glass  of  beer.  And  I  can*t  ''buy** 
anyone* s  telling  me  Pm  wrong. 
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Hands;  as  gag  cartoonist  for 
the  worldwide  Ships  Editorial 
Association,  and  as  staff  car¬ 
toonist  for  Mainsheet,  the  base 
paper  at  Bainbridgfe. 

After  the  war,  while  he  com¬ 
pleted  academic  studies  at 
Washingrton  and  Lee  Univer¬ 
sity,  Mr.  Wood’s  drawings  were 
distributed  in  the  school’s  bi¬ 
centennial  magazine. 

Following  a  free-lance  stint, 
Mr.  Wood  came  to  Richmond 
in  1950.  His  purpose:  to  pur¬ 
chase  an  automobile  in  which 
to  tour  the  country. 

“I  dropped  in  to  see  some 
friends,  including  Jack  Kilpat¬ 
rick,  who  had  just  succeeded 
Douglas  Southall  Freeman  in 
the  direction  of  the  newspa¬ 
per’s  editorial  page.  In  the 
course  of  our  conversation,  Mr. 
Kilpatrick  mentioned  that  he 
was  looking  for  an  editorial 
cartoonist  .  .  . 

Well,  I  bought  the  car.  But 
I  never  left  Richmond.” 

His  cartoons,  appearing  daily, 
have  demonstrated  an  unswerv¬ 
ing  dedication  to  the  idea  of 
simplicity. 

One  reason  for  the  apparent 
ease  of  his  work  is  the  amount 
of  preparation  “in  the  rough.” 

“I  submit  more  rough  draw¬ 
ings  than  most  cartoonists,” 
Mr.  Wood  says.  “I  get  my 
ideas  from  30  dailies  that  I 
read  every  morning,  papers  on 
both  sides  of  the  political 
fence.” 

From  the  news  of  the  day,  he 
prepares  about  eight  sketches. 
Then  he  and  the  editor  go  into 
a  huddle  to  select  the  best. 

Mr.  Wood’s  daily  routine  in¬ 
cludes  four  hours  each  morn¬ 
ing  collecting  his  thoughts  and 
his  ideas,  and  a  full  afternoon 
to  complete  the  cartoon. 


'^Red  Ryder"  Creator 
Real  Cowpoke^  Too 


By  James  L.  CoUings 

The  guy  looked  a  little  out  town,  where  I  met  the  girl  I 
of  place  in  a  hotel  room  in  married  29  years  ago,  Lola  An- 
Manhattan.  He  wore  hand-made  drews.  She  was  a  professional 
cowboy  boots  that  cost  $98,  a  pianist  at  the  time, 
red-dotted  ranch-style  shirt,  and  „  .  -- 

pants,  tough-fibered,  that  were  ^ 

as  close  to  his  skin  as  pores.  “After  a  stay  in  St.  Paul, 

Blue-gray  eyes  were  deep-set  Minn.,  we  went  to  Hollywood, 
under  bushy  eyebrows  that  ap-  where  I  formed  a  syndicate  and 
peared  as  thorny  and  uninvit¬ 
ing  and  impenetrable  as  a  briar 
patch.  His  face  was  as  lined  as 
a  map  showing  all  the  main 
highways  and  country  lanes 
from  here  to  California. 

Snow  had  settled  on  sandy 
hair  a  few  years  ago  and  never 
melted.  His  hands — big  and 
strong.  His  smile — often  and 
slow.  His  speech — unmistaka¬ 
bly  Western.  His  manner — all 
man. 

This — doggone  it,  pard — was 
Fred  Harman,  as  nice  a  cow¬ 
poke  as  you  would  want  to 
meet  at  any  ranch,  rodeo  or 
roundup.  The  fellow  who 
created  “Red  Ryder”  (Mc- 
Naught  Syndicate) ,  currently 
in  about  200  newspapers. 

Lives  His  Strip 

He’s  in  town  for  a  few  weeks,  strip.  Again  I  went  broke, 
working  on  TV  plans,  overlook-  Along  came  a  New  York  pub- 
ing  the  office  he  maintains  here  Usher  who  asked  me  to  do  some 
for  the  byproducts  of  the  strip,  Indian  books,  both  illustrations 
and  all  the  while  drawing,  and  and  text.  By  the  way.  I’m  very 

what,  please,  would  you  like  to  fond  of  the  Indians  out  my 

know  about  me.  way,  and  I  spend  considerable 

Well,  Fred,  the  story  is  time  doing  watercolors  and  oil 
you’re  one  cartoonist  who  draws  paintings  of  them, 

the  kind  of  life  you  lead.  Hear  “This  was  in  1938,  the  year 

you’ve  been  a  cowboy  yourself,  that  ‘Red  Ryder’  first  appeared 
Told  you  have  2,000  acres  with  in  the  Detroit  News.  The  strip 
100  head  of  cattle  out  in  Pa-  was  handled  by  NEA  Service, 
gosa  Springs,  Colo.  Understand  Ten  years  later  I  switched  to 


Fred  Herman 


ru.  HELP  TDU  BRAUD  THOSE 
COWS  AS  500H>  AS  1  CAi>i 

FINISH  This  strip  for  th' 

NEWSPAPEJR  EDITORS  .* 
rn  LUCKT  TO  HAVE 
LOCAL  nATERiAL  OJT  HERE 
fORnYCHARACTTERS.' 


YUH  Al.'iT  AFlEANlN' 
folks  like  nt  ^ 
ARE  TLIH,  NEIGHBOR 


Art  Wood’s  Cartoons 
To  Be  *55  Offering 

Richmond,  Va. 

The  bold  strokes  of  Art 
Wood’s  pen  will  be  extended 
across  the  nation  early  next 
year  when  Gen- 

Corporation  re- 
leases  the  work 

ing  editorial 
^  cartoonist. 

I  '  cartoonist  for 

Richmond  articles  on  Russia  by  Mar- 
Wood  (Va.)  News  guerite  Higgins,  Pulitzer  Prize 
Leader ,  has  reporter,  war  correspondent 
signed  for  a  five-a-week  offer-  and  author, 
ing.  Miss  Higgins  spent  more 

“I  try  to  present  an  idea  than  two  and  a  half  months 
that  the  reader  can  get  in  a  and  covered  about  13,500  miles 
jiffy,”  says  Mr.  Wood.  to  get  her  story,  which  is  illus- 

His  concept  of  cartooning  trated  with  her  own  pictures, 
has  won  prominent  notice  in  the  (She  was  detained  16  times  for 
four  years  he  has  been  on  the  taking  photos.) 

News  Leader  staff.  He  won  a  The  series  is  not  a  definitive 

Christopher  Award  for  “House  picture  of  the  Russians,  it  wM 
Divided,”  and  a  Freedoms  explained,  but  rather  “a  vivid 
Foundation  award  for  another  sequence  of  portraits,  personal 
cartoon.  adventures,  shrewd  observe- 

During  World  War  II,  he  tions  and  impressions  of  the 
served  as  staff  cartoonist  for  Russian  scene,  the  ‘new  look’  in 
the  official  Navy  magazine,  AH  post-Stalin  Russia.” 
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Is  Newspaper  Pricing 
Itself  Out  of  Market? 


By  John  B.  Olson 

Controller,  St.  Petersburg  (Fla.)  Times 


{Digest  of  a  talk  made  before 
the  Florid  Daily  Advertising 
Executives  in  Clearwater  re¬ 
cently.) 

One  of  the  most  pressing  pro¬ 
blems  of  newspapers  today  is 
the  pricing  of  their  products, 
namely,  circulation  and  adver¬ 
tising.  Historically,  newspapers 
have  been  the  media  for  the 
masses,  both  in  advertising  and 
circulation.  The  little  merchant 
could  always  have  his  name  be¬ 
fore  the  public  with  a  modest 
ad.  Newspapers  were  pur¬ 
chased  at  cheap  prices,  but  to¬ 
day  with  the  high  cost  of  pro¬ 
duction,  newspapers  have  been 
forced  to  strive  for  higher  re¬ 
venues  by  increasing  the  prices 
of  all  their  products. 

How  many  of  these  prices 
have  been  scientifically  studied, 
or  have  they  been  just  so  much 
across  the  board,  and  what  the 
market  will  bear  and  competi¬ 
tion  dictates? 

The  Institute  of  Newspaper 
Controllers  and  Finance  Offi¬ 


cers  has  attacked  the  problem 
of  pricing  through  the  study 
and  adoption  of  a  manual 
known  as  “Cost  Analysis  Pro¬ 
cedures  for  Newspaper  Pub¬ 
lishers.”  This  manual  demon¬ 
strates  the  ability  to  deter¬ 
mine  the  cost  of  the  newspaper 
to  the  subscriber,  as  well  as  the 
cost  of  the  different  types  of 
advertising,  namely,  retail,  gen¬ 
eral  and  classified.  These  costs 
are  converted  to  inches  and 
lines,  as  well  as  distinguishing 
between  daily  and  Sunday  edi¬ 
tions  and  combination  papers. 

Many  newspapermen  may 
think  that  this  is  a  very  dif¬ 
ficult  system  to  master.  To  the 
contrary,  the  normal  profit  and 
loss  statement,  together  with 
some  basic  newspaper  statistics, 
is  the  starting  point,  and  it  can 
be  done  as  an  adjunct  study  at 
any  time  the  paper  so  desires. 
These  facts  can  then  be  com¬ 
pared  against  the  existing  price 
structure,  and  they  will  no 
doubt  amaze  everyone  in  the 


paper.  Of  course  the  cost  sys¬ 
tem  is  no  end  in  itself,  but 
rather  a  tool,  taking  into  con¬ 
sideration  all  the  facts  for 
scientific  pricing.  Many  of  the 
answers  to  proper  pricing  are 
in  the  costs  themselves.  They 
reflect  wasteful  practices  that 
have  to  be  corrected  through 
management  action. 

High  cost  advertising  will 
force  many  national  and  larg^e 
retailers  to  the  use  of  other 
media,  and  make  it  too  expen¬ 
sive  for  many  small  advertisers 
to  use  newspapers.  I  think 
that  no  media  will  ever  touch 
the  mass  market  available  for 
newspapers.  It  will  be  the  en¬ 
terprising  newspaper  with  ag¬ 
gressive  management  that  will 
always  succeed  in  this  field,  but 
only  if  it  keeps  in  mind  the  fact 
that  to  get  out  of  this  market 
is  inviting  disaster. 

To  the  writer’s  knowledge, 
fine  cost  accounting  systems, 
based  on  the  above  theory,  have 
been  installed  by  the  following 
newspapers:  the  St.  Petersburg 
Times,  under  the  leadership  of 
Nelson  Poynter  and  Alvah  H. 
Chapman  Jr.;  the  Arkansas 
Gazette  under  Hugh  B.  Pat¬ 
terson  Jr.;  the  Louisville  Cour¬ 
ier-Journal  under  Lisle  Baker; 
the  Roanoke  Times  and  World- 
News  under  Richard  H.  Wills; 
the  Birmingham  News  under 


Robert  P.  Hunter;  the  Sharon 
Herald  under  Herl^rt  E.  Hetu; 
the  Seattle  Times  under  W.  J. 
Pennington;  and  others. 

Opening  New  Approaches 

Many  of  the  above  individuals 
have  been  active  participants 
in  formulating  the  cost  analysis 
program  of  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers.  This  theory 
will  no  doubt  open  new  ap¬ 
proaches  to  advertising  pricing. 
The  cost  study  may  show  a 
paper  that  a  certain  type  of 
advertising  is  actually  losing 
money.  This  may  be  in  the 
category  of  a  portion  of  the 
contract  local  revenue.  Volume 
in  this  category  would  only  lose 
more  money.  At  the  same  time, 
a  category  with  a  large  mark-up 
may  be  overpriced.  Possibly  a 
category  should  be  reduced  to 
get  the  volume  necessary  to  pro¬ 
duce  more  profits.  This  study 
will  enable  the  newspaper  to 
determine  its  point  of  diminish¬ 
ing  returns.  Once  the  facts 
are  known  through  this  fine 
study,  courageous  action  on  the 
part  of  management  will  be 
necessary. 

Newspapers  have,  in  the  past, 
been  the  media  for  all  mer¬ 
chandisers  to  proclaim  their 
bargains.  Why  should  not 
the  same  theory  apply  to 
newspapers  and  their  pricing? 


HOW  YOU  CAN  SOLVE  YOUR  CHUSIMAS  GIFT  PROOLEM 
AHO  SAY  "MERRY  CHRISIMAS”  S2 IMES  A  YEAR— 


With  Each  “Gift”  Goes 
a  Special  Christmas 
Card  with  the  Donor*s 
Name  hand-lettered  in 
Old  English, 


With  a  Christmas  Stocking  full  of  EDITOR  &  PUBLISHER 
Reading  Pleasure  For  Your  Business  Associates 


NAME  .  . 

NAME  . - .  ' 

ADDRESS  .  . 

ADDRESS  . - . 

CITY  . .  ZONE  STATE . 

CITY  ZONE  STATE 

NAME  . 

NAME  . . .  . . . . . 

ADDRESS 

ADDRESS  . . . .  . . . .  ' 

CITY  .  ZONE _ STATE 

CITY  -  _  ZONE  STATE 

Attached  it  my  check  for  . . .  In 

payment  of  .  tubtcrlption(t)  at  $6.50  per  order. 

DONOR'S  NAME  . . . . . . . . 

ADDRESS  . . . .  . .  . 

CITY  .  ZONE  .  STATE  . 

MAIL  CHECK  AND  ORDERS  TO: 

EDITOR  &  PUBLISHER 

1475  Broadway 

N.  Y.  36,  N.  Y. 

j  $••  Pog«  Two  For  Foreign  Roto 
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Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  measurements) 


1954 

1953 

%  of 

E&P 

Linage 

Linage 

1953 

Index 

Total  Advertising 

October  . . 

244,880,035 

244,370,279 

100.2 

105.2 

September  . 

218,908,894 

219,558,143 

99.7 

104.1 

Year  to  date . 

2,113,219,888 

2,144,151,837 

98.6 

Display 

October  _ 

190,378,838 

188,537,048 

101.0 

104.7 

September  . 

167,858,418 

165,383,265 

101.5 

104.2 

Year  to  date..— 

1,604,401,226 

1,589,630,301 

100.9 

. 

Classified 

October  _ 

54,501,197 

55,833,231 

97.6 

107.1 

September  _ 

51,050,476 

54,174,878 

94.2 

103.8 

Year  to  date...._ 

508,818,662 

654,521,536 

91.8 

Retail 

October  . . 

137,068,686 

132,263,402 

103.6 

106.3 

September  _ 

126,444,187 

119,274,510 

106.0 

106.1 

Year  to  date..— 

1,157,713,474 

1,142,047,836 

101.4 

Department  Store 

October  _ 

52,688,598 

49,382,174 

106.7 

107.1 

September  . 

48,026,001 

46,416,009 

103.5 

103.6 

Year  to  date _ 

436,546,866 

430,456,710 

101.4 

General 

October  _ 

37,559,180 

39,185,563 

95.8 

95.7 

September _ 

28,981,411 

31,683,678 

91.5 

93.9 

Year  to  date _ 

297,489,447 

302,397,486 

98.4 

Automotive 

October  _ 

12,572,442 

14,312,064 

87.8 

112.5 

September _ 

9,760,172 

11,910,355 

81.9 

110.4 

Year  to  date . 

119,324,278 

117,467,397 

101.6 

Financial 

October  _ 

3,178,530 

2,776,019 

114.5 

125.1 

September  — 

2,672,648 

2,514,722 

106.3 

119.4 

Year  to  date _ 

29,874,027 

27,717,582 

107.8 

— 

Oct.  Linage  Up 
With  Retail 
Showing  Gain 

October  linage  for  52  cities 
measured  by  Media  Records, 
Inc.,  scored  a  0.2%  gain  over 
the  same  month  of  1953,  or 
244,880,035  lines  over  244,370,- 
279.  For  the  year  to  date,  how¬ 
ever,  total  linage  was  down 
1.4%,  or  2,113,219,888  as 
against  a  1953  year-to-date  fig¬ 
ure  of  2,144,151,837. 

For  the  month  of  October 
gains  of  1.0%,  3.6%,  6.7%,  and 
14.5%  were  racked  up  by  Dis¬ 
play,  Retail,  Department  Store 
and  Financial  respectively. 

The  following  classifications 
were  off  for  the  month  of  Oc¬ 
tober:  Classified,  2.4%;  Gene¬ 
ral,  4.2%;  and  Automotive, 
12.2%. 

City-by-city  figures  follow: 

AKRON,  OHIO 

1954  1933 

Beacon  Journal-E  .  2.251,869  2,574.937 
{Beacon  Journal-S  .  1,018,095  896,208 

Grand  Total  .  3,269,964  3,471,146 

{Includes  PARADE  61,163  lines. 

ALBANY,  N.  Y. 
Knickerbocker- 

News-E  .  1,301,626  1,369,483 

Times  Union-M  ..  894,227  924,494 

*Times  Union-S  . .  610,036  524,185 

Grand  ToUl  .  2.805,888  2,808,162 

Note:  TIMES-UNION 

1954—610,036  lines  includes  30,120 
lines  of  part-run  advertising;. 

•Includes  AMERICAN  WEEKLY, 

60,126  lines  and  COMIC  WEEK¬ 
LY  19,088  lines. 

ALBUQUERQUE.  N.  M. 

Joumal-M  .  1,269,939  1,344,399 

{Joumal-S  .  451,696  366.276 

Tribune-E  .  1,208,393  1,284,928 


Grand  Total  .  2,930.028  2,984,602 

{Includes  PARADE  61,163  lines. 

ANDERSON,  IND. 

Bulletin-E  .  954,370  955,818 

Herald-M  .  741,861  661.496 

Herald-S  .  238,847  178,456 

Grand  Total  ...  1,935,068  1,785,769 

ATLANTA,  GA. 

Constitution-M  ....  1,369,841  1,523,418 

Journal-E  .  2.128,687  2,334,807 

••Journal  & 

Const.-S  .  939,168  788,842 

Grand  Total  _  4.437,686  4,647,067 

Note  :  CONSTITUTION 

1954—1,369,841  lines  includes  6,773 
lines  of  part-run  advertising. 
1953—1.523.418  lines  includes  14.- 
991  lines  of  part-run  advertising. 
JOURNAL 

1964—2,128.687  lines  includes  8,281 
lines  of  part-run  advertising. 

1953 — 2,334,807  lines  includes  15,- 
922  lines  of  part-run  advertising. 
••Includes  COMIC  WEEKLY,  26,335 
lines. 

ATLANTIC  CITY,  N.  J. 

Press-M  .  812,216  801,006 

Press-S  .  271,222  227.063 

Grand  Total  ...  1,083,438  1,028,069 
BALTIMORE.  MD. 

•American-S  .  747,471  649,498 

News-Post-E  .  1,541,241  1,659,601 


1954  1953 

Sun-M  .  1,290,640  1,488,105 

Sun-E  .  2,244,666  2,403,612 

tSun-S  .  1,566.346  1,306,063 


Grand  Total  -  7,390,263  7,606,779 

•Includes  AMERICAN  WEEKLY, 

60.126  lines  and  COMIC  WEEK¬ 
LY.  16,232  lines. 

tincludes  THIS  WEEK,  71,355  lines. 


BAYONNE,  N.  J. 


Times-E  . 

474,427 

533,150 

BINGHAMTON.  N.  Y. 

Press-E  . 

1,276.514 

1,303,877 

PrcBS-S  . 

286,691 

228,082 

Sun-M  . 

371,370 

413,233 

Grand  Total  . . . 

1,934,575 

1,945,192 

BOSTON 

MASS. 

American-E  .... 

775,453 

814.533 

Record-M  . 

869,758 

904,936 

•Advertiser-S 

402.366 

376,495 

Globe-E  . 

1.. 366,936 

1,495,049 

Globe-M  . 

1,123,320 

1,207,028 

Globe-S  . 

1,278,505 

1,090,263 

Herald-M  . 

1,354,963 

1.433.851 

tHerald-S  . 

1,318.388 

1,146.271 

Traveler-E  . 

1,834,942 

1,954,699 

Post-M  . 

786.107 

781,146 

{Post-S  . 

531,836 

346,810 

Grand  Total  ..  11.642,574  11.6.";i.081 
•Includes  AMERICAN  WEEKUY, 

60,126  lines  and  COMIC  WEEK¬ 

LY,  28,608  lines. 

tincludes  THIS  WEEK.  71,355  lines. 
{Includes  PARADE  61,163  lines. 

BUFFALO.  N.  Y. 

0)urier 

Express-M  .  975,600  1,075,208 

•Courier 

Express-S  .  1,273,020  1,006,743 

News-E  .  2,585,333  2,729,733 


Grand  Total  _  4.833,953  4.811.684 

•Includes  AMERICAN  WEEKLY, 

60,126  lines. 

CAMDEN.  N.  J. 

Courier-Post-E  ...  1,168,777  1,305,362 


CHARLOTTE.  N.  C. 

1954  1953 

News-E  .  1,083,833  1,177.052 

Observer-M  .  1,388.794  1,428,241 

tObserver-S  .  685,189  606,485 


Grand  Total  ...  3,157,816  3,211,778 
tincludes  THIS  WEEK.  71.355  lines. 

CHICAGO,  ILL. 

Tribune-M  .  2,741,046  3,075,931 

Tribune-S  .  1,809,540  1,633,195 

tDaily  News-E  ...  1,958,096  2,017,300 

American-E  .  1,000,726  1,056,071 

•American-S  .  379,863  324,359 

Sun-Times-D  .  1,288,624  1,373,569 

{Sun-Times-S  .  493,693  426,357 


Grand  Total  _  9,611,587  9.905.782 

Note:  1954—2,741.045  includes  624.- 
017  lines  of  part-run  advertising. 
1.809,540  includes  1,052,735  lines  of 
part-run  advertising, 

379,863  includes  260,248  lines  of 
part-run  advertising. 

1953 — 3,075,931  indues  727,350  lines 
of  part-run  advertising. 

1,633,195  includes  978,746  lines  of 
part-run  advertising. 

324,359  includes  204,890  lines  of 
part-run  advertising. 

•Includes  AMERICAN  WEEKLY. 

60,126  lines  and  COMIC  WEEKLY, 
20,992  lines. 

tincludes  THIS  WEEK,  71,355  lines. 
{Includes  PARADE  61,163  lines. 

CINCINNATI,  OHIO 

Enquirer-M  .  1,667,763  1,500,626 

•tEnquirer-S  .  1.586.221  1,291,894 

Post-E  .  1,446,669  1,568,294 

Times-Star-E  .  1,344,859  1,515,632 


Grand  Total  _  6,045,512  5.876.446 

•Includes  AMERICAN  WEEKLY, 

60,126  lines. 

tincludes  THIS  WEEK.  71,355  lines. 

CLEVELAND,  OHIO 

Plain  Dealer-M  _  1,898,531  2,122,957 

•tPlain  Dealer-S  ..  2,270,679  1,731,489 

News-E  .  806,280  881,552 

Press-E  .  2,707,579  2,867,399 


Grand  Total  _  7,683,069  7,603,397 


•Includes  AMERICAN  WEEKLY. 

60,126  lines. 

tincludes  THIS  WEEK,  71.355  lints. 

COLUMBUS,  OHIO 

1954  1951 

Dispatch-E  .  1,8  1  5,940  1,822,781 

Dispatch-S  .  1,130,49  7  957.581 

Citizen-E  .  743,479  761,014 

{Citizen-S  .  419.499  362,924 

Ohio  State 

Journal-M  .  676,293  692,154 

Star-W  .  83,656  99.160 


Grand  ToUl  _  4,869,364  4.695.611 

{Includes  PARADE  61,163  lines. 

DALLAS.  TEXAS 

New9-M  .  2,025,547  2.044.014 

tNews-S  .  854,80  8  792.658 

Times  Herald-E  ...  2,2  1  8,47  1  2.315.828 
•Times  Herald-S  ..  848.091  763.100 


Grand  Total  _  5.946,917  5.915,609 

•Includes  AMERICAN  WEEKLY, 

60.126  lines  and  COMIC  WEEKLY. 
27,227  lines. 

tincludes  THIS  WEEK,  71,355  lines. 
DAYTON.  OHIO 

Journal-M  .  1,742,831  1,817,646 

News-E  .  2,045,024  2,211,494 

News-S  .  840,249  752,884 


Grand  Total  _  4,628,104  4,782,024 

DENVER.  COLO. 

Rocky  Mt. 

News-M  .  1.350.404  1.359,779 

{Rocky  Mt. 

News-S  .  385.070  304,881 

Post-E  .  1,901,239  2,051,676 

Post-S  .  787,613  617,128 


Grand  Total .  4,4  24,32  6  4,333,464 

{Includes  PARADE  61,163  lines, 

DES  MOINES.  IOWA 

Register-M  .  678,924  762.267 

Tribune-E  .  874.344  1,022,565 

tRcgister-S  .  668,961  574,202 


Grand  Total  _  2,222,229  2.359,024 

tincludes  THIS  WEEK,  71,355  lines. 

DETROIT.  MICH. 

Free  Press-M  .  1,261,646  1,491,482 

{Free  Press-S  .  522.28  8  4  24,964 

News-E  .  2,366.5.31  2,699,869 

tNews-S  .  1,3.36,157  1,122,61! 

Times-E  .  1,267,4.56  1,476,782 

•Times-S  .  544,615  476,281 


Grand  Total  _  7,298,592  7,690.89! 

•Includes  AMERICAN  WEEKLY, 

60,126  lines  and  COMIC  WEEKLY, 
22,896  lines. 

tincludes  THIS  WEEK.  71,355  lines 
{Includes  PARADE  61,163  lines. 

DULUTH,  MINN. 

Herald-E  .  863.151  1,030,81! 

News-Tribune-M  ..  613.980  687,215 

News-Tribune-S  ...  5  54,7  6  2  527,854 

Grand  Total  _  2,031,893  2.245.882 

EL  PASO.  TEXAS 

Times-M  .  1,204,757  1.244.428 

{Times-S  .  605,633  602.709 

Herald-Post-E  .  1,272,158  1,305.616 


Grand  Total  _  3.082.5  4  8  3,052,748 

{Includes  PARADE  61,163  lines. 

ERIE,  PA. 

Diapatch-E  .  851.208  799,811 

5Dispatch-S  .  5.35,205  382.689 

Times-E  .  1,27  9,5  1  9  1.297.580 

Times-S  .  327,325  245.198 


Grand  Total  ....  2.993.257  2.724.778 
{Includes  PARADE  61,163  lines. 

FORT  WAYNE,  IND. 
Journal-Gazette-M  .  1,2  1  4,691  1.224.565 
§Journal-Gazette-S  .  594,423  544.861 

News-Sentinel-E  ..  1,873,493  1.993,094 


Grand  Total  _  3,68  2,50  7  3,7  62,526 

{Includes  PARADE  61,163  lines. 

FORT  WORTH,  TEXAS 
Star-Telegram-M  . .  885,675  902.515 

Star-Telcgram-E  ..  1,730,280  1,928,998 
{Star-Telegram-S  .  741.396  650,174 

Press-E  .  765,869  901,271 


Grand  Total  _  4,113,220  4,382.958 

{Includes  PARADE  61,163  lines. 

{Continued  on  page  60) 
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Good  Business 

(Continued  from  page  8) 

Alcoa  took  all  the  usual  steps 
— radio,  newspaper  publicity 
and  advertising.  Employe  sup¬ 
port  was  enlisted.  Leaders 
were  contacted  and  then  the 
town  was  invited  to  the  plant. 
This  is  what  visitors  dis¬ 
covered  : 

Bettendorf  had  no  hospital — 
Alcoa  had  its  own  infirmary, 
complete  with  ambulance; 

Bettendorf  would  protect  Al¬ 
coa  property  with  its  4-man  po¬ 
lice  force — Alcoa  had  its  own 
security  force  of  24  guards; 

Bettendorf’s  volunteer  fire 
company  would  protect  the 
huge  plant — Alcoa’s  12-man  de¬ 
partment,  specially  trained  for 
industrial  hazards,  would  bar 
any  outside  volunteers — for  the 
amateurs’  own  safety,  as  well 
as  that  of  the  plant  and  em¬ 
ployees  ; 

Bettendorf  had  no  water  of 
its  own — bought  from  neigh¬ 
boring  Davenport.  Alcoa’s  deep 
well.s  had  a  sufficient  flow  to 
supply  the  entire  countryside; 

The  town  had  no  sewer  sys¬ 
tem;  Alcoa’s  industrial  disposal 
plant  was  seven  times  larger 


than  that  of  neighboring  Da¬ 
venport. 

All  of  this  was  borne  home 
to  the  good  people  of  Betten¬ 
dorf.  While  many  yearned  for 
tax  relief,  they  could  not  fail 
to  recognize  the  ridiculous  as¬ 
pects  of  the  town’s  proposal. 
The  city  council  was  voted  out 
of  office.  The  annexation  suit 
was  defeated  in  the  courts.  The 
new  council  had  no  interest  in 
appealing  it.  A  preposterous 
tax  grab  was  avoided  by  good 
community  relations. 

Note,  two  points  are  relevant : 

1.  This  was  a  community 
problem  with  a  specific 
dollar  sign — the  tax  bill 
would  have  risen  from  a 
quarter-million  dollars  to 
a  million  dollars  had  an¬ 
nexation  succeeded; 

2.  Alcoa  kept  its  promises 
to  expand  the  plant  if  the 
community  was  fair  and 
reasonable — two  successive 
additions  have  made  it  the 
largest  and  finest  plant  of 
its  kind,  an  85-million  dol¬ 
lar  investment,  and  a  cur¬ 
rent  payroll  of  2,000 
people. 

The  facts  say  that  good  com¬ 
munity  relations  is  good  busi- 


The  Case  of  the  Lonesome  Train 


How  can  a  company  dis¬ 
continue  an  unprofitable  busi¬ 
ness? 

Sometimes,  it  is  easier  to 
start  a  business  than  to  get 
out  of  one.  Competitive  busi¬ 
nesses  have  no  great  problem: 
If  a  milk  dealer  drops  a  distant 
customer  because  he  can’t  earn 
his  half-cent  profit  delivering 
an  occasional  quart,  there’s  usu¬ 
ally  a  competitor  who  is  willing 
to  give  service.  Manufacturers 
of  silver  and  china  have  prob¬ 
lems  in  dropping  certain  pat¬ 
terns  no  longer  popular,  but 
have  effective  means  of  solving 
them.  But  a  utility  company 
can  be  held  to  a  service  long 
after  demand  for  it  and  profit 
in  it  have  disappeared. 

When  a  railroad  finds  it 
sound  business  to  drop  a  little- 
used  passenger  run,  it  can  ex¬ 
pect  opposition  from  both  the 
public  and  the  state  or  federal 
regulatory  body.  The  public  has 
little  interest  in  the  drab  econ¬ 
omic  difficulties  of  the  railroad, 
and  the  control  commission  is 
attentive  to  public  reaction. 

The  Jersey  Central  Lines  was 
faced  with  the  problem  of 
streamlining  its  passenger 
schedules.  It  wanted  to  elimi¬ 
nate  32  runs  that  had  once  been 
profitable,  but  no  longer  were. 
Their  passengers  had  been 


its  forlorn  whistle  on  radio 
and  TV.  But  it  pulled  a  shiny 
red  caboose  of  statistical  data 
that  made  sense,  only  rarely 
did  its  passengers  outnumber 
its  three-man  crew.  “Old  Lone¬ 
some”  cost  $4,500  a  year  to 
operate,  actually  grossed  only 
$75  a  year! 

The  statistics  apparently 
made  sense  to  the  public. 
There  was  little  opposition  to 


the  new  schedules.  ’The  public 
statement  of  facts  also  appar¬ 
ently  appealed  to  the  labile 
Utility  Commission.  Jersey 
Central  was  permitted  to 
abandon  27  of  its  32  unprofit¬ 
able  runs. 

Note  this  point:  Imaginative 
use  of  simple  public  relations 
techniques  again  demonstrated 
that  good  community  relations 
can  be  good  business. 


David  vs.  The  Home  Town  Goliath 


lured  away  by  the  development 
of  better  highways,  the  use  of 
the  auto  in  commuting,  the 
competition  of  other  carriers. 
The  trains  ran  nearly  empty, 
and,  failing  to  earn  their  keep, 
were  the  star  boarders  of  the 
roundhouse. 

The  usual  technique  of  drop¬ 
ping  a  run  is  to  do  it  as  quick¬ 
ly  and  quietly  as  possible,  pray¬ 
ing  all  the  while  that  the  move 
attracts  no  protest.  The  Jersey 
Central  decided  to  reverse  this 
procedure.  It  would  pick  out 
one  train  as  a  symbol  of  the 
money-losers,  and  romanticize 
its  case  to  attract  public  sym¬ 
pathy  to  a  basic  railroad  prob¬ 
lem. 

Train  7209  became  “Old 
Lonesome.”  Evoking  nostalgia, 
the  new  cognomen  awakened 
editorial  interest  and  attracted 
sympathetic  public  attention. 
Once  a  handsome,  happy,  busy 
train,  it  had  been  deserted  by 
old  friends  for  the  new  high¬ 
way  systems.  Its  lavender 
scent  was  more  powerful  than 
the  smell  of  soot.  One  writer 
rhapsodized  about  “the  little 
old  lady  of  the  past  going  her 
lonesome  and  unloved  way.” 

“Old  Lonesome”  chugged 
across  newspaper  pages, 
decked  out  in  old  lace  and  a 
battered  bonnet,  and  sounded 


How  can  a  new  business  ven¬ 
ture  be  launched  against  ap¬ 
parently  unsurmountable  odds? 

Dubuque,  Iowa,  has  been  de¬ 
prived  of  television  by  the 
seven  steep  hills  that  surround 
the  city  and  the  fact  that  the 
market  is  too  small  to  support 
its  own  TV  station.  Hilltop 
homes  can  successfully  pick 
up  signals.  But  the  situation 
in  the  valleys  is  different — 
only  blurred  visions  of  Robert 
Montgomery  and  Dave  Garro- 
way.  Last  Spring,  two  com¬ 
panies  approached  the  Du¬ 
buque  City  Council  with  pro¬ 
posals  to  build  a  master  an¬ 
tenna  on  one  of  the  highest 
hills.  The  antenna  would  pick 
up  signals  from  TV  stations  in 
nearby  cities,  and  carry  the 
signals  by  cable  into  the 
homes  of  the  townspeople. 

Twenty-five  local  business 
men  formed  a  corporation  to 
serve  the  city  with  a  system 
engineered  by  a  group,  called 
here  the  XYZ  Laboratories. 
The  Jerrolds  Electronics  Cor- 
poration  of  Philadelphia, 
claiming  to  operate  80%  of 
the  300-odd  systems  of  this 
type,  organized  the  Dubuque- 
Jerrold  Television  Company  to 
serve  the  city  with  the  service 
it  had  developed.  Both  com¬ 
panies  requested  franchises. 

The  Council,  confused  by 
opposing  technical  arguments, 
engaged  a  team  of  Iowa  State 
College  electronics  professors 
to  survey  the  situation.  The 
professors  recommended  the 
Dubuque-Jerrold  system  as 
best  for  the  city.  Then  home 
town  drums  began  to  beat  and 
the  Council  awarded  the  fran¬ 
chise  to  the  XYZ  group,  thus 
setting  off  one  of  the  roughest 
business  brawls  the  sturdy 
Middle  West  has  witnessed. 

The  XYZ  sponsors  argued: 
“We’re  the  folks  you  live  with 
— the  fellows  who  bake  your 
bread,  give  you  medical  aid, 
and  bail  out  of  bed  at  2  a.m. 
in  zero  weather  to  fill  your  oil 
tanks.”  Their  lawyer  demand¬ 
ed  that  “the  foreigners  go 
back  to  Philadelphia.”  A  sup¬ 
porting  councilman  pleaded: 
“Take  care  of  the  home  folks 


and  they’ll  take  care  of  you.” 

The  “foreigner,”  Milton  Jer- 
rold  Shapp,  rushed  out  from 
Philadelphia.  He  argued  that 
his  system  had  been  recom¬ 
mended,  and  actually  was  best. 
His  general  attitude  was:  “I’m 
an  American,  have  incorpor¬ 
ated  in  the  state  and  have  a 
right  to  do  business  here.” 

His  facts  were  aimed  at  a 
special  election,  which  would 
confirm  or  reject  the  council 
order.  He  carried  his  case  di¬ 
rect  to  the  voters.  He  held 
street  corner  meetings,  took 
on  his  opponents  in  rough-and- 
tumble  public  debates,  an¬ 
swered  telephone  queries  in  a 
“radiothon,”  set  up  13  demon¬ 
stration  sets  on  his  proposed 
antenna  site  and  got  9,500 
people  to  come  and  see.  He 
bought  newspaper  space  for 
some  of  the  roughest  compe¬ 
titive  copy  that  any  business 
has  sponsored. 

In  short,  Schapp’s  campaign, 
called  “libelous”  by  his  op¬ 
ponents,  was  everything  that 
a  corporation  lawyer  usually 
opposes,  yet  was  approved  by 
his  attorneys  because  of  well- 
documented  research. 

Was  the  campaign  effec¬ 
tive  ?  The  franchise  issue 
brought  out  the  greatest  spe¬ 
cial  election  vote  in  the  city’s 
history.  The  citizens  rebuked 
their  own  council  and  favored 
the  “foreigner”  by  better  than 
four-to-one.  A  second  election, 
required  under  Iowa  law  to 
actually  award  the  franchise, 
brought  a  second  victory. 

Three  observations  on  the 
Dubuque  situation: 

1.  Transactions  with  politi¬ 
cal  bodies  frequently  vio¬ 
late  the  rules  of  .sound 
economics,  sound  business 
or  sound  sense,  but  the 
people  often  have  a  sound 
understanding  of  all  three ; 

2.  Direct,  unorthodox  tac¬ 
tics,  which  conservative 
business  men  shrink 
from,  may  be  the  most 
effective  ones;  and 

3.  Good,  old-fashioned  mi- 
cropolitanism  is  a  dead 
issue  today. 
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October  Linage 
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Star-S  . 
Times-M 


19S4  1953 

. . .  1,068.602  878.340 

...  1.667.885  1.693,947 

...  4,612,063  4,316.141 


FRESNO.  CALIF. 

1954  1953 

.  1,244.764  1,880,808 

.  655,617  464,824 


Grand  Total  _  1.800,281  1,846,632 

GARY.  IND. 

Post-Tribune-E  _  1,491.491  1,642,942 

GLENS  FALLS.  N.  Y. 
Post-Star  (See  Note)  . .  726.641  752.260 
Note:  Post-Star-M  sold  in  combina¬ 
tion  with  Times-E  Lina^re  of  one 
edition,  Post-Star-M,  only  is  given. 

GRAND  RAPIDS.  MICH. 
Preas-E  .  2,163.300  2,229,779 

HARRISBURG.  PA. 

Patriot-M  .  1,384,284  1,621,823 

SPatriot-News-S  ..  388,840  348.173 

Grand  Total  _  1,773,124  1.869,496 

Note:  N>'ws-E  carries  same  amount 
of  advertising  as  Patrio*-M. 
Slnciudes  PARADE  61,163  lines. 

HARTFORD.  CONN, 

Courant-M  .  771.097  938,844 

SCourant-S  .  936.196  726.986 

Times-E  .  1.968.828  2,222.446 

Grand  Total  _  3,676.121  8.888,276 

{Includes  PARADE  61,163  lines. 

HOUSTON,  TEXAS 

Chronicle-E  .  2.426.262  2.600,387 

•Chronicle-S  .  1.272.329  961.092 

Post-M  .  1.792.671  1,723.678 

tPost-S  .  864.714  660.417 

Press-E  .  1,014.618  1,097,363 

Grand  Total  _  7,370.494  7,042.837 

Note:  2,426.262  lines  includes  111,371 
lines  of  Part-Run  advertising. 
(Last  Year)  2,600,387  lines  includes 
102,375  lines  of  Part-Run  adver¬ 
tising. 

•Includes  AMERICAN  WEEKLY, 

60,126  lines. 

tincludes  THIS  WEEK,  71.355  lines. 

INDIANAPOLIS.  IND. 

News-E  .  1.939.633  1.992,126 

Star-M  .  1.802.168  1,917.164 

tStar-S  .  1.0.66.221  849.618 

Times-E  .  1.171.671  1.878.973 

{Times-S  .  472.967  402.271 

Grand  Total  _  6,442,640  6,635.151 

tincludes  THIS  WEEK.  71.35.6  lines. 
{Includes  PARADE  61,168  lines. 

JACKSON.  MISS. 

Clarion  Ledger-M  .  828.296  866,303 

(Clarion  Ledger  & 

News-S  (note)  ..  385,484  242,084 

Daily  News-E  .  834,047  848.466 

Daily  News-S  (note)  .  260,711 

Grand  Total  _  2.047,827  2,197,553 

Note:  Clarion-Ledger  Sunday  and 
Daily  News  Sunday  combined  pub¬ 
lication  October  3.  1954. 

(Includes  PARADE  61,163  lines. 

JACKSONVILLE,  FLA. 

Times  Union-M  ...  1,600,172  1,508.184 
tTimes  Union-S  . .  718.612  686.776 

Grand  Total  _  2.318,684  2,094.959 

tincludes  THIS  WEEK.  71,365  lines. 

JERSEY  CITY,  N.  J. 

•Jersey  Journal-E  ..1,238,189  . 

#Jersey  Journal- 

North  End-E  .  1,178.662 

#Jersey  Journal- 

South  End-E  .  1.144,937 

•Includes  154,158  lines  of  Part-Run 
advertising  in  1954. 

#Includes  Part-Run  Linage  in  1963 
which  cannot  be  segregated. 

Note:  Direct  comparisons  for  1953 
not  available. 

JOHNSTOWN,  PA. 

Tribune- 

Democrat-D  -  1,111,609  1,266,244 

KANSAS  CITY.  MO. 

SUr-E  .  1,776,076  1,848,854 


KNOXVILLE,  TENN. 

Journal-M  .  605.194  622,222 

•Journal-S  .  456.304  265.968 

News-SenUnel-E  ..  891,318  942,269 

(News-Sentinel-S  .  459,711  864,683 

Grand  Total  -  2,412,527  2,186,142 

•Includes  AMERICAN  WEEKLY. 

60.126  lines. 

(Includes  PARADE  61,163  lines. 

LITTLE  ROCK,  ARK. 

^^azette-M  .  1,021,531  1,046.907 

(Arkansas 

Gazette-S  .  641,917  410,788 

Grand  Total  _  1,663,448  1,466.695 

(Includes  PARADE  61,163  lines. 

LONG  BEACH,  CALIF. 
Independent-M  ...  1,416,081  1,415,748 
(Independent  Press- 

Telegram-S  .  778,926  652,833 

Press-Telegram-E  ..  1.665.966  1,643,277 

Grand  Total  _  3,769,972  3,611,868 

Note:  INDEPENDENT 

1,416,081  lines  includes  118,691 
lines  Part-Run  advertising. 

(Last  Year)  1,416,748  lines  in¬ 
cludes  66,116  lines  Part- Run  ad¬ 
vertising. 

PRESS-TELEGRAM 

1,666.966  lines  includes  118,691 
lines  Part-Run  advertising. 

(Last  Year)  1,643,277  lines  in¬ 
cludes  66,116  lines  Part-Run  ad¬ 
vertising. 

(Includes  PARADE  61,163  lines. 

LONG  ISLAND.  N.  Y. 
Newsday-SuiTolk-E  1,438.391  1.680,688 
Newsday-Nassau-E  1,880.776  1,988,812 


•Includes  AMERICAN  WEEKLY. 

60,126  lines. 

tincludes  THIS  WEEK,  71,856  lines. 

MILWAUKEE,  WIS. 

1954  1958 

Sentinel-M  .  1,180,600  1.266.788 

•Sentinel-S  .  486.672  874,107 

Joumal-E  .  2,929,662  8,162,606 

tJoumal-S  . 1,661,884  1,868,843 

Grand  ToUl  _  6,167,218  6.147.248 

•Includes  AMERICAN  WEEKLY. 

60,126  lines  and  COMIC  WEEK¬ 

LY,  16,282  lines. 

tincludes  THIS  WEEK.  71,866  lines. 

MINNEAPOUS.  MINN. 

Tribune-M  .  1,438,161  1,627,979 

Star-E  .  2,140.106  2,832,677 

tTribune-S  .  1,170,875  971,978 

Grand  Total  ....  4.749.141  4.932.629 

tincludes  THIS  WEEK.  71,865  lines. 

MODESTO.  CALIF. 

Bee-E  .  869.839  976,997 

MONTREAL.  CANADA 

tSUr-E  .  2.648.066  2.485,728 

Gazette-M  .  1,401,869  1,860.898 

La  Presse-E  .  2,801,367  2,712,537 

La  Patrie-E  .  242,903  238.989 

La  Patrie-S  .  836,278  267,406 

Grand  Total  ....  7.323,967  7,060,603 
tincludes  Weekend  Picture  Maga¬ 
zine.  131,427  lines. 

MUNCIE.  IND, 

Press-E  .  898.813  1,010,863 

SUr-M  .  944,571  991.912 

SUr-S  .  294,916  260,210 

Grand  Total  _  2,138,800  2.262,476 

NASHVILLE,  TENN. 

Banner-E  .  1,414.813  1,492.983 

Tennessean-M  ....  1,476,309  1,632,060 

Tennessean-S  .  741,766  618,187 


Grand  Total  _  3,269,167  3,619,400  Grand  ToUl  _  3,632.388  3,643.220 

LOS  ANGELES.  CALIF.  HAVEN.  CONN. 

Ixaminer-M  . V668.902  1.686.600  joumal-Courier-M  .  415.086  463,884 

Examiner-S  .  1,081,356  867.6.6  Register-E  .  1,477.486  1,689.688 

'imes-M  .  2.724.116  2.789.664  r^  ““r-S  6^437  457.896 

Times-S  .  1,931.341  1,592,000  ®  _ 

laily  News-M  .  914,268  765.896  Grand  ToUl  _  2,416,008  2,601,868 

lerald-Express-E  .  1,256.508  1.290.247  Tirana  loiai  z.sio.uu 

.  NEW  LONDON.  CONN. 

Grand  ToUl  _ 10.381.260  10.020.941  Day-E  .  844.201  926,333 

Note:  1,931,841  lines  includes  184,991 
lines  Part-Run  advertising.  NEW  ORLEANS,  LA. 

(Last  Year)  1,692,000  lines  in-  Times-Picayune-M  .  2,222,699  2.448,211 
clud^  154.702  lines  Part-Run  ad-  fTimes-Picayune 

•Include  *■  AMERICAN  WEEKLY.  ltem-l^‘'“if . . ! !  ^96L744 
64.166  lines  and  COMIC  WEEK-  lum-S  .  620,291  406,498 


LOS  ANGELES.  CAUF. 

Examiner-M  .  1.668,902  1,686,600 

•Examiner-S  .  1,081,366  867.676 

Times-M  .  2,724.116  2.789.664 

tTimes-S  .  1,931.341  1,592,000 

Daily  News-M  .  914.268  766.896 

Herald-Express-E  ,  1,256,508  1,290,247 
Mirror-E  .  914,770  1,029,069 

Grand  ToUl  _ 10,381.260  10.020.941 

Note:  1,931,841  lines  includes  184,991 
lines  Part-Run  advertising. 

(Last  Year)  1,692,000  lines  in¬ 
cludes  154.702  lines  Part-Run  ad¬ 
vertising. 

•Includes  AMERICAN  WEEKLY. 
64.166  lines  and  COMIC  WEEK¬ 
LY.  19.726  lines. 

tincludes  THIS  WEEK.  71,146  lines. 

LOUISVILLE.  KY. 

Courier  Joumal-M  .  1,479,486  1.621.407 
Courier  Joumal-S  .  1,002.227  876.421 

Times-E  .  1,717.696  1,891.664 

Grand  ToUl .  4,199,409  4,888,492 

MEMPHIS,  TENN. 
Commercial 

Appeal-M  .  2,020,111  2.024.967 

tCommercial 

Appeal-S  .  876,677  694,022 

Press-ScimiUr-E  . .  1,186,887  1,247,077 

Grand  Total  _  4,081,025  8,966,066 

tincludes  THIS  WEEK,  71,865  lines. 

MERIDEN.  CONN. 

Record  Journal 

(See  NoU)  .  782,621  849.284 

Note:  Record-M  and  Joumal-E  are 
sold  only  in  combination.  Linage 
of  one  edition,  Record-M  only  is 
given. 

MIAMI.  FLA. 

Herald-M  .  2,588.417  2.641.269 

•Herald-S  .  1.266.427  941.442 

News-E  .  1,236.926  1,278,888 

tNews-S  .  467,882  887,789 

Grand  ToUl  _  5,498.662  6,244.888 

Note  :  HERALD 

1954 — 1,266,427  lines  includes  144,704 
lines  of  part-run  advertising. 

1953 — 941,442  lines  includes  86,246 
lines  of  part-run  advertising. 


Utes-E  .  1,120.669  1,284,640 

Grand  Total  _  6.961.090  6.071,032 

•Includes  AMERICAN  WEEKLY. 

60,126  lines. 

tincludes  THIS  WEEK.  71,355  lines. 


NEW  YORK. 

Times-M  .  1,791.881  1.904,827 

Times-S  .  2,609.486  2,168.081 

Herald-Tribune-M  .  1,091,068  981.712 

tHerald-Tribune-S  .  1,058.090  1.043.626 

Mirror-M  .  860.881  1,061.406 

••Mirror-S  .  468.046  428.886 

#News-M  .  1,686.622  1,889,860 

#News-S  .  1,766,288  1,492.622 

Journal-American-E  982,202  1,039,022 
•Journal-American-S  699,647  408.640 

Post-E  .  1,061,664  1,071.628 

Post-S  .  139.667  114.890 

World-Tel.  ft  Sun-E  1,064,329  1,210.460 

Eagle-E  .  762.627  808.182 

Eagle-S  .  807,968  276,826 

Grand  ToUl  ...16,218,496  16,858,801 

Note:  MIRROR-M 
This  Year  860,331  lines  includes 
148,877  lines  of  part-run  adver¬ 

tising. 

Last  Year  1,051,406  lines  includes 
216,069  lines  of  part-run  adver¬ 

tising. 

MIRROR-S 

This  Year  468,046  lines  includes 
188,572  lines  of  part-run  adver¬ 

tising. 

Last  Year  428,336  lines  includes 
121,689  lines  of  part-run  adver¬ 

tising 


NEWS-M 

This  Year  1,686.622  lines  iaehidct 
782,141  lines  of  part-run  adver¬ 
tising. 

Last  Year  1,889,860  lines  includes 
930,760  lines  of  part-run  adver¬ 
tising. 

NEWS-S 

This  Year  1,766,238  lines  includes 
1,237,006  lines  of  part-run  ad¬ 
vertising. 

Last  Year  1,492,622  lines  inclndei 
1,047,869  lines  of  part-run  ad¬ 
vertising. 

JOURNAL-AMERICAN-E 

This  Year  982,202  lines  inclndes 
89,203  lines  of  part-run  advertising. 
Last  Year  1,039.022  lines  includa 
91,425  lines  of  part-mn  advertising. 
JOURNAL-AMERICAN-S 
This  Year  699,647  lines  includes 
63,002  lines  of  part-run  advertising 
Last  Year  403,540  lines  inclo<lM 
19,969  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

60,126  lines  and  COMIC  WEEK¬ 
LY.  18.186  lines. 

••Includes  COMIC  WEEKLY,  12,251 
lines. 

tincludes  THIS  WEEK  102,006  lines. 
#Includes  SPLIT-RUN  279,887  lines 
in  (M)  and  243,365  lines  in  (8). 

NIAGARA,  FALLS.  N.  Y. 

1954  1951 

Gazette-E  .  1,417,060  1.658.687 

NORFOLK.  VA. 

Ledger-Dispatch-E  .  1.446.961  1,692,156 
Virginian-Pilot-M  .  1,934.218  1,841,6(9 
tVirginian-Pilot-S  .  874,987  662,784 

Grand  Total  _  4.255.116  4.096,689 

Note:  LEDGER-DISPATCH-E 
1964 — 1,446,961  lines  includes  43,947 
lines  of  part-mn  advertising. 

1963 — 1,692,156  lines  includes  26,661 
lines  of  part-run  advertising. 
VIRGINIAN-PILOT-M 
1954 — 1,934,218  lines  includes  207,- 
183  lines  of  part-mn  advertising. 

1963 —  1,841,699  lines  includes  31,667 
lines  of  part-ran  advertising. 

VIRGINIAN-PILOT-S 

1964 —  874.937  lines  includes  102,942 
lines  of  part-ran  advertising. 

tincludes  THIS  WEEK,  71.355  lints 

OAKLAND.  CALIF. 

Tribune-E  .  1,566.049  1.825.489 

(Tribune-S  .  926.001  648,677 

Grand  Total  -  2,690,060  2,474,166 

(Includes  PARADE  74.854  lines. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-M  .  1.018.179  1,031,066 

Okiahoman-S  .  662.384  462,827 

Times-E  .  1,118,616  1,028.197 

Grand  ToUl  -  2.689.079  2,611,689 

Note:  1.113.616  lines  includes  88,679 
lines  of  Part-Run  advertising. 

OMAHA.  NEB. 
World-Herald 

(see  note)  .  1,292,631  1,828,148 

World-Herald-S  ....  886.666  668,861 

Grand  ToUl .  2.129.287  1.996404 

No«:  World-Herald  sold  In  com¬ 
bination  Morning  and  Evening, 
linage  of  only  one  edition,  EVE¬ 
NING,  it  shown. 

PASADENA,  CALIF. 

SUr-News-E  .  858.613  938,088 

(Sur-News-S  .  477.667  844.666 

Grand  Total  _  1,331.070  1,282.644 

(Includes  PARADE.  61,163  lines. 

PAWTUCKET,  R.  I. 

Times-E  .  1,029.038  1,137,479 

PEORIA,  ILL. 

Journal  (See  NoU)  1,864,866  1,467,004 
(Journal  SUr-S  ...  619,127  609.827 

Grand  ToUl  _  1,988.982  1.976.881 

Note:  Joumal-E  and  SUr-M  toM 
in  combination.  Linage  of  only 
one  edition,  Joumal-E,  it  given. 
(Includes  PARADE  61,163  lines. 

PHILADELPHIA.  PA. 

Bulletin-E  .  2,404.866  2,424.707 

•tBulletin-S  .  640.011  441.998 

Inquirer-M  .  1,860,614  2,061.968 

Inquirer-S  .  1,846,170  1.626,624 


EDITOR  &  PUBLISHER  for  December  4,  1954 


1»S4  1»5S 

.  661,886  521.482 

Grmnd  ToUl  ....  7,201,947  6.976,724 
•Includes  AMERICAN  WEEKLY. 

60.126  lines  and  COMIC  WEEK¬ 
LY  80,100  lines. 

tincludes  THIS  WEEK  71,866  lines. 

PITTSBURGH,  PA. 
Post-Gaxette-M  ....  901,782  1,144,266 

p-ess-E  .  1,700,660  1,906.039 

tPress-S  .  1,007.426  871,616 

8un-Tele»raph-E  ..  968.046  1,122,982 

•Sun-Teleffraph-S  •  628,919  680,286 

Grand  Totol .  6.201.721  6.676.076 

•Includes  AMERICAN  WEEKLY, 

60.126  lines  and  COMIC  WEEK¬ 
LY  16,232  lines. 

tincludes  THIS  WEEK  71,866  Unes. 

PORTLAND.  ORE. 

Or<sonian-M  .  1,668,610  1,667,628 

•Oresonian-S  .  896,260  711,610 

Joumal-E  .  1,261,649  1,468,180 

tJoumal-S  .  482,670  462,968 

Grand  Total  _  4,297,979  4,290,286 

•Includes  AMERICAN  WEEKLY. 
64,166  lines  and  COMIC  WEEK¬ 
LY  21,836  lines. 

tincludes  THIS  WEEK  71.146  lines. 

POUGHKEEPSIE.  N.  Y. 

New  Yorker-E  ....  810,662  920,661 

New  Yorker-S  _  846,014  207,182 

Grand  ToUl  _  1,166,676  1,127,688 

PROVIDENCE.  R.  I. 

BuUetin-E  .  1,944,444  2,078.868 

Joumal-M  .  923,998  860,106 

tJonmal-S  .  783,102  694,264 

Grand  Total  _  8,661,639  8,627,788 

tincludes  THIS  WEEK  71,866  lines. 

QUINCY.  MASS. 

Patriot  Led^er-E  . .  886,984  908,666 

READING.  PA. 

Katie  (See  Note)  1,172,467  1,888,846 
Katle-S  .  297,688  276,217 

Grand  Total  _  1,470.066  1,616,062 

Note:  Eatle-E  and  Times-M  sold  in 
combination,  linate  of  one  edition. 
Eatle-E,  only  ia  given. 

RICHMOND,  VA. 

News  Leader-E  ...  1,611,146  1,746,189 
Ttanes-Dispatcb-M  .  1,848,886  1.880,688 
tnmes-Dispatcli-S  .  992,628  779,131 

Grand  Total  _  8,962,669  8,906,868 

tincludes  THIS  WEEK  71,866  lines. 

ROANOKE,  VA. 

Tiraes-M  .  946,687  1,001.668 

ITimrs-S  .  899.826  816,461 

World-News-E  ....  916,206  986.478 

Grand  ToUl  _  2.260.069  2,808,602 

{Includes  PARADE  61,163  lines. 


ROCHESTER,  N.  Y. 

Democrat 

*  Chroniele-M  ..  1,673,280 
tDemocrat 

A  Chronicle-S  . . .  921,480 

Times-Union-E  _  1.860.874 


1964  1153 

Dispatch-E  .  1.689.997  1.814,724 

Grand  ToUl  _  4,012,098  4,076,319 

•Includea  AMERICAN  WEEKLY. 
M.126  lines. 

ST.  PETERSBURG,  FLA. 

Times-M  .  1,621,298  1.621.694 

{Times-S  .  700,850  640,486 

Grand  ToUl  ....  2,221.643  2.062.080 

{Includes  PARADE  61,163  lines. 

SAN  ANTONIO,  TEX. 

Express-M  .  1,844.666  1,236.098 

tExpress-S  .  814.916  601,678 

News-E  .  1,606.400  1,441,788 

Light-E  .  1,697,679  1,695,664 

•Light-S  .  798.290  682.867 

Grand  ToUl .  6,060,950  6.667,990 

•Includes  AMERICAN  WEEKLY, 
60,126  lines  and  COMIC  WEEKLY. 
16,282  lines. 

tincludes  THIS  WEEK  71,356  lines. 

SAN  DIEGO.  CAUF. 

Union-M  .  1,443,278  1,514.860 

{Union-S  .  897,968  663.612 

Tribune-E  .  1.897,807  1.962.989 

Grand  ToUl .  4,238,668  4.180,961 

{Includes  PARADE  61,163  lines. 

SAN  FRANCISCO,  CAUF. 

Chroniele-M  .  1,077,060  1.016.472 

tChronlele-S  .  694.986  682.104 

Examiner-M  .  1,638,468  1,662,014 

•Examiner-S  .  1,060.712  811,682 

Call-Bulletin-E  _  767.807  874.628 

News-E  .  968,729  1,168,890 

Grand  Total  _  6,207,191  6,090.786 

Note:  694,936  lines  includes  22,698 
lines  Part-Run  advertising. 

(Last  Year)  682,104  lines  includes 
16,009  lines  Part-Run  advertising. 
•Includes  AMERICAN  WEEKLY. 

64.166  lines  and  COMIC  WEEKLY, 

19.726  lines. 

tincludes  THIS  WEEK,  71,146  lines. 
SAN  JOSE.  CAUF. 

Mercury-M  .  1.280,601  1,876,087 

News-E  .  1,269.787  1,419.189 

Mercury-Nesrs-S  . .  664,974  474,488 

Grand  ToUl  ....  8,106,862  8,269,664 
SCHENECTADY,  N.  T. 

Gazette-M  .  1,264,828  1.298,620 

Union-SUr-E  .  994,472  1.087,286 

Grand  ToUl  ....  2,249,800  2,886,906 
SCRANTON.  PA. 

Times-E  .  1,288.660  1,894,774 

SEATTLE.  WASH. 

Post-Intelligeneer-M  1,260.041  2.069.207 
•Poet-Intelligencer-S  686,821  787,601 

Times-E  .  1,786.049  786,911 

Times-S  .  809,682  149,116 

Grand  Total  _  4.640,998  8,782,784 

Seattle  Times  did  not  publisli  July 
16  through  Oct.  18,  1968  due  to 
strike. 

•Includes  AMERICAN  WEEKLY, 

64.166  lines  and  COMIC  WEEKLY, 

19.726  lines. 


SYRACUSE,  N.  T. 

1954  1958 

Herald-Journal-E  .  1.760.871  1,957,281 
•{Herald- 

American-S  .  806,234  646.448 

Post-Standard-M  ..  949,808  1,118.216 

Post-Standard-S  ...  378,038  303.561 

Grand  ToUl  _  3.883,951  4,025,501 

•Includes  AMERICAN  WEEKLY, 
60,126  lines  and  COMIC  WEEKLY. 
21,287  lines. 

{Includes  PARADE  61,163  lines. 
TACOMA.  WASH. 

Newa-Tribune-E  ..  1,317,460  1,397,876 
News-Tribune-S  ..  626,260  421,641 


1,673,280  1.682,898 


921,480  746.622 

1.860,874  1.944.894 


Grand  ToUl  _  4.346,684  4.874,809 

tincludes  THIS  WEEK  71.866  lines. 


SHREVEPORT.  LA. 

Joumal-E  .  996.488 

Times-M  .  1,148,183 

Times-S  .  426,096 

Grand  Total .  2,664,661 


SACRAMENTO.  CAUF. 

Bee-E  .  1,922.418  2.028.488 

Uoion-M  .  668.276  670.229 

Union-S  .  846.716  266,861 

Grand  ToUl  _  2,827,409  2,849,668 

ST.  LOUIS,  MO. 

Globe-Democrat-M  .  1,002,318  1,007,249 


•tGlobe-Democrat-S 
Post-Dispatch-E  . . . 
{Post-Dispatch-S  . . 


714.266  618.861 

2,106,486  2,228,886 
1.282,802  1,041.682 


Grand  ToUl  .  6,104,806  4.890,617 

•Includes  AMERICAN  WEEKLY. 

60.126  lines  and  COMIC  WEEKLY. 
19.888  lines 

tincludes  THIS  WEEK  71,866  lines. 
{Includes  PARADE  68,981  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-M  ...  1,264.610  1,848.896 


Grand  ToUl 


1,943,720  1,819,517 


TOLEDO.  OHIO 

Times-M  .  1,188,548  1,860,446 

Blade-E  .  1,807,208  1,985,370 

Blade-S  .  1,076,916  882,106 

Grand  ToUl  ....  4,071,672  4.217,922 

TORONTO,  CANADA 
Globe  A  Mail-M  ..  1,391,031  1,429,690 

ITelegram-E  .  2.383.784  2,820,969 

SUr-B  .  2,909,802  2,961,970 

SUr-W  .  174,939  146,460 

Grand  Total  _  6.869.666  6.859.079 

tincludes  WEEK-END  Picture  Maga¬ 
zine,  131,427  lines. 

TRENTON,  N.  J. 

Evening  Times-E  .  1,173,959  1,861,466 
Times 

Advertiser-S  ....  360,607  289,993 

Trentonian-M  _  729,971  823.683 

Grand  ToUl  _  2,264.437  2,475,182 

TROY,  N.  Y. 

Record  (See  NoU)  .  1,207,466  1,286,461 
Non:  Record  (M)  sold  in  combina¬ 
tion  with  Times-Record  (E).  Lin¬ 
age  of  one  edition,  Reroid  (M) 
only  is  given. 

TULSA,  OKLA. 

Tribune-E  .  1,603,434  1,660.467 

World-M  .  1,599.968  1,668.898 

World-S  .  641,097  619,184 


Port  (^esUr 

Item-E  .  606.604  770,522 

Tarrytown  News-E  626.989  697,066 

Yonkers  Herald 

SUtesman-E  ....  789,224  838,396 

Whiu  Plains  Reporter 
Dispateh-E  .  858.590  998,192 

Grand  ToUl  _  6,586,924  6,347,241 

WHEEUNG.  WEST  VA. 
InUlligencer-M  ...  998.904  996,422 

News-Register-E  . .  946,546  944,867 

{News-Register-S  .  493,046  472,936 

Grand  Total  _  2,433.495  2,414,224 

{Includes  PARADE.  61,163  lines. 

WICHITA.  KAS. 

Beacon-E  .  1,181,084  1,366,813 

Beacon-S  .  625,119  436,626 

Eagle-M  .  1,567.578  1.485,142 

Eagle-E  .  1,261,566  1,145,387 

{Eagie-S  .  620,796  452,392 

Grand  ToUl  ....  5,146,143  4.826,710 
{Includes  PARADE.  61,163  lines. 

WORCESTER,  MASS. 

Telegram-9  .  782.196  665,102 

Telegram-M  .  957,147  1,022,599 

Gazette-E  .  1,243,936  1,297,787 

Grand  ToUl  . 2,933,278  2,886,488 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-B  .  1,363,473  1,594,887 

{Vindicator 

Telegram-S  .  929,862  778,482 

Grand  ToUl  _  2,293,385  2,872,819 

{Includes  PARADE,  61,163  lines. 

FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.  D. 
American-News-E  326,830  847,868 

American-News-S  .  184,198  187,168 


Grand  ToUl 


3.844,494  8,848,049 


TO.  CAUF.  SIOUX  CITY,  IOWA 

9  09*  JoumaLTribune-E  .  885,708  950,049 

•  Joumal-S  .  868.876  814,762 


Grand  ToUl  _  1,199,084  1,264,801 

SOUTH  BEND.  IND. 

Tribune-E  .  1,473,223  1,726,196 

Tribune-S  .  640,123  586,737 

Grand  ToUl  _  2,113,846  2,812,988 

SPOKANE,  WASH. 
Spokesman- 

Review-M  .  981,269  916,811 

tSpokennan- 

Review-S  .  656,612  660,061 

Chronicle-E  .  1,126,606  1,147,066 

Grand  ToUl  _  2.763,387  2.612,917 

tincludes  THIS  WEEK,  71,146  lines. 

STOCKTON,  CAUF. 


Grand  ToUi 


611.028  484,626 


•Pioneer  Press-S  ..  1,067.691  912,699  Record-E  .  1,407,130  1,496.726 

editor  8C  publisher  for  December  4,  1954 


UNION  CITY,  N.  J. 

Hudson 

Dispatch-M  .  824,633  978,319 

UTICA,  N.  Y. 

Observer 

Dispateh-E  .  1,021,869  1,026,601 

Observer 

Diipatch-S  .  334,695  293,602 

Press-M  .  1,161,446  1,162,778 

Grand  ToUl  _  2,518,010  2,471,881 

WASHINGTON.  D.  C. 

Times-Herald-D  .  1,492,626 

Hmes-Herald-S  .  463.966 

News-E  .  1.099,087  992,734 

Post  A  Times- 

Herald-M  .  2.163.531  1.640,697 

•{Post  A  Tiroes 

Herald-S .  1,068,006  602,821 

SUr-E  .  2,948,224  2,978,668 

tSUr-S  .  1,116,272  967.810 

Grand  ToUl  _  8,879.120  9,139.097 

Norn:  The  Washington  Post  pur¬ 
chased  the  Times-Herald  on  March 
17.  1954. 

•Includes  AMERICAN  WEEKLY. 

60,126  lines  and  COMIC  WEEKLY, 
29  289  lines 

tincludes  THIS  WEEK  71,866  lines. 
{Includes  PARADE.  61,163  lines. 

WATERBURY,  CONN. 

Republican-M  .  955,021  1.056,890 

Republiean-S  .  374,460  368.089 

American-E  .  1,194,874  1,328.760 

Grand  Total  _  2,524,366  2,737,229 

WESTCHESTER  COUNTY 
MACY  GROUP.  N.  Y. 
Manuroneck 

Hmea-E  .  462,428  620,092 

Mt.  Vernon 

Argus-E  .  700,294  826,326 

New  Rochelle  SUndard- 

Star-E  .  766,852  827,817 

Ossining  Citizen- 

RegisUr-E  .  486,926  680,736 

PeekskiU  SUr-E  ..  891,118  448,096 


ALTOONA.  PA. 

Mirror-E  .  999,201  1,168,928 

APPLETON,  WIS. 

PostrCrescent-E  ..  1,371,944  1,486,022 

BATTLE  CREEK.  MICH. 
Enquirer  and 

News-E  .  1,000,842  1,126,820 

Enquirer  and 

News-S  .  273,000  269,972 

Grand  ToUl  ....  1,273,342  1,396,292 

BIRMNGHAM.  ALA. 

News-E  .  1,913,107  1,948,652 

News-S  .  898,549  784.790 

Post-Herald-M  ....  1,292,163  1,373,080 

Grand  ToUl  _  4,098,819  4,061,472 

BURUNGTON,  VT. 

Free  Press-M  _  796,986  912,407 

CANTON,  OHIO 

Repository-E  .  1,748,936  1,932.386 

Repository-S  .  789,432  632,604 

Grand  Total  _  2,638,368  2,664,940 


CASPER. 

WYO. 

Tribune-Herald-E 

486,640 

629,634 

SUr-M  . 

818,640 

228,168 

Tribune-Herald  A 

SUr-S  . 

148,106 

118.280 

Grand  ToUl  .... 

958,386 

876,022 

DAVENPORT.  IOWA 

Times-E  . 

1,163,810  1,284,804 

Democrat-S  . 

381,332 

481,908 

Denoocrat-M  . 

821,814 

773,284 

Grand  ToUl  .... 

2,856.966 

2.639,446 

DAYTONA  BEACH.  FLA. 

News-E  . 

510,402 

562,818 

News-Joumal-S  . . . 

191,790 

144,172 

Journal-M  . 

609,219 

547,162 

Grand  ToUl  .... 

1,211,411 

1,244,162 

GRAND  FORKS.  N.  D 

Herald-MES  . 

604,126 

679,922 

(Continued  on  page  62) 
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Herald-E 

Herald-S 


BIG  SPRING 
1954 

.  354,480 

.  234,245 


GREEN  BAY.  WIS.  Caller-M  .... 

1954  1953  Times-E  .... 

Press-Gazette-E  ..  1,387,526  1,381,940  Caller-Timcs-S 

HUNTINGTON,  W.  VA.  Grand  Total 

Advertiser-E  .  1,149,816  1,189,262 

Herald-Dispatch-M  .  1,201,944  1,207,676 


CORPUS  CHRISTI 
.  1,433,110  1,373,890 


622,900  462,112 

3,321,332  3,168,298 


Herald-Dispatch-M 

Herald- 

Advertiser-S  . . 


Herald-E  .  318,766 

337,896  Herald-S  .  151,438 


Grand  Total  _  2,801,839  2,734,834 

HVANNIS,  MASS. 

Cape  Cod  Standard- 


Grand  Total 


MARSHALL 


Times-E  .  344,610  351,232 

LINCOLN,  NEB. 

Star-M  .  952,462  1,003,338 

Journal-E  .  922,670  920,108 

Journal-Star-S  _  258,776  249,816 


News  Messenger-E. 


351,232  fjevk's  Messenger. S 


Grand  Total 


_ _ _  News-E  .  297,878 

Grand  Total  _  2,133,908  2,173,262  News-S  .  173,303 

MADISON,  WIS.  Grand  Total  ....  471,181 

Capital  Times-E  ..  952,700  1,059,772  „ .  _ 

Wis,  State  SAN  ANGELO 

Journal-M  .  1,042,489  1,099,287  Standard-M  .  718,144 

§Wis.  State  Times-E  .  675,626 


Joumal-S  .  496,125  392,182  Standard-Times-S 


Grand  Total  _  2,491,314  2,551,241 

{Includes  PARADE,  59,297  lines. 


1,746,388  1,849,624 


LYNN.  MASS. 

1954 

1953 

Item-E  . 

608.153 

768,168 

Tel.-News-E  . 

473,867 

548,043 

Tel. -News-S  . 

182,774 

172,810 

Grand  Total  .... 

1,264,794 

1,489,023 

MONROE,  LA. 

World-M 

(See  Note)  . 

668,586 

272,968 

Grand  Total  .... 

941,554 

Note:  World  (M) 

sold  in 

combina- 

tion  with  News-Star  (E). 

PASADENA 

,  CALIF, 

IndeoendenUM  .... 

905,683 

923,543 

Independent-S  .... 

323,693 

264,523 

Grand  Total  .... 

1,229,376 

1,188,066 

PATERSON,  N.  J. 

Call-M  . 

955,722 

990,217 

News-E  . 

1,208,233 

1,301,298 

Grand  Total  .... 

2,163,955 

2,291,515 

SALEM 

ORE. 

Capital  Journal-E  . 

946.282 

774,972 

Oregon-Statc-M  . . . 

883,017 

708,936 

Oregon-State-S 

171,532 

118,179 

Grand  Total  .... 

2,000,831 

1,602,087 

SCRANTON,  PA. 

566.449 

Scrantonian-S  . . . . 

423;972 

Grand  Total  . . . . 

990,412 

B.  B.  Witt  Sells 
Missouri  Daily 


B.  B.  Witt,  who  has  owned 
the  Cameron  (Mo.)  News-Oh- 
server  for  50  y€ar«,  has  sold 
the  daily  to  John  C,  and  Bill 
Bross,  a  father  and  son  team, 
of  Primghar,  Iowa.  Included  in 
the  sale  was  the  Cameron  Sun, 
a  weekly,  also  published  by  Mr. 
Witt.  The  sale  was  handled  by 
Herman  H.  Koch,  newspaper 


Witt  plans  to  retire  after  hav¬ 
ing  spent  almost  60  years  in  the 
newspaper  business.  He  will 


John  B.  McCuish,  newly  elect- 


sas,  has  re-purchased  the  Har¬ 
vey  County  News,  weekly  news- 


MONTGOMERY,  ALA 

Advertiser-M  .  1,109,668 

Advertiscr-S  .  424,606 

Journal-E  .  1,070,174 


1,070,174  928,242 

2,604,448  2,183,188 


932,092  Banner-S 
322,854 


GREENVILLE 

Banner-E  .  144,340  .  WILKES-BARRE,  PA. 

Banner-S  .  93,940  .  Record-M 

_ (See  Note)  .  636,937  909,011 

Grand  Total  _  238.280  .  Timcs-Leader-E 

(See  Note)  .  982,875  1,296,832 


mute  between  the  paper  and 
the  state  capital  at  Topeka. 


NEW  BEDFORD,  MASS. 
Standard-Times-E  .  884,730  1,055,320 

{Standard- 

Times-S  .  272,198  232,962 


SNYDER 

Daily  News-E  _  218,260  242,480 

Daily  News-S  _  248,206  309,666 


Independent-S 


Grand  Total  _  1,156.928  1,288,282 

{Includes  PARADE,  60,672  (1954)  ; 
50,612  (1953)  lines. 


rand  Total  _  466,466  552,146 

.4DVERTISING  LINAGE 
SERVICE 


Grand  Total  _  2,213,327  2,625,413 

Note:  Did  not  publish  frcm  October 
1-5,  1954. 


NORRISTOWN.  PA. 
Times-Herald-E  . . .  809,788 


OIL  CITY.  PA. 

Derrick-M  .  523,566 

Blizzard-E  .  465,989 


AUGUSTA.  GA. 

Chronicle-M  .  956,963  1,054,556 

822.384  Chronicle-S  .  324,497  252,248 

Herald-E  .  866.518  1,040,123 


4-Paj;e  Postal  Area 
Guide  in  Newspaper 


Two  newspapermen  who  have 
been  active  in  Democratic  poli¬ 
tics  have  purchased  the  Sa/ina 
(Kas.)  Sun-Advertiser,  a  week¬ 
ly.  State  Rep.  Milo  W.  Sutton, 
until  recently  a  staff  member 
of  the  Emporia  Gazette,  will 
be  managing  editor,  and  Aaron 


Buffalo  Butler,  former  journalism  pro- 
Four  pages  in  the  Buffalo  fessor  at  Pittsburg  State  Col- 


2,147.978  2,346,927 


Evening  News  on  Thank.sgiving  lege,  will  be  business  manager. 
Eve  (Nov.  24)  were  devoted  to 


Grand  Total  _  989,555  1,259,873 

PASSAIC,  N.  J. 

Herald-News-E  ...  981,629  1,124,627 

PENSACOLA,  FLA. 

Journal-M  .  740,726  807,324 

News-Journal-S  . .  313,600  275,030 

News-E  .  521,444  590,562 


luo.aoi,  BLUEFIELD.  W.  VA.  “  rostat  Zione  uuiue  lor  xne 

^9,555  1,259,873  Teiegraph-M  ’  area  Served  by  the  Buffalo  Post 

VI  -r  .  470,235  468.266  Office.  The  supplement,  printed 

Telcgr.iph-S  .  191,397  153,196 


a  Postal  Zone  Guide  for  the 

W.  G.  Landrey  Name,! 

as  part  of  the  regular  day’s  Paris  Bureau  Head 


—  661.632  621,462  issuc,  by  making  two  simple 

Note:  Telegraph  (M)  sold  in  com- 


Gazette-M  .  991,146  1,230,404 

1,5(5.7|0  I,6i2,916  Gaz^tte-S  .  360,158  383,075 


Paris 

A.  L.  Bradford,  United  Press 
vicepresident  for  Europe,  has 
appointed  Wilbur  G.  Landrey 


POTTSTOWN,  PA. 
Mercury-M  .  851,648 


ROCKFORD,  ILL. 


Star-M  .  988,792  1,077,020 

Register- 


bination  with  Sunset  News-E"."”  Converted  into  A.  L.  Bradford,  United  Press 

CHARI  FSTOv  w  VA  ^  16-page  booklet.  vicepresident  for  Europe,  has 

Gazette-M  .  ’991.146  1:230.404  second  year  the  appointed  Wilbur  G.  Landrey 

Gazette-s  .  360,158  383,075  Evening  News  has  been  given  as  Paris  bureau  manager,  Ken- 

MaiU  the  privilege  of  making  this  neth  Miller  as  chief  political 

- guide  available.  Postmaster  Jo-  correspondent  in  London,  and 

Grand  Total  —  2,575,595  3.028.639  seph  R.  Hawn  Wrote  a  letter  of  Andrew  Gregoriades  as  man- 

COLUMBIA,  s.  c.  appreciation  to  Edward  H.  But-  ager  of  the  Zurich  bureau. 


Grand  Total  _  2,575,595  3.028.639 

COLUMBIA.  S.  C. 


Republic-E  .  1,602,916  1,690,360  Statc-S  .522!.58.5  43i,’o69 

. 6_..142  553,896  Record-E  .  870,086  898,442 


state-M  .  877,593  903.624  ler,  editor  and  publisher  of  the 

Statc-S  .  .522..585  431,069  NeWS. 


3,216,8.50  3..321,276 


BOCK  ISLAND-MOLINE.  ILL.  FOND 

Dispatch-E  .  1,090,866  1,132,698  Comm.  Rep.-E 

Argus-E  .  1,010,150  1,064,700 


Grand  Total  _  2,270,264  2, 

FOND  DU  LAC.  WISC. 


- ^ - ^ —  Post  Office  employes  supplied 

2,270,264  2,233,135  alphabetical  street  list  for 


Mr.  Landrey,  of  Kansas  City, 
Kas.,  is  a  graduate  of  Colum¬ 
bia  University  and  for  the  past 
10  years  has  served  in  UP 


the  project  and  also  assisted  in  bureaus  in  the  United  States 


HAMMOND,  IND. 


669.653  760,883  checking  proof s.  Despite  the  Europe.  His  most  recent 


Grand  Total 


painstaking  work  involved,  the  assignment  was  in  London. 


SALISBURY,  N.  C. 

PoffUE  .  673,048 

Post-S  .  236,054 


—  2,101,016  2,197,398  .  ^’47i’7i8  ^’37^  384  j®'®  achieved  without  a 


SUPERIOR,  WIS. 
Telegram-E  .  637,798 


TEXAS  HARTE-HANKS 
NEWSPAPERS 


602.518  Grand  Total  ....  1.681.745  1,579,047 
191,156  HAVERHILL,  MASS. 

793  674  Gazette-E  .  575,892  646,708 

JAMESTOWN.  N.  Y. 

o..  Post-Journal-E..  ..  1,0.30,515  1,121,663 
664.846 

LAWRENCE,  MASS. 

KS  Tribune-E 


—  single  minute  of  overtime. 


Salute  to  Tall  Bank 

Dallas 


Mr.  Miller  joined  UP  in  New 
York  in  1947  after  completing 
his  studies  at  Princeton.  He 
was  transferred  to  the  Euro¬ 
pean  service  in  1951  and  for 


A  12-page  colorgravure  sup-  the  past  three  years  has  been 
plement  in  the  Times  Herald  news  editor  in  Paris. 


ABILENE 

Reporter-News-M  .  703,696  721,000 

Rcporter-Ncws-E  . .  686,630  698,040 

Report«r-News-S  . .  452,018  335,440 


1,842,344  1,754,480  Grand  Total 


•ibune-E  Rud  Sunday  News  of  Nov.  28  Mr.  Gregoriades  replaces  the 

N^)  — ..  944  619  982,173  saluted  the  formal  opening  of  late  Ludwig  E.  Popper  as  man- 

Note:  Tribune  (E)  sold  in  combina-  ^  -o  ui-  xt  i.-  i  ^  ti, 

tion  with  Eagle  (M).  the  40-story  Republic  National  ager  of  the  Zurich  bureau.  He 

LOWELL,  MASS.  Bank  building.  The  special  joined  the  UP  in  Frankfurt 

,n-E  . ’  650,691  707,891  section  was  printed  at  the  Den-  after  eight  years  of  experience 

.  219,809  175.653  yer  (Colo.)  Post  rotogravure  with  U.  S.  publications  in  post- 

Grand  Total  _  870,600  883,644  plant.  war  Germany. 


721,000  LOWELL,  MASS. 

698’,040  Sun-E  .  630,691 

335,440  Sun-S  .  219,809 


after  eight  years  of  experience 
with  U.  S.  publications  in  post¬ 
war  Germany. 
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when  it  reflects  the  faithful 

PR  Workshops 

(Continued  from  page  9)  said  when  the  business  itself  (Continued  from  page  15) 

- -  pves  vigorous  support  by  ac- 

and  unstintingly  to  distort,  di-  *  vi-  Erie  (Pa.)  Dispatch  “is  a  suc- 

vide,  and  corrupt.  “We  are  the  the  public  to  believe.  angle.”  The 


Good  Luck  Ad 

(Continued  from  page  15) 
rent  program  running  in  the 


vide,  and  corrupt.  “We  are  the  public  to  believe, 
major  obstacle  in  their  path,” 

Mr.  Streibert  declared.  policies  are  made  i 

Better  PR  People 


“It  is  the  best  business  when  t  w;i 

,.  .  j  j  agency  quotes  Richard  T.  Wil- 

policies  are  made  and  policy-  son.  Dispatch  circulation  mana- 
makers  are  chosen  by  tests  of 


years  ago,  when  swatches  of 
material  were  inserted  in  news- 
pipers.  It’s  usually  a  one-shot 
thing,  he  commented. 


Shop  Talk 

(Continued  from  page  68) 


...-.vcxo  ax.  X.X  W.C..  oy  ux  ^ 

moral  principle,  not  practical  *  ’  „  x,„: 


In  a  report  by  the  PRSA’s  expediency  ”  Mr.  Montgomery  Pro'"®tion  has  been  successful  Sheppard,  the  amorous  osteo- 
lucation  Committee  the  need  gaid  '  from  a  newspaper  standpoint,  path  alleged  to  have  declared 

r  better  selection  of  PR  peo-  (por  additional  coverage  of  f®'  his  independence  last  July  4  by 

e  was  cited  for  three  reasons:  pRSA’s  meetine  see  naee  26)  ^  “ft  from  the  activity  divoting  his  wife  to  death,  went 

m.  _  _  A _ •-/•a  o  H  o  '•  xirliir»Vi  '■•AnAtxrAi^  tnfoi>Aaf  iti  _ t  ff 


Education  Committee  the  need  gaid. 

for  better  selection  of  PR  peo-  (For  additional  coverage  oi 
pie  was  cited  for  three  reasons:  PRSA’s  meeting  see  page  26) 

1)  To  save  money.  A  misfit  in 
PR  is  an  expensive  investment; 

2)  To  achieve  universal  ac-  n  n 
ceptance  of  PR  as  a  profession;  lJat*“±VC8S 

and  3)  To  replenish  the  leader-  (Continued  from  page  10) 

ship  in  PR.  _ 

To  accomplish  these  three 

(;oals  the  committee  urged  use  Medina,  “you  hold  it’s  the  news 


ceived  a  “lift”  from  the  activity  divoting  his  wife  to  death,  went 
which  renewed  their  interest  in  on  trial  here  today.’  ” 
their  routes.  recall  a  few  pearls  spread 

A  Bureau  of  Advertising  jjiss  Kilgallen,  also.  One  of 
statement  pointed  out  that  it  when  the  jury  was  being 

had  been  aware  of  the  Lever  picked,  reported  that  Dr.  Shep- 
campaign  and  was  maintain-  entered  the  courtroom 

ing  a  neutral  position  on  the  looking  “like  a  young  man  who 
carrier  angle.  It  was  declared  j^^^d  been  refused  his  first  kiss.” 


of  the  psychological  test  in  the  Paper’s  right  to  go  into  every-  to  be  Bureau  policy  to  stay  out  ^^^d  although  not  witty,  how 
"screening  and  weeding  proc-  j,  that’s  just  about  the  size  of  business  office  and  circula-  g^out  this  lead  by  Todd  Simon 


^*8cr6cning  and  W66dingf  proc-  tningj  tnat  s  just  about  tnc  size  of  business  office  and  circuia- 

ess”  in  PR.  It  cautioned,  how-  it.”  The  reporter  agreed.  tion  department  matters.  in  the  Cleveland"  Plairi  Dealer 

ever,  against  testing  “as  a  sub-  Mr.  Nizer  criticized  the  re-  Supplementary  notices  to  far  away  will 

stitute  for  our  own  thinking.”  porter’s  approach  to  the  prob-  newspapers  will  say  that  the  ^  killer’s  hand  or  weapon  still 

Financial  PR  serves  no  pur-  papers’  only  share  in  shaping  j^ip  blood?  Were  50  maroon 

How  public  relations  is  eood  It"®  ^’■®  Program  is  to  have  a  meet-  g  fg  Marilyn  Sheppard’s 

now  puDiic  relations  is  gooa  venal  judges — just  as  there  are  ing  of  supervisory  people  at 


in  the  Cleveland  Plain  Dealer 


Supplementary  notices  to  j^^gf  ^gg^.  How  far  away  will 
newspapers  will  say  that  the  ^  killer’s  hand  or  weapon  still 


business  in  the  financial  com-  mg  oi  su^rvisory  people  at  death  home  human  or  dog 

muS  wasdescribed^^^^^  “  became  which  Good  Luck  represente-  ^lood?  Squashed  mosquitos? 

munUy  was  described  by  Sidn^  th  g^grigokg  the  many  brilli-  tives  can  explain  the  plan.  All  gtepped-on  horseradish?  Or 

S  reet  jZt^I  ™®"  ®  ^*‘®  mechanics  of  collecting  the  Coca-Cola?” 


Mr.  Self  told  how  when  he  fjjg  community. 


careers  and  income  to  serve  clovers  and  determining  prize- 


spilled  Coca-Cola?’ 


’,S,^1o7e*s  V'there  "ere  Th'at  Wre”^  The  lawyer,  have  never  been 

not  only  not  any  financial  pub-  ways  a  special  pleader.”  hie  Lever  executive  doubted  “  miscarriage 

lie  relations  people,  there  was  The  attorney  advanced  a  pro-  the  validity  of  the  argument  newspaper 

no  financial  public  relations,  posal  that  a  three-judge  tri-  that  newspapers  would  have  to  coverage  of  a  trial.  But,  make 
and  practically  no  public  rela-  bunal  be  established  to  try  cases  accede  to  other  similar  de-  "O  mistake,  the  lawyers  are 
tions  to  speak  of  on  the  part  jn  which  newsmen  are  charged  mands,  if  advertisers  made  watching  this  coverage  closely 
of  many  big  companies.  “It  with  contempt  of  court.  Now,  them.  He  recalled  that  no  such  and  are  loading  their  arsenal 
was  a  time  of  transition  be-  the  individual  judge  who  issues  thing  materialized  after  the  with  arguments  to  bolster  their 
tween  the  robber  barons  of  the  the  citation  also  conducts  the  Miracloth  experience  several  charge  of  “trial  by  newspaper.” 

turn  of  the  century  and  the  trial.  And,  Judge  Medina  in- -  -  — - 

more  enlightened  policies  of  terrupted,  the  Supreme  Court  j 


winners  is  done  outside  the 


lie  relations  people,  there  was 


today,”  he  said. 


of  the  United  States  has  a  firm 


Turning  to  the  financial  press  line  of  precedent  of  never  sus- 
per  se,  Mr.  Self  declared:  “I  taining  a  conviction  in  press 
think  that  we  have  improved  a  cases. 

good  deal  in  the  past  decade  it  might  be  different,  Mr. 
or  so  just  as  business  has  im-  Nizer  suggested,  if  a  three- 
proved.  There  may  have  teen  a  judge  court  and  a  jury  found 
day  when  reporters  tried  to  that  there  was  an  obstruction 
bite  presidents,  and  vice-versa,  ©f  justice. 

But  I  can  say  now  that  most  in  the  windup,  Mr.  Yerxa  re- 
financial  and  business  reporters  ported  that  the  New  York  I 
want  to  get  a  story,  but  they  State  code  covering  contempt  i 
want  to  get  it  straight  and  to  for  false  and  unfair  stories 
understand  what  it  means.  It  is  of  criminal  cases  had  never 
a  good  idea,”  he  continued,  “to  been  invoked,  and  both  Judge 
arrange  for  managements,  who  Medina  and  Mr.  Nizer  nodded 
are  afraid  of  reporters,  if  there  their  heads  in  affirmance, 
are  any  such  left,  to  meet  the 
press.  A  lot  of  good  will  for  • 

both  sides  should  come  out  of  _  _  .  „  _ 

it”  Morfjan  to  ABC. 

Mr.  Self  further  noted  that  Edward  P.  Morgan,  former 
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Mr.  Self  further  noted  that  Edward  P.  Morgan,  former 
when  managements  get  into  United  Press  and  Chicago 
trouble  it  is  often  because  they  Daily  News  foreign  correspond- 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 
Newspaper  Brokers 


do  x-v...  MAY  BROTHERS,  Binshamton.  N.  Y.  THE  Voice  of  Experience  speaking: 

flO  not  t&ke  tho  advice  of  their  ent,  resigned  this  week  as  news  Established  1914.  Newspapers  bought  To  buy  wisely,  sell  soundly  •  .  .  Con- 


PR  experts 


director  of  Columbia  Broadcast-  !  and  sold  without  publicity. 


suit  The  DIAL  Agency,  640  West  WiP 
lis,  Detroit  1,  Mich.  TEmple  1-0903. 

LEN  FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec- 


Rotert  Montgomery,  staff  ing  System  to  conduct  a  news  For  better  newspai^r  properties.  _h - : - : - 2 - : - : 

consultant  to  President  Eisen-  and  opinion  program  for  the  ‘^ett“*“"odett!'’  Bro^eilT'  a  33^  Year^li?cSf  Bro^eragJ  Rec- 
hower,  and  president  of  Nep-  American  Federation  of  Labor  !  P.  Q.  Box  627.  San  Fernando.  Calif.  0,^.  Courteous,  confidential,  personal- 
tune  Productions,  Inc.,  termed  on  the  ABC  radio  network,  be-  ’  ★  -^.^"sty^^l  ci.,"'l25^  MlTrke^^af,  te^ght“a';;d%oid!^rn'‘ywhere‘."V^ 
public  relations  good  business  ginning  Jan.  3.  :  San  Francisco  e,  California.  Mount  Pleasant.  Michigan. 
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CLASSIFIED 

SECTION 

preceding  poge  for  Addi¬ 
tional  Newtpoper  Brokers  and 
Ciostifled  Ratot,  Peficies,  efc. 

ANNOUNCEMENTS 

_ Newspaper  Brokert _ 

•  • 

WE  List  Only  First  Class  Properties 
on  an  Exclusive  Basis.  Tell  Us  What 
You  Want  —  We'll  Get  It  If  Possible. 

J.  R.  GABBERT 

3937  OranRe  Riverttide,  California 
CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 
MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St.,  Sioux  City,  Iowa 

_ Newspaper  Appraisers _ 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 

Publications  For  Sale 

WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  A 
Associates,  4958  Melrose  Avenue,  Los 

Angeles  29,  California. _ 

TWO  central  Virginia  suburban  county 
weeklies  operating  out  of  same  shop. 
Potential  unlimited  in  population  of 
over  100,600.  Write  Box  4730,  Editor 
ft  Publisher. _ 

$65,000  NET  buys  on?  of  the  finest 
weeklies  in  upstate  New  York,  located 
in  one  of  the  State's  most  promising,  ^ 
productive  regions.  Well  Established, 
modemly  equipped,  with  profitable  job 
printing  business  in  conjunction.  Mak¬ 
ing  money,  can  make  more.  Principals 
only.  No  Brokers.  Box  4826,  Editor 
ft  Publisher. _ 

CALIFORNIA  EXCLUSIVE  rural  week¬ 
ly.  High  farm  income  in  large  trad¬ 
ing  area.  Grossing  $27,000,  netting 
$9,000.  Price  $27,000  with  $12,500 
down.  Complete  plant.  Best  hunting 
and  fishing.  This  is  the  nicest  paper 
of  its  size  we  have  offered.  Joseph  A. 
Snyder,  Newspaper  Broker,  10150  Cul¬ 
ver  Bivd.,  Culver  City,  California. 


TENNESSEE  weekly,  $45,000  gross; 
Building,  lot  and  equipment  worth 
more  than  price  asked.  Cash  payment 
$22,500.  Publishers  Service,  P.  O.  Box 
8182,  Greensboro,  N.  C. 


COLORADO  EXCLUSIVE  WEEKLY 
on  west  slope,  in  the  mountains,  ir¬ 
rigated,  population  1,250,  Gross  $20,- 
000,  price  $20,000,  half  cash.  Bailey- 
Krehbiel,  Newspaper  Service,  Box  88, 
Norton,  Kansas. 


NEW  MEXICO  weekly,  $44  plus  gross. 
Top  equipment.  1/3  interest  $7,500. 
cash  down,  balance  easy.  2/3  business 
is  for  sale,  1/3  to  good  printer.  No 
dealers.  Quick  action  only.  Blue  rib¬ 
bon  property.  Socorro  Chieftain, 

Socorro,  New  Mexico. _ 

OHIO  WEEKLY  AND  JOBSHOP. 
Located  in  fast  growing  town  in 
agriculture-industrial,  fine  community. 
Good  payrolls.  Four  employees,  wife 
and  publisher.  Two  14  Linos,  2  cyl. 
automatics.  Baum  auto  folder,  power 
cutter,  news  press,  folder,  Elt^,  etc. 
Gross  $39,000  last  year.  Need  cash 
for  another  business.  Building  avail¬ 
able.  New  London  Record,  New  Lon- 

don,  Ohio.  Phone  241  or  1984. _ 

TWO  OFFSET  WEEKLIES.  Florida. 
Must  be  sold  by  January  1  because  of 
health.  No  plant.  Have  printing  agree¬ 
ment.  Good  opportunity.  $6,500  includ¬ 
ing  Lino  and  composing  equipment. 
First  cash  takes  them.  Box  4941,  ^i- 

tor  ft  Publisher. _ 

WILL  SELL  INTEREST  in  large,  ex¬ 
cellent  weekly.  Chart  Area  6.  Prefer 
man,  40.  who  knows  publishing,  ad 
promotion.  Requires  $25,000.  Guaran¬ 
teed  salary,  bonus ;  contract  for  bal¬ 
ance  of  stock.  Opportunity  to  own 
property  now  worth  nearly  $200,000. 
Write  Box  4901,  Editor  ft  Publisher. 


NEWSPAPER  SERVICES 


_  Job  Printing _ 


PRESS  TIME  AVAILABLE 

4  Color  Letter  Press  newspaper 
Comic  Supplements  and 
Magazine  Sections, 

Black  or  Black 


One  Color 

Newspapers,  Standard 
or 

Tabloid  Size  Papers 
Quality  satisfaction  assured 


NEWSPAPER  SERVICES  1  MACHINERY  and  SUPPLIES 


MONEY-SAVING  PRICES 

INQUIRIES  INVITED 

Atlantic  Press  and  Color 
Printing  Co. 

BOX  4800 

EDITOR  &  PUBLISHER 


National  Advertising  Space 


SPACE  BUYFniS 
GO  GRASS  ROOTS 
Test  SANDERS  Dandy  ABC  Three 


Promotion— Public  Relations 


CIRCULATION 

Plus- Lineage 
And 

Reader-Reports 

In 

One  Package 

"THE  MILAM  PLAN" 

Now  Negotiating-1966 

The  L.  I.  Milam  Publishing  Co. 

NEWSPAPER  REPRESENTATIVES 
PUBUC  RELA'nONS 

192  Broadway 
Long  Branch,  New  Jersey 


Syndicates  •  Features 


Rei>orted  in  last  week's  EftP 

THE  JOB  COUNSELOR 

by  Jules  Z.  Willing 
FImployment  expert,  author  of 
“HOW  TO  LAND  THE  JOB  YOU 
WANT' 

A  timely  question-answer  column  now 
running  in  New  England  dailies  as  a 
classified  advertising  page  feature. 
Answers  readers’  questions  on  finding, 
landing,  holding,  and  advancing  in 
jobs.  Promotes  classified  readership, 
good  spring-board  for  space  sales  pro¬ 
motion.  Avaiiabie  1,  3,  or  6  days, 
weekly.  For  tear  sh^ts  and  details, 
write : 

JOB  COUNSEIOR,  118  W.  42. 

New  York  36.  N.  Y. 

YOUR  readers  will  love  AN  OLD 
FASHIONED  CHRISTMAS— 760  words 
— three  photographs  by  Gordon  Lang¬ 
ley  Hall — Wire  or  write  for  rates  and 
territories  still  open— Gordon  Langley 
Hall  News  Service,  12  West  10  Street, 
New  York  11.  N.  Y. 


Syndicates  -  Features _ 


YOUNG  TV  COLUMNIST  fuUy  es¬ 
tablished  in  a  metropolitan  area.  Now 
ready  to  provide  fresh,  readable  col¬ 
umn  on  daily  or  weekly  basis.  Box 
4706.  Editor  ft  Publisher. 

_ Press  Engineers _ 

E.  P.  WALLMAN  ft  CO. 
Machinists.  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  976  N.  Church  Street 

Rockford _ Illinois 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  3.  N.  Y. 
Phone  spring  7-1740 

^  LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St..  Long  Island  City  6.  N.Y. 
STillwell  6-0098-0099 

SKIDMORE  &  MASON.  INC 

ERECTING 

MOVING 

DISMANTLING 

661  W.  22nd  St..  New  York  11.  N.  Y. 
PHONE  ORegon  5-7760 


MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

MODEL  G-4-4 

INTERTYPES 

Ser.  No.  16,285  and  16,286 

Elquipped  two  72  and  two  90-chan, 
main  mags.,  four  34-chan.  aux.  mags., 
6-pocket  mold  disks,  blowers,  self- 
quadders,  Mohr  saws,  electric  pots. 
Margach  feeders,  AC  motors. 

Midwestern  location. 

Priced  to  sell. 

INLAND  NEWSPAPER 
SUPPLY  CO. 


422  West  8th 


Kansas  City  6.  Mo. 


20x26  Miller  Simplex.  Model  8  and  26 
Linotype  machines.  Foster — 210  N. 
Broad  St.,  Phila.  2,  Pa.  Locust  8-0990. 

LINOTYPE  MATS  SOLD.  Large  as¬ 
sortment  constantly  in  stock.  Request 
lUt.  Roth  200%  W.  24,  N.  Y.  C.,  11. 

TELETYPE9ETTER  High  Speed  Op¬ 
erating  Unit.  Used  three  months.  $1960. 
K.  L.  Chatters,  Michigan  Daily,  Ann 
Arbor.  Michigan. _ 

UNOTYPES  AND  INTERTYPES s 
2— #8  single  mag.,  #42641  and 
#46479 

1— #8  S-mag.,  #47963 
1— #31  4-mag.,  #55407 
1 — Model  C  Intertype,  gas  pot,  $ 
mag.,  #7018 

1— Model  G2  Intertype.  #16822,  with 
aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
323  No.  4th  Street 
Philadelphia  6,  Pa. 

JUST  OVERHAULED  by  Mergen- 
thaler  machinist,  4  magazine  Model 
31s.  Gas  pots,  blowers,  quadders.  72- 
90  $5500.  Straight  72  or  straight  90, 
$5250.  7  years  old.  Now  in  operation. 
Must  sell  to  make  room  for  new 
mixers.  The  Brownsville  (Texas) 
Herald. _ 

UNO..  INTERTYPE  AND  LUDLOW 
mats  bought  and  sold.  Over  1,000  fonts 
for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  St..  Phila,  Pa. 


Photoengraving  Equipment 


“FOR  SALE — Complete  newspaper  sd* 
graving  plant  equipment  to  be  sold  oab 
as  a  unit,  including  Chemco  camera  sad 
etching  machine.  All  in  good  conditioa, 
most  purchased  new  in  last  eight  years. 
Can  be  seen  on  floor  or  list  and  pries 
on  request.  Star-Press,  Muncie,  Is. 
diana.” 

Press  Room 

16-PAGE  Hoe  Web  Press,  two  S-pags 
2  plate  wide  units  with  high  spssd 
folder,  A.C.  motor  and  stereotype 
equipment. 

IMMEDIATELY  AVAILABLE 

Thomas  W.  Hall  Co., 
Stamford,  Conn. 

Used  Presses 

ft  Since  newspapers  constantly  arc 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  whicb 
may  be  available  soon,  for  newspa¬ 
pers  of  all  sizes. 

ft  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs, 
ft  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

6601  W.  31  Street  Chicago.  Illinois 

IMMEDIATELY  AVAILABLE 

DUPLEX  STANDARD  TUBULARS 
16  -  20  -  24  Pages 
SINGLE  WIDTH  DECK  PRESSES 
3  Deck  and  4  Deck  -  2$  9/11 
DOUBLE  WIDTH  DECK  PRESSES 
4  Deck  -  21V6  •  22%  -  28  9/lt 
UNIT  TYPE  PRESSES 
2  to  60  UniU.  21%  -  22%  -  28  9/11 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York  86,  N.  T. 

PAGE  mat  roller  for  sale,  AC  ehaia 
drive  motor.  George  C.  Oxford.  Boi 
903.  Boise.  Idaho. 


HOE  UNITS 

12  Z  Pattern 
4  Vertical  Pattern 
Length  Cutoff  23  9/16' 

AVAILABLE  separately.  In  groups, 
with  or  without  double  folders 

John  Griffiths  Co.,  Inc. 
415  Lexington  Avenue 
New  York  17,  N.  Y. 


For  Sale: 

82  ft  48  PAGE  Hoe  Web  Presses  con¬ 
densed  type  22%  cut-off. 

BIG  CHIEF  2400  lbs.  Gas  fumset 
with  draw  off,  with  or  without  molds. 
HOE  heavy  duty  stereotype  saw. 
DURAL  Stereotype  Chases. 

HALL  Form  Tables. 

VANDERCOOK  ft  WESEL  Proof 
Presses. 

Thomas  W.  Hall  Company 

_ STAMFORD,  CONN. _ 

100  h.p.  AC  motor  drive  complete  wHb 
control  board.  76  h.p.  AC  motor  drive 
complete  with  control  board.  Also  $6, 
$6,  40  h.p.  AC  drives.  George  C.  Ox- 
ford.  Box  90S.  Boise.  Idaho. _ 

GOSS  COMET 

8  Page  Flatbed  -  AC  Motor 
Tabloid  Slitter  and  Accessoriee 
Top  Condition  -  Available  60  Days 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York  86,  N.  T. 
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MACHINERY  and  SUPPUES 


Preta  Room 


COMPLETE  AND  READY  TO  GO! 

20  PAGE  DUPLEX 
METROPOLITAN  UNITYPE, 
with  Half  and  Quarter  folder. 

Color  Striper,  22%'  cutoff,  AC  Motor. 

COMPLETTE  Stereo  conoietinK  of  Mat 
Boiler,  Humidor,  Shear,  16  Turtles  and 
Chases,  Electric  Scorchers,  SOOO  lb.  Gas 
Pornace,  Pump  and  Spout,  Casting 
Box,  Tail  Cutter,  Shaver,  Chipping 
Block,  Router. 

Attractively  Priced  for  Immediate  Sale. 

BEN  SHULMAN  ASSOCIATES 

MO  Fifth  Ave.,  New  York  S6.  N.  Y. 


4  UNIT  HOE  PRESS 
and  22%'  double  folder,  steel  cylinders 
roller  bearing,  Kohler  reels. 

Press  can  be  seen  in  operation  at  the 
Brooklyn  Eagle. 

Priced  right  for  quick  sale. 

CONTACT : 

Stephen  J.  Lambert.  24  Johnson 
Street,  Brooklyn.  New  York. 

MA  4-6200.  _ 

GOSS  24-page  single  width  standard 
decker  newspaper  press,  with  color 
dMk.  Stereo  equipment  available  if 
dnired.  The  Tribune,  Bismarck,  N.  D. 

Stereotype 

PONY  AUTOPLATE  casting  machine 
for  21  Vi'  cut-off  press.  George  C.  Ox- 

ford,  fex  >08,  Boise,  Idaho. _ 

FOR  SALE 

Two-and-half  ton  metal  pot,  ready  to 
diip  $300.00.  Wire  or  phone  H.  L. 
(^rner,  4641,  Peterborough,  Ontario, 
Canada. 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

SCO  Fifth  Avenue,  New  York  36,  N.  Y. 
WANTED 

MAT  ROLLER,  Metal  pot,  pump.  Cast¬ 
ing  box.  Tail-cutter,  %aver.  Chipping 
BiMk,  Scorcher  22,  %  Cutoff.  Also 
Pony  Autoplate.  Ludlow  and  Goss  or 
Duplex.  Tompkins,  712  S.  Clark,  Chi¬ 
cago.  Illinois. 


WANTED — Goss  or  Duplex  8-page  flat¬ 
bed  web  press.  Write  to  Box  4935, 
Editor  A  Publisher. 


WANTED :  Hoe  Quarter-Page-Folder 
folding  papers  up.  Send  full  particulars 
to:  Paul  Glaude,  Le  Droit,  Ottawa. 

Canada. _ 

WANTED:  variable  speed  A.C.  motor 
plus  attachments  for  16-page  Hoe  stereo 
press.  Star,  Meridian.  Mississippi. 

24  PAGE  Tubular  with  Vi  and  V4 
folder.  Direct  drive  and  complete 
stereo.  Omaha  Tribune,  1307  Howard 
St.,  Omaha  8,  Nebraska. 

HELP  WANTED _ 

Adminiatrative _ 

ACCOUNT  EXECtmVB  experienced 
in  handling  all  phases  newspaper  ad¬ 
vertising  copy,  layout  and  production 
for  food  accounts,  also  point  of  sates 
ideas  and  production.  Metropolitan 
city  newspaper-owned  agency  offers 
excellent  opportunity  to  right  man. 
Address  Box  4725,  care  Editor  A  Pul^ 
Usher  giving  tali  particulars.  We  will 
strange  interview. 

Cireuiation _ 

man  EXPERIENCED  in  handling 
telephone  room  and  roadmen  to  man- 
sge  office  in  Western  Pennsylvania  for 
established  agency  handling  important 
organization  publications  and  year¬ 
books. 

PERMANENT  POSITION  and  excel¬ 
lent  opiiortunity  for  man  who  knows 
this  type  of  business.  Answer  in  full 
confidence.  Andrew  S.  Student  Organ¬ 
ization,  Inc..  2054  Sanaom  Street, 
Philadelphia  3.  Pennsylvania. 


HELP  WANTED 


Circulation 


IMMEDIATE  opening.  City  Manager 
for  afternoon  and  Sunday.  City  100,- 
000  in  Chart  Area  5.  Write  giving 
employer  references,  positions  held  and 
salary  expected.  Box  4813,  EkUtor  A 
iSiblisher. 


TOP  Cireuiation  man  wanted  for  top 
weekly.  State  exjwrienee,  past  record. 
J.  Hisey,  Wayue  Dispatch,  Wayne, 
Michigan. 


CIRCULATION  manager  who  can  pro¬ 
duce  results  sought  by  medium  South¬ 
ern  daily.  Fine  opportunity  for  hard 
worker  who’s  qualified.  Send  full  story 
first  letter.  Box  4937,  Editor  A  PulL 
lishqr. 


Claaaified  Advertiaing 


MIAMI  OFFERS 
CLASSIFIED  ADVERTISING 
SALESMEN 

HEALTHFUL  YEAR  ROUND 
FLORIDA  LIVING  AND 
UNSURPASSED  OPPORTUNITY 

We  want  to  add  several  top- 
notch  heavyweights  to  our  staff 
— men  who  know  classified 
and  have  oatstMding  produc¬ 
tion  records  earned  on  second 
newspapers  against  tough  odds. 
We  want  BIG  THINKERS  who 
are  BIG  DOERS :  for  Miami 
is  a  BIG  MARKET,  growing 
at  a  tremendous  rate,  and  we 
have  BIG  THINGS  TO  DO. 
Knowledge  of  lay-out  (used 
ear,  real  estate  etc.)  is  im¬ 
portant  :  but  the  essential 
requirements  are  thorough 
knowledge  of  Classified  Adver¬ 
tising,  unrelenting  drivq  and 
intelligent  salesmanship. 

WE  HAVE  A  LOT  TO  OFFER— 
WE  WANT  ONLY  THE  BESTI 
If  you  All  the  bill  and  want 
the  best  living  in  America  for 
your  family,  we  want  yon. 
Write  in  complete  detail,  in 
strict  confidence,  to  Box  4802, 
Editor  A  Publisher. 


CLASSIFIED  manager  who  can  direct 
complete  oi>eration  and  build  linage. 
Plenty  of  work,  but  good  salary  and 
future  await  qualified  applicant.  Con¬ 
fidential.  Chart  Area  5.  Box  4939, 
Editor  A  Publisher. 


Diaplay  Advertiaing 


EDITOR  &  PUBLISHER 

will  have  an  opening  as  of  January 
1st  for  an 

ADVERTISING 
SPACE  SALESMAN 

to  cover  Established  Southern  Terri¬ 
tory,  with  excellent  potentials  for  in¬ 
creased  business 

An  opportunity  for  an  energetic  young 
man  to  obtain  a  permanent  position 
with  our  organisation. 

Newspaper  background  essential. 

Write  fully  giving  references  and  min¬ 
imum  earning  requirements  to: 

Mr.  Leach  Laney,  Advertising  Director 

EDITOR  &  PUBLISHER 
1700  Times  Tower, 

New  York  36,  N.  Y. 

(Please  don’t  phone) 

(Application  held  in  strictest 
confidence.) 

A  FEW  RIGHT  MEN 

or  -  one  top  executive  -  can  taka  over 
A  MOST  SUCCESSFUL  BUSINESS. 
See  page  28  November  30,  Editor  A 
Publisher. 


HELP  WANTED 


Diaplay  Advertiaing 


ADVERTISING  MANAGER— progres¬ 
sive.  prize-winning  afternoon  and  Sun¬ 
day  ABC  daily ;  University  city  of  30,- 
000 :  permanent  opportunity  with  good 
earnings  for  qualified  man  who  can 
produce  and  direct  department;  ex¬ 
perienced  and  loyal  staff  of  five;  mod¬ 
em  plant  equipped  for  color;  moder¬ 
ate  living  costs;  mild  climate;  prefer 
man  about  35  from  middle-west  with 
good  record  in  non-noetropolitan  field ; 
position  open  about  January  1.  Give 
complete  information :  age,  experience, 
present  earnings,  references,  etc.,  first 
latter.  Tranacript,  Norman,  Oklahoma. 


ADVERTISING  SALESMAN.  Unlim¬ 
ited  opimrtunity.  Our  cireuiation  has 
outgrown  our  ad  staff.  We  need  men 
with  proven  sales  ability  to  grow  up 
with  our  20,000  circulation  weekly 
chain.  If  you  want  to  work  with  top 
crew  for  top  ;;my,  this  is  for  you.  If 
you  have  ability,  we  may  help  you 
start  your  own  pai>er.  Write  Wayne 
Dispatch,  Wayne,  Michigan. 


$150  PER  WEEK  for  crack  salesman 
with  abiiity  to  sell  contract  space  on 
prise  winning  Great  Lakes  weekly. 
Send  all  details  to  Box  4803,  E^tor 
A  Publisher. 


WANTED  Advertising  salesman  or 
manager.  Solid  guarantee  plus  good 
commission  rate,  for  semi-weekly  in 
deep  south.  Wire  or  write  Editor, 
Brookhaven  Leader  Times,  Brookhaven, 
Mississippi. 


ADVER'nSING  SALESMAN  who  is 
especially  good  at  copy  and  layout. 
Some  art  ability  would  be  helpful. 
Daily  and  Sunday  newspaper,  city  of 
75,000.  Prefer  man  between  25  and 
40  who  has  had  a  good  rounded  experi¬ 
ence.  Good  salary,  bonus  and  other 
employe  advantages.  A.  H.  Bratley, 
Racine  Journal-Times,  Racine.  Wise. 


AD  DIRECTOR 

Unustial  opportunity  for  a  real  adver¬ 
tising  producer  who  knows  all  phases 
of  staff  direction  and  is  pronnotion 
minded.  Midwest  city  under  100,000. 
Good  salary.  All  replies  confidential. 
Box  4931,  Editor  A  Publisher. 


AD  MANAGER  and  Salesman  for 
growing  daily.  Chart  Area  4.  Appli¬ 
cants  should  have  Southern  background. 
Salary  and  bonus.  Opening  approxi¬ 
mately  January  1.  Complete  summary, 
please.  Box  4908,  ^itor  A  Publisher. 


ADVER'nSING  MANAGER  needed  for 
enterprising  weekly.  County  seat,  col¬ 
lege  town,  ideal  living.  Give  full  per¬ 
sonal  and  experience  details.  Union 
County  Standard-Journal.  Lewisburg, 
Pennsylvania.  Phone  Milton  760. 

EXPERIENCED  advertising  salesman 
needed  at  once.  Afternoon  daily.  Ex¬ 
cellent  working  conditions,  non  union. 
Hospitalization,  Life  insurance,  paid 
vacation.  Permanent.  Write,  The  Daily 

Progress.  CTiarlottesvIlle.  Virginia. _ 

OPPORTUNITY  for  young  male  or 
female  with  some  experience  to  head 
advertising  department  of  Connecticut 
weekly.  Salary  $50  per  week  plus 
monthly  bonus.  Give  complete  resume 
in  reply.  Write  Box  4905,  Editor  A 
Publisher. 

YOUNG  MAN  WITH  ALL 
AROUND  SMALL  TOWN 
DAILY  NEWSPAPER  EXPERI¬ 
ENCE.  WITH  EMPHASIS  ON 
NEWS  AND  FEATURE  WORK. 
OPENING  IS  IN  NEW  YORK 
CITY.  GIVE  STARTING  SAL¬ 
ARY.  AGE  AND  EXPERIENCE 
IN  FIRST  LETTER.  BOX  4932, 
EDITOR  &  PUBLISHER. 


HELP  WANTED 


Diaplay  Advertiai 


TOP  FLIGHT  ad  man  wanted  to  sell 
and  service  key  accounts  in  competi¬ 
tive  field.  Good  starting  salary,  unlimi¬ 
ted  future  for  right  man.  Confidential. 
Chart  Area  5.  Box  4938,  Editor  A 

Publisher. _  _ 

UNUSUAL  OPPORTUNITY  Area'  next 
Detroit,  long  lived  weeklies.  Want  man 
under  38  willing  match  ability,  loyalty 
with  redevelopment  operation.  Field 
competitive,  expanding.  Write  owner. 
17205  Lahser,  Detroit  19,  Michigan. 


MANAGING  EDITOR  for  county  seat 
daily  in  Chart  Area  11.  Must  be  able 
to  build  solid  city  and  county  news 
coverage.  Give  complete  biographical 
details  and  availability  in  first  lettar. 
Box  4702.  Editor  A  Publisher. 


MANAGING  EDITOR 
MIDWESTERN  city  under  100,006 
needs  man  to  direct  20-man  news 
staff  and  produce  a  top  paper.  Most 
be  Editor  material.  Salary  Spends  on 
ability.  Reply  in  strict  confidence. 
Box  4801,  Editor  A  Publisher. 


REPORTER-Editor  for  Northern  West¬ 
chester  New  York  weekly.  Please  in¬ 
clude  experience,  salary  expected  when 
writing^Box  4829,  Editor  A_Publiahar, 
SMALL  NEW  YORK  SUte  afternoon 
daily  has  opening  for  a  reporter-pho¬ 
tographer.  Must  have  car.  Write 
Box  4821,  Editor  A  Publisher,  giving 

exi>erienee,  salary  desired. _ _ 

WEEKLY  iiditor  -  Manager.  MuM 
know  Ad  and  News.  Good  job.  Moat 
have  good  man.  True  Citizen,  Waynes 
boro,  Georgia. 


CHART  AREA  seven  daily  needs 
young  experienced  reporter.  Combina¬ 
tion  photographer-reporter  desirable 
but  not  essential.  Write  details  and 
expected  salary.  Box  4933,  Biditor  A 

Publisher.  _  _  _ 

EDITOR  —  5-day  aftemoon-Sunday 
daily,  full  wire  service  but  stress  local 
news,  features.  Fine  staff.  Must  be 
responsible,  have  initiative,  like  small 
city,  farm-ranch  country.  Chart  Area 
11.  Write  fully.  Box  4907,  Editor  A 
Publisher. 


EDITOR  WANTED  —  Experienced, 
able  to  handle  wire,  features,  editorials 
and  staff  of  2.  Iminediate  opening.  $80 
week.  Complete  details  first  letter. 
Daily  News,  Neosho,  Missouri. 


ENERGETIC  reporter  to  edit  New 
England  weekly.  Must  be  hard  worker 
and  capable  of  producing  all  editorial 
and  reportorial  copy.  Starting  salary 
$50  weekly.  To  qualify  you  must  have 
weekly  newspaper  experience  and  cap¬ 
able  of  meeting  deadlines.  Write  box 
4904,  Editor  A  Publisher. 


MORNING  daily  except  Sunday  news¬ 
paper,  proud  of  its  record  for  ac¬ 
curacy  and  thorough  news  coverage  of 
its  community,  seeks  general  assign¬ 
ment  reporter  who  is  fir^  by  the  ambi¬ 
tion  to  do  a  really  good  job.  Circula¬ 
tion  of  6,700  in  trading  area  of  23,000, 
prosperous  city  of  9,000.  Congenial 
staff,  pay  that  ranks  with  the  beiA, 
and  iiving  conditions  that  will  please 
everyone  but  the  rabid  metroimlis-lover. 
Titusville  Herald,  Titusville,  Pennsyl- 

vania,  James  B.  Stevenson. _ 

NEWS  Feature  writer,  photographer 
combination  for  large  weekly  In  Wll- 
liston.  North  Dakota  heart  of  new 
oil  Ixmm.  Start  immediately,  good  sal¬ 
ary  for  ambitious  young  man  looking 
for  a  future.  Want  man  who  will  stay 
put.  W.  E.  Shemorry,  Wllliston  Plains 

Reporter. _ _  _ _ _ 

RAPID  CTTY  South  Dakota  Dally 
Journal  needs  experienced  reporter. 
Salary  comparable  with  midwest  scalq. 
Write  details  to  Editor.  Rapid  City 
Journal.  Rapid  City.  South  Dakota. 


REPORTER 

IF  you  are  a  young  newsman  between 
the  ages  of  23  and  30,  a  college  grad¬ 
uate  with  experience  on  a  daily,  and 
are  looking  for  an  opportunity  on  a 
large  metropolitan  morning  paper, 
with  a  salary  among  the  top  in  the 
country ;  if  you  are  an  alert  and  dili¬ 
gent  reporter  and  can  produce  a 
sparkling  copy  then  forward  a  re¬ 
sume  of  your  oualifications  to  Box 
4928,  Editor  A  Publisher. 
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HELP  WANTED 


Editorial 


ONE-MAN  Sports  department  Midwest 
Daily  city  45,000  ne^s  energetic  man 
who  can  write  well  and  handle  make¬ 
up.  Photograi)hy  experience  or  willing¬ 
ness  to  learn.  Must  be  draft  free.  Car 
essential.  Box  4920,  Hklitor  &  Pub¬ 
lisher. 


EEPORTER  —  Small  central  Florida 
daily  needs  reporter.  Send  samples  of 
copy,  salary  expected  and  all  details 
in  first  letter.  Douglas  Eller,  Com¬ 
mercial,  Leesburg,  Florida. 


SPORTS  WRITER 

ONE  of  the  country’s  leading  morning 
dailies  is  looking  for  a  young  spons 
writer  who  feels  he  has  served  his 
apprenticeship  and  is  now  ready  for 
a  top  assignment ;  is  a  college  grad¬ 
uate  :  journalism  preferred  :  is  between 
25  and  30  years  of  age :  is  willing  to 
travel  extensively  and  most  important 
has  developed  a  positive,  interesting 
and  challenging  style  based  upon  an 
accurate  and  thorough  reportorial  job. 
Forward  a  resume  of  your  qualifica¬ 
tions  to  Box  4929,  Editor  &  Pub¬ 
lisher. 


UNUSUAL  job  opportunity  for  news¬ 
paper  woman  in  California’s  finest  res¬ 
idential  community.  Santa  Barbara 
News-Press  seeking  well  educated  per¬ 
son,  32  to  42,  experienced  in  reporting 
and  editing  to  take  charge  of  women’s 
department.  Applicants  write  direct  in 
detail. 


WANTED  BY  RADIO  STA’nON :  Re¬ 
porter  to  gather,  edit,  announce.  Good 
job.  Give  background  with  reference. 
Box  4945,  Editor  &  Publisher. 


YOUNG  MAN  with  all  around 
small  town  daily  newspaper 
experience,  with  emphasis  on 
news  and  feature  work.  Open¬ 
ing  is  in  New  York  City.  Give 
starting  salary,  age  and  ex¬ 
perience  in  first  letter.  Box 
4903,  Editor  &  Publisher. 


REPOR’TER  with  two  to  five  years 
experience  to  cover  regular  beat  on 
morning  newspaper.  Excellent  work¬ 
ing  conditions.  Salary  depends  on  in¬ 
dividual.  merit  raises.  Send  detailed 
background,  experience  and  references 
to  News  Editor,  The  Derrick,  Oil 
City,  Pa. 


YOUNG  MAN  with  excellent  re¬ 
portorial  and  copy  desk  background 
capable  being  developed  as  junior 
news  e.xecutive.  Must  like  hard  work, 
be  willing  learn.  Six-day,  40-hour 
week.  Give  full  background,  refer¬ 
ences,  minimum  salary  needed  first 
letter.  This  post  permanent  for  man 
able  carry  out  directions,  accept  re¬ 
sponsibility. 

WRITE  James  A.  Best,  managing  edi¬ 
tor,  The  News  and  Courier,  Charleston, 
South  Carolina. 


Free  Lance  Writers 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3.000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  19  East  48,  N.  Y.  C..  N.  Y. 


Mechanical 


COMPOSING  ROOM  MACHINIST 
The  Stars  and  Stripes,  an  American 
newspaper  in  the  U.S.  Zone  of  Ger¬ 
many.  has  immediate  opening  for  a 
Machinist  or  Operator  Machinist  to 
care  for  all  composing  room  equip¬ 
ment.  Salary,  in  dollars.  Two  year  em¬ 
ployment  agreement.  Transportation 
provided.  Plant  has  12  new  Intertypis 
(C-3,  C-4,  F-4.  G-4,  and  TTS)  2  Lud- 
lows,  2  Elrods  and  other  composing 
room  machinery  that  must  be  main¬ 
tained.  Two  shifts  a  day  seven  days 
a  week.  Submit  complete  details,  and 
three  references  in  reply.  Write  'The 
Stars  and  Stripes,  APO  175,  New 
York,  New  York. 


HELP  WANTED 

Mechanical 


COMPOSING  ROOM 
FOREMAN 

WE  will  have  opening  for  a 
fully  qualified  man  to  super¬ 
vise  large  composing  room. 

THE  man  we  are  looking  for 
must  have  complete  knowledge 
all  operations  in  the  room  and 
experience  along  personnel  and 
production  lines. 

THIS  is  a  permanent  situation 
with  long  established  newspa¬ 
per.  In  replying  give  brief  but 
complete  business  background 
and  references. 

ALL  replies  confidential.  Refer¬ 
ences  will  not  be  used  without 
permission.  Reply  Box  4701, 
Editor  &  Publisher. 


ASSISTANT 
COMPOSING  ROOM 
FOREMAN 

METROPOLITAN  Evening 
newspaper  Interested  in  man, 
about  45,  to  assume  responsi¬ 
bilities  of  composing  room  ns 
assistant  foreman.  Must  havq 
complete  knowledge  of  and  ex¬ 
perience  with  all  operations  of 
the  room,  ability  to  command 
respect  and  cooperation  of  men 
and  obtain  high  degree  of  ef¬ 
ficient,  economical  production. 
Permanent  dayside  position 
with  top  position  available  in 
reasonable  time  if  ability  can 
l«  demonstrated  and  proven. 
Complete  history  of  employ¬ 
ment  required,  with  age,  fam¬ 
ily  status  and  personal  back¬ 
ground.  All  replies  strictly  con¬ 
fidential  and  references  not 
used  without  your  iiermission. 
Box  4942,  Editor  &  Publisher. 


LINOTYPE  operator  or  combination 
operator-compositor.  Productive,  reli¬ 
able,  sober.  Housing  available.  In¬ 
quirer,  Galion,  Ohio. 


INSTRUCTION 

Classified  Advertising 


BIG  CLASSIFIED  REVENUES 
DON’T  “JUST  HAPPEN’’  .  .  . 

IN  most  markets  lineage  limits  are 
determined  ONLY  by  skill  and  know¬ 
how  of  classified  staff  people. 

THE  20-WEEK  Howard  Parish  Clas¬ 
sified  Training  Program  pays  off  BIG 
and  FAST.  Scores  of  distinguished 
newspapers  now  use  the  Parish  cor- 
respondqnce  course. 

TIGHTLY  organized  plan  stays  under 
your  control  at  all  times.  Staffers  re¬ 
ceive  full-range  drilling  in  sales,  copy, 
classified  competence  that  gets  busi¬ 
ness.  Written  exams  positively  re¬ 
quired — phonys  flunked. 

FULL  20-week  Course  $60.  Registra¬ 
tion  $12,  per  enrollee — balance  $3.f0 
per  enrollee  per  week  for  16  weeks. 
Enroll  selected  staffers  immediately — 
or  request  full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  W.  79th  St.,  Miami  47.  Florida. 


SITUATIONS  WANTED 


Administrative 


NEWS  EXECUTIVE:  Top  New  Eng¬ 
land  newsman,  14  years  experience, 
age  36,  married.  Dartmouth  grad,  Nie- 
man  Fellow,  now  managing  Editor 
and  Assistant  Publisher  of  prize-win¬ 
ning  10,000  circulation  daily,  wants 
responsible  news  or  editorial  position 
on  larger  paper,  preferably  Northeast. 
Please  state  salary,  opportunities  for 
advancement.  Write  Box  4810,  Editor 
&  Publisher. 


EXPERIENCED  publisher  small  daily, 
general  manager  6  years  small  daily, 
advertising  manager  25,000,  salesman 
50,000.  Owner  publisher  three  maga¬ 
zine  group  6  years  available  due  to 
sale  of  business.  Especially  strong  in 
advertising  and  community.  Knowledge 
of  shop,  news  and  circulation.  Radio 
experience  as  general  manager  news¬ 
paper  owned  station.  Family  man,  44. 
Highest  references.  Around  $10,000. 
Box  4842,  Editor  &  Publisher, 


COMPTROI.LER  and  Credit  Manager 
Daily  and  Sunday  100,000  circulation. 
Experience  includes  management  leve', 
can  give  best  of  references.  Box  4106, 
Editor  &  Publisher. 


INDUSTRIAL  Relations  Director  of 
newspaper  association  seeks  opportun¬ 
ity  to  handle  industrial,  personnel  re¬ 
lations,  administrative  duties  for  pub¬ 
lisher  or  association.  Excellent  b.eck- 
ground  and  references  come  with  this 
young  (32)  married,  f.omily  man.  Also 
law  degree.  Employers  know  of  this 
ad.  Box  4919,  Editor  &  Publisher. 


NEWSPAPER  EXECUTIVE.  heavy 
and  successful  management  experience 
in  revenue  production,  cost  control, 
mechanical  operations  and  labor  re'a- 
tions.  S'ek  permanent  connection 
where  abi’itv  and  experience  can  be 
fully  utili-ed  in  development  of  prrp- 
ertv’s  potential.  Box  4921,  Editor  & 
Publisher. 


NOTICES 


WILL  ARTHUR  VARTRANIAN,  re- 
lK>rter  and  copy  reader,  originally  out 
of  Boston,  Mass.,  once  employed  on 
Alabama  newspaiier  and  recently  em¬ 
ployed  in  New  Jersey,  please  contact. 
Information  most  valuable  to  him.  Box 
4926,  Editor  &  Publisher. 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  chang¬ 
ing  your  subscription  address  as  it 
takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 
Editor  &  Publisher  Circulation  Dept. 


CHRISTMAS  MAIL  RUSH  IS  ON! 
Why  not  Airmail  Ad  Copy  and  Box 
Replies ! ! 


SITUATIONS  WANTED 


Administrative 


PUBLISHER 

GENERAL  MANAGER 


with  advertising  and  business  know 
how  available  January  15.  Selling  own 
daily.  Seek  opportunity  with  News- 
pai)er  Representative,  Larger  paper  or 
in  Public  Relations.  Personab  e.  Age 
33,  family  man.  College  Grad.:ate,  8 
years  experience.  Excellent  references. 
Prefer  Chart  Area  8,  9,  10.  Box  4909, 
Elditor  &  Publisher. 


AVAILABLE  early  in  ’55.  Under  40; 
ilualified  by  20  years  experience  to 
assist  or  manage  your  newspaper. 
Northeast  preferred.  Present  salary 
$10,000.  Box  4952,  Editor  &  Publisher. 


Circulation 


AGGRESSIVE  young  assistant  Circu¬ 
lation  Manager  desires  position  for 
advancement.  Knows  all  phases  of 
circulation.  Hard  worker  with  proven 
record.  Family  man.  Can  offer  best 
references.  Box  4824,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  OF  25,000 
Daily.  22  years  in  all  piiases.  Respon¬ 
sible,  clean-cut,  sober,  excellent  record 
and  references.  Promotional  minded 
and  cost  conscious.  Experience  on 
small  and  large  paiiers.  Dt,sires  better 
opportunity,  permanent.  Box  4911,  Edi¬ 
tor  &  Publisher. 


Classified  Advertising 


ABLE  Hard  working  Classified  Sales¬ 
man  age  25,  with  three  years  experi¬ 
ence,  on  a  100,000  ABC  newspaper: 
college  graduate,  married,  wants  a 
classified  Managership  on  a  good 
Southern  Newspaper.  Prefer  Chart 
Area  9,  5  or  4.  Good  references  fur¬ 
nished.  Box  4922,  Editor  &  Publisher. 


Display  Advertising 


ALERT,  AGGRESSIVE  Advertising  Di¬ 
rector  of  middle  forties  with  a  quarter 
century  of  solid  exjjerience  desires  con¬ 
nection  in  Chart  Area  2.  Can  write, 
layout,  sell  and  direct.  Young  enough 
to  do  a  top-flight  job.  Available  im¬ 
mediately.  Address  Box  4923,  Editor 
&  Publisher^ _ _ 

EXPERIENCED,  dependable,  31  and 
stymied  —  making  permanent  change 
soon  to  sound  daily  with  promising 
future.  9  years  selling  with  own  lay¬ 
outs  and  copy.  Prefer  West  but  will 
consider  any  genuine  offer.  Detaili 
please.  Box  4946,  Editor  &  Publisher. 
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SITUATIONS  WANTED 


Display  Advertising 


need  ad  manager?  Vet.,  college 

graduate  several  years  outstanding  p<jr- 
(ormance  on  display  advertising  &talT 
of  a.m.  daily  over  100,000  circulation 
(ABC)  in  southeast.  Desires  move  to 
manager's  job  of  'small  or  medium 
doily  paper,  preferably  in  south.  Ag¬ 
gressive,  business-builder,  family  man, 
30's,  ^st  references.  Elox  4914,  Edi- 
tor  &  Publisher. _ 

DON'T  ANSWER  this  ad  unless  you 
need  top  shelf  material,  with  a  top 
shelf  price  tag.  Presently  employed, 
stymied  in  advancement,  sensational 
records,  married,  sober,  age  42.  Metro¬ 
politan  daily,  20  years  experience  all 
classifications.  Looking  for  good  plant, 
good  people  and  good  money  in  ex- 
^ange  for  guaranty  top  performance 
as  Ad  Director  or  Ad  Manager,  Can 
arrange  interview,  chart  areas  1  to  6. 
Write  Box  4806,  Editor  &  Publisher. 
YOUNG  MAN  —  Presently  employed, 
Experienced  and  proven  producer  de¬ 
sires  Classified  or  Display  Managerial 
position.  100,000  circulation.  Above 
average  salary  for  above  average  man. 

Box  4912,  Editor  &  Publisher. _ 

RESPONSIBLE  young  (35)  college 
trained  married  man  with  nearly  seven 
years  display  advertising  experience  on 
large  morning  and  afternoon  papers 
seeks  similar  position  on  paper  olfer- 
ing  greater  opportunities.  Chart  Areas 
3  or  4.  References.  Permanent.  Box 
4913,  Editor  &  Publisher. 


Editorial 


EDITOR — Now  employed.  Experienced 
wire,  city  desks.  Editorial,  feature 
writer.  Permanent.  Prefer  p.m.,  daily. 
West,  midwest.  Box  4615,  Editor  & 

Publisher. _ 

INEXPERIENCED  Reporter  wants  ex¬ 
perience.  B.U.  J-Grad,  class  '54,  26, 
vet,  single.  Small  daily  or  weekly. 
George  A.  Ferris.  63  North  Street. 
Worcester,  Massachusetts. 

NEWSMAN,  32,  seven  years  newspa¬ 
per,  wire  service  experience.  Able  desk- 
man,  reporter.  Know  makeup.  Former 
editor  of  INS,  Chicago  bureau.  Now 
employed  as  business  writer.  Missouri 
U.  honor  graduate.  Family.  Chart  areas 
6,  8.  Minimum,  $100  a  week.  Box  4646, 
Editor  &  Publisher. 

AFTER  TWO  years  as  military  and 
civilian  news  editor  of  Pacific  Stars  & 
Stripes,  veteran,  26.  desires  news  job 
in  U.S.  Seven  years  full  and  part  time 
work  before  induction.  Available  Im¬ 
mediately.  5615  North  29  Street, 
Omaha,  Nebraska. _ 

SPORTSWRITER 

VIBRANT,  imaginative,  reliable  J- 
Grad.  23,  wants  spot  with  Sports 
STAFF.  Six  months  Sports  Editor 
(15,000  daily)  ;  one  year  sports  re- 
porter-deskman  (150,004)  daily).  Fast, 
accurate.  Salary  secondary  to  oppor¬ 
tunity.  Have  car.  Will  travel.  Avail¬ 
able  immediately.  Box  4715,  Editor  & 

Publisher. _ 

THOROUGHLY  TRAINED,  SOLID 
BACKGROUND,  12  years:  all  editor¬ 
ships,  sports,  features,  editorials,  B.J., 
Wife,  teletype  operator,  proof.  8  years. 

Box  4717,  Editor  &  Publisher. _ 

TOP  EXPERIENCE  Reporter,  rewrite 
_  metropolitan  dailies,  Europe, 
WMhington.  politics,  sports,  city  side, 
desires  return  to  newspaper  business. 
Now  in  TV-radio  production.  Looking 
for  permanent  spot.  Married,  30's. 
Reply  Box  4722.  Edi'or  &  Publisher. 
EDITOR:  Number  2  man  bigtown 
daily;  31,  married.  Tired  of  night 
work.  Interested  in  editing  small  or 
medium  sized  GOP  daily.  Box  4822, 
Editor  &  Publisher. 

Managing  or  city  Editorship  of 
INely  small  daily  or  semi-weekly  In 
^io,  Indiana  or  Pennsylvania  area. 
Wanted  by  career  newsman,  28,  mar¬ 
ried.  Possibly  would  invest.  Diverse 
experience  on  wire  service,  large,  small 
dailies.  Good  writer,  journalism  de¬ 
gree,  foreign  travel.  Salary  reotiire- 
^nt  reasonable,  keyed  to  success. 
References,  available  for  interview. 
Box  4814.  Editor  &  Publisher. 
rewrite,  features.  Overseas  ex- 
Perience.  Just  discharged.  BA,  lang- 
^ges.  Seeks  start  anywhere  U.  S. 
Box  4817,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


DESK  JOB:  Young  night  editor  metro¬ 
politan  daily  seeks  copy  desk  spot  in 
pleasant  surroundings.  Reason :  Fed 
up  with  pressure,  horrible  hours,  lack 
of  family  life.  Box  4823,  Elditor  & 
Publisher. 


★  'HME  TO  MOVE  UP  it 
Sports  Elditor,  general  reporter,  pho¬ 
tographer  wants  to  advance  to  25-50,- 
000  paper  or  higher.  Box  4808,  Edi- 

tor  &  PubI i  shen _ 

WIRE  EDITOR  -  Rewriteman,  7  years 
exiierience,  31,  married,  Missouri 
Journalism  Graduate.  Now  employed. 
Box  4827,  Editor  &  Publisher. 

WIRE  OR  Copy  editing  on  daily 
wanted  by  ex-Army  editor.  Journal¬ 
ism  degree  1952.  Prefer  Midwest.  Box 

4816,  ^itor  &  Publisher.  _ 

YOUNG  WOMAN,  23.  BA,  seeks  start 
on  daily  in  Chart  Areas  1-2.  Now 
employed  in  top  Public  Relations  firm. 
Experience  covers  trade  magazines, 
iievtspaiiers  and  study  with  honors  in 
first-rate  school  of  Journalism.  Box 
4807.  Editor  &  Publisher. _ 

YOUNG,  CAPABLE  writer.  27,  6 

years  rounded  news  exi)erience,  re¬ 
porter,  editorial  writer,  wire.  Now 
employed  writer-editor  respected  na¬ 
tional  business  magazine,  Washington. 
D.C.  Cooperative  and  friendly  with 
sense  of  humor  to  ease  deadline  ten¬ 
sion.  Honor  graduate.  Box  4818, 
Editor  &  Publisher. _ 

DESK  MAN  Assistant  telegraph  editor 
— 27,  four  years  experience,  journalism 
degree,  married.  Box  4837,  Editor  & 
Publisher. 


EDITOR-GENERAL  MANAGER  12 
years  weekly,  Sundays,  daily  experi¬ 
ence.  Knows  what  makes  paper  click 
news,  pix,  ad,  promotion-wise.  Chart 
Area  2.  Box  4839,  Editor  &  Publisher. 

ELEVEN  years  sports,  background  ex¬ 
cellent;  college,  married;  will  go  any¬ 
where;  dependable.  Box  4841,  Editor 
&  Publisher. 


REPORTER,  four  years  all  beats  on 
smaller  dailies,  seeks  metropolitan  post. 
Single,  29,  B^.  Box  4838,  Editor  A 
Publisher. 


BRIGHT  young  lady,  2  years  college, 
4  years  experience  local  and  national 
desires  opportunity  with  live  daily. 
Please  write  Box  4924,  Editor  &  Pub¬ 
lisher. 


CORRESPONDE.NT 
COPY  SERVICE 
PHILADELPHIA  -  READING 
CAMDEN  -  ATLANTIC  CITY 
TRENTON  -  WILMINGTON 
Technical  and  general.  Five  years  re¬ 
porter  Philadelphia  Record,  si.x  years 
editor  RCA.  one  year  publicity  lor 
clients:  duPont,  Houdry  Process  Corp., 
helicopter,  paint,  materia.s  handling 
makers.  One  associate.  Fast  service. 
Box  4925,  Editor  &  Publisher. 


EDITORIAL  ASSISTANT,  Young 
man,  M.  A.  Literature.  Honor  Awards. 
Exi)erience  in  editorial,  advertising, 
publicity  work.  Skilled  stylist  with  de- 
veloi)ed  cr«,ative  abilities.  Bo.x  4949, 
Editor  &  Publisher. 

EXPERIENCED,  dependable  rcpoiter- 
deskman  seeks  job  in  West.  Box  49UU, 
Editor  &  Publisher. 


FIVE  YEARS  daily,  weekly  experience. 
Currently  managing  editor  lively  na¬ 
tionally  circulated  agriculture  publica¬ 
tion.  Experience  includes  news  editor 
of  Oklahoma  daily  which  won  press 
association  sweepstakes  award  for  ex¬ 
cellence  :  city  editor  sizable  New 
Mexico  daily  and  free  lance  published 
nationally.  Degrees  Journalism  and 
psychology.  Proficient  with  cameras. 
Daily,  weekly  or  public  relations.  Con¬ 
sider  some  investment.  Compete  de¬ 
tails,  references.  Write  Box  4936,  Edi¬ 
tor  &  Publisher. 


FORMER  WOMEN'S  EDITOR,  24, 
three  years  experience  35,000  daily, 
now  in  radio,  seeks  opportunity  to 
resume  newspaper  work  in  South  or 
East.  Available  on  or  after  January  1. 
Box  4943,  kiditor  &  Publisher. 


SITUATIONS  WANTED 


Editorial 


EXPERIENCED  newsman  seeks  posi¬ 
tion  Northern  California  weekly  or 
daily.  Former  Editor-Pub. isher  weekly 
in  Alaska.  Top  references.  Age  38. 
Vet.  Box  4948,  Editor  &  Publisher. 
IIVE  YEARS  desk,  photo,  buieiu, 
rewrite,  beats.  Teletypist.  Single,  29, 
vet,  degree.  Box  4910,  Editor  &  Pub- 

lisher. _ 

J-GRAD,  28.  married.  Wants  Spoits 
job  in  Chart  Area  1.  Some  experience. 
Clippings,  top  references.  Box  4906, 
Editor  &  Publisher. _ 

NEWS  BOSS  —  Small,  medium  daily. 
Don't  fill  the  spot  til  you  give  me 
interview.  J-Grad,  5  years  exiierience, 
plenty  of  drive,  ideas,  know-how,  top 
references.  Working  hard  now,  wants 
to  continue  in  better  spot.  Box  4927, 
Editor  &  Publisher. 

REPORTHR.  3  years  general  assign¬ 
ment,  City  Beats,  features,  on  Chart 
Area  2.  Dailies.  Married,  J-Grad.  26, 
vet.  PViture  important.  Box  4940, 

Editor  &  Publisher. _ 

SMALL-town  Editor,  31.  seeks  re¬ 
porting.  feature  spot  medium  to  large 
daily.  Experienced  all  phases.  Clips, 
references.  Box  4902,  Editor  &  Pub¬ 
lisher _ 

SPORTS  EDITOR-WRITER.  Top  rec¬ 
ord.  Highest  references.  Now  on  metro¬ 
politan  stall.  College  grad.  4  years  ex- 
l>erience.  Will  take  pay  cut  and  go 
anywhere  for  right  offer.  Future 
counts,  ^x  4917,  Editor  &  Publisher. 
SPORTSWRITER.  2  years  Brooklyn 
Dodgers  publicity,  1  year  network  ra¬ 
dio  Sports.  Just  completed  special  7 
month  baseball  assignment  for  New 
York  AP.  Single.  25,  college,  vqt. 
car.  Available  now.  Prefer  ^st  but 
relocate  anywhere  for  “Right”  sports 
staff  spot  with  daily.  Box  4947,  Editor 
&  Publisher. 


WORD  MAN  ■ 

A  TALENTFUL  REPORTER  —  fea¬ 
ture  writer,  28.  experienced  on  large 
midwestern  daily  and  AP.  is  looking 
for  career  writing  job  on  daily  or 
magazine  in  New  York  City,  Jersey, 
Connecticut,  Los  Angeles-or  San  Fran¬ 
cisco  areas. 

AS  NEWSMAN,  with  diverse  back- 
ground,  he's  accurate  and  painstaking ; 
as  feature  and  article  writer,  he  spar¬ 
kles  (so  they  say)  in  yarns  with 
curvebali  climax — alive,  reader-identi¬ 
fying  stories  about  ijcople  in  courts, 
trees,  and  home  in  bed,  told  with 
humor,  mood,  and  originality. 

FOR  ONE  THING,  he  wants  some¬ 
day  to  write  episodic,  whimsical  pol¬ 
ice  court  columns,  modelled  on  p  pu- 
lar  London  daily  fixtures,  with  judg¬ 
ment  and  reader-building  style. 

BUT  CLIPS,  gladly  sent,  tell  best 
story.  A  Missouri  journalism  grad¬ 
uate  and  veteran,  who  speaks  Spanish, 
he's  available  now.  Salary  require¬ 
ment  reasonable.  Please  write  Box 
4916,  Editor  &  Publisher. 


YOUNG  exiierienced  women's  page 
feature  writer.  Interested  in  experi¬ 
ence  of  newspaper  job  rather  than 
high  pay.  Will  work  as  straight  news 
reporter  also.  Box  4915,  Editor  & 
Publisher.  _  _ 

WHAT'S  YOUR  NEED 
J-grad,  31,  single,  12  years 
ton  papers,  has  been  sports 
editor,  magazine  editor,  enter¬ 
tainment  editor,  managing  edi¬ 
tor,  available  at  once.  Box 
49.50.  Editor  &  Piihlisher. _ 

EDITOR  -  WRITER  -  PHOTOGRAPHER 
16th  year  national  trade  weekly,  seeks 
house  publication,  magazine,  small 
paper ;  where  he  would  he  versatile, 
working  executive,  age  41.  married. 
Box  4704,  Editor  &  Publisher. 


Mechnniral 


YOUR  Composing  Room  need  a  shot 
in  the  arm  ?  Man  with  unique  array  of 
experience  desires  to  locate  with  paper 
that  is  in  need  of  modem  know-how. 
Box  4918,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Mechanical 


Attention 

Publishers! 

PRODUCTION 
MANAGER 
Seeks  A  Change! 

A  PROFESSIONAL.  with  proven 
Background  of  Accomplishment! 

EXCELLENT  References  who  will 
document  ability  to  do  your  job  Elf- 
fectively. 

GEOGRAPHIC  relocation  only  rea¬ 
son  for  desiring  a  change. 

AVAILABLE  IN  30  DAYS. 

Can  Meet  with  you  at  your  conveni¬ 
ence. 

WRITE  BOX  4930,  EDITOR  &  PUB- 
USHER. 


TIRED  OF  ALIBIS? 

PRODUCTION  MANAGER  OR  COM¬ 
POSING  ROOM  FOREMAN 
IS  AVAILABLE  if  you  are  seeking  a 
man  to  organize  and  direct  work 
smoothly  with  proven  production  con¬ 
trol  methods  that  reduce  man  hours — 
costs.  25  years  e.xperience  in  all  phases 
of  newspaper  operation,  small,  medium 
and  metropolitan.  Now  employed.  Un¬ 
ion  or  open  shop.  Confidential.  All  re> 
plies  will  be  answered.  Box  4720,  Edi¬ 
tor  &  Publisher. 

PRESSMAN-STERLOTYPER  seeks  lo- 
cation  in  South  or  Southwest  for  sake 
of  5-year-old  child  who  has  had  rheu¬ 
matic  fever.  Have  been  in  present  job 
7  years  as  press-stereo  foreman  on 
daily  paper  with  Godd  Universal  press. 
Also  experienced  in  tubular  press  work. 
Age  37.  Married ;  3  children.  Can 

provide  references.  Will  come  for  in¬ 
terview'.  Box  4934,  Editor  &  Publisher. 


Photography 


PHOTOGRAPHER  -  EDITOR 

JUST  separated  after  3  years  as  of¬ 
ficer  Army  PIO.  Anxious  to  resume 
interrupted  career.  (15  Years  Daily 
Newspapers.  Desire  Ploto  Editor  or 
Chief  Photographer  position  on  metKH 
I>olitan  daily.  Licensed  Pilot  and  Com¬ 
mercial  Radio  Operator.  Own  Muip- 
ment.  Late  model  car.  33,  single. 
Can  interview  personaily.  Box  4830, 
Editor  &  Publisher. 


NEWS  PHOTOGRAPHER  —  3  years 
ex|)erience  seeks  itermanent  location 
Blast  New  York,  West  Connecticut 
area.  Car,  married.  Box  4506,  Editor 
&  Publisher. 

PHOTOGRAPHER.  Fairchild  operator 
and  troubleshooter,  wants  permanent 
location.  Presently  employed.  Excellent 
references.  College.  Has  car,  camera. 
Box  4944,  Editor  &  Publisher. 


Promotion  Public  Relations 


WASHINGTON  Public  Relations  repr^ 
sentative,  10  years  press  association, 
7  years  Washington  public  relation* 
at  high  level.  Available  on  assignment 
or  full  time.  Guaranteed  reference*. 
Box  4828,  Editor  &  Publisher. _ 


NEWS-AD  MAN  with  excellent  12  year 
experience  record  seeks  Public  Reia- 
tions  career.  Organizer,^  speaker, 
writer,  community  conscious.  Box 

4840,  Editor  &  Publisher. _ _ 

NOW  I  want  to  make  seme  money. 
Veteran  6',(|  years  wire  service  want* 
change  to  public  relations.  Married, 
33.  University  grad.  Box  4951,  Editor 
&  Publisher.  , 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Mark  Howat,  copyreader  on 
the  night  desk  of  the  Bergen 
(N.J.)  Evening  Record,  wrote 
a  letter  to  E  &  P  which  ap¬ 
peared  on  page  2  last  week, 
Nov.  27,  in  which  he  said  “the 
time  is  long  overdue  for  you 
and  other  Fourth  Estate  pub¬ 
lications  to  strongly  chastise 
the  treatment  the  press  has  ac¬ 
corded  the  Sheppard  trial  in 
Cleveland.” 

If  we  had  been  around,  and 
not  on  a  three-week  convention 
tour,  we  would  have  suggested 
an  “Editor’s  Note”  to  the  letter 
pointing  out  E  &  P  has  done 
just  that. 

Maybe  we  should  have  done 
it  often — but  at  least  we  did  it 
once  in  an  editorial  Oct.  23 
which  said:  “Newspaper  re¬ 
porters,  photographers,  editors, 
TV  and  movie  cameramen  seem 
intent  on  creating  a  circus  of 
the  Dr.  Sheppard  trial.”  It 
called  attention  to  the  “sensa¬ 
tional  vein”  of  coverage  in  the 
opening  days  of  the  trial  and 
said  it  would  “do  irreparable 
damage  to  the  newspapers’ 
fight  against  the  charges  of 
•trial  by  newspaper.’  .  .  .  All 
the  old-fashioned  sensational 
techniques  have  been  dusted  off 
for  this  trial  including  the  ‘sob- 
sister’  approach.  It  is  not  too 
late  for  newspaper  editors,  and 
editors  of  other  media,  to  stop 
the  practices  which  can  only 
redound  to  the  discredit  of  all 
media.” 

That  was  when  the  trial  first 
started  and  the  jury  was  being 
selected.  Since  then  we  had  an 
opportunity  on  our  trip  to  look 
at  many  newspapers  from  Mil¬ 
waukee  to  Florida  and  we 
found  that  many  of  them  had 
toned  down  and  curtailed  their 
coverage.  E  &  P  doesn’t  claim 
any  credit  for  it — it  just  seems 
that  the  trial  turned  out  to  be 
pretty  much  of  a  dud  for  most 
newspapers  and  didn’t  have  the 
anticipated  reader  interest.  It 
was  stated  by  an  AP  executive 
at  the  APME  meeting  in  Tampa 
that  play  of  the  story  had  tap¬ 
ered  off  in  most  newspapers. 

So  when  Mr.  Howat  writes 
that  coverage  of  the  trial  “has 
been  a  disgrace  to  American 
journalism  and  has  brought 
back  all  the  traditions  of  yel¬ 
low  journalism”  we  agree  with 
him  with  one  qualification — ^the 
guilty  parties  are  a  small 
minority  of  the  daily  newspa¬ 
pers  and  confined  almost  ex¬ 
clusively  to  some,  but  not  all. 


in  the  large  metropolitan  cities. 

*  *  * 

A  TRIAL  for  murder  is  sup¬ 
posed  to  be  a  serious  business. 
But  as  this  trial  has  lagged  in 
developing  headline  revelations, 
reporters  have  resorted  to  in¬ 
terviewing  jurors’  families,  in¬ 
terviewing  each  other,  analyz¬ 
ing  the  case  on  the  basis  of 
evidence  not  yet  admitted,  in¬ 
terviewing  trial  personalities 
on  the  courthouse  steps  for  a  TV 
program,  etc.  The  latter  caused 
the  judge  to  bar  cameramen 
from  the  courtroom,  where  they 
had  been  permitted  during  re¬ 
cess,  and  prohibit  further  pic-, 
tures  of  the  defendant.  We 
predicted  editorially  on  Oct.  23 
that  this  might  set  back  the 
cause  of  courtroom  photogra¬ 
phy  20  years. 

As  an  example  of  the  “cir¬ 
cus”  atmosphere,  the  tendency 
to  depart  from  straight  report¬ 
ing,  we  refer  you  to  a  column 
by  Dorothy  Kilgallen,  covering 
the  trial  for  the  New  York 
Journal- American,  in  which  she 
said  recently  “even  a  trial  for 
murder  has  its  lighter  side.” 
Part  of  this  she  described  as 
follows: 

“There  is  an  unofficial  con¬ 
test  among  the  lighter-hearted 
writers  to  see  which  can  get 
into  print  with  the  most  wittily 
turned  phrase  or  the  most 
startling  lead.  Some  of  the 
better  efforts  have  never  travel¬ 
ed  further  than  the  copy  desk’s 
raised  eyebrows,  but  others  ac¬ 
tually  have  made  the  papers.” 

All  reporters  like  to  create 
the  “neatly  turned  phrase,”  but 
is  a  murder  trial  the  time  to 
get  witty?  Miss  Kilgallen  re¬ 
ports  the  following  examples: 

“Alvin  Davis  of  the  Post,  ob¬ 
serving  Dr.  Sheppard’s  calm, 
wrote:  ‘For  an  osteopath,  he 
hardly  moved  a  muscle.’  Bob 
Considine  got  by  with  ‘the 
Romeo  of  the  rubbing  table’  as 
descriptive  of  the  defendant, 
but  met  the  editor’s  Tiffany 
gold  pencil  head  on  when  he 
tried,  ‘Sam  Sheppard,  boy  os¬ 
teopath.’ 

“Ray  Brennan  of  the  Chicago 
Sun-Times  is  conceded  to  be 
the  winner  and  undisputed 
champion.  Not  only  did  he  call 
Dr.  Sheppard’s  extra-marital 
sweetheart,  Susan  Hayes,  ‘the 
orthopedic  wench,’  but  he  kicked 
off  the  first  day  of  court  with 
the  following  lead:  ‘Dr.  Sam 

(Continued  on  page  63) 


EDITOR  &  PUBLISHER  CALENDAR 


Jan.  7-8 — Allied  Daily  Newspapers  of  Washington,  annual  meat- 
ing,  Seattle,  Wash. 

Jan.  9 — Texas  Advertising  Managers  Association,  meeting,  Hotal 
Texas,  Fort  Worth. 

Jan.  9-11 — Southern  Classified  Advertising  Managers  Associa¬ 
tion,  meeting,  Miami  Beach,  ha. 

Jan.  16-18 — Great  Lakes  Newspaper  Mechanical  Conference,  lOHi 
annual  meeting,  Sheraton  Cadillac  Hotel,  Detroit,  Mich. 

Jan.  17-19 — Newspaper  Advertising  Executives  Association,  an¬ 
nual  meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  17-28 — American  Press  Institute,  Publishers  and  Editors 
seminar,  Columbia  University,  New  York. 

Jan.  18-20 — New  England  Association  of  Circulation  Managers, 
Hotel  Kenmore,  Boston. 

Jan.  20-22 — Alabama  Press  Association,  annual  convention,  Russel 
Erskine  Hotel,  Huntsville,  Ala. 

Jan.  20-22 — Tennessee  Press  Association,  mid-winter  convention. 
Hotel  Hermitage,  Nashville. 

Jan.  21-22 — Wyoming  Press  Association,  56th  annual  Winter 
meeting,  Cheyenne. 

Jan.  21-22 — Virginia  Press  Association,  mid-winter  convention, 

Williamsburg  Lodge,  Williamsburg,  Va. 

Jan.  21-22 — Virginia  Associated  Press  members.  The  Lodge,  Wil¬ 
liamsburg. 

Jan.  22— Virginia  Press  Photographers  Association,  annual  meet¬ 
ing,  The  Lodge,  Williamsburg,  Va. 

Jan.  23-25 — Northeastern  Classified  Advertising  Managers  meet¬ 
ing,  Arlington  Hotel,  Binghamton,  N,  Y. 

Jan.  27-29 — Ohio  Newspaper  Association,  annual  convention, 

Deshler  Hilton  Hotel,  Columbus,  Ohio. 

Jan.  28-29 — Now  Mexico  Press  Association,  annual  meeting,  Ros¬ 
well,  N.  M. 

Jan.  30 — Capital  District  Newspaper  Mechanical  conference.  Ten 
Eyck  Hotel,  Albany,  N.  Y. 

Feb.  3-6— National  Editorial  Association,  annual  mid-winter  con¬ 
vention,  Soreno  Hotel,  St.  Petersburg,  Fla. 

Feb.  4-5— Texas  Daily  Newspaper  Association,  34th  annual  meet¬ 
ing,  The  Monger  Hotel,  San  Antonio,  Texas. 

Feb.  4-6— Mississippi  Valley  Classified  Advertising  Managers,  an¬ 
nual  meeting.  La  Salle  Hotel,  Chicago. 

Feb.  6-8 — Now  York  State  Society  of  Newspaper  Editors,  Hotel 
Syracuse,  Syracuse,  N.  Y. 

Feb.  11-12 — Maryland  Press  Association,  annual  meeting,  Balti¬ 
more,  Md. 

Feb.  TI-12 — Northwest  Daily  Press  Association.  36th  annual 
meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  14-25— American  Press  Institute,  newspaper  advertising  semi¬ 
nar,  Columbia  University,  Now  York. 

Peb.  14 — Associated  Dallies,  meeting.  Hotel  Statler,  Buffalo. 

Fob.  15— Now  York  State  Publishers  Association,  35th  winter  con¬ 
vention,  Hotel  Statler,  Buffalo. 

Feb.  18-19 — lAMA-PNPA  Advertising  Conference.  Penn  Ham's 
Hotel,  Harrisburg. 
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FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 
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Hit  the  jackpot  on  straight-matter 


with  the  fast,  simple  Comet 


Linotype  Comets  are  helping  publishers  everywhere 
hit  the  profit  jackpot  on  straight  matter  composition. 

The  Comet’s  exclusive  70°  magazine  angle  helps 
speed  composition,  and  its  unequalled,  quick-acting 
distributor  clutch  protects  matrices,  distributor  bar 
and  channel  entrance  partitions. 

Also,  the  exclusive  Linotype  swinging  keyboard, 
the  “swing  open”  front,  and  the  removable  keyrod 
frame  open  the  Comet  from  front  to  back,  and  en¬ 
able  quick  and  easy  maintenance. 

Because  Linotype  Comets  are  the  fastest-setting 
straight  matter  machines  in  the  world  they  also  are 
the  fastest  selling. 


Ask  your  Linotype  Production  Engineer  for  details 
on  how  the  Comet  helps  leading  publishers  to  move 
up  deadlines,  reduce  overtime,  and  add  to  profits. 


(«  LINOTYPE 

MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 

Set  In  Linotype  Corona  and  spartan  /amiHoM 


Aganeiat:  Atlanta,  Boston,  Chicago,  Clavaland,  Dallas,  Los  Angalas,  Naw  York,  Son  Francisco.  In  Canada:  Canadian  Linotypa,  Limitad,  Toronto,  Ontario 

LEADERSHIP  THROUGH  RESEARCH 


Printed  in  U.  S.  A. 


PRESS 


Put  yourself  in  the  driver’s  seat  in  this  important 
market.  Be  sure  your  Fort  Worth  schedule  specifies  the 
Press.  These  figures*  are  climbing  every  day  . . .  and 
your  sales  figures  can  grow  right  with  them. 


Population . 

Effective  Buying  income 
Automotive  Sales  .  . 


35th  in  the  nation 
37th  in  the  nation 
37th  in  the  nation 


*Salei  Management  1954 


Remember,  for  a  complete  selling 
job  you  need  the  coverage  of  the 
Fort  Worth  Press. 


Mountain  News  fVANSVILlE  .  • 

.  .  .  .  fosf-Herefd  HOUSTON.  .  . 

.  .  .  freii-ScWter  FOtT  WOITH  . 

.  Commerctof  Appeal  ALBUQUiRQUI 

. News  ILRASO.  .  .  . 


NEWYORK.WorM-TelearemSTheSini  COLUMBUS . CWzen 

CUVaAND . Press  aNONNATt . Pest 

PITTSBUROH . Press  KENTUCKY . Pest 

SAN  PRANQSCO . News  Corlngton  ndHion,  Cincinnati  fact 

INMANAPOUS . Times  KNOXVILLE  ....  News-SenMnel 


•eneral  AevertMnt  Departmesit,  3B0  Barit  Avenvar  New  Teric  City 


Chkage  San  PranclMe  Detralt  Oneinnatl  BhWaSelRhla  Dallat 


